
TOP 10 PRODUCT SECTORS IN TV
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WEEKLY RATING %, NATIONAL CHANNELS, ALL 18 - 49 
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TV: TOP 5 ADVERTISERS IN TOP 10 SECTORS, GROSS BUDGETS
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bTV

Share Nielsen
Share GARB

RTG % Nielsen
RTG % GARB

3.08
5.20

19.64
32.81

Nova TV

RTG % Nielsen

Share Nielsen

RTG % GARB

Share GARB

3.72
2.67

16.85
23.69

BNT1

Share Nielsen
Share GARB

RTG % Nielsen
RTG % GARB

6.26

0.45

2.89

0.99

RATING AND SHARE OF MAIN TVS, ALL 18 - 49 

Scripps
Networks 0.05%n/a

2017

BNT Group 0.6%1.4%

Discovery
Channels 1.2%1.1%

FOX Int.
Channels 4.0%3.9%

Others 4.5%5.9%

bMG 40.3%40.3%

NBG 49.4%47.3%

2016

MARKET SHARES BY TV MEDIA GROUPS

Source: Nielsen

11.17% Others 8.81%

0.98% FOX Life 0.98%

1.52% TV Evropa 1.37%

2.15% bTV Comedy 2.04%

2.24% bTV Cinema 2.18%

3.16% bTV Action 3.11%

3.20% Diema
Family 3.69%

3.91% Diema 3.99%

4.36% Kino Nova 4.86%

32.01% bTV 32.22%

35.30% Nova TV 36.74%

20172016

MARKET SHARES BY TV CHANNELS

Source: Nielsen

bMG

Share Nielsen
Share GARB

RTG % Nielsen
RTG % GARB

4.71
6.76

30.03
42.65

NBG

RTG % Nielsen

Share Nielsen

RTG % GARB

Share GARB

5.15
3.62

22.86
32.84

BNT Group

Share Nielsen
Share GARB

RTG % Nielsen
RTG % GARB

6.85

0.58

3.69
1.09

FOX Channels

Share Nielsen
Share GARB

RTG % Nielsen
RTG % GARB

4.97

0.73

4.68
0.79

Discovery Channels

Share Nielsen
Share GARB

RTG % Nielsen
RTG % GARB

0.37

2.35
0.27

1.71

RATING AND SHARE OF MAIN TV GROUPS, ALL 18 - 49 

2013 2017201620152014

483.6 706.2619.0522.6509.1

TOTAL GROSS TV ADVERTISING EXPENDITURES
MLN. EURO

Source: GARB

18%
3%5%

14%

TOP PROGRAMMES, ALL 18 - 49 
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30.05

32.93

29.67

30.92

26.53

28.70

30.30

32.03

27.52

25.52

26.10

29.93

29.97

Mechanic: Resurrection, movie, Saturday, Nova

Your Face Sounds Familiar. reality, Nova

XI A, movie, Sunday, bTV

Fast Five, movie, Saturday, Nova

Tut, mini series, bTV

Big Brother: Most Wanted, reality show, Nova

The Voice of Bulgaria, reality show, bTV

Hercules, movie, Sunday, Nova

The Accidental Spy, movie, Saturday, Nova

The Farm, reality show, bTV

Wife Swap, reality show, bTV

The Spy Next Door, movie, Sunday, Nova

MasterChef, reality show, bTV

Vip Brother 2017, reality show, Nova

Into the Blue, movie, Saturday, Nova

Pearl Harbor, movie, Monday, Nova

Hitch, movie, Sunday, Nova

The mask of Zorro, movie, Sunday, Nova

Stolen Life, series, Nova

Paramparca, series, bTV

Rating
Share

Source: Nielsen

Nielsen GARB Nielsen GARB Nielsen GARB

WeekendWeek Weekday

Nova

bTV

BNT 1

AVERAGE TIME SPENT WATCHING TV, ALL 18 - 49, 2017

TV MEDIA GROUPS 

bTV Media Group (bMG)
bTV, bTV Action, bTV Cinema, bTV Comedy, bTV Lady, Ring.bg
Nova Broadcasting Group (NBG)
Nova, Diema, Kino Nova, Diema Family, Nova Sport
BNT Group
BNT1, BNT2, BNT world, BNT HD 
FOX International Channels
FOX, FOX Life, FOX Crime, National Geographic, 24 Kitchen
AXN Group
AXN, AXN Black, AXN White
Discovery Group
Discovery Channel, ID Xtra, TLC 
Scripps Networks Interactive
Fine Living, Food Network, Travel Channel

