OBLLUY YC/I0BUS
GENERAL TERMS



OBLLUX YCNTOBUA 3A U3NTBUYBAHE HA TbPTOBCKH
CBHOELUEHWA B MPONPAMATA HA TENEBHU3WUA
CEJEM OCMH

1. MIPEAMET M OELUM NONOXEHMA

Un.1.(1) Hactoawute OB YCNOBUA PEFMAMEHTUPAT
M3NBUBAHETO HA THPFOBCKM ChOBLUEHWA B NMPOrPAMATA HA
TeEnEBM3nA CEQEM OCMMU, HAPHYAHA MO=A0NY 3A KPATKOCT
NPOrPAMA, KOATO E COBCTBEHOCT HA ,,CTATUC* Al, cre
CEQAJIMLUE W AQPEC HA YNPABNEHKUE rp. Coous, p-H TPuaguua, nn.
Bunrapua Ne1, HOK, 3ana 12, BnucaHo B TLProBCKUA PEFMCTLP
HA AreHuMa no BnucBAHUATA, c EMK: 833172830, 8
KAYECTBOTO MY HA QOCTABUMK HA JIMHEAHW MEOWAHW YCNYTU MO
CMUCHNA HA 3AKOHA 3A PAAMOTO U TENEBU3MATA (3PT),
HAPMYAHO NO-HATATBK 3A KpaTKOocT TENIEBU3UATA wnu

[ ocTABUMK HA MEOMAHMW YCAYIU.

(2) THProBCKM CLOBLIEHMA NO CMUCHNA HA ANT CA PEKNAMHK
KNMNoBE (CNOTOBE), CNOHCOPCTBO, CMOHCOPCKM 3ACTABKM,
TENEBW3UOHEH MA3AP, NO3UMLIMOHWPAHE HA MPOOYKTH, KAKTO M
APYIM PEKNAMHM ®OPMHM, HESAEPAHEHMW OT 3AKOHA.

(3) OBLWMNTE YCNoBMA CA 3AALMKUTENHK 3A TENIEBU3UATA u
HEWHWTE KIMEHTH, B TOBA YMCNO PEKNIAMOAATENUTE W
PEKNAMHWTE/ MEAMA ATEHUMM (HAPWYAHM No-AoNny ArEHLMA/u).
MocnEgHWUTE YAOCTOBEPABAT CLINACHETO cH ¢ OBLUMTE YCNOBKA €
MOANKCA CU NOA UHAWBUAYANEH NMCMEH AOTOBOP 3A W3NMbYBAHE
HA TbProecku cboblleHua B TEJIEBU3UATA, B koiTo E
M3PUYHO PETNIAMEHTUPAHO M MPUAATAHETO HA HACTOALMTE OBLUM
venosua. MHAWBMAYANHMAT AOroBOP € HEOBXOAWMMUTE
MPUNOMKEHHS KbM HErO CE U3roTBAT MO OBPA3EL, NPEANOXEH OT
TENEBU3UATA.

(4) OswmTE ycnosua n Tapnoute HA TEJIEBU3MATA ca
MNYEAMYHU U QOCTBMHM HA MHTEPHET CTPAHULIATA HA
TENEBU3UATA - www.sepemosm.Tv. TEJIEBU3UATA
OCHUryPSIBA, BE3NNIATEH AOCTLN HA PEKNAMORATENM/ArEHUMM O
OBWHTE Ycnoeusa U TAPUOUTE.

(5) TENEBU3UATA vMA NPABO, EQHOCTPAHHO fIA NPOMEHA
OBWMTE ycnosus. PEKNAMOOATENMTE M AFEHUMUTE, KOMTO UMAT
CKJIOUEHW [OrOBOPH 3A M3NBYBAHE HA THPTOBCKM ChOBLUEHUSA C
TENEBU3UATA, cE CUMTAT YBEJOMEHH 3A NPOMEHUTE B
OBLUMTE YCNOBUA OT JATATA HA NYBEMMKYBAHETO UM HA MHTEPHET
cTPAHMUATA HA TEFNIEBU3MUATA, HA ANPEC: WWW.SEDEMOSMLTV.
B cnyuyai, 4 B 14-HEBEH CPOK OT NYENWUKYBAHETO HA
M3MEHEHWTE OBLWM YCNOBKUA, HE NOCTHNMU NMUCMEHO Bb3PAXKEHME C
HAMPABEHWTE MPOMEHM, TO M3MEHEHWUTE OBLUM YCNOBMA M
OBBLP3BAT WM CE NMPUMATAT MPH E3AUMOOTHOLLEHUATA UM C
TENEBU3UATA.

(6) MeasunoTto No AN.5 OTHOCHO NUCMEHOTO HECHIMNACHE HE CE
MPUMATA B CIYYAUTE, B KOWTO NPOMEHUTE B OBLUMTE YCNOBUSA
MPOM3TUYAT OT MPOMEHM B NMPUMOKUMOTO 3AKOHOAATENCTEBO WK
OT AKT HA KOMMETEHTEH OPTAH.

Un.2.(1) CNEUMDUYHUTE YCIIOBHUA, PAZNTUUHM OT TE3M,
NPEABUOEHN B OBLUMTE YCNIOBUA CE YIOBOPAT B WHOMBMAYANEH
[OroBOP, KOWTO CE CKIMIOYMBA C BCEKM PEKNIAMOOATEN MM
AFEHLMS, MPY CNA3BAHE HA PA3NOPEABMTE HA 3PT 1 ocTaHANOTO
MPUNOKUMO 3AKOHOOATENCTEO, BKMKOUUTENHO M
AQMWUHUCTPATUEBHUTE AKTOBE, PEFMTAMEHTUPALLM M3MTBYBAHETO HA
TLPFOBCKM CHOBLUEHMA KATO NIMLEH3WUM, PASPELLIEHWS,
YOCTOBEPEHWA 3A PEFMCTPALIMA M APYTU, KAKTO M QENCTBALUMTE
PELUEHMA U CTAHOBMILA HA CLEETA 3A ENEKTPOHHM MEOWM WNKM
APYF KOMMETEHTEH AAMWHWUCTPATMBEH OPFAH.

(2) B cnyyai, YE KbM JATATA HA BbL3JIATAHE HA W3NTBYBAHETO HA
KOHKPETEH PEK/TAMEH MATEPMAN MHAWBUAYANEH NUCMEH AOTOBOP
HE E nognucan Mexpay TENMEBU3UATA u KNHEHTA, C
Bb3MIAFAHETO 3A MYBMNUKYBAHE HA ChOTBETHUSI PEKNAMEH
MATEPUAN KNIMEHTSLT (PEKIAMOAATEN WIN ATEHLWA) CE CbINACHABA
M MPMEMA HACTORALUMTE OBLUM YCNOBWA M CE 3AALMKABA [A MM
cna3ea. MoTELPAEHATA OT ABETE CTPAHM 3ASIEKA 3A PEK/IAMA =
MEQMA MIAH MMA CHNATA HA CKJIIOMEH MHOMBMAYANEH AOFOBOP
MeEXAY cTPAHUTE (TEJIEBU3WATA M KNUEHTA).

GENERAL TERMS FOR TV COMMERCIAL
COMMUNICATIONS BROADCASTING BY 7/8 TV

I. SUBJECT AND GENERAL PRINCIPLES

Anrt.1.(1) THESE GENERAL TERMS REGULATE THE BROADCASTING OF
TV COMMERCIAL COMMUNICATIONS ON THE CHANNEL 7/8 TV, owNeD
By STATIS AD, WITH REGISTERED LEGAL ADDRESS AND HEADQUAR-
TERS AT SoOFIA, TRIADITSA DISTRICT, 1 BULGARIA ScUARE, NATIONAL
PaLace oF CuLTURE, HALL 12, UIN: 833172830, IN HIS CAPACITY
AS A PROVIDER OF LINEAR MEDIA SERVICES WITHIN THE MEANING OF THE
Rapio aND TELEvIsiON Act (RTA), REFERRED TO HEREINAFTER AS
“TELEVISION?” or “Mepia Service ProviDER™.

(2) COMMERCIAL COMMUNICATIONS WITHIN THE MEANING OF ART. I(T)
ARE ADVERTISING SPOTS (SPOTS), SPONSORSHIP, SPONSORSHIP TAGS,
TELESHOPPING, PRODUCT PLACEMENT AND OTHER ADVERTISING FORMS
THAT ARE LEGALLY ALLOWED.

(3) THe GENERAL TERMS ARE BINDING FOR THE TELEVISION anp
ITs CLIENTS, INCLUDING THE ADVERTISERS AND ADVERTISING/ MEDIA
AGENCIES (HEREINAFTER REFERRED TO AS AcGENcY/AGENCIES). THE
LATTER CERTIFY THEIR CONSENT AND ACCEPTANCE OF THE GENERAL
TERMS BY SIGNING AN INDIVIDUAL WRITTEN CONTRACT FOR BROADCAS-
TING OF COMMERCIAL COMMUNICATIONS IN THE TELEVISION’s
PROGRAM, IN WHICH THE IMPLEMENTATION OF THE GEMERAL TERMS IS
EXPLICITLY STATED. THE INDIVIDUAL CONTRACT AND ITS NECESSARY
SUPPLEMENTS ARE CREATED ACCORDING TO A MODEL SUGGESTED BY THE
TELEVISION.

(4) THe GeneraL TerMs AND ofF THE TELEVISION are puBLIc
AND CAN BE AccesseD oN THE TELEVISION’ WEBSITE = WWW.SEDE-
mosMLTv. THE TELEVISION ENSURES A FREE ACCESS OF THE
GENERAL TERMS AND RATE CARD PRICES TO THE ADVERTISERS/AGEN-
CIES.

(5) THE TELEVISION HAS THE RIGHT TO AMEND THE GENERAL
TERMS UNILATERALLY. THE ADVERTISERS AND AGENCIES THAT HAVE
SIGNED A CONTRACT FOR THE BROADCAST OF COMMERCIAL COMMUNICA-
TioNs WITH THE TELEVISION ARE CONSIDERED INFORMED ABOUT
THE CHANGES MADE TO THE GENERAL TERMS FROM THE MOMENT OF
THEIR puBLICATION ON THE TELEVISION’s WEBSITE: WWW.SEDE-
MOSMLTV. IF A WRITTEN DISAGREEMENT IS NOT RECEIVED WITHIN 14
DAYS OF THE PUBLICATION OF THE CHANGED GENERAL TERMS, THE NEW
GEeNERAL TERMS ARE CONSIDERED BINDING AND SHALL BE APPLICABLE
IN THEIR RELATIONS WITH THE TELEVISION.

(6) THE RULE MENTIONED IN ART.L.(5) THAT CONCERNS THE WRITTEN
DISAGREEMENT IS NOT APPLICABLE WHEN THE CHANGES IN THE GENERAL
TERMS RESULT FROM CHANGES IN THE LAW OR BECAUSE OF AN ACT OF A
COMPETENT AUTHORITY.

Anrt.2.(1) THE SPECIFIC CONDITIONS THAT DIFFER FROM THE ONES
PROVIDED IN THE GENERAL TERMS ARE AGREED UPON IN AN INDIVIDUAL
CONTRACT, WHICH IS CONCLUDED WITH EVERY ADVERTISER OR AGENCY
IN ACCORDANCE WITH THE RADIO AND TELEVISION ACT AND THE REST
OF THE APPLICABLE LAW. THIS INCLUDES THE ADMINISTRATIVE ACTS
THAT REGULATE THE BROADCASTING OF COMMERCIAL COMMUNICATIONS-
LIKE LICENSES, PERMISSIONS, REGISTRATION LICENSES, ETC. AS WELL AS
THE CURRENT DECISIONS AND STATEMENT oF THE COUNCIL FOR
ELECTRONIC MEDIA OR ANY OTHER COMPETENT ADMINISTRATIVE
AUTHORITY.

(2) IF AN INDIVIDUAL WRITTEN CONTRACT IS NOT SIGNED BETWEEN THE
TELEVISION AND THE CLIENT AS OF THE DATE OF THE ASSIGNED
BROADCASTING OF A SPECIFIC ADVERTISING MATERIAL, THE CLIENT
(ADVERTISER OR AGENCY) AGREES TO THE GENERAL TERMS AND IS
OBLIGED TO COMPLY TO THEM WITH ASSIGNING THE PUBLICATION OF THE
SPECIFIC ADVERTISING MATERIAL. THE CONFIRMED REQUEST FOR A
COMMERCIAL COMMUNICATIONS/MEDIA PLAN FROM BOTH SIDES HAS THE
VALIDITY OF A SIGNED INDIVIDUAL CONTRACT BETWEEN THE PARTIES
(tHe TELEVISION AND THE CLIENT).
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Un.3.(1) TuProBCKM CHOBLUEHHA CE M3NBYBAT OT
TENEBMU3UATA no Bb3NArAHE OT PEKNAMOAATEN UMM AFEHLIWA,
CPELLY 3ANAALUAHE HA Bb3HAMPAMKAEHME, CHINIACHO JEACTBALUMTE
TAPUDU 3A M3NBUBAHE HA THPFOBCKM CHLOELLEHWUA B NPOrPAMATA,
KAKTO W CMOPEfl YCNOBUATA B MHAMBUAYANHWA AOrOBOP.

(2) MpU NONYYABAHETO HA 3ASIBKA 3A M3NMBLYBAHE HA THPrOBCKM
CHOBLUEHMA OT PEK/IAMHA AFEHLMA, CBHLUATA CNEQBA A EbE
MPUOPYXKEHA OT Bb3NATATENHO MNUCMO, NOAMUCAHO OT CTPAHA HA
PEKNAMOQATENS. Bb3NArATENHO NMCMO CE NPEAOCTABA 3A BCEKM
OTAENEH KJIMEHT HA AFEHLMATA. OBPASELLT HA Bb3NATATENHO
MMCMO E QOCTLMNEH HA MHTEPHET CTPAHULIATA HA
TENEBU3UATA. BL3nArATENHOTO MNUCMO CLALPXKA MBNHA
MHDOPMALIMA 3A PEKNAMOMATENSA, PEKNAMMPAHATA THPIOBCKA
MAPKA, CTOKA WK YCNYTA, NPEAOCTABA CE C MbPEWA MEAWA MNAH
3A M3NTBMBAHE HA CLOTBETHMSA PEK/AMOMATEN M AEMCTBA 3A
MEPUOMA, M3PUYHO YKA3AH B HETO.

(3) B cnyyAR, YE ArEHLMATA CKMIOMWU PAMKOB IOFOBOP 3A
M3NBLUYBAHE HA THPrOBCKM cboBLEHNA B TENIEBU3UATA, HA
OCHOBAHME, HA KOWTO LLE Eb[E OBCNYXXBAH MNOBEYE OT EOUH
PEK/TAMOJATEN, AFEHUMA CNELBA OA NPEACTABW NMUCMEHWUTE
BLINAFATENHM MUCMA 3A BCEKM OTOENEH CBOM KNWEHT.

Un.4.(1) TENEBU3UATA, nPHEMA 1A M3NBUYBA THPIOBCKMU
CHOBLUEHMA B NPOrPAMATA CH, CNIE[ ACHO OMPEAENSHE HA
HAMMEHOBAHMETO HA TLPFOBCKATA MAPKA, NPORYKTA/YCNYTATA,
OBEKT HA KAMMAHMSATA.

(2) THLProBCKMTE CLOBLUEHMA CNEABA AA NPEACTABAT
CTOKU/YCNYTH WM TLPrOBCKM MAPKM, COECTBEHOCT CAMO HA
CLOTBETHMA PEKNAMOJATEN, WM TAKMBA, 3A KOUTO CBLUMAT MMA
OTCTLMEHM NPABA HA NON3BAHE/PEKNAMA, BKNIOUMTENHO
CLIIACHO JOrOBOP 3A U3KMIOMUTENHA NWUEH3NA MO CMUCBLAA HA
3MrIO, no cUNATA, HA KOMTO HUKOW APYT, BKNIIOYMTENHO
COBCTBEHMKA HA MAPKATA/MTE, HE MOXE [IA U3NON3BA
NMLEH3MPAHUTE MAPKM/ PEKNIAMUPAHUTE CTOKM/Yenyru.
[oroBoPLT 3A U3KNIOUMTENHA NULIEH3WSI CE CUMTA 3A QEWCTBALL,
AKO E BMUCAH No HAANEXHUA PEL B [ibPMABHUA PEFUCTLP NPU
MATEHTHOTO BEAOMCTEO.

Yn.5.(1) C noanucBAHE HA MHAMBHUAYANEH AOrOBOP CTPAHWUTE
ONPEAENAT NUUA 3A KOHTAKT, KATO 3AALJKMTENHO NOCOYBAT
ENEKTPOHHA NOLUA (E=MAIL) 3A KOPECNOHAEHUMA. CTPAHUTE CE
CLFNACSIBAT, YE BCHMKM AEACTBUA MO NPUEMAHE, M3NPALLAHE M
CHXPAHEHME HA MEQMA MIAHOBETE 3A M3MbUBAHE HA ThPrOBCKM
CLOBLUEHMA W CELPIAHATA C TAX KOPECNOHAEHLIMA CTABAT CAMO
MO ENEKTPOHEH MbT KATO ENEKTPOHHM JOKYMEHTM MO CMUCHIA HA
3AKOHA 3A ENEKTPOHHMA LOKYMEHT W ENEKTPOHHMUA Nognmc
(3EOEM), 4PE3 NOCOMEHWUTE B MHAMBUAYAJIHMS AOrOBOP
ENEKTPOHHM Nolun. CTPAHMTE CE CLINACHBAT, YE AKO

nucMoTo,/ ENEKTPOHHOTO WUSSBNEHMUE E NPOU3NA3N0 OT
ENEKTPOHHATA MOLUA HA CNY)KWUTEN M/ WM NPEACTABUTEN HA HAKOA
OT CTPAHMTE, TO CBLIOTO CbC CUIYPHOCT CLALPXKA BANMOHO
W3MNPATEHO BONEW3ABNEHUE OT CHOTBETHATA CTPAHA NO [OrOBOPA.
(2) M3nPALLAHETO HA ENEKTPOHHM M3SBNIEHUA OT M A0
ENEKTPOHHM MoK (AOPECH), KOMTO HE CA M3PMUYHO YIOBOPEHM OT
CTPAHMUTE, CE CYMTA 3A HEQEMCTEBUTENHO.

(3) OTHOCHO BPEMETO HA NONYYABAHE HA ENEKTPOHHA
KOPECNOHAEHUMA CE nPunara 4n.10, an.2 3EQEM, A 3a macTo -
unl2, an.2, 3w 4 3EQEN.

Il. M3MCKBAHMA KBM CBABPXAHMETO HA THPTOBCKMTE CHOBLUEHMA.
Bb3nAraHE M FAPAHLIMK

Yn.6.(1) TLProBCKUTE CHOBLUEHWA CNEABA A CA M3PAEOTEHH B
CLOTBETCTBME ChC 3AKOHA 3A PAAMOTO WU TENEBU3NATA (3PT),
3AKOHA 3A ABTOPCKOTO NPABO M CPOAHUTE MY npraBa (3ATCIH),
3AKOHA 3A MAPKMTE W FEOrPADCKMTE 03HAYEHMA (3MITO),
3AKOHA 3A 3ALMTA HA KOHKYPEHUMATA (33K), 3AKOHA 3A
3ALUMTA HA NOTPEEUTENUTE (331M1), 3aKoHA 3a 3apABETO (33) M
OCTAHAJIOTO OTHOCUMO M NMPUNOXKMMO 3AKOHOJATENCTBEO.

