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BULGARIAN ADVERTISING MARKET - NET BUDGETS, MLN. EURO
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MAIN MEDIA GROUPS TV CHANNELS - 2023

bTV Media Group

bTV, bTV Action, bTV Cinema, bTV Comedy, bTV Story, Ring, Voyo

Nova Broadcasting Group (United Group)

Nova, Nova News, Nova Sport, Kino Nova, Diema, Diema Family,

Diema Sport, Diema Sport 2, Diema Sport 3, Magic TV, The Voice

TV

Warner Bros. Discovery

HBO, HBO 2, HBO 3, Cinemax, Cinemax 2, Cartoon Network,

Cartoonito,Discovery Channel, ID, Animal Planet, TLC, HGTV, Food

Network,Travel Channel, Eurosport 1, Eurosport2

BNT Group

BNT1, BNT2, BNT3 (BNT HD) and BNT4 (BNT world)

Walt Disney Group Channels 

Disney Channel, Disney Junior, Baby TV, 24 Kitchen, 

Star Channel,Star Life, Star Crime, National Geographic, Nat Geo 

WILD   

Sony Pictures Channels 

AXN, AXN Black, AXN White

Source: www.predavatel.com

TV AD SALES GROUPS - 2023

bTV Media Group

bTV, bTV Action, bTV Cinema, bTV Comedy, bTV Story, Ring, 

WnessTV, Soul&PepperTV

Nova Broadcasting Group

Nova, Nova News, Kino Nova, Diema, Diema Family, Diema

Sport, Diema Sport 2, Diema Sport 3, Nova Sport, The Voice,

Magic TV, Super Toons, City TV, Max Sport 1-4, Disney

Chanel, Star Channel, Star Life, Star Crime, 24 Kitchen,

NationalGeographic, Nat Geo WILD, AXN

BNT Group

BNT1, BNT2, BNT3 (BNT HD) and BNT 4 (BNT world)

The Sales House

Discovery Channel, ID, TLC, Eurosport 1, Travel Channel, 

Nickelodeon, Nick Junior, Nicktoons, Cartoon Network, Duck 

TV, Cаrtoonito, Bulgaria on Air, HGTV

Source: www.piero97.com

MARKET SHARES BY TV SALES GROUPS BY GROSS BUDGETS

Source: GARB Audience Measurement
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TV CHANNELS MARKET SHARES BY GROSS BUDGETS
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TOTAL NET TV ADVERTISING BUDGETS, MLN. EUR
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TV GROSS BUDGETS MLN. EUR – 2022 / 2023

Source: GARB Audience Measurement
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2022 2023 Growth  compared to 2022

TOP 10 SECTORS IN TV, BY GROSS BUDGETS 
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TOP 5 ADVERTISERS IN TOP 10 SECTORS, BY TRP30 

Source: GARB Audience Measurement, All 18-49 (Live+Timeshifted+Guests)
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TOP 30 ADVERTISERS BY TRP30, IN MEDIA GROUPS

Source: GARB Audience Measurement, All 18-49 (Live+Timeshifted+Guests)
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Stada Bulgaria
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Natur Product
Procter & Gamble

Lidl Bulgaria
Kaufland

Fortex
L'Oreal

Ferrero
Ficosota

Reckitt Benckiser
Sandoz

BILLA
Carlsberg

Henkel
Technopolis

Allegro Group
Mondelez

Coca Cola Co.
A1 Bulgaria

Glaxo Smith Kline
Yettel

Metro Cash & Carry
Sopharma

Zagorka
Aiko

Bella Bulgaria
Vedra International

Praktiker
Doverie Briko
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RATINGS AND SHARES, OF THE TV AD SALES GROUPS, 2023 

Source: GARB Audience Measurement, All 18-49 (Live+Timeshifted+Guests), week, 06:00–01:00h
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RATINGS OF THE MAIN TV CHANNELS, MON - SUN, 2023