TV ADVERTISING SALES GROUPS

bTV Media Group
bTV,  bTV, bTV Action, bTV Cinema, bTV Comedy, bTV Lady, Ring.bg, 
Cartoon Network, Nickelodeon
Nova Broadcasting Group
Nova, Diema, Kino Nova, Diema Family, Nova Sport, FOX, FOX Life, FOX 
Crime, National Geographic, 24 Kitchen, Discovery Channel, TLC, AXN, 
Disney Channel, City TV, ID Xtra, Fine Living, Food Network, Travel 
Channel
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TOP 20 ADVERTISERS’ SHARES 
IN MAIN TV SALES  GROUPS, %

TV

TOP 10 TVS, AUDIENCE SHARE BY RESIDENCE, ALL 18 - 49, %, 

GARB
33.20

16.72

7.36

3.95

3.26

3.00

2.33

2.21

1.64

1.28

29.57

17.06

8.24

2.78

4.17

3.51

0.87

2.72

1.98

2.53

32.80

17.40

4.91

3.34

2.92

3.02

1.58

2.57

2.11

0.81

bTV

Nova TV

BNT 1

bTV Comedy

bTV Cinema

bTV Action

FOX crime

Kino Nova

Diema

Channel 3

Sofia
Big Town
Small Town

23.92

17.46

4.20

3.72

3.38

3.37

3.18

2.08

1.90

1.79

26.10

16.20

2.98

2.89

4.13

3.96

2.71

2.91

1.98

1.12

23.89

20.40

4.29

2.32

3.99

3.46

3.08

2.31

3.20

1.96

Nova

bTV

bTV Comedy

BNT 1

Kino Nova

bTV Cinema

bTV Action

Diema Family

Diema

Discovery Channel

 
NELSEN

RATING AND SHARE OF THE CABLE  TVS

GARB
0.57

0.52

0.50

0.44
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0.40
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0.19
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0.14

0.11

0.11

3.63

3.32

3.20

2.83
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2.56
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1.00

0.91

0.73

0.71

Kino Nova
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Diema

bTV Action
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FOX Crime

National Geographic

FOX

Planeta TV
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Disney Channel

Nat Geo Wild
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0.20

0.19
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2.95
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NIELSEN