Ant.3.(1) THE COMMERCIAL COMMUNICATIONS SHALL BE BROADCASTED
gy THE TELEVISION upPON ASSIGNMENT BY AN ADVERTISER OR AN
AGENCY AGAINST PAYMENT IN COMPLIANCE WITH THE PRICES SPECIFIED
IN THE RATE CARD FOR THE BROADCAST OF COMMERCIAL COMMUNICA-
TIONSIN THE PROGRAM, AS WELL AS WITH THE PROVISIONS SET FORTH IN
THE INDIVIDUAL CONTRACT.

(2) THE REQUEST FOR BROADCASTING OF COMMERCIAL COMMUNICA-
TIONS MADE BY AN ADVERTISING AGENCY HAS TO BE ACCOMPANIED BY
AN AUTHORIZATION LETTER, SIGNED BY THE ADVERTISER. AN AUTHORI-
ZATION LETTER HAS TO BE PROVIDED FOR EACH CLIENT OF THE AGENCY.
THE MODEL OF THE AUTHORIZATION LETTER CAN BE ACCESSED ON THE
TELEVISION’s weBsITE. THE AUTHORIZATION LETTER CONTAINS THE
DETAILS OF THE ADVERTISER, THE ADVERTISED BRAND, PRODUCT OR
SERVICE AND IS PROVIDED WITH THE FIRST MEDIA PLAN FOR BROADCAS-
TING OF THE RESPECTIVE ADVERTISER AND IS APPLICABLE FOR THE
EXPLICITLY SPECIFIED PERIOD.

(3) IN CASE THE AGENCY CONCLUDES A FRAME CONTRACT FOR THE
BROADCAST OF COMMERCIAL COMMUNICATIONSIN THE TELEVISION
ON THE BASIS ON WHICH MORE THAN ONE ADVERTISER WILL BE
SERVICED, THE AGENCIES HAVE TO PROVIDE THE WRITTEN AUTHORIZA-
TION LETTERS FOR EACH OF ITS CLIENTS.

Ant.4.(1) THe TELEVISION ACCEPTS TO AIR COMMERCIAL
COMMUNICATIONS IN ITS PROGRAM AFTER THE NAME OF THE BRAND,
PRODUCT, SERVICE OR OTHER OBJECTS OF THE CAMPAIGN ARE CLEARLY
DEFINED.

(2) THE COMMERCIAL COMMUNICATIONS ARE TO INTRODUCE THE
PRODUCTS/SERVICES OR BRANDS, WHICH ARE THE SOLE PROPERTY OF
THE RESPECTIVE ADVERTISER OR SUCH, FOR WHICH THE LATTER HAS
OBTAINED THE RIGHTS OF USE, INCLUDING THE AGREEMENTS MADE IN A
CONTRACT FOR AN EXCEPTIONAL LICENSE DEFINED BY THE TRADEMARKS
AND GEOGRAPHIC SYMBOLS ACT UNDER WHICH NO ONE, INCLUDING THE
OWNER OF THE BRAND/S CANNOT USE THE LICENSED BRANDS/ADVERTI-
SED PRODUCTS/SERVICES. THE CONTRACT FOR AN EXCEPTIONAL LICENSE
IS CONSIDERED VALID IF IT IS DULY REGISTERED IN THE STATE REGISTER
WITH THE PATENT OFFICE.

Anrt.5.(1) BY SIGNING THE INDIVIDUAL CONTRACT, THE PARTIES SHALL
SPECIFY CONTACT PERSONS AND OBLIGATORY SHALL STATE E-MAIL FOR
CORRESPONDENCE. THE PARTIES AGREE THAT ALL ACTIONS ON
RECEIVING, SENDING AND STORING OF THE ORDERS AND BROADCASTING
SCHEMES AND ANY CORRESPONDENCE RELATED TO THEM SHALL ONLY BE
DONE BY E=MAIL AS ELECTRONIC DOCUMENTS WITHIN THE MEANING OF
THE ELECTRONIC DOCUMENT AND ELECTRONIC AUTHENTICATION
SERVICES ACT VIA THE E-MAILS SPECIFIED IN THE INDIVIDUAL
CONTRACT. THE PARTIES AGREE THAT IF A STATEMENT/E-MAIL HAS BEEN
SENT BY THE E~MAIL OF A PARTY’S CONTACT PERSON, THE MESSAGE
SHALL BE CONSIDERED A VALID STATEMENT OF THE PARTY.

(2) SENDING AND RECEIVING ELECTRONIC STATEMENTS VIA E-MAILS
THAT ARE NOT SPECIFIED BY THE PARTIES SHALL BE CONSIDERED
INVALID.

(3) REGARDING THE TIME OF SENDING AND RECEIPT OF THE ELECTRONIC
STATEMENT ART.10 (2) AccorDING TO THE ELECTRONIC DOCUMENT
AND ELECTRONIC AUTHENTICATION SERVICES ACT SHALL APPLY AND
REGARDING PLACE = ART. 12. (2) AND (3), (4) ACCORDING TO THE
PROVISIONS OF THE ABOVE~MENTIONED ACT.

Il. TV COMMERCIAL COMMUNICATIONS’ CONTENT REQUIREMENTS
ASSIGNMENT AND GUARANTEES

AnrT.6.(1) COMMERCIAL COMMUNICATIONS SHALL BE PRODUCED IN
ACCORDANCE WITH THE RADIO AND TELEVISION AcCT, THE COPYRIGHT
AND RELATED RIGHTS AcT, THE TRADEMARKS AND GEOGRAPHIC
SymeoLs Acrt, THE CoMPETITION PrOTECTION AcT, THE CONSUMER
Protection AcT, THE HEALTH ACT AND THE OTHER APPLICABLE
LEGISLATION;
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(2) C NPUEMAHETO HA HACTOAWMTE OBLLM YCNOBKA
PEKNAMOLATENAT M/ MNM ATEHUMSTA FAPAHTHPAT, UE C M3JTBUBAHETO
HA NPEJOCTABEHWTE OT TAX THPrOBCKM CLOBLUEHWA B NPOrPAMUTE
HA TENEBU3MWUATA, HE CE HAPYLLABAT NPABATA HA TPETH NULIA M
B C/IYYAN YE BL3HUKHAT NOQOBHN NPETEHLMK, CNEQBA OA W
YAOBNETBOPAT M3LAMO M 3A CBOA CMETKA.

UYn.7.(T) Bu3NArAHETO HA KAMMAHMA CE M3BBLPLLBA OT
PEKNAMOIATENS M/WNM ATEHUMATA C NOTBLPXKAABAHE HA MEAWA
/1AH, M3MNPATEH, YPE3 ENEKTPOHHA nowa ao otaen Mproaaxeu HA
TENEBU3UATA, B cPoOK, HAR=KbCHO 10 3 (TPU) MbNHU PABOTHMU
OHW NPEQM AATATA HA MbPBOTO M3NBYBAHE MO MEOUSA MNAH.
ENEKTPOHHATA PAZMSIHA HA W3SIBNEHWS U AOKYMEHTH CE
WM3BLPLUBA, B CLOTBETCTBME € un. 5.

(2) PEKNAMOLATENAT W ATEHLMATA FAPAHTHPAT NPER
TEJNIEBU3UATA 3AKOHOCHOBEPAIHOCTTA HA 3ASBEHUTE 3A
M3NBbUBAHE THPTOBCKM ChOBLUEHMA.

(3) 3A M3NLNHEHME HA 3ANBLMKEHMETO NO AN.2, NPEAW AA
BBb3NOXKM 3A UIMBUBAHE KOHKPETHO TLPTOBCKO ChOBLUEHME B
MPOrPAMATA, PEK/IAMOATENAT UMM AFEHUMATA FAPAHTUPAT NPEQ
TENEBU3UATA ue:

1. UMA 3AKOHOBO, JOrOBOPHO MMM OTCTBNEHO MO APYT NEFANEH
HAUMH MPABO 1A PEKNAMWPA NMPOAYKTA/YCNYTATA WM MAPKATA,
YMETO THPIOBCKO CLOEBLEHHUE CE Bb3NATA 1A EBE U3NMBYEHO;

2. UMA 3AKOHOBO, [OrOBOPHO WM OTCTBLMEHO MO APYT NEFANEH
HAUMH NPABO [A M3MON3BAT 3A TENEBU3UOHHO M3NBLUBAHE
BK/IOMEHWTE B ThbPFOBCKMTE CLOBLLEHMS FPA@UYHHA U CIOBHK
MAPKMW, PEK/TAMHM [EBM3N W NOCNAHUS, MY3UKAIIHU, NMUTEPATYPHU
W APYTW 3ALUMTEHM NPOMIBEAEHUA, KAKTO U OBPAIUTE HA JIULIATA,
PEKNAMMPALLIM MPOAYKTA;]

3. Mzuano E YPEAWN B3IAMMOOTHOLLEHUATA CM (BKNIOMUTENHO NO
M3MON3BAHETO U UMYLLUECTBEHWUTE), C ABTOPMTE HA TbPTOBCKMTE
CHOBLWEHWA, NPEAOCTABEHM A TENEBU3UOHHO M3NBUBAHE U E
YPEQWN B3AMMOOTHOLUEHMATA CHU C BCUUKMW APYIM HOCUTENU HA
ABTOPCKM ¥ CPOHM MPABA, YUMTO NPOUIBEQEHMS M U3MbAHEHUA
CA BK/MIOYEHH B TbPFOBCKMTE CLOBLUEHWSA, B CLOTBETCTBME C
M3NCKBAHMATA HA 3ATCI 1 OCTAHANOTO NPUNOMMMO BBLAFAPCKO
3JAKOHO[ATENCTEO;

4. E nonyynn oT HOCUTENMUTE HA MPABA MO NPEAXOOHATA TOUKA
WK OT CHOTBETHUTE YMbLAHOMOLLEHH OT TAX OPTAHM3ALIMM 3A
KONEKTUBHO YNPABNEHWE HA NPABA:

A) BCHUKM HEOEXOAWMM PASPELLEHMS 3A M3MNOM3BAHETO HA
Cb3AAQEHMTE OT CbOTBETHUTE HOCUTENU HA MPABA, OBEKTU HA
ABTOPCKM M CPOfHM MPABA, BKNIOYUTENHO W3MON3BAHE
MOCPEACTEOM TENEBM3NOHHO M3NBbUBAHE B MPOrPAMATA, B TOBA
UYKMCIIO M 3A BCUUKM HAYWHW HA M3NTBLUBAHE, NMPEAABAHE U
MPEMNPEQABAHE, BK/TIOUMMTENHO 3A MPENPEAABAHE B KABENHUTE
MPEXMW HA TPETH JIULIA.

B) MPEABAPUTENHO E 3ANNATHN TENEBUSUOHHOTO U3NTBYBAHE MO
CMMCB/A HA MPEAXOOHATA BYKBA ,, A B NPOrPAMATA HA
TENEBHU3UATA.

5. E NonoXun reMXKATA HA OEBP THPIOBEL, TAKA YE TBPTOBCKOTO
CBLOBLUEHUE, KOETO CE MNPEAOCTABS 3A M3MBYBAHE, A E
WM3PABOTEHO B CbOTBETCTBME C:

= usnckBaHMaTA HA 3PT, 3AMNCH, 33N, 3MIro, 33K, 33 u
OCTAHAJIOTO MPUIIOXMMO U OTHOCHUMO EBL/ITAPCKO
3AKOHOAATENCTEO.

- KPUTEPUMTE 3A OLIEHKA HA CbAbPAHMWE, KOETO E
HEBNAMOMNPUATHO MNK CH3QABA OMNACHOCT OT YBPEXOAHE HA
PHU3HYECKOTO, NCHUXMYECKOTO, HPABCTBEHOTO H/Hﬂ" COUMANHOTO
PA3BMTWUTE HA QELIATA, PA3PABOTEHM M NPMETH OT CHBETA 3A
ENEKTPOHHM MEOWM U [ILPABHA AFEHLMA 3A 3AKPUNA HA OETETO;

(2) THE ADVERTISER AND THE AGENCY GUARANTEE THAT VIA THE
BROADCASTING OF THE SUBMITTED TV COMMERCIAL COMMUNICATIONS
ON THE CHANNELS NO THIRD PARTIES’ RIGHTS ARE VIOLATED AND IF ANY
SUCH CLAIMS ARISE, THEY SHALL FULLY COMPENSATE THEM AT THEIR
OWN EXPENSE.

ART.7.(1) THE ADVERTISER AND/OR THE AGENCY SHALL ASSIGN THE
BROADCASTING OF A SPECIFIC TV COMMERCIAL COMMUNICATION BY
SENDING A BROADCAST ORDER TO THE EMAIL ADDRESS OF THE
TELEVISION’s SaLes DEPARTMENT. THE ORDER SHALL BE SENT NOT
LATER THAN 3 (THREE) FULL WORKING DAYS BEFORE THE BROADCAS-
TING DATE. THE ELECTRONIC EXCHANGE OF STATEMENTS AND
DOCUMENTS SHALL BE CARRIED OUT ACCORDING TO THE STIPULATIONS
OF ART. 5.

(2) THE ADVERTISER AND THE AGENCY SHALL GUARANTEE THAT THE
REQUESTED COMMERCIAL COMMUNICATION ARE LAWFUL TO THE
TELEVISION.

(3) To FULFILL THE OBLIGATION ACCORDING TO THE STIPULATIONS OF
(2), THE ADVERTISER OR AGENCY UNDERTAKE THE OBLIGATION BEFORE
ORDERING THE BROADCAST OF A PARTICULAR TV coMMERCIAL
COMMUNICATION TO MAKE SURE THAT:

1. HE HAS THE LEGAL, CONTRACTUAL OR CONCEDED IN ANY OTHER
LEGAL FORM RIGHT TO ADVERTISE THE PRODUCT, SERVICE OR BRAND
SUBJECT TO THE RESPECTIVE COMMERCIAL COMMUNICATION;

2. HE HAS THE LEGAL, CONTRACTUAL OR CONCEDED IN ANY OTHER
LEGAL FORM RIGHT TO USE FOR TV BROADCASTING THE GRAPHIC OR
VERBAL MARKS, SLOGANS AND MESSAGES, MUSIC, LITERARY OR OTHER
COPYRIGHT PROTECTED WORKS INCLUDED IN THE COMMERCIAL
COMMUNICATION AS WELL AS THE IMAGES OF THE PERSONS ADVERTISING
THE PRODUCT;

3. HE HAS OBTAINED FULL AUTHORIZATION PURSUANT To CSRA aAND
ALL APPLICABLE BULGARIAN LAWS (INCLUDING THOSE CONCERNING
USAGE AND OWNERSHIP) BY THE AUTHORS OF THE COMMERCIAL
COMMUNICATIONS SUBMITTED FOR TV BROADCASTING AS WELL AS BY
ALL OTHER HOLDERS OF COPYRIGHT OR RELATED RIGHTS WHOSE WORKS
AND PERFORMANCES ARE INCLUDED IN THE MATERIALS;

4. HE HAS RECEIVED FROM THE RIGHT-HOLDERS MENTIONED IN PARA 3
OR FROM THE RESPECTIVE AUTHORIZED COLLECTING SOCIETIES:

A) ALL NECESSARY PERMISSIONS TO USE THE OBJECTS OF THE
COPYRIGHT OR RELATED RIGHTS CREATED FOR BROADCASTING ON THE
CHANNELS FOR ALL MEANS OF BROADCASTING, TRANSMISSION AND
RETRANSMISSION INCLUDING BY CABLE NETWORKS OF THIRD PARTIES,
AND

B) HAs paID IN ADVANCE FOR THE BROADCASTING ON THE RESPECTIVE
CHANNELS IN THE MEANING OF LETTER A;

5. HAS TAKEN CARE, AS A GOOD TRADER, FOR THE TV COMMERCIAL
COMMUNICATIONS SUBMITTED FOR BROADCASTING TO BE PRODUCED IN
ACCORDANCE WITH:

= THE REGULATIONS OF THE RADIO AND TELEVISION ACT, THE
CopyrIGHT AND RELATED RiGHTS AcT, THE CONSUMER PROTECTION
AcTt, THE TRADEMARKS AND GEOGRAPHICAL SYMBOLS ACT, THE
CompeTiTiON PROTECTION ACT, THE HEALTH ACT AND ALL OTHER
APPLICABLE LAWS IN BuLcaria

= ARE PRODUCED IN ACCORDANCE WITH THE “CRITERIA FOR THE
ASSESSMENT OF CONTENT, WHICH HAS ADVERSE EFFECT ON OR CREATES
RISK OF CAUSING HARM TO THE PHYSICAL, MENTAL, MORAL AND/OR
SOCIAL DEVELOPMENT OF CHILDREN", DEVELOPED AND ADOPTED BY THE
CounciL For ELecTroNIC MEDIA AND THE STATE AGENCY FOR CHILD
PROTECTION;
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= HAUMOHANHUTE ETUYHM NPABMNA 3A PEK/IAMA M TbPrOBCKA
KOMYHMKALMSA, PA3PAEOTEHU OT CapYXKEHUE "HALMOHANEH CLBET
3A CAMOPErynauua™;

= EAVHEH CTAHOAPT 3A PEMV/IALMS HUBATA HA 3BYKA B PEKNAMATA,
MPUET € MNOAMNUCBAHETO HA OBLUO CMOPA3YMEHME 3A PEFYAIMPAHETO
HA 3BYKA HA PEKNAMMTE oT 06.02.2013 r., MEXAY CaPYEHUE
" ACOUMALMA HA BLATAPCKMTE PAIMO M TENEBU3MOHHM
onepaToru-ABPO", CapyMEHKUE "BLArAPCKA ACOUMALMA HA
KOMYHUKALMOHHUTE ArEHUMM™ U CapyKeHUE "Bourapcka
ACOLIMALIMA HA PEKNAMOAATENMTE.

(4) PEKNAMOJATENAT UNKU AFEHUMATA FAPAHTHPAT, YE
nreacTABEHUTE HA TENIEBM3MUATA THProBCKM CHOBLUEHMA 3A
XPAHM M HAMUTKK, CbObLPXALLM XPAHMTENHK CLCTABKM M BELLECTBA
€ XPAHWTENEH M ®U3UONOrMYEH EDEKT, NO-CMNELMANHO
CHABLPMALLA MASHWHMW, TPAHCMACTHM KMCENMHM, con/HATPUA 1
3AXAP, YUATO NPEKOMEPEH NMPUEM B XPAHUTESTHUSA PEXXUM HE E
MPEMOPBUUTENEH, B KOUTO KATO M3NbLAHWTENM YYACTBAT AELIA,
OTrOBAPAT HA BCUYKM NPUNOXMMU HOPMATUEHWU M3UCKBAHMS,
MPUETH ETUYHW NPABKMNA 3A PEKNIAMA M TbPTOBCKA KOMYHHUKALNA M
AOEPU NPAKTUKM B BPAHLUA. PEKNAMOOATENAT M AFEHLMATA
FAPAHTMPAT, YE B TbPFOBCKM CLOELUEHMA 3A FEHETMYHO
MOAUDULIMPAHU XPAHW, HE YHACTBAT [ELIA.

(5) PEKNAMOQATENAT W ATEHLMATA CE 3AALIDKABAT A
nreacTaeat HA TEJIEBU3MATA 3A U3NBUBAHE CAMO THPIOBCKM
CLOBILEHHMA C NPEQBAPHUTENHO YPEAEHM NPABA 3A M3NBUBAHE.
BcuuKKM NPETEHLMM 3A HAPYLLEHM YUYW NPABA U 3AKOHHM
WHTEPECH CE OTHACAT KbM PEKNAMOSATENA. PEKnaMopaTEnaT,
CAMOCTOSATENHO WK NOCPEACTEOM OBC/YXBALLATA MO AFEHLIWS,
MOEMA 3A CBOSl CMETKA LISINATA OTFOBOPHOCT, AKO BCNEACTEBME
HAPYLUEHUE HA HAKOSl OT FAPAHLUMWTE No An. 2 v AN. 3 BbAAT
MPEASIBEHW KAKBUTO W fIA EMNO NMPETEHLIMM.

