THE MEDIA MAP PROVIDES BASIC INFORMATION FOR THE BULGARIAN MEDIA MARKET IN THE PAST YEAR. WE BELIEVE THE COLLECTED INFORMATION

WILL BE BENEFICIAL TO THE MARKETING AND ADVERTISING PEOPLE.

SOURCES: TV PLAN/TNS, TGI BULGARIA, PUBLISHERS, TV AND RADIO STATIONS, ABONAMENTI.COM, PRESS PUBLICATIONS, PIERO 97 INTERNAL STATISTICS, GEMIUS, NIELSEN, ETC.
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MEDIA MARKET INFORMATION DIGESTED BY PIERO97 MEDIA AGENCY.

ALL FIGURES ARE UP TO DECEMBER 2010. RELEASED APRIL 2010.
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TOP 20 PRESS ADVERTISERS
(GROSS BUDGETS) 2010
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MOBILTEL

4907 863.81

CORPORATE COMMERCIAL BANK 2 235 249.08
SANOMA BLIASAK BULGARIA AD 1505 769.93
GLOBUL 1121 507.52
PROCTER & GAMBLE 927 769.38
MOTO PFOHE 924 211.51
BALKAN BULGARIAN TELEVISION 894 796.01
LIDL BULGARIA 815 047.93
ECONOMEDIA 804 971.46
VIVACOM 755 257.90
FIRST INVESTMENT BANK 680 281.81
PORSCHE BULGARIA 663 920.36
L'OREAL 617 287.29
BILGARIAN AMERICAN CREDIT BANK 584 246.73
DSK BANK 548 884.09
ABLTD 535 213.69
GENERAL MOTORS 518 326.07
NESTLE BLG 515659.15
SOFIA FRANCE AUTO 491 911.77
RAIFFEISEN BANK 488 527.15
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NATIONAL TV NETWORKS, TERRESTRIAL BROADCASTING,
NATIONAL

TV+
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BNT Pirin - Blagoevgrad
BNT Plovdiv — Plovdiv
BNT Sever - Russe

TV1 Channel
Channel 3

Channel 88

TV 1000
Animal Planet

97

PIERO 97 is THE LEADING MEDIA AGENCY ON THE BULGARIAN AD MARKET SINCE
1998. THE OPTIMAL MEDIA MIX AND THE ULTIMATE MEDIA BUYING VOLUMES ARE THE
CORE OF THE BUSINESS MODEL: OFFERING WIDE RANGE OF EFFICIENT MEDIA OPPOR-
TUNITIES AT ATTRACTIVE PRICES IN THE ENTIRE BULGARIAN MEDIA SPHERE.
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NATIONAL TV CHANNELS, CABLE AND SATELLITE BROADCASTING 98
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PIERO 97 pPROVIDES THE MOST EFFECTIVE MEDIA PLANNING AND BUYING TO ITS
PARTNERS AS WELL AS FULL MEDIA COMMUNICATION SERVICES. DUE TO ITS STRONG

BULGARIA SINCE 1998.

E-MAIL: PIERO97@PIERO97.COM

ADDRESS: 2 NIKOLAY HAITOV STR., ENTR. D, I113 SOFIA PHONE: +359 2 807 68 00

www.piero97.com

PARTNERSHIP WITH THE MAJOR NATIONAL AND REGIONAL BULGARIAN MEDIA PIERO 97
OPERATES THE LARGEST AD BUDGETS ON THE MARKET.

PIERO 97 is A MEMBER OF THE ASSOCIATION OF ADVERTISING AGENCIES (AAA) IN
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EASYADS: PERFORMANCE NETWORK
ETARGET: CONTEXTUAL NETWORK

DIRECT: CONTEXTUAL NETWORK

BEHAVIORAL NETWORK: Behavioral network allows reaching desired target
audiences on broadest range of premium and niche vertical sites, based on
defined demographics, media consumption and interests.
CONTEXTUAL NETWORK: Contextual network enables to address target
audiences with rich-media or text ads based on
narrowly defined keywords matching site content.
PERFORMANCE NETWORK: Performance network aggregates inventory of
long-tail, mid size and prime local and international sites. This channel is
appropriate for Direct Response driven campaigns with CPC, CPA, flexible and
hybrid pricing models in place.
GLOBAL NETWORK: Global network enables local and pan-regional advertisers
to reach local users on major international sites on hand-picked bases, run of site,
run of channel or blind bases. All ad formats and pricing models are available.

