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TbProBCKA NOJIMTUKA
3A NMPOOAXKBA HA TbPIrOBCKM CHOBLLIEHUA
B NMPOrPAMATA HA TENIEBU3UA 7/8 TB
3A 2025 rOAMHA
OBLLUX NPUHUMNMU
Y cnoBuATA, ONUCAHW MO-AONY, PEFMAMEHTMPAT HAYMHWTE HA MPOAAMXBA HA
PEKNTAMHO BPEME oT 7/8TB.
TENEBU3MOHHO PEKNAMHO BPEME HA 7/8 TB MOXE [1A BbAE 3AKYNEHO NO EAWH
OT CNEAHWTE HAYUHMU:
C LEHA HA PEATUHI TOUYKA
C LEHA HA W3/TBYBAHE
C LEHA HA MAKET
TPY 3AKYTNIYBAHE NO LIEHA HA PEWTUHT TOYKA, JOCTABAHETO UM CE FTAPAHTHPA HA
100% 3A BCWMYKM PEKNAMHM ®OPMM, C MW3K/IOYEHME HA NPOAYKTOBO
MO3MLMOHWUPAHE. MHOOPMALIMATA 3A PEWTUHTM M MOHWTOPUHI LUE CE OTHMTA
cnpsaimo AAHHUTE HA FTAPB Avamenc MeXXbPMEHT Bonrapus. FAPAHUMATA HA
PEWTMHI TOUYKW E B CMNA cAMO KoraTo 7/8 TB u3BLPIIBA AETAWIHOTO
MAAHUPAHE MO OHW U YACOBM MOSCU.
NPy 3AKYNYBAHE MO UEHA HA W3NTbYBAHE, KIMEHTUTE MOTAT OA W3BMPAT
KOHKPETHW MPEJABAHWS BE3 OFPAHUYEHME B BPOS UM, BE3 FAPAHLIUS HA PEATHHI
Touku. Yl NPy ABATA HAYMHA HA KYNYBAHE, CNEABA 1A CE HAYMCIIAT PAZNIMMHUTE
KOE®DUUMEHTH, HAOLEHKM W OOMbLAHWUTENHW TAKCHM, ONMCAHU B HACTOSILLATA
MONWTUKA, KbAETO TE CA NMPUNOXUMKU. KNWEHTUTE MOFAT A MOM3BAT BCUYKWU
BUAOBE OTCTBMKMW, ONMUCAHW B HACTOSILLATA MOSIMTUKA, AKO OTFOBAPSIT HA
YCINIOBUATA 3A NMON3BAHETO MM.
IMpPy 3AKYNYBAHE HA PEKITAMHO BPEME MO[ ®OPMATA HA MAKETH, MNIAHUPAHETO
HA W3NBUBAHMATA CE M3BLPIIBA M3uano ot 7/8 TB, kato
PEKNAMOAATENAT/ATEHLMATA 3AABABA MEPUOM, Ob/KMHA HA KIUM W BIOMKET,
KOWTO TPAEBA QA BbJE YCBOEH B PAMKWTE HA YETMPM cEOMMUM. Ako
KAMMAHMSITA M3MIU3A M3BbH YETUPUCEAMUYHKUA NEPUOM, CYMATA CE YBENMUYABA
NMPOMOPLIMOHANHO HA YBEMMMEHWMETO HA NMEPMOOA. BAKYNYBAHE HA PEKITAMHO
BPEME MOJ ®OPMATA HA MAKET BAXM CAMO 3A M3MTbYBAHE HA PEK/TAMHM
KJIWMOBE.
7/8 TB uMA nPABO BE3 NPEABAPUTENHO ONOBPEHME HA PEK/TAMOOATENA WNU
PEKNAMHATA/MEAWS] ATEHUMS [A PA3MECTBA Ao 15% oOT OBWMA EPOW
W3MTbYBAHWS, 3ASBEHM B CLOTBETCTEBME C [OrOBOPEHWTE YCNIOBMSI MEXAY
CTPAHWTE.

BcWYKM LEHU CA ®OPMUPAHM HA BA3A PEKJTAMEH K/IMN € ABbMKUHA 30 cEKyHAM.
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7/8 TV SALES POLICY 2025

GENERAL PRINCIPLES

THE CONDITIONS, DESCRIBED BELOW, REGULATE THE SALES OF COMMERCIAL TIME
FrRom 7/8 TV. THE TV coMMERCIAL TIME oF 7/8 TV CAN BE BOUGHT IN ONE OF
THE FOLLOWING WAYS!

PRICE PER RATING POINT

PRICE PER AIRING

PRICE OF PACKAGE

WHEN PURCHASING AT THE PRICE PER RATING POINT, THEIR DELIVERY Is T00%
GUARANTEED FOR ALL ADVERTISEMENT FORMS, EXCLUDING PRODUCT PLACEMENT.
INFORMATION FOR ALL RATINGS AND MONITORING WILL BE REPORTED USING THE
pata oF GARB Aupience MeASUREMENT BuLcARriA. THE GUARANTEE OF RATING
POINTS APPLIES ONLY WHEN 7/8 TV EXECUTES THE DETAILED PLANNING BY DAYS
AND TIME SLOTS.

