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The Voice is the best watched music TV channel in Sofia. It is a modern music 

media with original formatting that has so far been applied in Finland, Sweden, 

Denmark, Norway and Bulgaria. The selection of music, shows, ad breaks and 

campaigns on air and outside of the studio are carefully planned, taking into 

account the high requirements of their audience. These unique features help The 

Voice be easily distinguishable among the rest of the TV channels on the market. 

  

The Voice began broadcasting in November 2006 and has national coverage. 

Nowadays, The Voice is an institution offering hit music to its audience. 

 

The Voice is a brand that guarantees high-quality music and vision - the two key 

elements of the media's programming concept. 
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The initial goal of the television was to become an inseparable 

part of the everyday life of young people (aged 12-24) but as 

time passed, the audience has grown to include viewers aged 

up to 35. 
 

The Voice radio began broadcasting in 2007 with dancefloor 

hits on the air of Sofia, Plovdiv, Smolyan and Karnobat. It 

targets young people aged 12-24 and keeps in step with all 

contemporary influences in dance music. 
 

The voice doesn't follow, the Voice sets the trends. 
 

The Voice's Facebook page is a place for interactive 

communication with friends of the best music brand in 

Bulgaria. The information published on it reaches over 200,000 

people, and almost 50% of them are active page users.  
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The potential of Magic TV provides opportunities to satisfy the musical 

desires and interests of the audience in active work age - between 20 and 

60 years, without excluding the needs of the rest of the audience beyond 

the targetted one.  

The ambition of Magic TV since its launch on the market is to fulfill in the 

most and the best way the musical needs of the audience and satisfy the 

need of a competitive advertising market, serving large, medium and small 

businesses. The Voice TV is being broadcasted via the networks of major 

cable operators as well as in the networks of DTH operators. 
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 - Magic TV  has a vast targetted audience group: 

age 20 - 60 y.o. 

 

 - The format of the television predisposes to a 

wide range of musical genres and artists. 

 

- Magic TV relies on the diversity of the biggest 

hits of the past 30 years. The media has quickly 

become favorite music television for several 

generations. 
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Radio Magic FM is broadcasted on the same frequency as Radio Atlantic, which has 

been on air since 2001. It is available in Sofia, Plovdiv, Gabrovo and Kozloduy which 

makes it a boutique-style radio, which is not targeting the mass audience. Magic FM 

offers a unique compilation of the best hits of the 1980s and 1990s (Tina Turner, 

Witney Houston, Rod Stuart, etc), Bulgarian pop and rock classics and contemporary 

artists such as Adele, Amy Winehouse, Olly Murs, Snow Patrol, Jason Morrison, etc.  

The listeners of this radio station comprise working men and women aged 20 to 50, 

who live in the cities, have high income and are not influenced by the general tastes 

and trends. Along with its boutique and non-traditional concept, another one of 

Magic FM's trademarks is its morning show. It is totally different from all others on 

the market, even when it comes to its hours - between 8:00 and 11:00 am. Its host, 

Mitko Pavlov, contributes to the unique image of the radio station. 
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Radio Vitosha has been on the market since 1991. It is broadcasted in 

tene Bulgarian cities, making it the second most significant radio 

channel in the portfolio of BSS Media Group. Vitosha is an established 

leader in Sofia and across Bulgaria among contemporary music radio 

stations. It has won the confidence of its audience and advertisers due 

to its time-tested format "Music with the latest hits and from the past 

15 years" and thanks to its popular voices on air. Vitosha is known on 

the market as a radio station with rich experience in organising original 

games and advertising promotions on air. Vitosha is a socially 

responsible media and its name is identified with campaigns such as 

"More Bulgarian Children in Bulgaria" and "Humanity Has a Face" 

initiated by its morning talk show "Threesome at Dawn" (Troika na 

Razsamvane). Vitosha's audience is predominantly urban (active men 

and women aged 20-45). 
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Veselina is the media's group best positioned brand on the market. It began 

broadcasting in 1992 in Plovdiv, and since March 2007 it has been running in 26 

cities across the country (Sofia, Plovdiv, Varna, Burgas, Stara Zagora, Yambol, 

Haskovo, Smolyan, Kardzhali, Pleven, Vidin, Vratsa, Veliko Tarnovo, Blagoevgrad, 

Kyustendil, Ruse, Silistra, Sandanski, Petrich, Bansko, Kresna, Targovishte, 

Shumen, Razgrad, Balchik, Momchilgrad).  
 

For 23 years now the radio has been holding the leader position in the list of 

Bulgaria's most popular national-coverage radio stations. Apart from its high 

audience figures, the media's trademark is also the show "Congratulations" 

(Chestito) - the best listened evening congratulatory show in the country.  
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Veselina has turned into the only national network of radio stations which 

broadcasts independent programming 24/7, subordinated to a general format, but 

at the same time reflecting the local specifics of the respective city, town or 

village. Since the start of 2007 the radio has been broadcasting a unified 

programme from Sofia.  

  

Since the start of 2012 radio Veselina has been running pop hits, alongside pop 

folk tracks and Balkan music.  

 

The radio's slogan is "The Best Song Mix“. 
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