16,51

INTERNET ADVERTISING NETWORKS

HTTPOOL: BEHAVIORAL NETWORK, CONTEXTUAL
NETWORK, PERFORMANCE NETWORK, GLOBAL NETWORK
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RADIO NETWORKS

NATIONAL RADIO PROGRAMMES 3

RADIO HORIZONT (BULGARIAN NATIONAL RADIO)
HRISTO BOTEV (BULGARIAN NATIONAL RADIO)
DARIK RADIO

RADIO NETWORKS 2 8

ALFA RADIO

BG RADIO

RADIO BRAVO
RADIO FOCUS
RADIO BLAGOEVGRAD
RADIO STARA ZAGORA
RADIO |

RADIO | ROCK
RADIO ATLANTIC
RADIO BELLA
RADIO BERKK M
RADIO CITY
RADIO ENERGY
RADIO FAVORIT
RADIO FM +
RADIO FRESHI
RADIO N-JOY
RADIO PLOVDIV
RADIO PRO FM
RADIO SHUMEN
RADIO SOFIA
RADIO STAR FM
RADIO ULTRA
RADIO VARNA
RADIO VEGA +
RADIO VERONICA
RADIO VESSELINA
RADIO VIDIN

REGIONAL RADIO STATIONS 48
SPECIALISED PROGRAMMES

RADIO BULGARIA
PARLIAMENTARY CHANNEL OF THE BULGARIAN
NATIONAL RADIO

SOURCE: VAH
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ZORA /CHAIN OF STORES/

NESTLE BLG
HILL CLINIC
AIKO

BTV

ELDOM INVEST LTD. - VARNA

Z PROPERTIES

SHELL BULGARIA

BORO

MOBBO /FURNITURE/
FANTASTICO /CHAIN OF STORES/

PICASO
CLIMACOM

COMO /FURNITURE/

DVERTISERS IN RADIO 2010

294 982.44 3.3%
184 598.92 2.1%
178 056.12 2.0%
158 440.66 1.8%
149 254.84 1.7%
148 052.17 1.7%
148 779.60 1.7%
137 836.08 1.5%
111 250.21 1.2%
110 993.59 1.2%
108 301.39 1.2%
106 984.14 1.2%
97 211.49 1.1%
77 147.02 0.9%
72 070.68 0.8%
71 318.31 0.8%
67 595.65 0.8%
66 953.83 0.7%
65 841.66 0.7%
58 994.90 0.7%

NOTE: 2010 TV PLAN/TNS PROVIDES DATA FOR 9 RADIO STATIONS ONLY: FM+, DARIK AND VITOSHA
- FROM JANUARY TILL MARCH 2010. HORIZONT FOR ALL MONTHS WITHOUT APRIL, Z ROCK AND NRJ FROM
APRIL TO DECEMBER, VESSELINA, RADIO | AND N-JOY FOR ALL MONTHS OF THE YEAR.

Gross Radio Advertising Expenditures

2008 2009

2010

0%

20%

10%-

Retail stores
Tdecommunications
Taurism
Pharmaceuticals

Food

Garsand motoring, gas
stations, spare parts,etc.