Yn.8.(1) B cnvyuAR YE M3NBUBAHETO W/UNKM CHABPIKAHMETO HA
TbPrOBCKO CLOBLUEHME CE MPELEHN OT PETYNIATOPEH OPFAH KATO
HAPYLUEHWUE HA JEACTBALLOTO 3AKOHOJATENCTEO M TOM HANOMM
AQMUHWUCTPATUBHO=HAKASATENHA CAHKLMA, PEKNAMOOATENAT,
CAMOCTOSATENHO WAW NOCPEACTEOM OBC/YXBALLATA MO AFEHLIWS,
MOEMA 3A CBOSl CMETKA 3AMMALUAHETO HA MMYLUECTBEHATA
CAHKLIWS, KATO CE 3AABJIKABA A 3ATUIATH CBLUATA HA
TENEBU3UATA B cPOK 10 CEAEM [IHH OT NONYYABAHE HA
HAKA3ATENHOTO NOCTAHOBNEHME.

(2) PEKNAMOAATENAT CAMOCTOATENHO MK NOCPEACTEOM
OBCNYMBALLATA MO PEKNTAMHA AFEHUMS CE CLITIACHABA AA
oee3WEeT TENMIEBU3UATA 3a BCUUKM M BCAKAKBK NPETEHLUMK
OT KAKBBTO M fIA E XAPAKTEP, OTMPABEHM OT TPETH CTPAHM CPELLY
TENEBU3UATA no noeof BL3NOKEHWUTE 3A U3NLYBAHE
TbPrOBCKWU CLOBLLEHKS, BKIOMUTENHO, HO HE CAMO, MPETEHLMK
cBbP3AHMU cbe 33K, NPABATA HA NMYHOCTTA, ABTOPCKM M CPOAHK
MPABA M MNPABA HA MHTENEKTYANHA COBCTBEHOCT M BbPXY
TbPrOBCKA MAPKA. PEKNAMOAATENAT CAMOCTOSATENHO WAW
MOCPEACTBOM OBCNYXKBALLUATA IO PEKNIAMHA AFEHLMS QbIDKK
OBE3LWETEHUE HA TETIEBM3UATA 34 BCAKAKBEM PAIXOAM, 3ATYEH
WNW BPEAM, NPETLPMEHM OT HEN, B PE3YNTAT HA KAKBMTO W A E
MPEASIBEHW KbM HESl NPETEHLUMW AWM CLAEEHO WM APYTO
MNPOM3BOACTBO MMM NPEACTOALLO CHAEEHO WK OPYIO
MPOM3BOACTBO BLE BPb3KA C Bb3MOXKEHWUTE 3A UINBLUBAHE WK
BEYE M3MTBMEHM TBPrOBCKM CHOBLUEHMWS.

(3) TENEBU3UATA yBegoMABA CRBOEBPEMEHHO PEKNAMOATENS
U/WNK ATEHLIMATA 3A 3ATIOYBAHETO HA
AQMUHUCTPATUBHO~HAKASATENHA NPOLEAYPA = MO ENEKTPOHHA
NOLUA, € ENEKTPOHHO M3SBNEHWUE, CbINMACHO OMMCAHOTO B Wi. 5,
MPU NONYYABAHETO HA AKT 3A YCTAHOBSIBAHE HA
AAMUHHUCTPATMBHO HAPYLUEHME.

= ARE PRODUCED IN ACCORDANCE WITH THE NATIONAL ETHICAL RULES
FOR ADVERTISING AND COMMERCIAL COMMUNICATION, DEVELOPED BY
THE NATIONAL CoUNCIL FOR SELF-REGULATION;

- ARE PRODUCED IN ACCORDANCE WITH THE UNIFIED STANDARD ON THE
REGULATION OF THE SOUND LEVEL IN COMMERCIALS, ADOPTED BY THE
EXECUTED GENERAL AGREEMENT ON THE REGULATION OF THE SOUND
LEVEL IN COMMERCIALS AS oF 06.02.2013, BETWEEN THE AsSsSOCIA-
TIoN oF BuLGARIAN BrRoADcASTERS -~ ABBRO, THE BuLGARIAN
AssociaTiON oF COMMUNICATIONS AGENCIES AND THE BULGARIAN
AssocCIATION OF ADVERTISERS

(4) THE ADVERTISER AND THE AGENCY GUARANTEE THAT TV
COMMERCIAL COMMUNICATIONS FOR FOODS AND BEVERAGES, CONTAI-
NING NUTRITIONAL COMPONENTS AND SUBSTANCES WITH NUTRITIONAL
OR PHYSIOLOGICAL EFFECT, ESPECIALLY THOSE CONTAINING FATS,
TRANS=FAT ACIDS, SALT/SODIUM AND SUGAR, THE EXCESSIVE CONSUMP-
TION OF WHICH IS NOT RECOMMENDED, IN WHICH CHILDREN ARE
FEATURED, ARE IN COMPLIANCE WITH ALL APPLICABLE LEGAL REQUIRE-
MENTS AND THE ACCEPTED ETHICAL RULES FOR ADVERTISEMENT AND
COMMERCIAL COMMUNICATION AND GOOD PRACTICES. THE ADVERTISER
AND THE AGENCY GUARANTEE THAT CHILDREN ARE NOT FEATURED IN
ANY TV COMMERCIAL COMMUNICATIONS FOR GENETICALLY MODIFIED
FOODS.

(5) THE ADVERTISER AND THE AGENCY SHALL ONLY SUBMIT COMMER-
ciaL coMMunicATIONS To THE TELEVISION WHOSE BROADCASTING
RIGHTS HAVE BEEN PRE-ARRANGED. ALL CLAIMS FOR VIOLATION OF THE
RIGHTS OF THIRD PARTIES ARE TO BE HANDLED BY THE ADVERTISER. THE
ADVERTISER, ON HIS OWN OR THROUGH ANOTHER AGENCY, SHALL FULLY
COMPENSATE THEM AT THEIR OWN EXPENSE IF A VIOLATION OF THE
GUARANTEES STIPULATED IN (2) AND (3) CAUSE ANY CLAIMS FOR
VIOLATION.

ARrT.8.(1) IN cASE THE BROADCASTING OF A TV COMMERCIAL
COMMUNICATION IS CONSIDERED BY A REGULATING AUTHORITY TO BE
VIOLATING THE EFFECTIVE LEGISLATION AND THIS AUTHORITY IMPOSE
ADMINISTRATIVE PUNITIVE SANCTION, THE ADVERTISER AND THE AGENCY
JOINTLY COVER THE SANCTION AT THEIR OWN EXPENSE AND SHALL PAY
THE SAME SANCTION To THE TELEVISION wWITHIN SEVEN DAYS FROM
RECEIVING THE SANCTION.

(2) THe ADVERTISER (SOLELY OR VIA THE SERVING ADVERTISING
AGENCY) AGREES TO INDEMNIFY THE TELEVISION AGAINST ALL CLAIMS
OF ANY KIND LODGED BY THIRD PARTIES TO THE TELEVISION WITH
REFERENCE TO THE ASSIGNED COMMERCIAL COMMUNICATIONS INCLUDING
BUT NOT LIMITED TO CLAIMS RELATED To CoMPA, INDIVIDUAL RIGHTS,
COPYRIGHTS AND SIMILAR RIGHTS AND INTELLECTUAL PROPERTY RIGHTS
AND TRADEMARK OWNERSHIP RIGHTS. THE ADVERTISER (SOLELY OR VIA
THE SERVING ADVERTISING AGENCY) SHALL INDEMNIFY THE TELEVISION
FOR ANY COSTS, LOSSES OR DAMAGES SUFFERED AS A RESULT OF ANY
CLAIMS BROUGHT AGAINST IT OR AS A RESULT OF LEGAL OR OTHER
PROCEEDINGS OR FUTURE LEGAL OR OTHER PROCEEDINGS IN CONNEC-
TION WITH THE COMMERCIAL COMMUNICATIONS ASSIGNED OR ALREADY
AIRED.

(3) TELEVISION NOTIFIES THE ADVERTISER AND THE AGENCY ABOUT
THE BEGINNING OF AN ADMINISTRATIVE PUNITIVE PROCEDURE IN DUE
TIME BY SENDING AN E~MAIL STATEMENT ACCORDING TO THE STIPULA-
TIONS OF ART. 5 UPON RECEIPT OF THE AUTHORITY’S STATEMENT OF
ESTABLISHMENT OF THE ADMINISTRATIVE VIOLATION.
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(4) PEKNAMOBATENAT M/WNM ATEHUMATA MMAT NPABO OA CE
BKJIIOMAT YPE3 CBOM NPOLIECYANEH NPEACTABUTEN B
AOMWUHUCTPATUEHOTO M CHAEEHOTO MPOM3BOACTBO MO CLCTABEH
AKT 3A HAPYLLEHME, PECNEKTUBHO U3JALEHO HAKASATENHO
MOCTAHOBNEHME OT KOMNETEHTEH oPraH. Mpougcyanuuar
NPEACTABMTEN, ¥YnbnHoMolleH ot TENMIEBU3UATA, B xona HA
AQMWUHUCTPATUEHOTO M CHAEEHO NPOM3BOACTEO 3ALUMTABA M
WHTEPECHTE HA PEKNAMORATENS W/Unu AreHumaTA. B cnvuan ue
PEKNAMOLATENST M/ MW ATEHUMSTA HE CA CE BbL3NONSBANMK OT
MPABATA CH IO CMUCB/A HA MPEAXOGHOTO M3PEYEHME U HE CA
YMBLJAHOMOLUMNKM CEOW NPEACTABUTEN, MOCNEQHWUTE HE MOTAT A CE
OCBOBOLAT OT OTFOBOPHOCT MPEA TEMEBMIWATA C APTYMEHT YE
MHTEPECHT MM HE E BMN AOBPE 3ALUMTEH OT NPELCTABUTENS HA
TENEBU3UATA.

Un.9.(1) TENEBU3UATA 3anA38A NPABOTO CHU A OTKAXE MNK
CMPE BCAKA 3AABKA 3A M3NBUYBAHE HA ThPTOBCKM ChOBLUEHMA WK
OA OTKAXE [A W3MbYBA, KOETO M A E ThbPFOBCKO ChOBLUEHME, B
CNYUYAR HE U3NLYBAHETO MY W/WUNKU CLALPKAHUETO MY, NO
nPeueHKA HA TENIEBM3UATA, B1 Morno Aa AOBEAE A0 HAKOE
OT CNEQHUTE NOCNEACTBHA:

1. HAPYILEHME HA QEWCTBALLOTO 3AKOHOQATENCTBEO, BKMIOYUTENHO
HAPYLIEHUE HA HALMOHANHUTE ETUMHU NPABMNA 3A PEKNIAMA M
TLPFOBCKA KOMYHMKAUMA B PEnYEnuka Bunrapus, nPMETH oT
HAuMOHANHMA CHBET NO CAMOPEFY/ALINS;

2. HAPYLUEHME HA 3ALIMKEHMATA, CHALPXKALLM CE B
AQMWUHUCTPATUBHUTE AKTOBE, PEFMIAMEHTUPALLM JEMHOCTTA HA
TENEBU3UATA, BKIIOUMTENHO, CBLP3AHM C M3NLYBAHETO HA
TENEBM3UOHHA PEKNAMA;

3. HANArAHE HA CAHKUMM OT TPETU CTPAHMU (BKNIOYMTENHO, HO HE
CAMO, MPUTENATENM HA MPABA, KOHKYPEHTH, LPXABHHU M
AQMWUHUCTPATUEHM OPFAHW, HALMOHANHMA CLBET No
CAMOPEFYNALMA U APYTM NOJOEHU);

4. TP NPEAABABAHE HA NPETEHLIMM OT CTPAHA HA TPETO MIMLE, YE
M3NBLUBAHETO HA PEKMIAMATA HAPYLUABA HEFOBW 3AKOHHM MPABA M
WMHTEPECH = [0 NPEACTABAHE HA [JOKASATENCTBA OT CTPAHA HA
PEKNAMOJATENS, YE HE E HAJIMLIE HAPYLUEHME.

(2) B cnyyaute no an. 1 TENEBU3WUATA yeepoMaBa
PEKNAMOJATENS HESABABHO M MOXE AA W3/TbUYM THPrOBCKM
ChOBLEHMA HA PEKNAMOJATENSA, CNEL NOAMAHA HA CBLUMTE UK
NPEACTABAHE HA JOKASATENCTBATA no an.l, 1.4.

TPy HEOCTPAHUMM M/MNM HEOCTPAHEHM HAPYLUEHWSA MO CMUCLAA
HA nPEAXOAHUTE ANuHEW, TENIEBU3UATA HE ALK BPLLUAHE
HA ABAHCOBO MJIATEHM CYMM MO PEJA HA 4n.23 WK LOrOBOPEHM B
MHOMBUAYANIEH [OTOBOP.

111 MNAHMPAHE M M3NBUYBAHE HA THPIOBCKH CHOBLUEHUA
Yn.10.(1) THProBCKWUTE CHOBLUEHUA CE M3NBYBAT HA BA3ATA HA
OCTOMHOCTEHW CXEMM 3A M3NbYBAHE (MEOMA NIIAHOBE), KOUTO
CBOLPHKAT HAKOW OT MMM BCUYKM USEPOEHUTE NO=4ONY ENEMEHTH,
B 3ABMCMMOCT OT BMOA HA KOHPETHATA CAENKA:

1. PEKNAMORATEN W/WUNW ATEHLMS;

2.ToProBCKA MAPKA, NPOAYKT WKW YCNYTA, OBEKT HA KAMMAHUATA,
LUENEBA AYAUTOPHS HA KAMNAHUSITA]

3. BUOEOMATEPMAN, KOWTO LUE CE M3MbYBA = HAMMEHOBAHME HA
BUAEOKIUMNA, BPEMETPAEHE;

4, OATA/DATU HA M3NBUBAHE, YAC M EPOM M3NTBUBAHMA,
CHLOBPASEHW C TAPMDUTE M MNPOrPAMHATA CXEMA;

5. Merrnop HA KAMNAHKATA;

6. OcTOHHOCTARAHE NO TAPM®A MNKU CLOEPA3ZHO YCNOBUATA NO
WHOMBUAYATIHUA LOrOBOP;

7. OTCTBNKK;

8. JbmKUMA CYMA MO CXEMATA;

9. MPOrHO3EH PEUTUHT.

(2) OBPAZELLT HA MEQMA MNNIAH, KOMTO CHALPXA HEOEXOAUMMTE
PEKBWM3WTH, MO CMUCBLNA HA AN. 1 cE narotes ot
TENEBU3UATA.

(4) THE ADVERTISER AND THE AGENCY HAVE THE RIGHT TO ASSIGN
THEIR OWN COURT REPRESENTATIVE IN THE ADMINISTRATIVE PUNITIVE
PROCEDURE AND IN THE JUDICIAL PROCEEDING AGAINST THE RESPECTIVE
AUTHORITY'S STATEMENT, IF AND INSOFAR AS SUCH PARTICIPATION IN
THE PROCEEDINGS IS POSSIBLE UNDER THE APPLICABLE PROCEDURAL
LAW. IF THEY CHOOSE NOT TO ASSIGN A REPRESENTATIVE, THEY SHALL
HAVE NO RIGHT TO CLAIM THAT THEIR INTERESTS WERE NOT PROPERLY
DEFENDED BY THE TELEVISION’S REPRESENTATIVE.

Art.9.(1) TELEVISION Is ENTITLED TO REFUSE OR STOP AN ORDER
FOR BROADCAST OF COMMERCIAL COMMUNICATION WHEN BY ITS
ESTIMATION IT CONSIDERS APPROPRIATE NOT TO BROADCAST THE
ASSIGNED COMMERCIAL COMMUNICATION, WHEN ITS BROADCAST OR
CONTENT, AccORDING To TELEVISION, cAN CAUSE ANY OF THE
FOLLOWING CONSEQUENCES:

1. VIOLATION OF THE EFFECTIVE LEGISLATION, INCLUDING VIOLATION OF
THE INATIONAL ETHICAL RULES FOR ADVERTISING AND COMMERCIAL
COMMUNICATIONS IN BULGARIA, DEVELOPED BY THE NATIoNAL CounciL
FOR SELF-REGULATION

2. VIOLATION OF THE OBLIGATIONS CONTAINED IN THE ADMINISTRATIVE
ACTS REGULATING THE AcTIVITY oF THE TELEVISION, IncLUDING,
RELATED TO THE BROADCASTING OF TELEVISION ADVERTISING}

3. IMPOSED SANCTION FROM ANY THIRD PARTIES (INCLUDING BUT NOT
LIMITED TO ANY HOLDERS OF RIGHTS, COMPETITIONS, GOVERNMENTAL
AND ADMINISTRATIVE AUTHORITIES, ETC)

4. ANY CLAIMS LAID BY THIRD PARTIES AGAINST THE BROADCASTING OF
THE ADVERTISEMENT UNTIL EVIDENCE IS PRESENTED BY THE ADVERTISER,
SHOWING THAT THERE IS NO VIOLATION.

(2) IN THE CASES REFERRED TO IN PARA 1 THE TELEVISION SHALL
NOTIFY THE ADVERTISER FORTHWITH AND THEREUPON MAY BROADCAST
THE COMMERCIAL COMMUNICATIONS IN QUESTION ONLY AFTER RECEIVING
THE EVIDENCE STATED IN PARA 11TEM 4, OR MAY AIR DIFFERENT
COMMERCIAL COMMUNICATIONS FOR THE PREPAID AMOUNT. IF THE
DEFECTS IN THE PREVIOUS PARAGRAPHS ARE NOT REMEDIED OR ARE NOT
SUBJECT TO REMEDY, THE TELEVISION IS NOT OBELIGED TO PAY BACK THE
ADVANCE PAID ACCORDING TO ART. 23 OR AS AGREED IN THE
INDIVIDUAL CONTRACT.

HI. PLANNING AND AIRING COMMERCIAL COMMERCIAL

Art.10.(1) COMMERCIAL COMMUNICATIONS ARE BROADCASTED ON THE
BASIS OF EVALUATED PLANS FOR BROADCASTING (MEDIA PLANS) THAT
CONTAIN ANY OR ALL OF THE ELEMENTS BELOW, DEPENDING ON THE
TYPE OF THE SPECIFIC AGREEMENT:

1. ADVERTISER OR/AND THE AGENCY

2. A BRAND, PRODUCT OR SERVICE, OBJECT OF THE CAMPAIGN, TARGET
AUDIENCE OF THE CAMPAIGN

3. VIDEO MATERIAL TO BE AIRED = NAME AND DURATION OF THE VIDEO}

4, DATE/DATES OF AIRING, TIME AND NUMBER ACCORDING TO THE
TARIFF AND CHANNELS’ PROGRAM GRIDS;

5. CAMPAIGN PERIOD;

6. PrICING ACCORDING TO THE TARIFF OR THE INDIVIDUAL CONTRACT
PROVISIONS;

7. DiscouNTs;

8. AMOUNT DUE ACCORDING TO THE SCHEDULE;

9. FORECASTED RATING.

(2) A sampLE MEDIA PLAN CONTAINING ALL NECESSARY DATA IN THE
MEANING OF PARA 1 SHALL BE DRAWN BY THE TELEVISION.
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(3) Meaua NNAHLT CTABA HEPASAENHA YACT OT MHAMBUAYANHKA
MUCMEH QOroBOP, CNER NPMEMAHETO MY OT YMbAHOMOLLEH MO PEAA
HA un.5 cnyxuren Ha TENIEBU3UATA.