0

2

4

6

8

10

12

06
–0

7

07
–0

8

08
–0

9

09
–

10

10
–

11

11
–

12

12
–

13

13
–

14

14
–

15

15
–

16

16
–

17

17
–

18

18
–

19

19
–2

0

20
–

21

21
 –

22

22
–2

3

23
–0

0

00
–

01

Nova bTV BNT 1

Source: GARB Audience Measurement, All 18-49 (Live+Timeshifted+Guests), week, 06:00–01:00h, values in %

RATINGS AND SHARES OF CABLE TVS, 2023
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AVERAGE TIME SPENT WATCHING TV (HH:MIN), MAIN TVS, 2023

Source: GARB Audience Measurement, All 18-49 (Live+Timeshifted+Guests) & All 4+ (Live+Timeshifted+Guests)
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NEWSPAPERS

National – 25
Regional – 60

RegionalDaily Newspapers – 15
NationalDaily Newspapers – 8

Regional Week Newspapers – 45
National Week Newspapers– 17

Free Newspapers– 2

MAGAZINES

Weeklyand Biweekly– 4
Monthly– 80

Lifestyle– 55
Road transport, Sports- 15
Scientifically popular- 4
Economic– 10

Free Magazines- 4

NET ADVERTISING BUDGETS IN PRESS, MLN. EUR
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NEWSPAPERS IN BULGARIA, BY NUMBER OF TITLES AND CIRCULATION
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NEWSPAPERS PERIODICITY, 2023
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NEWSPAPERS PUBLISHED IN BULGARIA BY LOCATION - NUMBER OF TITLES, %

MAIN RADIO STATIONS AND PROGRAMMES

Radio Programs – National coverage

Horizont(BNR)

HristoBotev (BNR) 

Darik Radio

Radio Groups

Radioplay Media/ ex. Fresh Media Bulgaria/

BG radio, Radio 1, Radio 1 Rock, CITY, NRJ, Veronika, NOVA, Nova News,

Avtoradio

Nova Broadcasting Group

Veselina, The Voice, Vitosha, Magic FM

Fresh Radio Group /ex Oberon Radio Max/  – Fresh!, FM+, Z Rock, 

Melody, Classica since Jan.2023

bTV Radio Group - N-JOY, bTV Radio, JazzFM, Classic FM /online only/

Radio Networks

BG on Air

Radio Focus

Radio Ultra

Regional stations of Bulgarian National Radio - 9

Radio Blagoevgrad,Radio Stara Zagora, Radio Plovdiv, Radio Shumen, 

Radio Sofia, Radio Varna, Radio Burgas, Radio Vidin, Radio Kardjali

Regional Radio Stations – 37

Sources: www.predavatel.com, www.cem.bg

NET ADVERTISING BUDGETS IN RADIO,  MLN. EUR, 
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TOP 20 BUSINESS SECTORS IN RADIO AD’S

Source: TOP 100 Analytics 2023
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*Percent of the total advertising budgets of all advertisers in Sofia 2023, Sofia rate card.
**Monitored radio channels: BG Radio, btv Radio, Bulgaria On Air Radio, City, Focus, Darik, Darik Nostalgie, FM+, Fresh, Horizont, Hristo 
Botev, Magic FM, Melody, NJoy, Novinite sega, NRJ, Radio1, Radio 1 Rock, Radio Sofia, The Voice, Veronika, Veselina, Vitosha, Zorana, 
Zrock.