TOTAL GROSS PRESS ADVERTISING EXPENDITURES
MLN. EURO

2013 2017201620152014

70.78 40.4946.5772.1375.15

Source: : GARB

-35%
-4%6%

-13%

PRINT ADVERTISING EXP.
DISTRIBUTION, 2017

Weeklies 19%

Monthly magazines 17%

Weekly magazines 3%

Others 1%

Dailies 60%

Source: GARB

TOP 10 PUBLICATIONS
BY GROSS AD BUDGETS

Telegraf 13%

Monitor 12%

24 chasa 12%

Trud 5%

Standart 3%

Meridian Mach 2%

Capital Daily 2%

Weekend 2%

19 minutes 2%

Capital 2%

Others 45%

Source: GARB

TOP 10 DAILIES
BY GROSS AD BUDGETS

Telegraf 22%

Monitor 21%

24 Chasa 20%

Trud 9%

Standart 5%

Meridian Mach 4%

Capital Daily 4%

19 Minuti 3%

Bulgaria Dnes 2%

Maritsa 1%

Others 9%

Source: GARB

TOP 10 WEEKLIES
BY GROSS AD BUDGETS

Weekend 11%

Capital 9%

Club 100 6%

Galeriya 6%

Minaha Godini 5%

Bulgarski Fermer 5%

Stroitelstvo Imoti 5%

Banker 5%

Zhivotat Dnes 4%

Eurofootball 4%

Others 40%

Source: GARB

TOP 10 MONTHLY MAGAZINES
BY GROSS AD BUDGETS

Amica 7%

Grazia 6%

EVA 6%

Biograph 6% 

Manager 5%

Cosmopolitan 3%

Bravacasa 3%

Forbes 3%

Nash Dom 3%

Glamour 3%

Others 55%
Source: GARB

TOP 10 WEEKLY AND BIWEEKLY
MAGAZINES BY GROSS BUDGETS

Economist 52%

Auto Bild 20%

Journal Za Zhenata 17%

Love Style 6%

Kulinaren Journal 3%

Bravo 1%

Capital Light 1%

Others 0.4%

Source: GARB

Source: GARB
3.2%

3.5%

4.5%

5.0%

5.6%

6.3%

6.4%

14.7%

18.0%

20.3%

2.4%

4.6%

5.9%

6.0%

5.2%

8.4%

7.7%

8.3%

16.8%

21.1%

Means Of Manufacture

Financial Services

Cosmetics

Hobby, Fashion, Sport

Telecommunications

Miscellaneous

Automotive

Retail Outlets

Pharmaceuticals

Publishing

2016
2017

TOP 10 PRODUCT SECTORS IN PRESS

6.96

2.78

1.76

1.36

1.12

0.89

0.88

0.89

0.59

0.67

0.57

0.77

0.51

0.66

0.22

6.78    

2.44    

1.52    

1.36    

1.05    

0.91    

0.83    

0.68    

0.60    

0.57    

0.53    

0.47    

0.40    

0.40    

0.40    

Weekend

Treta Vazrast

Minaha Godini

Tabloid

Galeriya

Retro

Nad 55

168 Chasa

Evrofootball

Capital

Vtora Mladost

Lichna Drama

Zhalt trud

Show

Pensioneri

2016
2017

Source: GARB

NATIONAL WEEKLIES, AVG. WEEKLY REACH % 

10.01

6.98

6.17

2.33

1.68

0.5

0.48

0.49

0.91

0.24

0.19

0.05

9.05

6.47

5.48

2.31

1.35

0.62

0.57

0.51

0.66

0.34

0.24

0.01

Telegraf

24 Chasa
Dneven

Trud
Standard
Bulgaria

Dnes
Sega

Monitor
Meridian

Match
19 Minuti

Tema: Sport

Duma

Capital Daily
2016
2017

Source: GARB

NATIONAL DAILIES, AVG. WEEKLY REACH %

2016
2017

3.52

2.73

2.54

2.36

1.98

1.78

1.77

1.61

1.57

1.47

1.02

0.94

0.79

0.73

0.73

0.69

3.27

2.83

2.62

2.24

1.99

1.67

1.61

1.36

1.53

1.42

1.05

0.81

0.46

1.06

0.80

0.53

Story

Cosmopolitan

Grazia

Auto moto sviat

Eva

Nash Dom

National Geographic

Lov i ribolov

Auto bazar

Jenata dnes

Kosa I krasota

Spisanie 8

Zdraven journal

Joy

Manager

Biograph

MONTHLY MAGAZINES, AVG. MONTHLY REACH %

Source: GARB

WEEKLY  & BIWEEKLY MAGAZINES, AVG. WEEKLY REACH %

4.48

2.19

1.54

0.54

0.51

0.44

0.47

0.50

0.10
0.10

4.23    

1.77    

1.43    

0.67    

0.75    

0.44    

0.54    

0.40    

Journal Za Zhenata

Kashta I Gradina

Kulinaren Journal

Retsepti

Vkusotii V Chinii

Retsepti Za Zdrave

Bravo

Economist

Love Style

2016
2017

Source: GARB
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AVERAGE CIRCULATION OF
TOP 10 PUBLICATIONS, 2017

PRESS

TOTAL GROSS RADIO ADVERTISING EXPENDITURES
MLN. EURO

2013 2017201620152014

23.08 29.0827.9627.4125.39

Source: piero97.com

9% 8% 2% 4%

TOP 20 ADVERTISERS IN RADIO, 2017, SOFIA ONLY

0.83%
0.84%
0.85%
0.85%
0.86%
0.92%
0.93%
0.94%
1.05%
1.15%
1.16%
1.31%
1.34%
1.40%
1.52%

2.08%
2.24%

2.66%
2.89%

4.16%

Enicom-M
Sopharma 

Incanto Medical Center
BASF Bulgaria

Abo Market
Baumit Bulgaria

Pulse Fitness & Spa
Jessica Sofia

Urban Mobility Center
Furniture Ludwig Bulgaria

Ayo Multi Concept
Diplomat Corp.