(4) Meaua NNAHLT TPABBA AA EbAE nopaned B TENIEBM3UATA
HE NO=KbCHO OT 3 Mb/IHN PABOTHW AHW, NPEAM MBPBOTO
M3NBbUBAHE HA THPFOBCKOTO ChOBLUEHME Mo HEro. TENEBU3MATA
CNEABA A NOTBLPAM WM OA WU3NPATH BL3PANEHMUS/OTKAS No
OAAEH MEQMA MNAH B CPOK OT EOWH MbAEH PABOTEH OEH CNEQ
MOMAYYABAHE HA MEAWA-TUIAHA.

(5) Mpu 3ABABAHE HA PEKNAMHA KAMMAHKA NO BUHA HA
TENEBU3UATA, CbLUATA CE 3AABIIKABA A KOMNEHCHUPA
PEK/TAMOJATENS, KATO U3MTbYM SAEABEHUTE M3/TbUBAHUA B
PABHOCTOMHO PEKMAMHO BPEME, CNIE[l CbINIACYBAHE C
PEKNTAMOJATENSA WIN ATEHLMATA.

(6) KpaaT HA KAMNAHWATA CE choBLWABA HA TENIEBU3UATA
KbM MOMEHTA HA 3AIBABAHETO M, BK/IOMMTESIHO B CNYYAR ME CE
MOAABA HA YACTU M/WIM M3NU3A U3BLH KANEHAAPEH MECELL
Yn.11.(T) M3nbYBAHETO HA THPIOBCKM CLOBLUEHWA CTABA CNER
CKMOYEH MHAMBUAYANEH gorosop ¢ TENIEBU3UATA, nonanex m
MOTBLPAEH OT K/MEHTA MEAWA NNAH, NO PEAA HA un.5. Megua
MNAHBT MOXKE A GbE MOJAAEH OT K/MEHTA WM W3rOTBEH OT
otaen Meropaxeu Ha TENIEBU3UATA, no naPAMETPM, 3ANANEHN
OT KJMEHTA. M3roTeaHETO HA MEAMA NnaH ot TENIEBU3UATA
3A PEK/TAMOJATEN HE CE ZAMNALUA AOMBJIHUTENHO.

(2) MpPoOMEHKM NO MEAMA NNAHA OT CTPAHA HA PEKNAMOQATENS WMWK
ATEHUMATA U/WUNK TAKMBA, HANPABEHK oT TEJIEBU3UATA,
curnacHo Yn.l0 An.4, MOrAT A ELAAT 3AGBEHW NMUCMEHO
HAM=KBCHO A0 2 MbAHW PABOTHM AHK MPEAU U3MBLYBAHETO HA
CLOTBETHOTO ThPrOBCKO CLOBLUEHME. MPK HECNAIBAHE HA TO3M
crok TENEBU3UATA HAMA 3AABLIKEHHE OA M3NMTBYK
CLOTBETHMTE ThPrOBCKHM ChOBLLEHMS.

(3) TENEBMU3MUATA 3AnA3BA NPABOTO CU 1A NPABM NPOMEHK NO
MEQMA NNAHA, NOPAQMW NPOMAHA B NPOrPAMHATA CXEMA, 3A KOETO
MPU NOKYNKATA HA PEKNAMHO BPEME HA BA3A LEHM Nno TAPH®A E
ANbXHA A YBEQOMM NPEABAPUTENHO KNMEHTA, NO PEAA HA un. 5,
A MPU NOKYMNKATA HA PEKJIAMHO BPEME HA BA3A @MKCHMPAHMW LIEHW
3A PEWTMHI TOUKA/No NAKETHM UEHW, TENIEBU3UATA uMa
NPABO fIA NPABM PASMECTBAHE HA fio 15% oT obLMA EPOI
M3NbUBAHMA, 3AABEHW B CLOTBETCTBUE C JOFOBOPEHUTE YCNOBMS
MEXAY CTPAHWUTE, BE3 NPELBAPUTENIHO CBINACYBAHE C
PEK/TAMOJATENSA WIN ATEHLMATA.

(4) TPy NNAHWPAHE HA M3NBLYBAHUATA, PEKNAMHUTE ENOKOBE,
KOWTO CE ACOLIMMPAT C JAQEHO NPEAABAHE CA TE3M, KOMTO CA
PA3MONOMEHM HENOCPEACTBEHO NPEAM (AOPU A E B PAINWYEH
YACOBM NORAC OT TO3W HA NPENABAHETO) M MO BPEME HA
CLOTBETHOTO NPEQJABAHE.

(5) OTMAHATA HA M3NMBYBAHUSA OT NOTBLPAEHMTE MEAKA NNAHOBE
OT CTPAHA HA PEK/IAMOOATENA WM AFEHUMATA CTABA EE3 CAHKLMA
3A OTMEHEHO M3JTbYBAHE/CNMPAHE HA KAMMAHUS, AKO E
HANPABEHO C NUCMEHO NPEAM3BECTUE OT HAR=-MANKO 3 (TPK)
MbAHW PABOTHU OHW MPEAW OTMEHEHOTO M3NbYBAHE. BLE BcuukmM
CNYUYAU KJIMEHTBT ObJKK 3ANMALUAHE HA JOrOBOPEHWTE
TLPFOBCKM ChHOBLUEHMA.

Yn.12.(1) Otaen Meopaxen HA TENEBU3UATA nozvuMoHKPA
OAAEHA KAMMAHMA B NPOFPAMHATA CH CXEMA CHE[ OEMO3UPAHETO
HA HEOEXOOMMUTE SOKYMEHTH, NOCOUYEHM B HACTORLUMTE YCIIOBMA,
KATO NOTELPXOABA MEQMA MJAHA C ONUCAHM NPEQABAHMA, LEHH W
OTCTLIKK, MMEHA M NPOAL/DKMTENHOCT HA K/IMMOBETE U NEPHOA
HA KAMMAHWATA KbM

IN CASE OF IRREVERSIBLE AND OR/ UNSOLVED vioLATioN, TELEVI-
SION DOES NOT OWE ANY RETURN OF COSTS PAYED IN ADVANCE
ACCORDING TO ART. 23 OR ANY PART OF THE INDIVIDUAL
CONTRACT.PEK/IAMOJATENS WU/M ATEHLMATA NO ENEKTPOHHA NOLUA,
CLFIACHO OMIMCAHOTO B Wi.5.

(3) THE MEDIA PLAN BECOMES AN INSEPARABLE PART OF THE
INDIVIDUAL WRITTEN CONTRACT AFTER ITS APPROVAL BY AN AUTHORI-
2ep AGENT oF TELEVISION ACCORDING TO THE STIPULATIONS OF
ART. 5

(4) THe MEDIA PLAN SHALL BE SUBMITTED TO THE TELEVISION NOT
LATER THAN 3 FULL WORKING DAYS PRIOR TO THE FIRST AIRING OF THE
COMMERCIAL COMMUNICATION/ ADVERTISING CLIP.

(5) IF AN ADVERTISING CAMPAIGN IS DELAYED AS A FAULT OF THE
TELEVISION, THE LATTER COMMITS TO COMPENSATE THE ADVERTISER
BY BROADCASTING THE DELAYED COMMERCIAL COMMUNICATIONS IN AN
EQUIVALENT ADVERTISING TIME AFTER COORDINATION WITH THE
ADVERTISER OR AGENCY.

(6) THE END OF A CAMPAIGN IS DECLARED To THE TELEVISION ar
THE TIME OF ITS ASSIGNMENT, IN CASE IT IS SUBMITTED IN PARTS AND
WHEN EXPENDED BEYOND A CALENDAR MONTH.

AnrT.11.(1) THE AIRING OF COMMERCIAL COMMUNICATIONS OCCURS
AFTER A CONCLUDED INDIVIDUAL coNTRACT wiTH TELEVISION,
SUBMITTED AND CONFIRMED BY THE CLIENT MEDIA PLAN IN LINE WITH
THE STIPULATIONS OF ART. 5. THE MEDIA PLAN CAN BE FILED BY THE
CLIENT OR PREPARED BY THE SALES DEPARTMENT oF THE TELEVISION
ACCORDING TO THE PARAMETERS SET BY THE CUSTOMER. THE PREPARA-
TION oF A MEDIA PLAN BY TELEVISION For AN ADVERTISER INCURS
NO ADDITIONAL CHARGE.

(2) ANY CHANGES OF THE MEDIA PLAN MADE BY THE ADVERTISER OR
AGENCY AND/OR CHANGES MADE BY THE TELEVISION, AccorbpinG
TO ART.10 PARA 4. CAN BE FILED IN A WRITTEN FORMAT UP UNTIL 2
(TWO) FULL WORKING DAYS BEFORE THE AIRING OF THE RESPECTIVE
COMMERCIAL COMMUNICATIONS. UPON A FAILURE TO COMPLY WITH THE
pEADLINE TELEVISION HAS NO OBLIGATION TO AIR THE RESPECTIVE
COMMERCIAL COMMUNICATIONS,

(3) TELEVISION RESERVES ITS RIGHT TO MAKE CHANGES TO THE
MEDIA PLAN DUE TO CHANGES IN THE BROADCASTING SCHEME FOR
WHICH IT HAS THE OBELIGATION TO INFORM THE ADVERTISER IN ADVANCE
WHEN THE PURCHASE OF ADVERTISING TIME IS MADE ON THE BASIS OF
THE PRICES SPECIFIED IN THE RATE CARD, ACCORDING TO THE
PROCEDURE IN ART. 5. WHEN A PURCHASE IS MADE ON THE BASIS OF
FIXED PRICES PER RATING POINT/PER PACKAGE, TELEVISION Has
THE RIGHT TO REORDER UP TO 15% OF THE TOTAL NUMBER OF AIRINGS,
REQUESTED IN ACCORDANCE WITH THE AGREED UPON CONDITIONS
BETWEEN THE PARTIES WITHOUT A PREARRANGED AGREEMENT WITH THE
ADVERTISER OR AGENCY.

(4) WHEN PLANNING THE BROADCASTS, THE COMMERCIAL BREAKS
ASSOCIATED WITH A CERTAIN PROGRAM ARE THE ONES PRECEDING THE
PROGRAM (EVEN IF IT IS IN A DIFFERENT TIME SLOT FROM THE ONE OF
THE PROGRAM) AND ALL THAT ARE INTERRUPTING IT.

(5) CANCELLATION OF AIRINGS PART OF THE CONFIRMED MEDIA PLANS
BY THE ADVERTISER OR AGENCY IS NOT SANCTIONED FOR CANCELED
BROADCAST/END OF CAMPAIGN IF IT IS MADE IN WRITING WITH AT LEAST
A 3 (THREE) DAYS” NOTICE BEFORE THE BROADCASTING DATE. IN ALL
CASES THE CLIENT OWES THE PAYMENT OF THE ARRANGED COMMERCIAL
COMMUNICATIONS.

Ant.12.(1) THE SaLes DeparTMENT OF TELEVISION coMMENCES
THE BROADCASTING OF TV COMMERCIAL COMMUNICATIONS AS PER THE
CONFIRMED BROADCASTING SCHEMES AFTER THE NECESSARY
DOCUMENTS STATED IN THE PRESENT GENERAL TERMS HAVE BEEN
DEPOSITED. AFTER THE DEPOSITION, THE SALES DEPARTMENT
POSITIONS THE CAMPAIGN AND CONFIRMS THE MEDIA PLAN WITH THE
DESCRIBEDPROGRAMS, PRICES AND DISCOUNTS, NAMES AND DURATION
OF THE COMMERCIAL COMMUNICATIONS AND PERIOD OF THE CAMPAIGN
TO THE ADVERTISER OR AGENCY VIA ELECTRONIC MAIL ACCORDING TO
THE STIPULATIONS OF ART. 5
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(2) B cnyuan ue TENIEBU3UATA HaMA Bb3MOXKHOCT AIA
PEATIM3NPA MEQOWS MNAHA, TAKA KAKTO E W3rOTBEH OT
PEKJTAMOMATENS WNW AFEHUMATA, oTAEN MPOAAXKEM M3MPALLIA
CBOETO NPEANIOMEHME, 3A KOETO U3UCKBA OfIOEPEHWE B PAMKWUTE
HA 1 (EAMH) PAEOTEH IEH OT MONMYYABAHETO MY. JIUMCATA HA
NUCMEH OTTOBOP B TO3M CPOK CE CHMTA 3A MB/IYASIMBO CLIMACME C
nrefNOXEHMETO HA TENEBU3UATA. PA3MAHATA HA
CHOBLUEHWUS CE M3BBLPLUBA MO PEAA HA 4n.5.

(3) B cnyyAi HA NIMNCA HA CBOEOAHO PEKMAMHO BPEME
TENEBU3UATA, no cBos NPELIEHKA MMA MPABO [IA OTKAXE
NO3ULIMOHMPAHETO HA 3ASIBEHWTE TbPrOBCKMN CHOBLLEHMA. OTAEN
Mropaxsu Ha TENEBU3UATA cubriacyBA NPEMECTBAHETO HA
TLPTOBCKW CHOEBLUEHWUA B IPYTO NPEAABAHE C PEKNTAMOMATENS UMK
PEKNAMHATA AFEHUMA MO PEMA, YFOBOPEH B AMl. 2.

Yn.13.(1) TENEBU3UATA nrofABA PEKNAMHOTO CH BPEME:

1. No NPOTPAMA HA BA3A LIEHW Mo AEWCTBAWIA TAPH®A;

2. NO ®UKCHPAHA LIEHA HA PEMTHHI TOYKAj;

3. No NAKETHW LIEHM;

4. Mo CNEUMANHA LEHA 3A KOHKPETHO NMPEOABAHE;

5. no cNEUMANHK O®EPTH, u3roTeaHu ot TENMIEBU3UATA.

(2) MNPy NOKYNKA HA PEKTAMHO BPEME HA BA3A LIEHMW MO
REACTBALLUM TAPU®MW NNAHWPAHETO CE U3BLPLUBA OT
PEKNAMOMATENS, AFEHUMATA MW NO XKENAHWE HA PEKNAMOAATENSA
ot TENEBHU3UATA.

(3) MNP NOKYNKA HA PEK/TAMHO BPEME HA BA3A ®HMKCHPAHA LIEHA
HA PEATWHT TOUKA/MAKETHM LIEHW MJIAHWPAHETO CE M3BLPLUBA OT
TENEBU3UATA.

(4) TENEBHU3UATA nrooABA PEKNIAMHO BPEME HA NMPHUHLIMNA HA
OBBbP3AHOCT HA LEHATA cbC 100 MPOLEHTA TAPAHTHPAHW PEATHHI
TOUKH 3A BCHYKN XOPA HA Bb3PACT 25-54, Bcuuku 25-64 u
WEHW 25-64. FTAPAHTHPAHETO HA PEATHHI TOYKM E HA EA3A OBLU
KPAEH EPOW 3ASBEHM, NNATEHW W PECNEKTUBHO TAPAHTHPAHW
PEATMHI TOYKM HA KAMMAHMA 3A EAWH W CbLU NMPOAYKT, YCNYTA MIK
MAPKA PEKNAMA, NMPW KOETO PEASIHO MOCTUrHATUTE PEATHHI TOYKM
CE KOMMEHCHPAT B3AMMHO.

(5) KoMnEHCAUMM 3A HELOCTUIHATH PENTHHI TOYKM CE MPABHAT B
PAMKMWTE HA PEKMAMHATA KAMMAHMS HA EAMH WM CbIL MPOAYKT,
YCNYTA WIN MAPKA.

(6) B cnyuyAi HA HEROCTUIHATH PEATHHI TOYKM CNEM KPAS HA
KAMMAHWSTA, PEKNAMOLNATENAT/ ATEHLUMSTA LUE EbAE
KOMNEHCWPAH 3A HEAOCTUIHATWTE MIATEHW PEATWUHT TOYKH MO
PEOA HA AN. 5. B cnyuam, YE B MECELIA, B KOATO CE KOMIMEHCHPAT
HEAOCTUIHATUTE NNATEHW PEATHUHI TOYKH, E OBABEHA OGHLIMATTHA
NPOMOLIMA C BOHYCHM M3/TBYBAHUSA WM TAKMBA CE TIOJIATAT HA
KNWEHTA, CNPAMO WHAMBMAOYAJIHWS AOTOBOP C HETO, TO K/MEHTHT
LLE NMOMYYM CLOTBETHWUTE EOHYCHU M3TBYBAHWS U BBPXY
HEAOCTUIHATUTE NMIATEHW PEATHHI TOYKM.

(7) B cnyyai HA OBEKTMBHA HEBBL3MOMXHOCT 3A MPUNATAHE HA
KOMMNEHCALIMATA Mo AN, 6, E Bb3MOXHO MPEXBLPNISHE HA
HEAOCTUIHATH PEMTUHI TOYKM 3A APYTA KAMMNAHWA WKW KIIMN HA
CBLMA KNWEHT, KOFATO A0 KPAR HA TOAWHATA HE CE NMPEOBMMXOA
PEK/TAMA HA NMPOAOYKTA, YCNYTATA WKW MAPKATA, YPE3 W3NON3BAHE
HA CBLUMA Knun, NOANEXALL HA KOMMEHCHPAHE.
KOMNEHCATOPHUTE M3NbYBAHUSA CE MO3WLIMOHUPAT OT
TENEBU3UATA.

(8) B cnyuai, YE NP MOKYMKATA HA PEKNTAMHO BPEME HA BA3A
UEHU No AEACTBALUA TAPM®A NMPOrPAMATA NOCTABM NOBEYE
AKTYAJTHW PEATHHI TOYKW OT TE3W, KOMTO CA NMPOTHO3UPAHM,
3AABEHW W TAPAHTUPAHHW MO CHOTBETHATA KAMIMAHWA,
PEKJTAMOOATENAT WK ATEHUMATA HE 3ANNALUAT 3A QOMBIHWTENHO
AKYMYNTMPAHWTE PEWTHUHI TOYKHW, OCBEH AKO B MHOWBUAYANHWSA
AOroBoOP E NPEABUAEHO APYTO.

(2) In case THE TELEVISION Is UNABLE TO EXECUTE THE MEDIA
PLAN AS IT HAS BEEN PLACED BY THE ADVERTISER OR THE AGENCY, THE
SALEsS DEPARTMENT SENDS ITS PROPOSAL, REQUESTING APPROVAL
WITHIN 1 (ONE) WORKING DAY FROM ITS RECEIPT. THE LACK OF A
WRITTEN RESPONSE WITHIN THIS TERM IS CONSIDERED A SILENT
APPROVAL AND CONSENT WiTH THE TELEVISION’s proPOsAL.
EXCHANGE OF MESSAGES IS DONE ACCORDING TO THE STIPULATIONS OF
ART. 5.

(3) IF THERE IS A LACK OF AVAILABLE ADVERTISING TIME THE
TELEVISION HAS THE RIGHT TO DECLINE THE POSITIONING OF A
COMMERCIAL COMMUNICATIONS. THE SALES DEPARTMENT COORDINATES
A NEW POSITIONING OF THE TV COMMERCIAL COMMUNICATION INTO
ANOTHER PROGRAM WITH THE ADVERTISER OR THE AGENCY AS
STIPULATED IN PARA. 3 ABOVE.

ARrT.13.(1) THE TELEVISION SELLS ITS ADVERTISING TIME:

1. ON THE BASIS OF THE PRICES ACCORDING To THE RATE CARD OF THE
PROGRAM

2. BASED ON A FIXED PRICE PER RATING POINT;

3. BASED ON THE PRICE OF A PACKAGE;

4. BASED ON A SPECIAL PRICE FOR A SPECIFIC PROGRAM

5. BASED ON SPECIAL OFFERS, PREPARED BY THE TELEVISION

(2) WITH THE PURCHASE OF ADVERTISING TIME BASED ON PRICES
SPECIFIED IN THE RATE CARDS THE PLANNING IS DONE BY THE
ADVERTISER, AGENCY OR BY THE TELEVISION AT THE REQUEST OF
THE ADVERTISER.