TOP ADVERTISERS IN RADIO - 2023

0.87%
0.92%
0.92%
0.95%
0.96%
0.97%
0.98%
0.99%

1.03%
1.38%
1.41%
1.46%
1.48%
1.51%

1.65%
1.75%

1.98%
2.15%

4.03%
4.03%

Vaklin Group
Bulgarian Telecomunicaton Company

K&K Textile And Non Food
Ministry Of Education And Science

Vedra International
Baumit Bulgaria
Himaks Pharma

Vimax Clima
Delikates 2
Store OOD

Central Cooperative Bank Ad
Metro Cash & Carry
Aiko Multi Concept

Brandex Bulgaria
Van Holding

Sdi Group
Brobet Limited

Sb Ilianci
Kaufland Bulgaria

Lidl Bulgaria

Source: TOP 100 Analytics, 2023

RADIO ADS – DAILY BROADCAST DISTRIBUTION
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*Percent of the total advertising budgets of all advertisers in Sofia 2023, Sofia rate card.
**Monitored radio channels: BG Radio, btv Radio, Bulgaria On Air Radio, City, Focus, Darik, Darik Nostalgie, FM+, Fresh, Horizont, Hristo 
Botev, Magic FM, Melody, NJoy, Novinite sega, NRJ, Radio1, Radio 1 Rock, Radio Sofia, The Voice, Veronika, Veselina, Vitosha, Zorana, Zrock.

RADIO ADS - WEEKLY BROADCAST  DISTRIBUTION

Monday
17.3%

Tuesday
17.5%

Wednesday
17.7%

Thursday
17.9%

Friday
17.8%

Saturday
6.6%

Sunday
5.2%

Source: TOP 100 Analytics 2023

*Percent of the total advertising budgets of all advertisers in Sofia 2023, Sofia rate card.
**Monitored radio channels: BG Radio, btv Radio, Bulgaria On Air Radio, City, Focus, Darik, Darik Nostalgie, FM+, Fresh, Horizont, 
Hristo Botev, Magic FM, Melody, NJoy, Novinite sega, NRJ, Radio1, Radio 1 Rock, Radio Sofia, The Voice, Veronika, Veselina, Vitosha, 
Zorana, Zrock.

RADIO AUDIENCE SHARE BY MEDIA GROUPS 
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Source: GARB Audience Measurement, 2023

AVERAGE RATING OF THE RADIO STATIONS , TG 15-69
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RADIO LISTENING IN BULGARIA - %

44.73 45.20
25.80

8.59 3.44

51.17 52.63

19.06
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At Home In the car At Work Out of home (in a
restourant , coffee

shop, shoping centers,
etc.)

In the public transport,
subway, taxi

National Sofia

Source: GARB Audience Measurement, December 2023

SHARES OF THE RADIO BROADCASTED CONTENT BY TYPE

Source: National Statistical Institute

Music 62.8%

News 8.6%

Current shows 4.4%

Information - thematic 4.4%

Advertising 4.0%

Entertainment 3.1%

Other 12.6%

RADIO

*Percent of the total advertising budgets of all advertisers in Sofia 2023, Sofia 
rate card.
**Monitored radio channels: BG Radio, btv Radio, Bulgaria On Air Radio, City, 
Focus, Darik, Darik Nostalgie, FM+, Fresh, Horizont, Hristo Botev, Magic FM, 
Melody, NJoy, Novinite sega, NRJ, Radio1, Radio 1 Rock, Radio Sofia, The Voice, 
Veronika, Veselina, Vitosha, Zorana, Zrock.

NET OOH  ADVERTISING BUDGETS, MLN. EURO
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6 946