Lakprom
Maxima Bulgaria

Denito Ltd
Lidl Bulgaria

VAN Holding
SB Iliyantsi
SDI Broker

Kaufland Bulgaria

Source: New Media Lab

25.4%
11.7%

8.0%
7.8%
7.5%

6.3%
4.8%

4.1%
3.7%
3.6%

Retail Outlets
Health

Furnishing
Food And Beverages

Financial Services
Construction And Repair 

Cars And Motoring
Hotels And Restaurants

Transport
Art And Culture 

Source: New Media Lab

TOP 10 PRODUCT SECTORS IN RADIO, 2017,
SOFIA ONLY

National Radio Programmes
Radio Horizont (Bulgarian National Radio)
Hristo Botev (Bulgarian National Radio) 
Darik Radio

Radio Groups

CommuniCorp
BG radio, Radio 1, Radio 1 Rok, Radio City, Radio NRJ, Radio Veronika, Radio Nova, 
Antenna, Nova News;

BSS Media
Radio Veselina, The Voice, Radio Vitosha, Magic FM;

Oberon Radio Max
Radio Fresh, Radio FM+, Z Rock, Melody, 105.,6 Novinite Sega;

bTV Radio Group
N-JOY, bTV Radio, JazzFM, ClassicFM/Alma Mater;

Darik Radio Group
Darik, Daric Nostalgie
BG on Air, Radio Focus

Regional stations of BNR (Bulgarian National Radio) 
Radio Blagoevgrad, Radio Stara Zagora, Radio Plovdiv, Radio Blagoevgrad, Radio 
Shumen, Radio Sofia, Radio Varna, Radio Burgas, Radio Vidin.

Other stations
Radio Bravo, Radio Bella, Radio Berkk M, Radio Ultra, Radio Vega+.

Other Regional Radio Stations – 43
Specialised Programmes
Radio Bulgaria, Parliamentary channel of the Bulgarian National Radio.

RADIO STATIONS AND PROGRAMMES

17% 18% 18% 17% 17%

7% 6%
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WEEKLY ADVERTISING
DISTRIBUTION

Source: New Media Lab

TOP 15 RADIOSTATIONS BY AVERAGE RATING
ALL 15 - 69

0.95

0.84

0.65

0.64

0.49

0.36

0.32

0.30

0.24

0.19

0.15

0.12

0.12

0.10

0.07

0.77

0.63

0.64

0.54

0.47

0.33

0.24

0.23

0.25

0.15

0.14

0.13

0.11

0.07

0.03

Radio Veselina

BNR Horizont

Radio N-Joy

Radio 1

Radio Energy

BG Radio

Darik Radio

Radio Fresh!

Radio City

Radio Veronika

Radio Vitosha

Radio 1 Rock

Z-Rock

Radio FM+

BNR Hristo Botev
2016
2017

Source: GARB

COMMUNICORP
34.2

9.7
2.3

6.0
2.7

8.5
4.5

0.4
0.1

42.9
9.5

4.5
6.7

2.2
12.5

4.9
2.3

0.4

Communicorp  Total

Radio 1

Radio 1 Rock

BG Radio

Radio Veronika

Radio Energy

Radio City

*Radio Nova

Radio Nova News
Country
Sofia

BTV MEDIA GROUP

12.1

11.6

0.3

0.1

0.1

9.1

6.4

1.6

0.6

0.4

bTV  Total

Radio N-Joy

BTV Radio

*Jazz FM Radio

Classic FM

4.4

4.4

0.1

7.0

6.4

0.5

Darik Total

Darik Radio

*Darik Nostalgie

DARIK

8.2

4.2

1.3

2.1

0.5

0.1

17.7

7.7

2.1

4.7

3.0

0.3

Oberon Radio Max Total

Radio Fresh!