(3) THE PURCHASE OF ADVERTISING TIME BASED ON THE FIXED PRICE
PER RAITING POINT/PACKAGE PRICE REGUIRES THE PLANNING TO BE
ponE BY THE TELEVISION.

(4) THE TELEVISION SsELLS ITS ADVERTISING TIME ACCORDING TO
THE PRINCIPLE OF BINDING THE PRICE TO A HUNDRED PERCENT
GUARANTEED RATING POINTS FOR THE TARGET GROUP ALL 25-54,
ALL 25-64, anD WoMEN 25-64. THE GUARANTEE OF RATING POINTS
IS BASED ON THE TOTAL FINAL NUMBER OF THE ORDERED AND PAID
RATING POINTS. THESE ARE RESPECTIVELY GUARANTEED FOR A
CAMPAIGN OF THE SAME PRODUCT, SERVICE OR TRADEMARK, FOR WHICH
THE REAL ACHIEVED RATING POINTS SHALL BE MUTUALLY COMPENSATED.
(5) COMPENSATIONS FOR UNSUCCESSFUL REACH OF THE REGUIRED
RATING POINTS ARE FULFILLED DURING THE ADVERTISING CAMPAIGN OF
THE SAME PRODUCT, SERVICE OR TRADEMARK.

(6) IN CASE THE REAL RATING POINTS ARE LESS THAT THE REGUIRED
ONES AFTER THE CAMPAIGN HAS ENDED, THE ADVERTISER/AGENCY
SHALL BE COMPENSATED ACCORDING TO THE STIPULATIONS OF ART. 5.
IN CASE AN OFFICIAL PROMOTION THAT CONTAINS BROADCAST BONUSES
1S RELEASED IN THE MONTH DURING WHICH THE UNREACHED RATING
POINTS HAVE TO BE COMPENSATED, THE ADVERTISER SHALL RECEIVE THE
RESPECTIVE BONUS AIRINGS ON TOP OF THE UNREACHED PAID RATING
POINTS. THE SAME APPLIES WHEN THE ADVERTISER IS OWED BONUS
AIRINGS ACCORDING TO THEIR INDIVIDUAL CONTRACT WITH THE
TELEVISION.

(7) IN CASE THERE IS AN OBJECTIVE REASON THAT PREVENTS THE
TELEVISION FROM FULFILLING THE COMPENSATION AGREEMENT FROM
ART. 6, ANY UNDELIVERED RATING POINTS CAN BE TRANSFERRED TO A
DIFFERENT CAMPAIGN OR A SPOT CREATED FOR THE SAME ADVERTISER.
THis ONLY APPLIES WHEN ANOTHER ADVERTISEMENT OF THE PRODUCT,
SERVICE OR TRADEMARK THAT USES THE SAME SPOT IS NOT PLANNED
UNTIL THE END OF THE YEAR. THE COMPENSATION BROADCASTS ARE
posITIONED By THE TELEVISION.

(8) IF THE CHANNELS DELIVER MORE ACTUAL RATING POINTS THAN THE
ONES BOUGHT ON THE BASIS OF THE PRICES IN THE CURRENT RATE
CARD, THE ADVERTISER OR THE AGENCY SHALL NOT PAY THE EXTRA
ACCUMULATED RATING POINTS UNLESS INDICATED OTHERWISE IN THE
INDIVIDUAL CONTRACT.
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(9) B cnyuait, HE NPKU NOKYNKATA HA PEKNAMHO BPEME HA BA3A
DOUKCUPAHA LIEHA HA PEATMHI TOUYKA NMPOIPAMATA [IOCTABW NOBEYE
AKTYANHW PEATUHT TOYKK OT TE3W, KOUTO CA MPOrHO3IUPAHM,
3ASIBEHM U FAPAHTHPAHM MO CLOTBETHATA KAMMAHMA,
TENEBU3UATA vMA NPABO A CBANK HEOEXOAWM EPOR
M3NBLUBAHUA OT KAMNAHWUATA, BE2 NPEABAPUTENHO CLIMIACYBAHE C
PEKMAMOLATENS WM AFEHLUMATA, 4O MNOCTUFAHE HA MUHUMYM
PEATHHI TOUKWTE, KOMTO CA FAPAHTMPAHM KbM PEKNAMOAATENA. B
CIYUAR, YE ELAAT NOCTUIHATW NOBEYE AKTYANTHU PEATUHI TOUKM
OT TE3M, KOMTO CA NPOrHO3UPAHM, 3AFBEHW M FAPAHTHPAHU MO
CLOTBETHATA KAMMAHMKS, PEKNAMOOATENAT MK AFEHLMATA HE
IAMNALLAT 3A AOMBAHUTENHO AKYMYNMPAHUTE PEATUHI TOUKN.
Un.14.(T) Meu PASNPEAENEHUETO HA THPIOBCKM CHOBLUEHWA M NPK
M3rOTBAHE HA MAKET, CE CbEMIOQABAT CNEQHUTE NPUHLMNKE

1. M3BArBAHE NPETOBAPBAHETO KAKTO HA PEKNAMHMTE EJIOKOBE,
TAKA M HA CLOTBETHUTE NPEAABAHMS C PEKJIAMHM BNIOKOBE € LIEN
OOCTABSIHE HA NO-BUCOKA EQEKTUBHOCT HA TbPIOBCKUTE
CLOBLUEHWUA;

2. ToPEAHOCT HA 3AABKMTE HA KNMEHTUTE KbM TEJIEBU3UATA;
3. BANAHCMPAHO PANPEOENEHWUE HA MPUCBCTEUETO HA
CHLOTBETHUS PEKNAMOAATEN B neorpaMATA HA TEJIEBU3MATA.

(2) TENEBU3UATA nrEANArA HA KNMEHTHTE CH PASNMYHK
CMOHCOPCKM NAKETH, KAKTO U M3PABOTBAHETO M M3NTBYBAHETO HA
MIATEHM PEMOPTAMM.

(3) TENEBU3UATA vMA rbBKABA NONUTUKA OTHOCHO
M3MNON3BAHETO HA ANTEPHATMEHM PEKNAMHA ®OPMM, KOFATO
TAXHOTO M3NBUBAHE HE NMPOTMBOPEYM HA 3AKOHA, IOEPATA
MPAKTHKA M CbALPXKAHUETO HA CLOTBETHOTO MPEQABAHE.

(4) TENEBU3WUATA nrefNArA BPEME 3A M3NBYBAHE HA
TLPFOBCKM CHOBLUEHMA BbE BCUUKM NPEAABAHMS OT NPOrPAMUTE
€M € MIKMIOYEHUE HA TE3W, B KOUTO M3NBUBAHETO HA TbPFOBCKM
CHOBLUEHHMA E 3AEPAHEHO OT 3AKOH.

Yn.15.(1) Exunsr HA otaen Meopaxeu Ha TENMEBU3UATA
WM3roTBA PASHOOBPA3HM CMELMANHU ODEPTH 3A MHTErPMPAHM
MPELNOMXEHUS, KOUTO BKJIIOMBAT ATPAKTUBHM ENEMEHTH, LENSLLW
ACMINEHA ACOLMALIMSI C M3EPAHO OT K/IMEHTA NPEOABAHE.
MHTErPUPAHMTE NPEANIOMEHUA MOTAT 1A CE CLCTOAT OT PAZMIMYHM
KOMBEMHALIMM OT TEMATHYHWU CMOHCOPCKM 3ACTABKM, KPATKM
KJIMNOBE, WAMKK PEKNAMA, ODOPMIIEHME HA AEKOP,
NPOMO=AHOHCH U AP.

(2) MpeepnOXEHUATA No AN.T BUXA MOrK A BKIKOUYBAT M
OOMBLAHUTENHO OBBLP3BAHE, YPE3 YUACTUE B NPOMOLIMOHATHATA
KAMMAHUSI HA CMIOHCOPUPAHOTO MPEAABAHE, KOAITO BM MOMNA JA
BK/IIOYBA AKTUBHOCTH B PALMO, NPECA, BbHLUHA PEKNAMA,
CMELMANHA CLEMTHA U APYTU.

Un.16.(1) Meu neeueHkA ot cTraHA HA TENIEBU3UATA, e
CbALPHKAHWETO HA MPEAOCTABEHO 3A M3NMbMBAHE TENMEBU3UOHHO
THPIOBCKO CLOBLUEHME NPOTUBOPEYM HA PA3NOPEABUTE HA 3PT
u/WnK APYTY NPUNOXKHUMK HOPMM OT AEMCTBALLOTO
3AKOHOMATENCTEO MWW NMYENMYHO W3BECTHATA PEMY/IATOPHA
nPAKTHKA, TENIEBU3UATA HE CTAPTHPA M3NTBUBAHETO MY,
HEZABMCMMO OT NOTBLPAEHUSA MEQUA MMIAH, KATO YEEAOMABA
HE3ABABHO PEKNIAMOJATENS MM ATEHLIMATA.

(2) THProBCKM CHLOBLUEHMS, YUETO CHALPKAHUE
TEJIEBU3MUATA npeLEHABA 3A TAKOBA, KOETO MOXE f1A CE
CMETHE 3A HACOYEHO KbM YBPEX[AAHE HA ©UIMYECKOTO,
YMCTBEHOTO M MOPAJIHO PA3SBUTHME HA MANONETHH W
HEMBAHONETHU, MOTAT A EBLAAT MO3ULMOHUPAHU CAMO MEXAY
23.00 1 6.00 yaca. PEKNAMOAATENAT WM AFEHLIMATA HAMAT
MPABO AA USUCKBAT NO3WUMOHWUPAHE B IPYFO YACOBO BPEME HA
TAKBE TUM TENEBM3UOHHU THPTOBCKM CHOBLUEHWSA, HO MOTAT A
OTKAMAT CBOEBPEMEHHO WU3MBUYBAHETO UM.

(9) IF THE CHANNELS DELIVER MORE ACTUAL RATING POINTS THAN THE
ONES REQUESTED AND GUARANTEED WITH THE PURCHASE OF ADVERTI-
SING TIME ON THE BASIS OF THE FIXED PRICE OF RATING POINTS, THE
TELEVISION HAS THE RIGHT TO TAKE DOWN THE NECESSARY NUMBER
OF AIRINGS OF THE SPECIFIC CAMPAIGN WITHOUT THE NEED OF A PRIOR
AGREEMENT WITH THE ADVERTISER OR AGENCY UNTIL THE MINIMUM
AGREED UPON RATING POINTS ARE ACHIEVED. IF MORE ACTUAL RATING
POINTS THAN THE ONES REQUESTED AND GUARANTEED FOR THE
CAMPAIGN, THE ADVERTISER OR AGENCY SHALL NOT PAY FOR THE EXTRA
ACCUMULATED RATING POINTS

Anrt.14.(1) WHEN ALLOCATING COMMERCIAL COMMUNICATIONS AND
PREPARING A PACKAGE, THE FOLLOWING PRINCIPLES ARE ENFORCED:

1. ADVERTISING BLOCKS SHALL NOT BE OVERLOADED AND THE
RESPECTIVE PROGRAMS SHALL NOT BE OVERLOADED WITH ADVERTISING
BLOCKS IN ORDER TO INCREASE THE EFFICIENCY OF THE COMMERCIAL
COMMUNICATIONS;

2. THE REQUESTS OF THE CLIENTS ARE ATTENDED TO IN THE ORDER
THEY ARRIVED]

3. A BALANCED DISTRIBUTION OF THE RESPECTIVE CLIENT’S APPEARAN-
ck IN THE TELEVISION’s proGRAM.

(2) THe TELEVISION OFFERS DIFFERENT PROMOTIONAL PACKAGES,
AS WELL AS CREATING AND BROADCASTING PAID REPORTS.

(3) THe TELEVISION HAS A FLEXIBLE POLICY FOR THE USAGE OF
ALTERNATIVE ADVERTISING FORMS, WHEN THEIR BROADCASTING IS NOT
IN CONFLICT WITH THE LAW, GOOD PRACTICE AND THE RESPECTIVE
PROGRAM.

(4) THe TELEVISION oFFERS TIME FOR BROADCAST OF COMMER-
CIAL COMMUNICATIONS IN ALL OF ITS PROGRAMS EXCLUDING THOSE IN
WHICH BROADCASTING OF COMMERCIAL COMMUNICATIONS IS FORBIDDEN
BY THE LAW.

Art.15.(1) THe TELEVISION’s SaLes DEPARTMENT TEAM
PREPARES VARIOUS SPECIAL OFFERS FOR INTEGRATED PROPOSALS THAT
INCLUDE ATTRACTIVE ELEMENTS. THESE ELEMENTS AIM TO STRENGTHEN
THE ASSOCIATION WITH THE PROGRAM CHOSEN BY THE CLIENT. THE
INTEGRATED PROPOSALS MAY CONSIST OF VARIOUS COMBINATIONS OF
THEMATIC SPONSORSHIP TAGS, SHORT SPOTS, BREAK IDs, ALTERNATIVE
ADVERTISING FORMS, SET DESIGN, PROMOS, ETC.

(2) THE INTEGRATED PROPOSAL MAY ALSO INCLUDE ADDITIONAL
ENGAGEMENT THROUGH A PARTICIPATION IN THE PROMOTIONAL
CAMPAIGN OF THE SPONSORED PROGRAM. THIS CAMPAIGN MIGHT
INCLUDE ACTIVITIES IN RADIO, PRESS, OUTDOOR ADVERTISING, SPECIAL
EVENTS, ETC.

Anrt.16.(T) WHeN THE TELEVISION cONSIDERS THAT THE
CONTENT OF A CERTAIN COMMERCIAL COMMUNICATIONS PROVIDED FOR
BROADCASTING IS IN CONFLICT WITH THE STIPULATIONS OF THE RADIO
AND TELEVISION ACT OR OTHER APPLICABLE NORMS OF THE EFFECTIVE
LEGISLATION OR WITH THE PUBLICLY KNOWN REGULATORY PRACTICE,
THE TELEVISION Is ENTITLED NOT TO START ITS BROADCASTING
REGARDLESS OF THE CONFIRMED BROADCASTING SCHEME, AND IT SHALL
IMMEDIATELY INFORM THE ADVERTISER OR THE AGENCY.

(2) TV cCOMMERCIAL COMMUNICATIONS, WHOSE CONTENT IN THE
TELEVISION’s JUDGMENT CAN BE CONSIDERED HARMFUL TO THE
PHYSICAL, MENTAL AND MORAL DEVELOPMENT OF MINORS AND
JUVENILES, CAN BE POSITIONED ONLY BETWEEN 11:00 p.M. AND 6:00
A.M. THE ADVERTISER OR THE AGENCY HAVE NO RIGHT TO DEMAND THE
RESCHEDULING OF sUCH TV COMMERCIAL COMMUNICATIONS TO A
DIFFERENT TIME ZONE BUT THEY CAN CANCEL THEIR BROADCASTING IN
DUE TIME.

9

www.piero97.com



ilko
Stamp


(3) TENEBU3UATA no3vUMOHKPA TENEBU3MOHHM THPIOBCKMU
CHLOBLUEHMSA HA CMUPTHM HAMMTKKM cAMO MEXAY 22.00 1 6.00
YACA, KOFATO MPELIEHM, YE CLALPMAHMETO MM E TAKOBA, YE
MPESCTABNABA HEMPAKA PEKMIAMA HA CMIMPTHU HAMMTKK MO
CMUCHNA HA 3AKOH 3A 3APARETO (33) U HE U3NBYBA
TENEBU3UOHHU THPIOBCKM CLOBLLEHWA, 3A KOMTO MPELIEHABA, UE
MPEOCTABNABAT MPAKA PEK/MIAMA HA CMMPTHM HAMMTKM MO CMUCLAA
HA 3AKOHA 3A 3PABETO.

(4) NMeeueHkata HA TENIEBU3UATA BbE BPL3IKA C FOPHUTE
TEKCTOBE CE GA3UPA HA HOPMWTE HA JEMCTBALLOTO
3AKOHO[AATENCTBO, NYEMUYHO W3BECTHATA PEMVNIATOPHA NPAKTHKA,
KopgEKcA 3A CAMOPEFYIALIMA NPW PEK/TAMMPAHETO HA ANKOXOMHK
HAMMUTKM, M3roTBEH U nereT ot ABPO u APA, KAKTO M
MPAKTUKATA HA HALUMOHANHMA CLBET 3A CAMOPEMYMALIMA.

(5) CroHCOPCKM 3ACTABKM, YMETO CHALPAHUE HE OTTOBAPS HA
3AKOHOBUTE M3UCKBAHMS MK NYENWYHO W3BECTHATA PETV/IATOPHA
MPAKTHKA, CNEABA OA GbIAT NPEPAEOTEHM WM 3AMEHEHW.

(6) B cnyuyai YE M3NBLYBAHETO HA THPIOBCKO CHOBLEHME CE
NPELEHM OT HALMOHANHKMA CHBET 3A caMoPrErynauma (HCC) karo
HAPYLUEHUE HA ,,HAUMOHANHWUTE ETUMHM NPABMNA 3A PEKNAMA M
THPrOBCKA KOMYHUKALMA B PENYENUKA Bunrapua” u/unu Ton
MPEMOPBYA HA AOCTABUMUMTE HA MEAWAHKA YCNYTU AA
MPEYCTAHOBSAT MU3NBUYBAHETO/NPOMEHAT CLALPIKAHMETO HA
TbPFOBCKOTO CbLOBLUEHWE, PEKNIAMOJATENAT, CAMOCTOATENHO MAK
MOCPEACTEOM OBCNYMBALLATA MO AFEHLMSA, MOEMA 3A0BLMKEHUETO
fA NPUBEE ThPFOBCKOTO CLOBLUEHME BbE BUA, CbOTBETCTBALL HA
nPENOPLKUTE HA HCC, KATO EBEHTYAJIHUTE PA3XOAM CE NOEMAT OT
PEKNAMOQATENA. AKO PEKNAMOQATENAT OTKAME [IA CE CbOBPA3M C
PEWEHKETO HA HCC, TENMIEBU3UATA uMa npago A
MPEYCTAHOEM W3NLUYBAHETO HA TBPrOBCKOTO ChOBLUEHME, GE3 TOBA
AA CE CHMTA 3A HEM3MB/HEHWE HA MHOUBMAYANHUA JOrOBOP, KATO
PEK/TAMOJATENAT Ab/DKM 3AMNALUAHETO HA PEAJIHO M3MTBUEHOTO NO
KAMMAHMSTA 3A CHOTBETHOTO ThbPFOBCKO ChOBLUEHME.

(7) TENEBU3UATA yBENOMABA PEKNAMOJATENS MNK
ATFEHUMSITA CBOEBPEMEHHO 3A OBCTOATENCTBATA MO NPEAXOOHUTE
ANUHEMW.

(8) B cnyyAMuTE, YNOMEHATH B HACTOSLUMS YNEH,
TENEBU3MUATA HE HOCH OTFOBOPHOCT 3A EBEHTYAJHM
MOCNEQBALLM HEENATONPUATHU NOCNAEANLIN 3A PEKNTAMORATENA WK
ATEHUMATA KATO HAMPUMEP AOMbAHMUTENHM PAZHOCKM 3A
MPEPAEOTBAHE HA K/IMNOBE M 3ACTABKHM M/ WM 3AKLCHEHUE HA
KAMMAHHS.