Audiovision, music
instruments, photography
Mscellaneous

Real estates,
construction and repairs

Hobbies, fashion, sport

Gross Radio Advertising Expenditurd

Darik; 7,5%

Vitosha; 8,1% '

Z - Rock; 4,5%qvI

NR 6,6%

Horizont; 11,1%

Market shares 2010

N -

+ 3,1%

\kseling; 25,8%

@, 11,8%

Radio 1; 21,4%

Note: 2010 TV Plan/TNS provides data for 9 radio stations only: FM+, Dari
Vitosha - from January till March 2010. Horizont for all months without April, Z R
NRJ fro

\pril to December, Vesselina, Radoi 1 and N-Joy for all months g

|
Top 10 Rroduct Sectors in Radic

0%

Note: 2010 TV Plan/TNS provides data for 9 radio stations only: FM+, Darik
Vitosha - from January till March 2010. Horizont for all months without April, Z R¢
NRJ from April to December, Vesselina, Radoi 1 and N-Joy for all months of

5%

10%

15%

Radio Audience by Residence, 2010

6,14%
8,28%

5,86%

S a

= Tavn less than 150,000

20%

(Incl. Sara Zagora)

. = Qty over 150,000

25%

SOURCE: TGI BU

90%—

80%—

Radio Programmes by Listner’s Income, 2010

Qsmetics

Tdecommunication

Pharmacetticals
Financial Services
@nsumer Ghemistry
Hobby. Fashion.Soort
Retail Qitlets

Grrsand motoring, ggs
stations, spare parts.

50%4—

4094—

700<—l—

60%—|

309%4—

Pop/boy

and

jirl bands or

Ghart /" Manstream well

known artists or dance
Jizz or Bues or Soul

20%—1

50 Euro
or less
51 - 100
Euro

101-200
Euro
201-300
Euro

301-500

Euro

501-750
Euro

Euro

Most Frequently Listened Radio Stations, 20

= Rockor Heavy Metdl

= Bulgarian Pop Music

= Pop - étk or Folklore Music

BG-MAMMA.COM

GBG.BG Exit Page Only

DARIKNEWS.BG

Newspapers/ News

Weather Forecasts

On - ibe DOrectories
Gnema Listings / Brent Guides

Frices / Shar
S i e

0%

portals, catalogues,
search

busines, nancial, law

Food

Drinks

MOST VISITED SITES
ACCORDING TO

PUBLISHER AVE DAILY UB

Netinfo
Netinfo
Netinfo
Netinfo
Netinfo

Net Ent. Group
Investor
Investor
Netinfo
Netinfo
Investor
Economedia
Sanoma Bliasak
Darik Web
Mail.bg

Music / MP3

Sport
Qher

Health
Motoring
Tiavel/ Holiday

icular television
or programme

Megazines

Property
At/ Glleries
Erotic

585452
366584
149960
139932
125097
74262
101769
66018
103120
105612
37601
5184l
41278
45071
63401

UB

4220941
2441885
1529564
1287697
1220552
1044905
1043444
1018053
1015353
93785l
717834
707890
625005
604096
551574

UB ACTIVE
IMPRESSIONS  “pency o

300428588 55.11
54975924 31.88
14589199 19.97
1578818l 16.81
8479307 15.93
21271520 13.64
23273759 13.62
6915883 13.29
5199540 13.26
9517144 12.24
5566348 9.37
8070020 9.24
8002975 8.16
7997729 7.89
23031513 7.2

.RT.

SOURCE: NIELSEN ONLINE RANKING REPO!
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SITE

VBOX7.COM
DIR.BG
TOPOBIAVI.COM
BTV.BG
BG-MAMMA.COM
START.BG
SPORTAL.BG
BLOG.BG
SVEJO.NET
MOBILE.BG
DNES.BG
BGMAPS.COM
ROZALI.COM
JOBS.BG
DNEVNIK.BG
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Site Categories by Drawn Ad Budgets
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20%
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VISITORS
(REAL USERS)
2012 982
1325 434
972 747
965 383
877 061
781 237
693 985
594 549
592 09I
579 937
567 438
495 929
495 906
495 264
494 45|