Radio FM+

Z Rock 

*Melody

Star FM 

OBERON RADIO MAX

BNR

16.1

11.4

0.6

0.9

0.3

0.2

1.2

0.3

0.4

0.7

7.5

6.6

0.7

0.1

BNR Total

BNR program Horizont

BNR program Hristo Botev

BNR Radio Blagoevgrad

BNR Radio Burgas

BNR Radio Varna

BNR Radio Vidin

BNR Radio Plovdiv

BNR Radio Sofia

BNR Radio Stara Zagora

BNR Radio Shumen

BNR Turkish

Parliamentary Channel

n/a

n/a

17.9

14.0

2.6

1.2

0.1

13.0

5.7

3.7

3.2

0.4

BSS Media  Total

Veselna

Vitosha

The Voice

Magic FM

BSS MEDIA

RADIOSTATIONS AUDIENCE SHARES, 2017

RADIO

Country
Sofia
Sofia stations
Source: IPSOS

4 X 3 PIZA BILLBOARDS SOFIA

Sides  2 541, 100%

Regular  1 984, 78%

Scrollers  557, 22%
Source: piero97.com

OUT-OF-HOME IN BULGARIA, SIDES

Megaboards 14%

Blind walls 2%

City Lights, metro 
& bus stations

 26%

Paper
billboards 2%

Rooftop
constr. 0.5%

Piza 55%

Arches 0.2%

7 5797 579 3 640 1 942

338 258

24

75
Source: piero97.com

OUT-OF-HOME IN SOFIA, SIDES

Megaboards 8%

Blind walls 2%

City Lights, metro 
& bus stations

 23%

Paper
billboards 5%

Rooftop
constr. 0.8%

Piza 61%

Arches 0.1%

2 541 942 312

219 101

5

34

Source: piero97.com

OUT-OF-HOME SIDES LOAD

58%
60%

72%
66%

Other towns

2017201620152014

72%

70%

78%76%

Plovdiv, Varna, Burgas

2017201620152014

86%

80%

96%
94%

Sofia

2017201620152014

Source: piero97.com

TOTAL GROSS OOH ADVERTISING EXPENDITURES
MLN. EURO

2013
2017201620152014

38.28 59.9154.6451.6446.27

Source: piero97.com

10%
12%

6%
8%

OUT-OF-HOME

49
55 59

68

104 000

97 100
94 000

81 000

282 202

305 989
321 842

356 385

2014 2015 2016 2017

No of cinemas* in Bulgaria

Av. No. of visitors per cinema

No. of screenings

NO. OF CINEMAS
AND SCREENINGS

* One multiplex = one cinema
Source: NSI

MULTIPLEX CINEMAS IN BULGARIA

Multiplex cinemas
Halls
Towns

Arena Cinema City Cine Grand

10 6

82

65

6 5
2

16

1

Sofia
Plovdiv
Stara Zagora
Varna
Pleven
Smolyan

Sofia
Plovdiv
Stara Zagora
Burgas
Ruse

Sofia

Source: Cinema Box Office

CINEMA VIEWERS

AGE

13%  15 to 19 30 to 39   26%

38%  20 to 29 Above 40   24%

Male   51.4% 48.6%   Female
Source: Cinema Box Office

Plovdiv 17 10%

Stara Zagora 17 10%

Varna 16 9%

Pleven 4 2%

Sofia 91 54%

Ruse 10 6%

Burgas 13 8%

Smolyan 1 1%
Source: Cinema Box Office

NUMBER OF HALLS IN THE MAJOR TOWNS

 966 342

2017

TOTAL GROSS CINEMA AD 
EXPENDITURES, EURO

273 110     
256 197     

196 958     
186 894     

180 714     
170 448     

139 892     
139 663     

136 058     
135 090     
133 457     

129 034     
118 046     

113 338     
112 766     

98 708     
98 574     

90 800     
87 399     
85 521     

The Fate Of The Furious
Star Wars: The Last Jedi

The Beauty And The Beast
Despicable Me 3

Pirates Of The Caribbean: Dead Man Tells No Tales
Rogue 1

xXx: Return Of Xander Cage
Smurfs: The Lost Village

Fifty Shades Darker
Heights (Vazvishenie)

The Boss Baby
Sing

Assassins Creed
The Emoji Movie

Thor: Ragnarok
The Great Wall

Benzin
Baywatch
Voevoda

It
Source: Bulgaria Top 20

TOP 20 FIMS OF 2017

CINEMA

CLICKS BY DEVICE

PC 53%

Phone 42%

Tablet 6%

Source: Gemius AdMonitor

AD IMPRESSSIONS 
BY DEVICE

Source: Gemius AdMonitor

PC 62%

Phone 34%

Tablet 4%

REGULAR BANNER IMPR.
BY DEVICE

PC 58%

Phone 38%

Tablet 4%

RICH MEDIA IMPR.
BY DEVICE    

PC 75%

Phone 22%

Tablet 3%

CTR BY DEVICE

0.6
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0.9

2.9

Regular 
banner

Rich media

PC
Ph
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Source: Gemius AdMonitor

CTR AND VIEWABILITY RATE BY SECTORS

Source: Gemius AdMonitor

64.1

55.856.857.1
60.4

55.9

38.2

55.4
57.5

1.75 1.65 1.43 1.36 1.10 0.98 0.85 0.70 0.68 0.68 0.59 0.43
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PEOPLE MOST OFTEN
GO ONLINE VIA
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MOST VISITED SITE CATEGORIES, NOV. 2017
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20 MOST VISITED SITES, NOV. 2017

TOTAL GROSS ONLINE ADVERTISING EXPENDITURES
MLN. EURO

2013
2017201620152014

20.22 23.13 29.50 34.84 39.40

18%
28%

14%

15%

Source: piero97.com, the numbers do not include Facebook and Google.