Und7.(1) TENEBU3UATA ce 3aAL/KABA A M3/TBUKM BCUYKK
MOTBLPAEHU OT HESl THPFOBCKM CLOBLWEHMSA, CBITIACHO OfOEPEHMS
MEAMSA MNAH, OCBEH AKO:

1. HACTBENAT ®OPCMANOPHU OECTOATENCTBA MM 3HAHUMMK
CHEMTUS, CHENTHA CbC 3HAUMTENEH OBLUECTBEH WHTEPEC WAK
CLEMTUATA € BAXHO OBLUECTBEHO 3HAYEHME;

2. BbAE YCTAHOBEHO NO HALMEXEH PEf, YE € M3NTBUYBAHETO HA
THLPrOBCKMTE CHOBLUEHKA CcE HAPYWABAT 3PT, 3ANMCH, 330,
3MrIro, 33K, 33 unu apryro NPUNOXMMO 3AKOHORATENCTBO,
CLOTBETHO PA3NOPEXAAHE HA HCC. B TO3M CNYYAN M3NBUYBAHETO
HA TbPFOBCKM CbOELLEHMA MOXE A EbE CMPAHO, GE3 TOBA 1A
BOAM A0 HEENAroneuatTHu nocneauumn 3a TENMEBU3UATA, no
MPUKMIOYBAHE HA NPOU3BOACTBOTO MO 3AKOHOBWSA PEf.

3. TENEBU3UATA cUETE 3A LENECHOEPASHO CMUPAHETO HA
BEYE NOTBLPOEHW OT HEA TbPFOBCKM ChOBLUEHMA.
4. Opyrn cnyyAn, NOCOMEHU B HACTOALWMTE OBLUM YCNOBMA.

(3) Tve TELEVISION posiTions TV COMMERCIAL COMMUNICATIONS
OF ALCOHOLIC DRINKS ONLY BETWEEN 10:00 p.M. AND 6 A.M., IF IN
ITS JUDGMENT THEIR CONTENT REPRESENTS INDIRECT ADVERTISING OF
ALCOHOLIC DRINKS WITHIN THE MEANING oF THE HEALTH AcT, AND IT
DOES NOT BROADCAST TV COMMERCIAL COMMUNICATIONS WHICH IN ITS
JUDGMENT REPRESENT DIRECT ADVERTISING OF ALCOHOLIC DRINKS
WITHIN THE MEANING OF THE HEALTH AcT.

(4) Tue TELEVISION’s JUDGMENT AS PER THE ABOVE-MENTIONED
TEXTS SHALL BE FORMED ACCORDING TO THE NORMS OF THE EFFECTIVE
LEGISLATION, THE PUBLICLY KNOWN REGULATORY PRACTICE AS WELL AS
To THE NAATIONAL ETHICS STANDARD FOR ADVERTISING AND COMMER-
CIAL COMMUNICATION, DEVELOPED BY THE NATioNnAL CouNciL For
SELF-REGULATION.

(5) SPONSORSHIP TAGS WHICH CONTENT DOES NOT CORRESPOND TO
THE REQUIREMENTS OF THE LEGISLATION OR THE PUBLICLY KNOWN
REGULATORY PRACTICE SHALL BE EDITED OR REPLACED BY THE
ADVERTISER.

(6) Ir THE NATIONAL COUNCIL FOR SELF-REGULATION JUDGES THAT
THE BROADCASTING OF A TV COMMERCIAL COMMUNICATION VIOLATES
THE NATIONAL ETHICAL STANDARDS FOR ADVERTISING AND COMMER-
clAL COMMUNICATION IN BULGARIA AND/OR IT ADVISES THE MEDIA
SERVICE PROVIDERS TO STOP THE BROADCASTING OR TO CHANGE THE
CONTENT OF THE TV COMMERCIAL COMMUNICATION, THE ADVERTISER
SOLELY OR THROUGH ITS SERVING AGENCY IS OBLIGED TO CHANGE THE
TV COMMERCIAL COMMUNICATION AT ITS OWN EXPENSE. IF THE
ADVERTISER REFUSES TO COMPLY WITH THE DECISION OF THE NATIONAL
CounciL For SeLF- RecuLATION, THE TELEVISION 15 ENTITLED TO
STOP THE BROADCASTING OF THE TV COMMERCIAL COMMUNICATION,
WHICH SHALL NOT BE CONSIDERED NON-PERFORMANCE. IF THIS occuRrs,
THE ADVERTISER OWES PAYMENT FOR THE ACTUAL BROADCAST BY THE
TELEVISION FoRr THE RESPECTIVE COMMUNICATION.

(7) Tue TELEVISION NOTIFIES IN DUE TIME THE ADVERTISER OR
THE AGENCY ABOUT THE CIRCUMSTANCES UNDER THE ABOVE-MENTIONED
PARAGRAPHS.

(8) IN THE CASES STATED IN THE PRESENT ARTICLE THE MEDIA poEs
NOT BEAR ANY RESPONSIBILITY FOR EVENTUAL UNFAVORABLE
CIRCUMSTANCES AND CONSEQUENCES FOR THE ADVERTISER AND/OR
THE AGENCY SUCH AS ADDITIONAL EXPENSES FOR EDITING SPOTS AND
TAGS, DELAY OF A CAMPAIGN, ETC.

Art.17.(1) TELEVISION SHALL BROADCAST ALL CONFIRMED BY IT
TV COMMERCIAL COMMUNICATIONS AS PER THE APPROVED
BROADCASTING SCHEME UNLESS!

1. FORCE MAJEURE CIRCUMSTANCES OCCUR;

2. IT 1S PROPERLY ESTABLISHED THAT THE BROADCASTING OF THE TV
COMMERCIAL COMMUNICATIONS INFRINGES THE RADIO AND TELEVISION
AcT, THE CopYRIGHT AND RELATED RiGHTS AcT, THE CONSUMERS
ProtecTioN AcT, THE TRADEMARKS AND GEOGRAPHICAL SYMBOLS
Acr, THE CoMpETITION PROTECTION ACT, THE HEALTH ACT OR OTHER
APPLICABLE LAWS AND/OR DECISION OR ORDER OF THE NATIONAL
CouNciL FOR SELF-REGULATION. IN THIS CASE, THE BROADCASTING OF
TV COMMERCIAL COMMUNICATIONS MAY BE STOPPED WITHOUT ANY
UNFAVORABLE CONSEQUENCES FOR THE TELEVISION UNTIL THE
LEGAL PROCEDURES ARE COMPLETED.

3. WHeN THE TELEVISION CONSIDERS APPROPRIATE NOT TO
BROADCAST THE ASSIGNED COMMERCIAL COMMUNICATION

4. OTHER INSTANCES, OUTLINED IN THE CURRENT GENERAL SALES
Pouicy.
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(2) Mo cMUCHLNA HA HACTOAWMTE OBLLM YCNOBUA DOPCMAMOPHM
OBCTOMATE/NICTBA CA: OBABEH PEXXMM "BOEHHO MNONOMXEHME", PEXXUM
"NONOKEHUE BOMHA" WM AAPYIO U3BBHPEQHO MONOXEHUE, KAKTO
M KPU3W OT HEBOEHEH XAPAKTEP, KATO FPAMKOAHCKM BLITHEHMA,
HE[OCTUI HA CYPOBWHMW, NPUPOAHMN BEACTBUSA, TEXHUYECKH
MOBPEAM MPU M3NBUBAHETO M3BBH KOHTPONA HA
TEJNEBU3MUATA, noBrEAK B ENEKTPO3AXPAHBAHETO, BNE3NW B
CMNA AKTOBE HA ObPMABHW OPFAHW, KOMTO 3AEPAHSBAT
HM3NBUBAHETO HA ChOTBETHM TbPrOBCKM CHOBLUEHWA.

(3) TENEBU3UATA cE 3A0BL/DKABA 1A OCHIYPH NOAXOAALLO
TEXHMMECKO KAYECTEO HA W3MbYBAHETO, HO HE FAPAHTHUPA
KAYECTBO HA NMPUEMAHETO.

Yn.l8.(1) B cnyyai HA NPONYCK B U3NBLUYBAHETO HA TLPIOBCKM
CLOBLUEHWA NO OJOEPEHMTE OT CTPAHUTE B JOrOBOPA MEAMS
nnaHoee, TENIEBU3UATA KOMNEHCHUPA PEKNAMOLATENA B
MPOrPAMUTE CbLC CbLUMA EPOM M3MbLUBAHMKS B PAZMEP M
MO3ULMOHUPAHE, PABHOCH/IHU HA NMPONYCHATUTE, KOMTO LUE ELAAT
MPEABAPUTENHO CBIMACYBAHW C PEKNAMOOATENA WKW AFEHUMATA.

(2) HEM3NBUBAHE HA HAKOMNKO THPIOBCKM CHOBLUEHWA UK
MPONYCK QA 3AMOYHE HABPEME KAMNAHMA HE CE CUMTAT 3A
YACTMMHO MU UANOCTHO HENZMBIHEHME HA MHAMBMAYANHUA
poroeop ot cTpaHA HA TENIEBU3MATA.

IV. MPEROCTABAHE HA PEKNAMHM MATEPMANK/ TLPrOBCKH
CLOBLUEHMA W AOKYMEHTH

Un19.(1) PEKNAMHUTE MATEPHANK CE NPEAOCTABAT HA
TENEBU3MUATA oT PEKNAMOJATENS MU AFEHLMATA C KAYECTBO,
KOETO E MoAxogallo 3A TENEBU3MOHHO WENBbUYBAHE, HAR=KBCHO
OBA MbAHW PABOTHM OHM MPEQW OATATA HA M3MbLYBAHE.

Meyu M3NBLAHEHUE HA TOBA 3AABIDKEHUE AFEHUMATA, PECNEKTUEBHO
PEKNAMOLATENAT, CAEABA A W3MPATH NPUAPYIKMTENHO NUCMO A0
MOCOYEHUTE CBLIMACHO YN.5 NMLIA KOHTAKT, KOETO A ChABLPXA
KATO MUHUMYM CNEQHATA MH@OPMALIMS: CbPBBP, MME HA

®AANA/ DAMNOBETE, O®OPMEHO CMOPEL CNELMOUKALMATA = FILE
NAMING STRUCTURE, CBINACHO AN.2, HA HACTOSLUMS YNEH.

(2) FiLe NAMING STRUCTURE:

(2) WITHIN THE MEANING OF THE PRESENT GENERAL TERMS “FORCE
MAJEURE CIRCUMSTANCES” ARE: WAR OR MILITARY REGIME OR OTHER
STATES OF EMERGENCY AS WELL AS NON-MILITARY CRISES LIKE CIVIL
RIOTS, RAW MATERIALS SHORTAGE, CALAMITIES, BAD METEOROLOGICAL
CONDITIONS, TECHNICAL BREAKDOWNS OF BROADCASTING WHICH ARE
BeYoND THE TELEVISION’s conTROL. OTHER INSTANCES ARE
ELECTRIC POWER BREAKDOWNS, EFFECTIVE LEGAL ACTS OF STATE
INSTITUTIONS, ACCORDING TO WHICH THE BROADCAST OF CERTAIN
COMMERCIAL COMMUNICATIONS IS FORBIDDEN AS WELL AS ANY OTHER
UNFORESEEN AND/OR UNAVOIDABLE EVENT OR EVENT/REASON BEYOND
THE TELEVISION’s cONTROL.

(3). THe TELEVISION SHALL PROVIDE AN ADEQUATE TECHNICAL
QUALITY OF BROADCASTING BUT CANNOT GUARANTEE THE GUALITY OF
RECEIVING.

Anrt.18.(1) IN cCASE OF OMISSION IN THE BROADCASTING OF TV
COMMERCIAL COMMUNICATIONS ACCORDING TO THE BROADCASTING
SCHEMES APPROVED BY THE PARTIES TO THE CONTRACT, THE TELEVI-
SION SHALL COMPENSATE THE ADVERTISER ON THE CHANNELS WITH
THE SAME NUMBER OF BROADCASTS WITH DURATION AND POSITIONING
EQUIVALENT TO THE OMITTED ONES. THE COMPENSATION BROADCASTS
SHALL BE COORDINATED WITH THE ADVERTISER OR THE AGENCY IN
ADVANCE.

(2) OMISSION OF THE BROADCAST OF SEVERAL TV COMMERCIAL
COMMUNICATIONS OR NOT STARTING THE CAMPAIGN ON TIME SHALL NOT
BE CONSIDERED AS PARTIAL OR FULL NON-PERFORMANCE OF THE
INDIVIDUAL cONTRACT BY THE TELEVISION.

V. SUBMISSION OF ADVERTISING MATERIALS/ TV COMMERCIAL
COMMUNICATIONS AND DOCUMENTS

AnrT.19.(1) THE ADVERTISER OR THE AGENCY SHALL SUBMIT THE
ADVERTISING MATERIALS TO THE MEDIA IN A QUALITY SUITABLE FOR
TV BROADCASTING AT LEAST 2 (TWO) FULL WORKING DAYS PRIOR TO
THE BROADCASTING DATE. THE AGENCY, RESPECTIVELY TO THE
ADVERTISER, HAS TO SEND AN APPLICATION LETTER TO ITS SALES
EXECUTIVE REPRESENTATIVE WHICH CONTAINS AT LEAST THE FOLLOWING
INFORMATION: SERVER AND NAME OF THE FILE/S, DESCRIBED AS PER THE
SPECIFICATION = FILE NAMING STRUCTURE ACCORDING TO PARA. 2
BELOW.

(2) FiLe NAMING STRUCTURE:

VIDEO FILE FORMAT SPECIFICATION

Standard

Commeon Name
Format name
Container

Video coding

Bit depth

Color sampling
Display size
Resclution

Frame rate and scanning type
Aspect Ratio

Video bit rate, Mbit/s

Video standard technical
compliance

Audio coding
Audio Level

Audio SNR
Audio transfer bandwidth
Audio Configuration

Start Time-Code

HD

XDCAM HD 4:2:2
MPEG HD422

MXF

MPEG-2 422P@HL

8

4:02:02

1920x1080
1920x1088

50i (25Hz interlace), Top/Upper Field First
16x9 - 4x3 Safe Area
50 (CBR)

ITUBT.709-5 (50 Hz)

PCM 8 ch/24 bit/48 kHz
Ref: -18dBFS; Max Peak: -9dBFS, EBU R-128

>60 db (during full silence) / Ref: - 9dbFS
20 Hz - 20 kHz flat

CH1&2 - Stereo mix down

CH3&4 - M&E

CH5-CHS8 - Silence

00:00:00:00

n
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(3) B cny4ai HA XKENAHMWE OT CTPAHA HA PEKJIAMOJATENS MNK
AFEHLMATA 3A 3AMAHA HA KNWA, CbLULOTO CNEABA OA EbE 3ANBEHO
nucMeHo KeM otaen Meopaxeu HA TENIEBU3UATA, karo
OCBEH MHQOPMALMATA MO NPEAXOOHATA ANMHES, CNELBA A CE
MOCOUYM AOMBIHUTENHO:

1. IME HA KNUN 3A 3AMAHA;

2. BPEMETPAEHE;

3. Mepuopn HA MZNBYBAHE HA SAMEHALLMA KM,

(4) Mewn NPOMAHA HA PEKNAMEH MATEPMAN NO NPELXOAHWUTE
ANMHEM, PEKNAMOIATENAT/ ATEHLMSATA CNEABA [A U3MCKBAT
notesPXAEHKE oT TEJIEBU3UATA. Mpeu nuncaTa HA
MOTELPXAEHME MO CMUCLAA HA NPEOXOAHATA ANIUHERA,
TEJIEBU3UATA HE HOCK OTFOBOPHOCT 3A AONYCHATH IPELLKM.
(5) TENEBU3UATA HE HOCH OTTOBOPHOCT 3A [IONYCHATH
HETOUHOCTM MPU U3NMBYBAHE HA TbPFOBCKM CHOBLUEHMA, B CAYYAR
YE NOCOYEHMTE BbB CNELMDUKALMATA U MEAKA NnAHA (no un10,
and, 1.3 u no un.19, an.d, 2, 3 u 4) HAMMEHOBAHMA CA HETOYHM
U/WNK HE CLBNARAT W/WNKM E HANMLE AVESMPAHE HA
HAMMEHOBAHMA € NPEAXOQHWU 3AABKH, WM W3OBLUO NIUMNCBA
MOCOYEHO HAMMEHOBAHMWE HA KNUMA, MNK B APYIM MNOAOCEHKU
CNYYAHM, KAKTO M AKO NIUNCBA CNELIMOUKALMATA No An.2.
Yn.20(1) PEKNAMORATENAT/ArEHLMATA CE 3ARL/DKABAT, NPH
nouckeaHE ot TEJIEBU3UATA nA nPEAOCTABAT HA
AOKA3ATENCTBA, KACAELLM CbALPXKAHUETO M MPABATA HA
MPEQOCTABEHWA 3A U3MTBbMBAHE PEKNIAMEH MATEPMAN.

(2) B cny4yai, YE PEKNAMHUAT MATEPMAN ChABLPXKA 3ALUMTEHA
MY3UKA, PEKNTAMOLATENAT U AFEHLMATA TAPAHTHPAT, YE CA
MPUAOEWUTIA W JATIATEHW CUHXPOHU3ALIMOHHUTE MPABA 3A BCAKA
MY3UKA, CbABPHALLA CE B PEKNIAMHMA MATEPMAN.

(3) B cnyyan, YE PEKNAMHUAT MATEPMAN E HA E3WK, PASNIMYEH OT
EbL/AFAPCKM PEKNAMOJATENAT UMM PEKSTAMHATA AFEHUMS
TENEBU3UATA cE 3A0BLMKABAT A NPEACTABAT PEKNAMHUA
MATEPMAJ CbC CYETUTPU WM NPEBOJ HA EBAFAPCKM E3UK.

(4) THLProBCKUTE CHLOBLEHMUA 3A CTOKM M YCNYIH, YUETO
MNPOM3BOACTBO UMK THPFOBUA NOAMEMAT HA NIMLEH3MOHEH PEXKUM,
ChIMACHO Un.9, anl, 1.2 or 3AKOHA 3A OrPAHUYABAHE HA
AAMUHHMCTPATMBHOTO PEFY/INPAHE M AAMUHUCTPATMBHUSA KOHTPON
BbLPXY CTOMAHCKATA OEMHOCT WAM 3A YMATO PEKNAMA CE M3UCKBA
PA3SPELLEHME, MOFAT 1A EbJAT BK/IOYBAHU B MEAWAHW YCNYTU CAMO
CNEA NPEQOCTABAHE OT PEKNAMOLATENA WM AFEHLMATA HA
CHOTBETHUS JIMLIEH3 MW PASPELLEHME.

V. LIEHM 3A M3NBUBAHE HA THPFOBCKM CHOBLEHNA. HAUMHK HA
MALLAHE

Un.21.(1) LIEHUTE 3A U3NBUBAHE HA THPIOBCKM CHLOBLUEHUA CE
OMPEMENAT B AEACTBALUM TAPMOM HA TENIEBU3UATA, kouto cE
NYENUKYBAT HA MHTEPHET CTPAHMUATA HA TEJNIEBU3UATA.

(2) TAPMOMUTE MOTAT 1A EBAAT NPOMEHSHH, KATO 3A BEYE
CKJIOMEHM [OrOBOPH HOBUTE LIEHW BAIM3AT B CU/IA ABE CEAMMUM
CMEQ ONOBECTSIBAHETO HA HOBATA TAPM®A, AKO TAPUDATA
MPEABUXKAA SABMILEHWE HA LIEHWTE.

