MAIN RADIO STATIONS AND PROGRAMMES TOP AD SECTORS IN RADIO
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TOP ADVERTISERS IN RADIO - 2020 RADIO ADS - BROADCASTS DISTRIBUTION

SOCIAL NETWORK USERS IN BULGARIA, THOUSANDS TOTAL NET ADVERTISING BUDGETS IN INTERNET, MLN. EUR BG USERS IN FACEBOOK, JUNE 2021

TOTAL NET CINEMA AD EXPENDITURES, MLN. EUR

NUMBER OF CINEMAS AND SCREENINGS

BILLA 3.87% DAILY WEEKLY T
Kaufland 321%
Lidl Bulgaria 2.94% Sunday 4140 0.73
0.70
SDI Group 2.93% 10:00-10:59 08:00-8:59 Saturday 5% Monday 4070 210 0.68 356385 348.959 317.458
Store 2.75% 9% 13% 6% 17% 19.7 55+ 9 1824
. - 190 i 9 162.906
. 21% 81 71
SB lliyantsi 221% 3960 168 ' |
Hesburger Bulgaria 193% . | /\
VAN HOLDING 1.79% Friday 3860 5 <
KiK Tekstilien und Non-Food 151% 18% _ U 6 No of cinemas in Bulgaria
Jitniza 2 1.35% 18:00-18:59 Tuesday 3710 3
Voroshilov 1.31% 9% 17% 5 290 =@=/v. No. visitors in one cinema
Metro Cash and Carry 1.20% | 18%
AIKO furnitures 1.19% 1 4554 2534 No of screenings
Idea furniture 1.17% *Percent of the total advertising budgets of all advertisers in 09:00-9:59 :
Baumit Bulgaria 1.15% Sofia 2020 17-00-17- 11% Thursday } -4
Lightsystems 0.94% ** Monitored radio channels: BG Radio, Btv Radio, Bulgaria On - o o 18% 2017 2018 2019 2020 2021 2017 2018 2019 2020 3b-44
Jessica Sofia 0.93% Air, Radio City, Focus Radio, Darik, Darik Nostalgie, FM+, Fresh, Most used spotsduration - 177, 20", 30 ’ Forecast 2017 2018 2019 2020
Shop Sector 0.91% Honzont’,H”ﬂc' Bfﬂe"' Magic FM,’ Melody, NJo'y, No‘fimte SEg?' *Percent of the total advertising budgets of all advertisers in Sofia 2020
Porsche BG 0.90% NRJ,' Radio:l_,'Radio 1 R'°°kr Badm Nova, Radio Sofia, The Voice ** Monitored radio channels: BG Radio, Btv Radio, Bulgaria On Air, Radio City, Fgcus Radio Darik, Darik Nostalgie, FM+, Fresh, Horizont, Hristo Botev, Magic FM, 2017 20 18 2019 2020
) Radio, Veronika , Veselina, Vitosha, Zorana, Zrock. Melody, NJoy, Novinite sega, NRJ, Radiol, Radio 1 Rock, Radio Nova, Radio Sofia,| The Voice Radio, Veronika , Veselina, Vitosha, Zorana, Zrock.

TOP 100 Analytics, 2020

TOP 100 Analytics, 2020 Sources: Statista

Sources: PIERO97. The data did not include Facebook, Viber, Instagram, LinkedIn, Twitter, YouTube, Spotify and Google AD budgets from Bulgaria

Sources: Httpool Bulgaria Sources: PIERO97 Source: NSI
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RADIOSTATIONS AND GROUPS AUDIENCE SHARES SEASONALITY BY NUMBER OF CAMPAIGNS 2018-2020
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RADIOSTATIONS AND GROUPS AUDIENCE SHARES

AVERAGE RATING OF THE RADIO STATIONS, 15-69
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URBAN POPULATION SHARES BY MEDIA GROUPS - BY AGE
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OUT-OF-HOME - AD SIDES ANNUAL LOAD

OOH AD SIDES - DISTRIBUTION BY TOWNS
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PRESS AD MARKET SHARES OF TOP 15 MAGAZINES - 2020

AD BUDGETS DISTRIBUTION BY PERIODICITY TOP 15 PRESS EDITIONS BY AD BUDGETS

BULGARIAN AD MARKET, NET BUDGETS, MLN. EURO
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