3 480

2 018

258

52

24

4х3m  Piza and Scroller 
billboards

CityLights, metro &
 bus station

Megaboard

Blind walls

Rooftop constructions

Arches 12 x 4m

SIDES

2 336

1 740

1 009

258

52

12

CONSTRUCTIONS

OUT–OF–HOME ADVERTISING FORMATS IN BULGARIA 

Source:  www.piero97.com

OOH UNITS BY NUMBER OF AD SIDES

Sofia, 4 915, 38%

Plovdiv, 1 233, 9%

Varna, 1 082, 8%

Burgas, 1 236, 
10%

Other towns, 
3 047, 23%

Highways and roads, 1 554, 12%

Source: www.piero97.com

Sofia, 3 287, 47%

Plovdiv, 748, 11%

Rest of towns, 718, 10%
Other roads, 498, 7%

Varna, 467, 7%

Burgas, 458, 7%

St.Zagora, 247, 3%
V.Tarnovo, 186, 3%
Rousse, 129, 2%

Trakia Highway, 118, 2%
Hemus Highway, 48, 1%
Struma Highway, 32, 0%

PIZA AND SCROLLER 4x3M, SIDES BY LOCATION

Source: www.piero97.com

MEGABOARDS DISTRIBUTION BY LOCATIONS, 1 009 TOTAL

Other roads, 244,
24%

Trakiahighway, 295, 29%

Hemus highway, 169, 17%

Struma highway, 41, 4%

Sofia, 191, 19%

Seaside resorts, 41, 4%
Pamporovo, 9, 0.89%
Varna, 6, 1%
Burgas, 5, 1%
Border crossings, 4, 0%
Ruse, 3, 0%
Plovdiv, 1, 0%

Source: www.piero97.com

OOH TOPICS OF INTERESTS TG: ALL 16-74, REACH %

2.47
2.48

2.83
2.95

1 381,2
5.22
5.22

6.94
7.42

8.18
8.29

9.78
14.55

News
Sports

Science
Cooking And Recipes

Money/Investment
Medicine

Technology
Automobiles

Home And Garden
Fashion And Beauty

Entertainment
Travel

Culture / Concerts / Theater / Exhibitions

Source : Media Research Hub,  period: March - December 2023
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Sofia Plovdiv Varna Burgas Highways and
roads

Other towns

OOH SPLIT BY NUMBER OF AD SIDES

Source:  www.piero97.com

Metro-pannels
in the trains, 2 688,

82%

Metro-boxes on stairs, platforms, 
etc., 557, 17%

Boards on platforms, 35, 1%

SOFIA METRO BOARDS, 3 280 TOTAL

Source: www.piero97.com

The Sofia underground was opened on 28Jan1998. In 2023, 25 years 
after its opening, the Sofia metro has 4 lines with a total length of 
52 km and 47 metro stations. About 380 000 are the average 
passengers per day.

OOH SIDES - AVERAGE ANNUAL LOAD

71
% 77

%

76
% 84

% 88
% 91

%

69
% 74

%

75
%

60
% 65

%

62
%
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whole country Sofia Plovdiv, Varna, Burgas The rest of towns

Source: www.piero97.com

OUT OF HOME
NUMBER OF CITYLIGHTS AND BUS STOPS

Sofia, 471, 27%
Burgas, 360, 21%

Rest of towns, 299, 17%
Varna, 275, 16%

Plovdiv, 210, 12%

Veliko Tarnovo, 80, 4%
Ruse, 21, 1.21%
Pernik, 13, 1%
Pleven, 11, 1%

Source: www.piero97.com

INTERNET PENETRATION IN BULGARIA, % 
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Source: National Statistical Institute

INTERNET PENETRATION BY AGE, %
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ONLINE NET ADVERTISING BUDGETS, MLN. EUR

Source: www.piero97.com

The NET ONLINE budgets spent in 2021, 2022 and 2023 also INCLUDE the international online media and platforms.
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TOP 20 MOST VISITED BG SITES BY REAL USERS, NOVEMBER 2023
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Source: Gemius Bulgaria