TOP PRODUCT SECTORS IN INTERNET, 2017

Consumer goods

Financial services

Telecommunications

Entertainment, media

Automotive

Retail

Services

Technologies

40%

23%

10%

5%

8%

8%

1%

5%

37%

18%

12%

12%

9%

6%

4%

2%

2016
2017

Source: IAB Bulgaria

23
25
25
25
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29
33
33
38

45
58

67
71

100

Bet Fair
First Investment Bank

Renault Nissan Bulgaria
UBB (NBG Group)

P&G
Glaxo Smith Kline

Huawei
Avendi /JW/

Mobiltel EAD (Mtel)
Coca Cola

Telenor Bulgaria
Heineken Zagorka Brewery

Mondelez
Vivacom

Kaufland Bulgaria

Source: IAB Bulgaria

TOP 20 INTERNET ADVERTISERS, INDEX, 2017

BULGARIANS IN THE TOP
SOCIAL NETWORKS,
MAY 2018
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Source: Httpool Bulgaria

INTERNET USERS IN 
BULGARIA, 16 - 74

51%
54% 55%

58%

62%

20
13

20
14

20
15

20
16

20
17

Source: NSI

ONLINE
FACEBOOK AND GOOGLE AD.
EXPENDITURES, MLN. EURO

8.1 8.0

3.6

11.2
10.1

4.7

14.6

12.2

5.7

Facebook Google
Search

YouTube

2016
2017

2015

Source: IAB Bulgaria

TOTAL GROSS ADVERTISING EXPENDITURES,
MLN. EURO

2013 2017201620152014

636.0 679.0 703.3 783.0 879.5

11.3%
3.6%6.8%

12.3%

Source: piero97.com

TV 80% Press 5% Radio 3%

Out-of-home 7% Digital 5%

Others 0.4%

Cinema 0.1%

Source: piero97.com

TOTAL GROSS BUDGETS SHARES BY MEDIA, 2017

TOTAL NET ADVERTISING EXPENDITURES
MLN. EURO

2013 2017201620152014

155.1 156.2 169.1 176.6 184.0

4.4%8.3%
0.7%

4.2%

Source: piero97.com

TOTAL NET BUDGETS SHARES BY MEDIA, 2017

TV 59% Press 6% Radio 5%

Out-of-home 19% Digital 9% Others 1%

Cinema 0.4%Source: piero97.com

TOTAL MEDIA
MARKET Area:  110 910 sq. km

Currency: BGL, 1 EUR = 1.95583 BGL
GDP 2017: 50 429 Mln. Euro
Gross Advertising Expenditures 
Per Capita 2017: 125 Euro

Inflation:
2017  2.8%
2016  0.1%
2015  0.1%
2014  -1.4%
2013 -1.6%

REPUBLIC OF BULGARIA

Population:
7 050 034  Total
1 238 438  Sofia
5 181 755  Towns  73%
1 868 279  Villages  27%
(NSI , Dec. 2017)

BULGARIAN MEDIA MAP

Piero97 is the leading media and consultancy agency in Bulgaria since 1998. The agency offers a wide range of 

media services – advertising market analyses (as per media channel, advertiser, budget, publications, airings, 

impressions), planning, buying, supervision and monitoring of advertising campaigns in TV, print, radio, online 

and OOH. Our website provides information about over 400 media with their ratecards, presentations and 

promotions in over 1000 files in Bulgarian and English. Weekly we publish selected media news details of which 

you can get with our weekly newsletter.

The first agency on the Bulgarian market that offered Internet advertising in 2003.

Bulgarian Media Map is our trade mark and starts in 2006.

Our mobile advertising activities started in 2010. 

Address: 
2 Nikolay Haitov Str., entr. D 1113 
Sofia
Phone: +359 2 807 68 00
e-mail: piero97@piero97.com

Bulgarian Media Map provides basic information about the Bulgarian media market in the past 

year. We believe it is highly beneficial to marketing and advertising people. Media market infor-

mation digested by piero97.com.

All figures are up to December 2017, Released May 2018.

Sources: GARB Audience Measurement Bulgaria, Nielsen Admosphere, publishers, TV and radio 

stations, abonamenti.com, predavatel.com, press publications, Piero 97 internal statistics, Gemius 

Bulgaria, New Media Lab,  Google Consumer barometer, Httpool Bulgaria - ad sales partner of 

Viber, LinkedIn, Twitter & Spotify. 

www.piero97.com