MOST VISITED SITES
ACCORDING TO

o=l

PAGE VIEWS

655 104 787
89603 019
13 589 403
24248 733
23 454 087

7285580
61434 09I
5961 804
4 831 669
2| 869 012
24 162 339
3565571
8 059 196
60 481 523
8133 096

SOURCE: TGI BU

25%

MOST VISITED SITE
CATEGORIES ACCORDINGTO

SITE

Portals, Catalogues, Search

INEWS
Entertainment
Lifestyles
Social network
Sport

Auto

IT & GSM

Business, Financial, Law

Jobs

TV, Radio, Video, Music
Education & Knowledge

Real Estate
Others

Mail

Health
Shopping
Traveling

Art & Culture

AVG. TIME SPENT REACH
PER VISITOR [hr:min:s] %
06:06:24  61.63%
01:21:53  40.58%
00:10:16  29.78%
00:25:53  29.56%
00:45:04 26.85%
00:09:46  23.92% Z
0I:57:45  21.25% O
00:10:00  18.20% 2
00:09:36  18.13% o
00:53:50  17.76% g
01:00:0  17.37% i
00:06:27  15.18%
00:5:26  I5.18% ¢
01:00:37  I5.16% 32
00:24:05  I5.14% ©

VISITORS
(REAL USERS)
2125556
1892 125
1728 963
1636 580
1168 952
1016 364
904 987
886 492
713519
646 349
615 908
539 003
416 842
409 799
343569
304 931
227 068
207 199
27169

r Fnancial Services

PAGE VIEWS

143 881 065
113100 712
133 393514
84 420 398
291 161 898
120 872 608
55 783 966
22 389 467
14 153 075
65 494 009
10 901 550
9764 248
5698 747
4 236 699
15 419 241
2655190
2 836 754
1360 730
111580

Tdecommunications

Hobby.Fashion.Sport
Qs and matoring,

gas stations, spare parts,etc.

Drinks
Foods
Pharmacetticals

GEMIUS

AVG. TIME SPENT
PER VISITOR [hr:min:s]

Top 10 Product Sectors

01:19:56
01:23:54

01:15:21
00:52:40
02:08:44
02:30:52

[JHIB:-X]
00:31:39
00:34:45
00:52:12
00:15:29
00:16:01
[ HEH )
00:09:37
00:56:06
00:10:50
00:08:43
00:05:49
00:02:28

MEDIA AND MEDIA GROUPS,

DRAWING MORE THAN

8 0 % OF INTERNET ADVERTISING BUDGETS.

DIR BG

diri.bﬁ, dnes.dir.bg, life.dir.bg, mail.dir.bg, glog.dir.bg, auto.dir.bg, banks.dir.bg,
dom.dir.bg, zodiac.dir.bg, games.dir.bg, kino.dir.bg, clubs.dir.bg, it.dir.bg,
market.dir.bg, edu.dir.bg, law.dir.bg, careers.dir.bg, sport.dir.bg, trip.dir.bg,
piccolo.dir.bg, corner.dir.bg

NET INFO BG

abv.bg, gbg.bg, vesti.bg, sportni.bg, vbox7.bg, lubimi.com, abv*icqg, pariteni.bg,
sinoptik.bg, dox.bg, vgames.bg

INVESTOR BG

investor.bg, dnes.bg, gol.bg, tialoto.bg, automedia.bg, aha.bg, mp3.bg, snimka.bg,
start.bg, blog.bg, rabota.bg, nasamnatam.bg, netkelner.bg, puls.bg

WEB GROUND GROUP

actualno.com, club.bg, expert.bg, yellow.bg, crazy.bg, mess.bg, screen.bg,
predainatatak.bg, rs-auto.bg, sound.bg, tehnozona.bg, advice.bg

NET ENTERTAINMENT GROUP

bg-mamma.com, forum.bg-mamma.com, winner.bg, dtrailer.com, kefche.com,
autoforums.bg, sportforums.bg, studentforums.bg, hardwarebg.com,
fortegames.com, bb-team.com