(3) Mpu 389BEHA U NPEANNATEHA BEYE PEKJIAMHA KAMIMAHMS,
LEHMTE 3A U3MTbMBAHE, CMNE[ OBABABAHETO HA HOBA TAPUDA,
CbOTBETHO:

1. HE CE NPOMEHAT, AKO HOBATA TAPU®A E C NO=-BUCOKM LIEHH OT
MPEAXOOHATA.

2. MPOMEHAT CE KbM NO=HUCKMK LIEHW, AKO HOBATA TAPM®A E C
NO=HUCKM LIEHW OT NPEAXOAHATA, KaATo TENEBU3ZUATA nansvusa
AOMBbAHWUTENHA PEK/AMA 3A NPELMMIATEHATA U HEYCBOEHA MOPAOM
HAMANEHUETO HA LEHWTE PEKMAMA, MO CLIMACYBAH €
PEKNAMOQATENSA MNK AFEHLUMATA MEQWS MNAH.

(4) HA nPoMaHA HE NOANEXAT LEHMTE 3A M3NMBUBAHE HA PEKNAMA,
KOATO E JOrOBOPEHA N0 ©®UKCUPAHA TAPM®A B NPEABAPHUTENHO
noanucad poroeop Mexay TENIEBU3MATA v pEKNAMOAETENA
MWW AFEHUMSATA.

(3) IN CASE OF SUBSTITUTION OF AN ADVERTISING MATERIAL, THE
FOLLOWING SHOULD BE DECLARED IN WRITING TO THE RESPECTIVE
SALES EXECUTIVE REPRESENTATIVE:

1. NAME OF THE MATERIAL TO BE SUBSTITUTED;

2. 2. DuraTioN;

3. BROADCASTING PERIOD OF THE SUBSTITUTING ADVERTISING
MATERIAL.

(4) IN cASE OF CHANGE OF AN ADVERTISING MATERIAL, THE
AGENCY/ADVERTISER HAS TO REQUIRE A CONFIRMATION BY THE
TELEVISION. IF sucH CONFIRMATION IS MISSING, THE TELEVI-
SION CANNOT BE HELD RESPONSIBLE FOR EVENTUAL MISTAKES.

(5) THe TELEVISION SHALL NOT BE RESPONSIBLE FOR ANY
MISTAKES IN THE COMMERCIAL COMMUNICATIONS’ BROADCASTING, IF THE
ORDER TEMPLATE FORMS (UNDER ART. 9, PARA. T) CONTAIN NAMES
THAT ARE INCORRECT AND/OR NOT MATCHING AND/OR THERE IS A
REPETITION OF NAMES WITH PREVIOUS SCHEMES OR THE NAME OF THE
ADVERTISING MATERIAL IS MISSING OR IN OTHER SIMILAR CASES.

ART.20.(1) THE ADVERTISER/AGENCY SHALL SUBMIT EVIDENCE,
WHICH CONCERNS THE CONTENT AND THE RIGHTS OF THE SUBMITTED
FOR BROADCAST ADVERTISING MATERIAL, WHEN ASKED TO DO SO BY
THE TELEVISION.

(2) IF THE ADVERTISING MATERIAL CONTAINS COPYRIGHT MUSIC, THE
ADVERTISER AND/OR AGENCY GUARANTEE THAT THE RIGHTS THE MUSIC
IN THE ADVERTISING MATERIAL HAVE BEEN OBTAINED AND PAID FOR.

(3) THe TELEVISION sHALL ADD SUBTITLES OR TRANSLATION TO
ANY ADVERTISING MATERIAL CREATED IN A DIFFERENT LANGUAGE THAN
BULGARIAN.

(4) COMMERCIAL COMMUNICATIONS FOR PRODUCTS OR SERVICES,
WHOSE PRODUCTION OR TRADE ARE SUBJECT TO ANY LICENSED REGIMES
CAN BE ADDED TO THE MEDIA SERVICES ONLY AFTER THE ADVERTISER OR
AGENCY PROVIDES THE NECESSARY LICENSE OR APPROVAL, ACCORDING
TO ART. 9 pARA 2. OF THE LAW ON RESTRICTION OF ADMINISTRATIVE
REGULATION AND ADMINISTRATIVE CONTROL oVER EcoNOMIC
AcTIVITY OR ANY OTHER APPROVAL NEEDED.

V. PRICES FOR BROADCASTING COMMERCIAL COMMUNICATIONS.
METHODS OF PAYMENT

ARrT.21.(1) THE PRICES FOR BROADCASTING COMMERCIAL COMMUNICA-
TIONS ARE DETERMINED ACCORDING TO THE CURRENT RATE CARDS OF
THE TELEVISION, puBLisHeD oN THE TELEVISION’s weBSITE.

(2) THe RATE CARDS ARE ALWAYS SUBJECT TO CHANGE, WHERE THE
NEW PRICES FOR CONCLUDED CONTRACTS SHALL BE ENFORCED TWO
WEEKS AFTER THE NEW RATE CARD IS ANNOUNCED IF THERE IS A RISE IN
THE PRICES.

(3) WITH ANY REQUESTED AND PREPAID ADVERTISING CAMPAIGN, THE
PRICES FOR BROADCAST AFTER THE ANNOUNCEMENT FOR THE NEW RATE
CARD, ACCORDINGLY:

1. SHALL NOT CHANGE IF THE PRICES OF THE RATE CARD ARE HIGHER
THAN THOSE OF THE PREVIOUS ONE;

2. SHALL BE CHANGED TO LOWER PRICES IF THE NEW RATE CARD
CONTAINS LOWER PRICES, AS THE TELEVISION BroaDcAsTs AN
ADDITIONAL ADVERTISEMENT FOR THE PREPAID AND NOT BROADCASTED
ADVERTISEMENTS DUE TO THE LOWER PRICES, ACCORDING TO A PRIOR
AGREEMENT WITH THE ADVERTISER OR AGENCY AND THEIR RESPECTIVE
BROADCASTING SCHEME.

(4) PRICES FOR BROADCASTING OF AN ADVERTISEMENT, AGREED UPON
WITH A FIXED RATE CARD IN A CONTRACT SIGNED IN ADVANCE BETWEEN
THE TELEVISION AND THE ADVERTISER AND OR/AGENCY, ARE NOT
SUBJECT TO CHANGE.
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Un.22.(1) TENEBU3UATA onpEAENS EPYTHU LIEHW HA PEATHUHI
TOUKA B NPOrPAMATA HA 7/8TB. LIEHWTE LUE ELOAT NPUNATAHU
KbM FAPAHTMPAHUTE PEATUHI TOUKM 3A BCAKO EAHO NPEAABAHE OT
TAPU®MATA 3A CLOTBETHMA MECELl OT FOAMHATA, KOATO LUE EBAE
NYENMKYBAHA HA MHTEPHET cTPAHMUATA HA TENIEBU3UATA
HAM=KBCHO EHA CEAMMLIA MPEQW HAYATIOTO HA MECELIA.

LIEHMTE CA POPMHPAHM HA BA3A LEHM 3A 30 CEKYHAEH Knun.
HEPASQENHO NPUNOXKEHHME KM TAPUDATA/UTE E KOEOULIMEHTHA
CKAMA 3A M3UUCNEHME HA LIEHATA HA PAZNMYHM OT 30 cEK.
ABMKUHA HA PEKNAMHM ©O0PMU. MATEPHMANK C MEXANHHKW
ABMKUHA (MUHMMYM 3 CEKYHAM) CE 3AKPBLINSABAT, KAKTO CNEABA:
3ABBLPLIBALMTE HA 1, 2, 6 M 7 = KbM NO HUCKATA, AHA 3,4,8 1
9 - KbM NO-BUCOKATA CTOMHOCT.

(2) Cnorep MAPKETUHIoBA LEN HA TENIEBU3MUATA 18 odEPHPA
HA PEKNAMOJATENUTE/AFEHUMHTE CNELMANIHA PEKNIAMHM NAKETH B
3IABUCUMOCT OT AYAUTOPMATA M OBEMA HA MHBECTHMLIMATA MM.

(3) Bevuku knuentn Ha TENIEBU3UATA umAaT nraBo oA
MOAYYAT OTCTBLIKKU B CbOTBETCTBME € AENCTBALUATA THPrOBCKA
nonutuka HA TENIEBU3UATA, KoMTO CE NPUNATAT NPK
MOANUCEAHE HA MHAWBMAYAJNIEH AOTOBOP 3A M3NbYBAHE HA
TENEBU3UOHHM THPIOBCKM CLOBLWEHKA MEXAY TENIEBU3WUATA n
PEKNAMOLATEN U/WUNN ArEHLMS.

(4) Mpy XMENAHUE 3A MINBYBAHE HA CBEMECTHA PEKNAMA HA
MPOAYKTH HA PA3ZNWYHM PEKNIAMOAATENW B EAMH PEKIAMEH KNun,
BbE ®UKCUPAH PEKNAMEH EJIOK W/ ®UKCUPAHO MSCTO B PAMKMTE
HA PEKNAMEH ENOK PEKNAMORATENAT/ AFEHLMATA 3AMNALIA
3ABMLUEHME HA LEHATA, CbITIACHO OEMCTBALUATA THLProBCKA
nonutuka Ha TEJNIEBU3UATA.

Un.23.(1) MNAWAHETO HA PEKNAMHA KAMMAHMA CE U3BLPLLIBA
100% ABAHCOBO [0 ABA PAEOTHM [AHWU NPEQM CTAPTA HA
KAMMAHUSATA.

(2) TENEBU3MATA HE 3AN0UBA MINLUYBAHETO/CNMPA
M3NBUBAHETO KAMMNAHMA NPKU HECMA3BAHETO HA AOrOBOPEHUTE
YCIOBMA 3A MMNALLAHE.

VI. CNUPAHE HA PEKNAMHA KAMMNAHKA

Un.24.(1) TENEBU3UNATA uMA NPABO BPEMEHHO fIA CMPE
M3NBLUYBAHETO HA THPFOBCKO ChOBLUEHWE BE3 3AMMNALUAHE HA
OBE3LUETEHUA U HEYCTOWMKM, KOFATO MONYUYM JOKAIATENCTBA =
AOKYMEHTH, YE C HEFOBOTO U3MbUBAHE CE HAPYLUABAT NPABA HA
TPETH JIMLIA UMK E HANULIE HAKOE OT OBCTOAITENCTBATA Mo un.9,
An. 1u/wnu unld7z, anl.

(2) 3a npekpaTaBaHeTo no and TENEBU3UATA yeegomasa
HE3ABABHO PEKNIAMOJATENS WM ATEHLIMATA MO PEAA HA Y. 5 1
NPEAOCTABA MHPOPMALIMS HA KAKBA EA3A NPUEMA M3NTLUBAHETO 3A
HE3AKOHHO.

(3) AKO No HALNEXXEH PE[l BLAE AOKA3AHO, YE NPETEHUMMTE HA
TPETMUTE NULIA CA HEOCHOBATENHMW WK YE OBCTOATENCTBATA Mo
un.9, an.1 u/vunu un.17, an.1 HE ca HacTenunu, TENEBU3UATA
Bb3OEHOBSABA W3MBYBAHETO HA ThPrOBCKWUTE ChOBLUEHWA.

B cnyuaii, YE Mo HAQNEXEH PEA EbAE AOKA3AHO, YE NPETEHLMMUTE
HA TPETWTE IMLA CA OCHOBATE/HU MIK YE OBCTOATENCTBATA MO
un.9, an.1 u/vunu un.17, an.l ca Hactenunu, TENIEBU3UATA He
ObKKM BPBLUAHE HA ABAHCOBO MIATEHM CYMM MO PEAA HA un.23
WK AOrOBOPEHN B MHAMBUOYANEH LOrOBOP.

Un.25. TENIEBU3MUATA MOXE AA CNPE BPEMEHHO M3NBLUYBAHETO
HA PEKMAMHA KAMMAHWA M NPU YCNOBMATA HA un.23, KATO
BB3CTAHOBM M3NLYBAHETO M CNEA EQEKTUBHOTO NONYYABAHE HA
OLMKMMOTO MIALUAHE.

Un.26. MNMpu CNMPAHETO HA PEKNAMHA KAMNAHKA NO BUHA HA
KNIMEHTA M HECNASBAHE HA CPOKOBETE no un.1l an.5, To# abmku
HA TENEBU3MUATA HEYCTOMKA B PASMEP HA 5% OT CTOMHOCTTA
HA HEM3NBbYEHATA PEKJIAMA.

Anrt.22.(1) THe TELEVISION DEFINES GROSS PRICES PER RATING
POINT FOR THE CHANNEL 7/8 TV. THE PRICES SHALL APPLY TO THE
GUARANTEED RATING POINTS FOR EACH PROGRAM IN THE RATE carD
FOR THE RESPECTIVE MONTH OF THE YEAR. THE RATE CARD SHALL BE
PUBLISHED AT LEAST ONE WEEK BEFORE THE BEGINNING OF THE
RESPECTIVE MONTH. THE PRICES ARE DEFINED ON THE BASIS OF THE
PRICE OF A 30 seconD spoT. THE RATE CARD/S IS A COEFFICIENT
SCALE FOR CALCULATING THE PRICE OF ANY ADVERTISING FORMS WITH
DURATIONS DIFFERENT FROM 30 secoNDs. THE PRICES OF BROADCASTS
WITH DIFFERENT LENGTHS (MINIMUM 3 SECONDS) ARE CALCULATED AS
FOLLOWS: THE ONES WHOSE LENGTH ENDS IN 1, 2, 6 AND 7 SHALL BE
ROUNDED TO THE LOWER PRICE AND THE ONES WHOSE LENGTH ENDS IN
3, 4, 8 AND 9 SHALL BE ROUNDED TO THE HIGHER PRICE.

(2) AccCORDING TO THE MARKETING GOAL oF THE TELEVISION, it
OFFERS ITS ADVERTISERS/AGENCIES SPECIAL ADVERTISING PACKAGES
THAT CORRESPOND TO THE AUDIENCE AND THE SIZE OF THE INVESTMENT.
(3) ALL oF THE TELEVISION’S CLIENTS HAVE THE RIGHT TO RECEIVE
DISCOUNTS IN ACCORDANCE WITH THE CURRENT SALES POLICY OF THE
TELEVISION. THE DISCOUNTS ARE APPLIED AFTER SIGNING AN
INDIVIDUAL CONTRACT FOR THE BROADCASTING OF COMMERCIAL
coMMUNIcATIONS BETWEEN THE TELEVISION AND THE ADVERTISER
AND/OR AGENCY.

(4) THE ADVERTISER/AGENCY SHALL PAY THE INCREASE IN PRICE WHEN
THERE IS A REGUEST FOR THE BROADCAST OF ONE ADVERTISING CLIP,
FIXED ADVERTISING SPOT OR A FIXED SPOT DURING AN ADVERTISING
SPOT, WHEN ANY OF THEM CONTAINS A CO~ADVERTISING OF PRODUCTS
THAT BELONG TO DIFFERENT ADVERTISERS, ACCORDING TO THE CURRENT
SaLes Poucy or THE TELEVISION.

Anrt.23.(1) THE PAYMENT OF THE ADVERTISING CAMPAIGN IS
processeD 100% IN ADVANCE UP TO 2 (TWO) WORKING DAYS BEFORE
THE START OF THE CAMPAIGN.

(2) THe TELEVISION SHALL NOT START/STOP THE BROADCASTING
OF THE CAMPAIGN UPON ANY FAILURE TO COMPLY WITH THE CONDITIONS
OF THE PAYMENT.

V1. TERMINATION OF AN ADVERTISING CAMPAIGN

Anrt.24.(1) THe TELEVISION HAS THE RIGHT TO TEMPORARILY
SUSPEND THE BROADCASTING OF A TV COMMERCIAL COMMUNICATION
WITHOUT OWING ANY COMPENSATIONS AND PEMALTIES, IN CASE IT
RECEIVES EVIDENCES THAT THE BROADCASTING VIOLATES THIRD PARTIES’
RIGHTS OR THAT ONE OF THE CIRCUMSTANCES ACCORDING TO ART. 9
PARA. 1 AND/OR ART. 17, PARA. 1.

(2) For TERMINATION UNDER PARA. 1, THE TELEVISION IMMEDIATE-
LY NOTIFIES THE ADVERTISER OR THE AGENCY AND PROVIDES INFORMA-
TION ON THE REASONING BEHIND OF THE BROADCAST’S SUSPENSION.

(3) IF THE THIRD PARTIES’ CLAIMS ARE DULY PROVED TO BE GROUND-
LESS OR THAT THE CIRCUMSTANCES UNDER ART. 9 PARA.1 AND/OR ART
17, parA. 1 HAVE NoT occurreDp, THE TELEVISION resuMES THE
BROADCASTING OF THE SUSPENDED TV COMMERCIAL COMMUNICATIONS.
IF THE THIRD PARTIES’ CLAIM ARE PROVED TO BE LEGITIMATE OR THE
CIRCUMSTANCES UNDER ART. 9 PARA.1 AND/OR ART 17., PARA. 1 HAVE
occurren, THE TELEVISION DoES NOT HAVE TO RETURN THE
PAYMENTS MADE IN ADVANCE UNDER THE STIPULATIONS OF ART. 23 oR
THOSE AGREED UPON IN THE INDIVIDUAL CONTRACT.

Anrt.25. THE TELEVISION ALSO HAS THE RIGHT TO TEMPORARILY
SUSPEND THE BROADCASTING OF A TV COMMERCIAL COMMUNICATIONS
UNDER THE STIPULATIONS OF ART. 23 BY RESUMING THE BROADCASTING
AFTER RECEIPT OF THE DUE PAYMENT.

AnrT.26. IF A CAMPAIGN IS TERMINATED BECAUSE OF THE CUSTOMER
AND INABILITY TO COMPLY WITH THE DUE DATE UNDER ART. 11 pARA. 5,
THE CUSTOMER SHALL PAY TO THE TELEVISION A DEFAULT PAYMENT
TO THE AMOUNT OF 5% OF THE PRICE OF THE UNAIRED ADVERTISEMENT.
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VIl. PAMKOB AOroBOP C PEKNAMHA ArEHLMS/ ArEHLMM

Un.27.(1) PEKNAMHA ArEHUMA, KOATO OBCNYXXBA MOBEYE OT EAMH
PEK/TAMOJATEN, UMA Bb3MOMHOCT [IA CK/IOUM [JOrOBOP C
TENIEBMU3UATA c oBLIA rofULUHA BIOAMETHA FAPAHLMA 3A
M3NbUBAHE HA THPFOBCKM ChOBLUEHMA HA PEK/TAMOBATENMUTE,
KNMEHTH HA AFEHLMATA, B nPorpAMATA HA TEJIEBU3MUATA.

(2) TENEBU3UATA vMA NPABO A AANE BL3MOXKHOCT HA
ATEHUMMTE, KOUTO NMPUHALNEXAT KbM EQHA M CbLUA FPYMA OT
APYXKECTBA MMM CA CEBLP3AHW MO CMUCBIA HA AN.3 no-gony, oA
CK/MIOUAT OBLLO KATO CTPAHA PAMKOB JOrOBOP C
TENEBU3UATA, c OBLLA roAMILHA BIOAMXETHA FAPAHLMA 3A
M3NbUBAHE HA THPFOBCKM ChOELUEHMA HA PEK/TAMOBATENMWTE =
KJIMEHTU HA HAKOS OT TE3W AFEHLIMM, B MPOrPAMATA HA
TENEBHU3UATA.