BULGARIANS REGISTERED IN THE TOP SOCIAL NETWORKS

Source: napoleoncat.com (Meta business partner), Viber, Alephholding, GoOnline

4
28

50
00

4
59

50
00

4
60

40
00

3
50

0
00

0

2
90

0
00

0

2
90

0
00

0

3
10

0
00

0

16
30

00
0

18
95

00
0

2
01

10
00

19
00

00
0

75
0

00
0

80
0

00
0

80
0

00
0

65
0

00
0

72
0

00
0

91
70

00

10
00

00
0

11
72

00
0

2
31

0
00

0

Ju
ne

 2
02

1

Ju
ne

 2
02

2

Ju
ne

 2
02

3

Ju
ne

 2
02

4

Ju
ne

 2
02

1

Ju
ne

 2
02

2

Ju
ne

 2
02

3

Ju
ne

 2
02

1

Ju
ne

 2
02

2

Ju
ne

 2
02

3

Ju
ne

 2
02

4

Ju
ne

 2
02

1

Ju
ne

 2
02

2

Ju
ne

 2
02

3

Ju
ne

 2
02

1

Ju
ne

 2
02

2

Ju
ne

 2
02

3

Ju
ne

 2
02

1

Ju
ne

 2
02

2

Ju
ne

 2
02

3

Ju
ne

 2
02

4

Facebook Viber Instagram Snapchat Reddit LinkedIn TikTok

Source: GoOnline
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65+
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Male
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FACEBOOK USERS

Source: GoOnline
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49%
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51%

VIBER USERS

Source: Aleph Holding

Source: Aleph Holding
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14%
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37%

Female
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SNAPCHAT USERS

25%

23%

19%

32%
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25-34

35-44

45-64

Male
66%

Female
34%

Source: Aleph Holding

TWITTER USERS
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37%

27%17%

13%

13-17

18-24

25-3435-44

45+

Male
52%

Female
48%

Source: Aleph Holding

18 - 44 - 81%

BG SPOTIFY USERS

TOP 20 MOST VISITED SITE CATEGORIES BY REAL USERS, NOV. 2023

Source: Gemius Bulgaria

0
500 000

1 000 000
1 500 000
2 000 000
2 500 000
3 000 000
3 500 000
4 000 000
4 500 000

Ne
w

s

Sh
op

pi
ng

Li
fe

st
yl

e

M
ai

l

W
om

en
's 

w
eb

si
te

s

Sp
or

t

En
te

rt
ai

nm
en

t

Bu
si

ne
ss

, F
in

an
ci

al
, L

aw

M
ob

ile
 s

ite
s

He
al

th

Po
rt

al
s, 

Ca
ta

lo
gu

es
, S

ea
rc

h

Au
to

Ed
uc

at
io

n 
& 

Kn
ow

le
dg

e

Re
al

 E
st

at
e

IT
 &

 T
ec

hn
ol

og
ie

s

Tr
av

el
in

g

Ag
ric

ul
tu

re

Cu
lin

ar
y

Jo
bs

TV
, R

ad
io

, V
id

eo
, M

us
ic

So
ci

al
 n

et
w

or
k

NG
Os

Ar
t &

 C
ul

tu
re

Desktop Mobile Desktop and Mobile

TOTAL NET CINEMA AD BUDGETS, MLN. EUR

Source: www.piero97.com
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CINEMA ADMISSIONS AND BOX OFFICE IN EUR 

Source: Bulgarian National Film Center

5 573 812 4 900 408 5 016 079

1 337 951
2 553 845

3 957 349 4 464 478

25 922 704
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76% OF URBAN BULGARIANS GO TO CINEMA

Male
51%

Female
49%

14.10%

23.50%

25.60%22.20%

14.60%

16-24

25-34

35-4445-54

55-64

Source: New Age Media (Cinema City)

NUMBER OF CINEMAS AND CINEMAS SCREENS IN BULGARIA
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NUMBER OF VISITORS, SEATS AND SCREENINGS IN THE BULGARIAN CINEMAS

1 315 848
2 399 512

3 816 190 4 412 142

162 906 210 536
301 350 309 659

34 407 38 411 38 730 36 870
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Source: National Statistical Institute

NUMBER OF CINEMA VISITS - 2019 – 2023, THOUSANDS
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NUMBER OF CINEMA VISITS BY MONTH 2023
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212 758

203 562

202 492

130 036

112 782

102 225

88 231

88 008

82 861

82 347

Barbie

Fast X

Oppenheimer

Super Mario Bros.

Chalga(BG Movie)

Indiana Jones and the Deal of Destiny

Paw Patrol: The Mighty Movie

Aquaman and The Lost Kingdom

Napoleon

Meg 2:The Trench

TOP 10 FILMS OF 2023 BY ADMISSIONS

Source: New Age Media (Cinema City)

CINEMA