SANOMA

rozali.com, moetodete.bg, cosmopolitan.bg, bliasak.bg,
maximum.bg, ngm.bg, gotvetesmen.com

MSKEY

sportal.bg, top.bg, iptv.bg, gsm.bg, formula1.bg, profit.bg, hotnews.bg, men.bg,
svejo.net

DARIK WEB
dariknews.bg, ﬁong.bg, lev.bg, darikfinance, ma4.bg, lex.bg, tax.b%, lev.bg, zar.bg,
-bg,

log.bg, darikradio.bg, darikmall.bg, vremeto.bg, imoti.info, album.
REACH forum.gong.bg, signal.bg
% MAIL BG
65.08% mail.bg, radar.bg
57.93% CME
52.93% BTV.bg, Ladyzone.bg, Ring.bg
50.11%
o WEB MEDIA GROUP
31.12% E news.bg, topsport.bg, money.bg, lifestyle.bg, finance.news.bg, vsi4ko.bg, gladen.bg,
27'7|% 5 imotera.ibox.bg
27.14% 3 ECONOMEDIA
21.85% o capital.bg, dnevnik.bg, karieri.bg, horemag.bg, regal.bg, odit.info, idg.bg, bacchus.bg,
19.79% 2 menumag.bg, ﬁn(:ity.l:ug6 pipe.bg, stroitelstvo.info, indeximoti.bg, computerworld.bg,
P peworld.bg, idg.bg, cio.bg, sofiaecho.com, propertywisebulgaria.com,
18.86% I expatinbulgaria.com, edno.bg, uconomics.com, id.capital.bg, klikshop.bg,
16.50% networkworld.bg
12.76% ¢
12.55% 8
10.52% &)

sport

Lif estyles
mail
social network

real estate

entertainment
pesy
auto

tv, radio, video, music

Jbs
traveling
others

education & knowledge

g

unskilled worker - 1%
unskilled trained worker - 40/\9

foreman - 1%

heavy physical wor
light physical work

0,20%
0,14%
0,11%
0,10%

| do not work - 22%

k - 1%
- 2%

other, not physical work mostlynot ino ce |

(regularly travelling employee) - 1%

6,41%

other, not ical
work mostlyin o p'ogg 3%

topmanager white collar - 6%

Top 10 Product Sectors

0,00% 200% 4,00% 6,00% 800% 10,00% 12,00% 14,00% 16,

(]

Mn.Euo

189,80

242,31

19549

Total Net Advertising Budgets

269,06

168,31

2006
= Total Market, Mn. EUro

Gnema once a month or more
Internet once a month or more
A least one weekly supplement

A least one monthly magazine

At least one weekly magazine
A least one weekly newspaper
A least one daily newspaper

