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Source: Ipsos Media Pulse

Home

City Lights, Bus Stops, Metro Stations 20%

OUT-OF-HOME

W 2015
M 206

Mega Billboards 13%

IN Paper Billboards 13%
S i Walls 2%
BULGARIA \\ Rooftop Constr. 1%

Arches 0.1%

Piza Billboards 06%

Source: Piero 97

Roman1| H ’!

Black Sea

Serbia

Burgas

Macedonia
(FYROM) Turkey
Greece
Republic Of Bulgaria
Population: Area: 110910 sg. km Inflation:
7153784 — Total Currency. BGL, 1 EUR = 1.95583 BCGL 2016 -0.1%
1 228 282 — Sofia GDP 2016: 47 363 MIn. Euro 2015 - 0%
5227 182 — Towns — 73% Cross Advertising Expenditures 2014 —-1.4%
1 926 602 — Villages — 21% Per Capita 2016: 109.4 Euro 2013 --1.6%
(NSI, Dec. 2015) 2012 - 4.2%