(3) MPHEMA CE, YE PEKJIAMHW ATEHLIMM NPUHAANENAT KM EAHA W
ChLUA FPYMA OT OPYMECTBA MNM CA CELPIAHM MO CMHUCBIIA HA
HACTOAWMTE OBLLM YCNOBUSA, AKO E M3NBJIHEHO EAHO OT CREAHMUTE
YCNOBUA

A. EnHa AreHUMS (MNK ABLIEPHO APYMECTEO HA TA3M AFEHLMA, B
KOETO TAl MMA MAJKOPUTAPHO YUYACTME) NPUTEXKABA NMOBEYE OT
MONOBMHATA OT ASNOBETE /AKUMM OT KAMMTANA HA OPYTA
ATEHLMS;

B. NPEACTABNABAT CEBLP3AHM NULA NO CMUCHNA HA §1T1.6 unu 1.7
OT AOMBAHUTENHUTE PASNOPEASN HA THPrOBCKMS 3AKOH.

VI CEPTHDUKATH

Un.28. TENEBU3MATA u3ABA CEPTUDMKAT, YAOCTOBEPHBALL
M3NBbUBAHMATA HA PEKNAMHATA KAMNAHWA Ao 15 PABOTHU OHM,
CNEQ KPASI HA KAJIEHOAPHUSI MECEL, B KOMTO E OCBLUECTBEHO
MOCNEQHOTO M3NBLYBAHE NO CLOTBETHWUA MEAWA MAH.

IX. PExnamaumu

Yn.29.(1) Meu PEKNAMALMA OT CTPAHA HA PEKNAMOJATENS MNK
ATEHUMSATA, OTHOCHO M3NTbYBAHETO HA TLPFOBCKUTE CLOBLLEHMS,
TENEBMU3UATA ce 3aQL/KABA A NPEAOCTABM KONME OT
BMOEO3ANMUCUTE HA M3NTBMEHMTE THPIOBCKM CLOBLLEHWSA, KOWTO CE
nPoBePABAT B 0@UCHUTE HA TEJIEBM3MUATA B NPHCHLCTBUETO HA
MPEACTABMTENM HA CTPAHWTE, 3A KOETO CE CbCTABS NMPOTOKON.

(2) CrOKET 3A NPEASBABAHE HA PEKNAMALMA TPABBA E HE
no=KbLCHO oT 3 (TPU) MECELLA, CYUTAHO OT HAYANOTO HA
M3NBbUBAHETO HA CLOTBETHATA KAMMAHMA. B cnvuai HA
3AKBbCHANA PEKNAMALMA, TENIEBU3WUATA HE AbkM
KOMMEHCALIMM.

(3) B cnyuAn HA HEQOKA3AHA PEKNAMAUMa, TENIEBU3UATA He
ObJKK KOMMEHCALMA.

X. CroK M NPEKPATABAHE HA OFOBOPUTE 3A M3MTbYBAHE HA
TLPFOBCKW ChOBLUEHUA

Un.30.(1) CroKtT CE ONPEAENS B MHAWBUAYANHKUA AOrOBOP.

(2) BoroBoPLT CE NPEKPATABA C M3THYAHE HA ONPEAENEHUA B
HEro cPoK. [loroBoPLT MOXKE A ELAE NMPEKPATEH MPEAW M3THYAHE
HA CPOKA, MO B3AMMHO MUCMEHO CbIMACHE HA CTPAHMTE, KATO
MOCNEQULMTE OT NPEACPOMHOTO NPEKPATABAHE CE YPEXKIAT B
MOAMNUCAH OT CTPAHUTE HAPOMEH NPOTOKON.

Un.31.(1) OoroBop 3A M3MBLYBAHE HA TBPTOBCKM CbOBLUEHWS
MOXE A BbJE PA3ZBANEH OT BCAKA OT CTPAHMTE NO HErO NPH
CMA3BAHE HA YCNOBMATA M PEfA, NPEABMAEHM B 33[.

(2) BoroBop 34 U3NBLUYBAHE HA THPIOBCKM CHOBLUEHWUSA MOXKE A
EbAE PA3BANEH oT TEJIEBU3UATA HE3ABABHO NPU CUCTEMHO
HEM3MBLAHEHUE HA 3AOBLJDKEHWATA 3A MAALLAHE OT CTPAHA HA
PEKNAMOMATENS WK PEKNAMHATA ArEHUMA. "CucTeMHO™ no
CMMCBA HA TE3W OBLUM YCNOBUA E ABA WM NOBEYE MBTH 3A
CPOKA HA WHAMBWUAYANHWA [OrOBOP.

VII. FRAMEWORK CONTRACT WITH ADVERTISING AGENCY/AGENCIES
Anrt.27.(1) ADVERTISING AGENCY THAT SERVICES MORE THAN ONE
ADVERTISER, SHALL BE ENABLED TO CONCLUDE A FRAMEWORK
coNTRACT WITH THE TELEVISION wiTH A TOTAL ANNUAL BUDGET
GUARANTEE FOR BROADCASTING TV COMMERCIAL COMMUNICATIONS OF
THE ADVERTISERS, WHICH ARE CLIENTS OF THE AGENcY oN TELEVI-
SION’s CHANNELS.

(2) IN THE EVENT THAT TWO OR MORE ADVERTISING AGENCIES BELONG
TO THE SAME GROUP OF COMPANIES OR ARE MATERIALLY RELATED
WITHIN THE MEANING OF PARA 3 BeLow, THE TELEVISION may
ENABLE THE AGENCIES TO CONCLUDE JOINTLY AS A PARTY A
FRAMEWORK CONTRACT WITH THE TELEVISION wiTH A TOTAL
ANNUAL BUDGET GUARANTEE FOR BROADCASTING TV COMMERCIAL
COMMUNICATIONS OF THE ADVERTISERS = CLIENTS OF ANY OF THESE
AGENCIES ON THE TELEVISION’s cHANNELS.

(3) ADVERTISING AGENCIES BELONG TO THE SAME GROUP OF COMPA-
NIES OR ARE MATERIALLY RELATED WITHIN THE MEANING OF THE
CURRENT GENERAL POLICY IF ONE OF THE FOLLOWING IS APPLICABLE:

A. ONE AGENCY (OR A SUBSIDIARY OF THIS AGENCY, IN WHICH IT HAS
MAJOR INFLUENCE) OWN MORE THAN HALF OF THE STOCKS/SHARES OF
THE CAPITAL OF ANOTHER AGENCY;

B. REPRESENT RELATED PARTIES UNDER THE STIPULATIONS OF L. 6 OR
L.7 FROM THE ADDITIONAL REGULATIONS OF THE SALES LAW.

VIil. CerTIFICATE

Ant.28. THE TELEVISION ISSUES CERTIFICATES ATTESTING THE
BROADCASTING OF THE ADVERTISING CAMPAIGN. THE CERTIFICATE IS
ISSUES IN UP TO 15 DAYS AFTER THE END OF THE MONTH, DURING WHICH
THE LAST BROADCAST OF THE BROADCASTING SCHEME WAS AIRED.

IX. CLaimMs

Ant.29.(1) IN CASE OF A DISAGREEMENT OR A CLAIM LODGED BY THE
ADVERTISER OR THE AGENCY REGARDING THE BROADCASTING oF TV
COMMERCIAL COMMUNICATIONS, THE TELEVISION SHALL SUBMIT A
COPY OF THE VIDEO(S) OF THE BROADCASTED TV COMMERCIAL
coMMUNICATION(S). THE VIDEOS WHICH SHALL BE CHECKED ON THE
prREMISES OF THE TELEVISION IN THE PRESENCE OF REPRESENTATI-
VES OF THE PARTIES, FOR WHICH A PROTOCOL SHALL BE SIGNED.

(2) THE CLAIM HAS TO BE LODGED NO LATER THAN 3 (THREE) MONTHS
AS OF THE BEGINNING OF THE BROADCASTING OF THE RESPECTIVE
cAmMPAIGN. THE TELEVISION oWES NO COMPENSATIONS IN CASE OF
A DELAYED CLAIM,

(3) IF THE CLAIM IS NOT ACCEPTED OR JUsTIFIED, THE TELEVISION
OWES NO COMPENSATION.

X. TERM OF BROADCASTING AND TERMINATION OF THE CONTRACTS FOR
BROADCASTING OF TV COMMERCIAL COMMUNICATIONS

Anrt.30.(1) THE TERM IS DEFINED IN THE INDIVIDUAL CONTRACT.

(2) THE CONTRACT IS TERMINATED WITH THE EXPIRATION OF ITS TERM.
THE CONTRACT MAY BE TERMINATED BEFORE ITS EXPIRY DATE ONLY
UPON MUTUAL WRITTEN AGREEMENT BETWEEN THE PARTIES, AND THE
CONSEQUENCES OF SUCH EARLY TERMINATION SHALL BE SETTLED IN THE
TERMINATION AGREEMENT SIGNED BETWEEN THE PARTIES OR IN AN
EXPLICIT PROTOCOL SIGNED BY THE PARTIES.

Anrt.31.(1) A CONTRACT FOR BROADCASTING OF TV COMMERCIAL
COMMUNICATIONS CAN BE TERMINATED BY EITHER PARTY WHEN
FOLLOWING THE POLICIES AND ORDER WITH ACCORDANCE TO THE LAW.
(2) THe TELEVISION MAY RESCIND THE CONTRACT IN CASE OF
SYSTEMATIC FAILURES OF THE ADVERTISER OR THE AGENCY TO EXECUTE
ANY CONTRACT PAYMENT OBLIGATION. “SYSTEMATIC” IN THE CURRENT
POLICY REFERS TO FAILURE TO EXECUTE TWICE OR MORE TIMES DURING
THE TERM OF THE INDIVIDUAL CONTRACT.
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XI. KoHouaeHUMANHOCT

Un.32.(1) CbaALPXKAHMETO M JOFOBOPEHOCTUTE NO BCEKK
MHOMBUAYANIEH AOTOBOP CA AOCTOAHME CAMO HA CTPAHMTE MO HEFO
W CA KOHOUAEHUMANHA MHOOPMALIMA.

(2) KOHOMOEHUMANHA MHOOPMALIMA E BCUUKO, CBBP3AHO C
OPFAHM3ALMATA W TbPFOBCKATA AEMHOCT HA CTPAHA MO QOrOBOPA,
HEWHO HOY=XAY, NPAKTMYECKMW OMMT, NOME3HU MOAENM, JIMUHK
BAHHW HA CRYXXUTENMTE A.

(3) HE E KOHOMOEHUMANHA UHOOPMALMATA, KOATO CTPAHATA
M3PUUYHO E ONOBECTH/IA KATO TAKABA MMM KOATO CAMA E
HAMPABWIA OBLOAOCTBIMHA.

(4) HE CE CYMTA 3A PAZNPOCTPAHEHMUE HA KOHOMAEHLMANHA
MHOOPMALIMA NPEAOCTABSAHETO HA MHQOPMALIMA HA
KOMMETEHTHUTE AbLPXABHU OPTAHM, M3UCKAHA OT THX B
NPEABUOEHWTE OT 3AKOHA CNYYAM.

Un.33. BcakA OT CTPAHUTE NO [OroBOP 3A M3NBYBAHE HA
TLPFOBCKM ChOBLUEHHMA CE 3AOL/MKABA A HE PA3MPOCTPAHABA
KOH@UAEHUMANHATA MHOOPMALIMA HA TPETH NMLUA NOA KAKBATO M
[lA BMNIO ®OPMA, KAKTO M [IA M3UCKBA OT CNYXKUTENWUTE CU U
MOAN3NBLAHUTENWTE CH CMA3BAHE HA CBLUMTE OFPAHWUMEHMNS 3A
KOH@UAEHUMANHOCT.

Un.34. 3A HAPYLLABAHE HA YCMNOBMATA 3A KOHOMAEHLMANHOCT
HEM3MPABHATA CTPAHA AbJIKM HA W3MNPABHATA HEYCTOMKA, B
PA3MEP HA 2% ([BE HA CTO) OT CTOMHOCTTA HA 3ASIBEHATA
PEKNIAMHA KAMNAHUWS/[OroBop, Ho HE No-MAnKo ot 5 000 ne.
6e3 AOC. Meu HACTHNUNK BPEAK B NO=-roNaM PAIMEP OT
YroBOPEHATA HEYCTOWKA, TENIEBU3UATA 3anA3BA NPABOTO CH
OA NPETEHOMPA PEASHO MPETHLPMNEHWUTE BPEAW, KOWTO HALBMLUABAT
HEYCTOMKATA MO CLAESEH PEf.

Xil. HEQEACTBUTENHOCT

Yn.35. CTPAHWUTE AEKSIAPUPAT, YE B CNYUYAR YE HaKkos/-u oT
KJIAY3WUTE HA HACTOSLUMTE OBLUM YCNOBUS CE OKAXE/=AT
HENEACTBUTENHA/ =M, TOBA HAMA 1A BOAM 10 HEAEACTBUTENHOCT
HA MHOMBUOYATIHUA AOTOBOP, HA APYIU K/NAY3M UM HACTH OT
OBWMTE yenoeus. HEQEACTBUTENHATA KNAY3A CE 3AMECTBA OT
MOBENMTENHUTE HOPMM HA 3AKOHA.

XIIL. MpeuopuTETH

UYn.36. B cnyyAn HA NPOTHBOPEYME MEXAY KNAY3M HA
PA3IMYHWUTE AOKYMEHTH, KOUTO CLCTABAT JOrOBOPA B HEFOBATA
USNOCT, NPEAUMCTEBO UMAT KNAY3UTE HA JQOKYMEHTUTE B CNEAHATA
MOCNEQOBATENHOCT:

1. AHEKCHTE KbM MHAMBUAYANHUA [OrOBOP;

2. UHavBruaYANHKAT NUCMEH AOrOBOPR;

3. Hactoawmte OswwM ycnosua.

Un.37. 3A HEYPEQEHWUTE BbLINPOCK CE NPUIATAT PASMNOPENEUTE HA
AEMCTBALLOTO 3AKOHOOATENCTBO HA PeEnvenuka Bunrapua.
UYn.38. BcuUKKM CNOPOBE NO THAKYBAHE M U3MBLAHEHUE HA
KOHKPETHWUTE AOrOBOPHU W HACTOALWMTE OBLUM YCNOBUS CE
YPEXAAT MO CMOPA3YMEHWE MEXAY CTPAHMTE, A AKO TAKOBA HE
BbAE NOCTUIHATO OT KOMMETEHTEH Cbf] CbC CEAAMMLUE B IP.
Coous.

XIV. oNbNHUTENHKA PASNOPEABM

UYn.39. Mo cMUCBNA HA HACTOAWMTE OELLM YCnoBua:

1. TENEBU3UATAE 7/8 TB

2. KNMEHT E IOPMAMYECKO NIMLE-PEKNAMOBATEN M/WUNK ATEHUMA.
3. MporpAMA E TENEBU3UOHHATA NPOrPAMA, COBECTBEHOCT HA
»CTATHCY ALl

XV. MPEXOAHM M 3AKNIOUMTENHW PA3NOPEAEW

§1. Hacroawute Oswm YcnoBua cA YTBLPAEHM OT CHBETA HA
AMPEKTOPMTE HA ,,Ctatnc® ALl HA 16.12.2024r., NnYENUKYBAHK
CA HA MHTEPHET CTPAHMUATA HA TEJIEBU3MUATA HA appec:
WWW.SEDEMOSML.TV HA 20.12.2024r., 1 BNM3AT B CUNA B iEHA
NYENUKYBAHETO MM HA MHTEPHET CTPAHMLIATA.

XI. CONFIDENTIALITY

ArT.32.(1) THE CONTENT AND AGREEMENTS CONTAINED IN ANY
INDIVIDUAL CONTRACT ARE DISCLOSED ONLY TO THE RESPECTIVE PARTIES
AND SHALL BE CONSIDERED CONFIDENTIAL INFORMATION.

(2) CONFIDENTIAL INFORMATION 1S DEFINED AS ANYTHING CONNECTED
TO THE ORGANIZATION AND ITS BUSINESS PRACTICES OF EITHER PARTY,
THEIR KNOW=HOW, PRACTICAL EXPERIENCE, HELPFUL MODELS,
PERSOMNAL DATA OF ITS EMPLOYEES.

(3) ANY INFORMATION THAT THE PARTY ANNOUNCES AS NON=CONFI-
DENTIAL OR HAS MADE PUBLIC SHALL NOT BE CONSIDERED CONFIDEN-
TIAL.

(4) PROVIDING COMPETENT AUTHORITIES WITH INFORMATION
REQUESTED BY THEM DUE TO LEGAL REASONS SHALL NOT BE CONSIDE-
RED AS RELEASING CONFIDENTIAL INFORMATION.

ARrT.33. ALL THE PARTIES INCLUDED IN THE CONTRACT UNDERTAKE
NOT TO DISCLOSE INFORMATION THAT IS A TRADE SECRET TO THIRD
PARTIES IN ANY FORM. THE PARTIES MUST NOT REQUEST SUCH
INFORMATION TO BE DISCLOSED BY ANY OF THEIR EMPLOYEES, AS THEY
SHOULD OBLIGE TO THE SAME LAWS OF PROTECTING CONFIDENTIAL
INFORMATION.

ARrT.34. FOoR VIOLATION OF ANY OF THE OBLIGATIONS THE
DELINGUENT PARTY OWES THE CORRECT PARTY A PENALTY IN AMOUNT
oF 2% (TEN PERCENT) OF THE CONTRACT VALUE, BUT NOT LESS THAN
BGN 5000 (rFive THOUSAND). IF THE AMOUNT OF THE DAMAGES IS
BIGGER THAN THE AGREED PENALTY, THE TELEVISION RESERVES ITS
RIGHT TO CLAIM ALL DAMAGES = LOSSES INCURRED AND LOST PROFITS
BEYOND THAT AMOUNT.

XIL InvaLDITY

ARrT.35. THE PARTIES DECLARE THAT IF ONE OR MORE OF THE CLAUSES
OF THESE GENERAL TERMS AND/OR OF THE CONTRACT ARE INVALID
THIS SHALL NOT RESULT IN THE INVALIDITY OF THE OTHER CLAUSES OF
THE CONTRACT AND/OR THE GENERAL TERMS. THE INVALID CLAUSE
SHALL BE REPLACED BY THE IMPERATIVE LEGISLATION NORMS.

XIIl. PrioriTiES

ART.36. IN CASE OF DISCREPANCIES BETWEEN THE CLAUSES OF THE
VARIOUS DOCUMENTS COMPOSING THE WHOLE CONTRACT, PRIORITY IS
GIVEN TO THE CLAUSES OF THE DOCUMENTS IN THE FOLLOWING ORDER:

1. ANNEXES TO THE INDIVIDUAL CONTRACT;

2. INDIVIDUAL WRITTEN CONTRACT;

3. Present GENERAL TERMS.

Ant.37. THE EFFECTIVE LEGISLATION OF THE REPUBLIC OF BuLGARIA
SHALL BE APPLICABLE FOR ALL UNSETTLED ISSUES.

Ant.38. ALL ARGUMENTS RELATED TO THE INTERPRETATION AND
IMPLEMENTATION OF THE INDIVIDUAL AND FRAMEWORK CONTRACTS AND
THE PRESENT GENERAL TERMS SHALL BE SETTLED BY AN AGREEMENT
BETWEEN THE PARTIES. IN CASE AN AGREEMENT CANNOT BE REACHED,
THE ISSUE SHALL BE BROUGHT TO THE COMPETENT COURT IN SOFIA.

XIV. ADDITIONAL POLICIES

Ar1.39. UNDER THE PRESENT GENERAL TERMS @

1. THe TELEVISION 1s 7/8 TV

2. CUSTOMER IS A LEGAL ENTITY~ADVERTISER AND/OR AGENCY.

3. PROGRAM IS THE TELEVISION PROGRAM, PROPERTY OF “Stamis” AD

XV. FINAL PROVISIONS

§1. THE cURRENT GENERAL TERMS ARE APPROVED BY THE BOARD OF
DIRECTORS OF “StaTis” AD onN 16.12.2024r., AND PUBLISHED ON
THE TELEVISION’s WEBSITE AT WWW.SEDEMOSVL.TV ON
20.12.2024r.,. THE PRESENT GENERAL TERMS ARE EFFECTIVE AS OF
THE DAY OF THEIR PUBLICATION ON THE WEBSITE.
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