Radio Y esterday

2007

A least ore fortnightly magazine

TWesterday

SOURCE: TGI BU

2008

2009

2010

Data do not include Internet and Outdoor. Radio data cover 9 radi%tations

T 100,0%

T 80,0%

T 60,0%

T 40,0%

T 20,0%

T 0,0%

T -20,0%

+ -40,0%

—=— G owthtowards previous year

Media Consumption

Bulgarian Internet Users By Occupation

middle level manager
white collar - 16%

freelancer, small businessman - 13%

600
550

500

450
400

350

300

white collar worker - 30%

Mn ELro

Retall Qutlets
Holusehold supplies
@smetics
Mscellaneous
Transport

Tarism

Immovables.
@nstruction. Repairs

Audio, video,

, MUSIC

instruments, photography.
education and publishing

SOURCE: GEMIUS B

SOURCE: PIE

616,18

Insurance

means of production

detergents
Jbs

0%

@

2007

== Q0SS expenditures

2008

-=—Market growth

2010

z
o

another living areawith /

over 100 000 citizens - 13%

Total Gross Advertising Expenditures

r 100,0%

I 80,0%

+ 60,0%

+ 40,0%

5% 10%

/ 4/

Internet Surfers by Residence
livingarealess than
4909 citizens - 8% \

living eeabetween 5000
and 19 999 citizens - 13% ——

living eeabetween 20 000

and 99 999 citizens - 18%\

TOP 20 BRANDS

(GROSS BUDGETS) 2010

Ne
|

W 0o ~N O U1 WN

MOBILTEL
VIVACOM

NESCAFE, instant coffee

GLOBUL

GERMANOS, promo

NOKIA, GSM apparatus
COCA COLA, carbonated drink

DANONE, yoghourt
OK SMS, sms game

TECHNOPOLIS, chain of store

WALMARK, diet additional
DSK BANK, credits

CORPORATE TRADE BANK, deposit
JACOBS MONARCH , coffee

LG, GSM apparatus

BULSATCOM, digital television

NESTLE, icecream

HANDY, mobil

shops

SAMSUNG, phones for GSM
CHIO CHIPS, chips

T

06,59%

30%

0%

20%

30%

A0%

50%

60%

0%

80%

90% 100%

SOURCE: TV PLAN/TNS

10 692 298.03
5783 023.31
5269 810.75
5102 094.26
4117 033.84
3916 376.22
3 868 402.60
3225391.46
2736 826.72
2390 553.93
2 344 588.28
2331167.81
2 190 620.58
2181 797.04
2 131 083.36
2127 620.22
2079 380.62
2 063 181.27
2016 397.64
2011 402.65

%
2.6%
1.4% =
1.3% S
[a]
1.2% 'é
1.0% 2
0.9% E
0.9% E
0.8% £
0.6% a
2
0.6% g .
0.6% F2
oo
0.6% =E
0.5% <2
go
0.5% a3
0.5% %’z
0.5% E%
0.5% =3
=
0.5% S
So
0.5% 55
o<
0.5% o e

15% 20% 25% 30%

= 0,
- Sa-28%

T \arna - 8%

\ Fovdiv - 7%

Burges - 5%

SOURCE: GEMIUS B

\

INTERNET ADVERTISING
Metering Systems

TWO INTERNET MEDIA AND AUDIENCE METERING SYSTEMS
ARE PRESENTED IN BULGARIA SINCE 2008

 20,0% vl - . 0
( Total Gross Advertising Expenditures
- 0,0% 3 16,51 :
> 60000 g = by media
2 < og7 3573 — 18,96
| 4000 3 500001 iy * - —
31,63 ,
400,001 ' 5
O
i
300,00, Gowthtowards 2009 3)
M Intemnet + 11% £
=z
200,004 M Qt Of Home -5%3
Rdo-11%  *
100,004 Press -11% g
2
O
0,00 404,18 33097 B Vo @
' 2007 2008 2009 2010

TOP 20 ADVERTISERS

(GROSS BUDGETS) 2010

|

N¢
|

W 0o ~NOoOuhAWN

NESTLE BLG
PROCTER & GAMBLE
MOBILTEL

HENKEL

GLOBUL

KRAFT FOODS
L'OREAL

FICOSOTA SINTEZ
VIVACOM/BTC

COCA COLA CO.
ACTAVIS

BELLA BULGARIA AD
RECKITT BENCKISER
BEIERSDORF
DANONE SERDIKA PLC
GERMANOS /CHAIN OF STORES/
INTER SNACKS
UNILEVER
ITALFOOD
HIPPOLAND

19 777 376.21

4.7% =
18817 479.47  45% 3
16025721.62  3.8% 3 o
11224757.81  2.7% 5 'S
1115572279 2.7% ¢ s
10794 550.59  2.6% £ =
10784 869.32  26% & =
10295299.86  2.5% & =

772852224  1.8% g 2

7242531.33 1.7% 3

587543021  1.4% ;%

5084171.78  1.2% &

485826672  1.2% 2

4757 948.59 1.1% 33

4625604.08 1.1%  Zo

435286118  1.0% 3%

4205797.45  1.0% &%

347237441  0.8% ;3

343649260  0.8% 53

3381 064.31

%

0.8%

70,00 -

( Out Of Home Gross Ad Expenditurd

TOP 20

o

S

W 0o ~NOOu A WN

((W/o

0,53%

Radio Audience by Age, 2010

0,53%

SOURCE: TGI BU

9%

80%-

70%-

60%-

50%-

A0%

30%-

20%-

10%-

I 7 869/

0% -

3,15%

649% .
. 1733% .

_._ 7,38%

%]

65 - 69

u55 - 64

241% 157%

I 542% g 5,

45 -54

u35-44

1,08%
5,38%)

125-34

6,05%

120-24

4,82%

nl5-19

SOURCE: TGI BU

SOURCE: PIE

NESTLE BLG
MOBILTEL
KRAFT FOODS

COKA COLA CO
SERDIKA TSENTAR SOFIA

VIVACOM
GLOBUL
CARREFOUR

BULGARIAN POST BANK

BAUMAX - X
MCDONALD'S
BILLA

PLOVDIV BT AD

AVTOMOTOR KORPORATSIA

UNITED BULGARIAN BANK

CARLSBERG
MOTO PFOHE

SOFIA OUTLET CENTER

TM AUTO SOFI

BALGARO AMERIKANSKA KREDITNA BANKA 146 430.93

YA

Large Advertisements
in Supermarket

Bus Sop/Shelter Advertising

Postersin Tladi(re\fq
Cntre/ Supermark

Advertising outside a taxi

n

P

Sreens

Centres

&

®

[¢p]
g8 3-
8 g
52 <)
= gz
_%.E T
g z
2

Advertising inside ataxi

in

Advertisi
Unhderground Istggon

Ad\/ertisir? in the
unaerground

Advertising in Fitness hall

Advertising A An Airport

Advertising in Gnema hall

SOURCE: TGI BU

670 505.61
415 739.73
383 844.74
365 026.86
348 245.50
348 011.84
289 921.78
265 670.55
223 642.44
206 732.55
196 113.26
188 500.25
187 479.27
162 507.89
159 266.18
157 838.56
155 146.97
151 174.79
149 225.85

UTDOOR ADVERTISER

4.4%
2.7%
2.5%
2.4%
2.3%
2.3%

1
1

1
1
1
1
1
1
1
1
1
1
1
1

%

.9%
.8%
5%
4%
3%
.2%
.2%
1%
.0%
.0%
.0%
.0%
.0%
.0%

SOURCE: TV PLAN/TNS.

OUTDOOR MARKET )

BILLBOARDS PIZA 4 X 3 M. - 3 954 BILLBOARDS / 7 207 SIDES
SOFIA-1043/1 65l sIDES

COUNTRY -2 2I1 /5 556 sIDES

HIGHWAYS - 297 /593 SIDES

ROADS-710/1 416 sIDES

BILLBOARDS PAPER POSTER - SIZE 5 X 2,40 M.; 5 X 3 M. - 738 SIDES
SOFIA-616

COUNTRY - 122

MEGA BILLBOARDS -

6X3;8X3;8X4M.-678 BILLBOARDS / 1345 SIDES
SOFIA - 64 /124 sIDES

COUNTRY - 614 /1 22| SIDES

HIGHWAYS AND ROADS - 297 / 594 SIDES
RESORTS AND BORDER - 56 / 119 SIDES

CITY LIGHTS, ROCKETS, THREE SIDED ROCKETS,
BUS STOPS INCL. SOFIA METROPOLITEN

1,20 X 1,80 M.; 1,10 X 1,60 M.; 3,00 X 1,25 M. - | 84l
SOFIA - 989

COUNTRY - 852

ARCHES - 3l

SOFIA-5

PLOVDIV - 30

WINTER RESORTS - 2

ROADS - 2

BLIND WALLS - 574

SOFIA - 246

COUNTRY - 298

ROOFTOP CONSTRUCTIONS - 156

SOFIA - 86

COUNTRY - 70

SOURCE: TV PLAN/TNS.