WHEN PURCHASING AT THE PRICE PER AIRING, THE CUSTOMERS CAN SELECT AN
UNLIMITED NUMBER OF SPECIFIC PROGRAMS WITHOUT A RATING POINTS GUARANTEE.
REGARDLESS OF THE PURCHASE TYPE, THE DIFFERENT COEFFICIENTS, SURCHARGES
AND ADDITIONAL TAXES DESCRIBED IN THE CURRENT POLICY SHOULD BE CHARGED
WHEN APPLICABLE. ALL TYPES OF DISCOUNTS DESCRIBED IN THE CURRENT POLICY
CAN BE APPLIED TO ANY PURCHASE IF THE REQUIRED CONDITIONS ARE MET.

WHEN PURCHASING ADVERTISING UNDER A PACKAGE, THE PLANNING OF THE
COMMERCIAL SPOTS IS MADE ENTIRELY BY 7/8 TV. THE ADVERTISER/AGENCY
STATES A PERIOD OF ADVERTISEMENT CAMPAIGN, CLIP LENGTH, AND BUDGET MUST BE
UTILIZED WITHIN 4 WEEKS PERIOD. IF THE ADVERTISEMENT CAMPAIGN IS LONGER
THAN THE 4=WEEKS PERIOD, THE AMOUNT SHOULD BE INCREASED PROPORTIONALLY
TO THE EXTENDED PERIOD. THE PURCHASE OF ADVERTISING TIME UNDER A PACKAGE
SHOULD BE VALID ONLY FOR AIRING COMMERCIAL SPOTS.

7/8 Tv HAS THE RIGHT TO RELOCATE UP To 15% OF THE TOTAL NUMBER OF BROAD-
CASTS, REQUESTED IN ACCORDANCE WITH THE AGREED TERMS BETWEEN THE
PARTIES, WITHOUT PRIOR APPROVAL OF THE ADVERTISER OR THE ADVERTISING/ME-
DIA AGENCY.

ALL PRICES ARE BASED ON A 30-SECOND COMMERCIAL.



ilko
Stamp


YACOEBU NOSICH
TENEBM3UATA NMPOAABA PEK/IAMHOTO CW BPEME CMPSIMO CNEAHWTE YACOBM
nosicu:

07:00 -13:00
13:00 -17:00
17:00 - 19:00
19:00 - 24:00
24:00 - 02:00
02:00 -07:00

OHeBeH

CnepnobepeH
Mpen MNpanm Tanm
Mpaim Tam
KbceH

YacoBM nosic

HolleH

Bcuyku PEKNAMHM EMOKOBE NPEAW U B ONPEAENEHO NPEQABAHE CE ACOLMMPAT
CbC CLOTBETHOTO NPEAABAHE. AKO HAYATNOTO MNIU KPAAT HA NMPEOABAHE CA HA
TPAHMLIATA MEXAY pBA YACOBM NOACH, BCHWUKHM PEKNAMHWU BIOKOBE,
ACOLMMPAHM C OAQEHOTO NPEAABAHE CE CYMTAT 3A M3NDBYEHW B HYACOBKUA MOAC
HA NMPEQABAHETO; KbM KOETO CE YWUCIH TO.

KOE®DULIMEHTU

Bupxy OBATA BUOA LIEHM = 3A PEATUHT TOUKA M 3A M3MbUYBAHE, CE HAYMCNSIBAT
YETUPW BWOA KOEDULIMEHTHU:

*MECEYHM KOE®UUMEHTH = HAUMCNSIBAT CE CNPAMO MECELA, B KOMTO LUE CE
W3JTBYAT PEKJIAMHUTE ®OPMH;

*KOE®ULMEHTM 3A OBL/DKMHA = HAYUCNSIBAT CE CNPAMO [OBb/DKMHATA HA
PEKNTAMHOTO W3NMBYBAHE,

*KOE®MUMEHTH 3A AP ©OPMM = M3MON3BAT CE NPU ANTEPHATMBHUTE PEKNAMHU
DOPMU CNPAMO KOHKPETHUS MOPMAT, KOWTO LLE CE U3MOMN3BA;

*YTEXHEHWUS =~ W3NON3BAT CE MPM DJKENAHME 3A T[APAHTUPAHE HA
NPE®EPEHLMANHO NOZUUWOHWPAHE WNK NPW HANTMYUE HA CbBMECTHA PEKJ/TAMA C
APYT KNMEHT.

MECEYHU KOE®PULIMEHTH

TIME SLOTS

7/8 TV SELLS ITS ADVERTISING TIME WITH REGARDS TO THE FOLLOWING TIME

SLOTS:

Day Time1

07:00 -13:00

Day Time 2

13:00 -17:00

Pre-Prime Time

17:00 - 19:00

Prime Time

19:00 - 24:00

Time slot

24:00 -02:00
02:00 -07:00

Late Time
Night Time

ALL COMMERCIAL BREAKS BEFORE AND IN A GIVEN PROGRAM ARE ASSOCIATED WITH
THIS PROGRAM. IF THE BEGINNING/ END OF A PROGRAM IS ON THE VERGE OF ANY OF
THE TIME SLOTS,; ALL ASSOCIATED BREAKS TO THE PROGRAM ARE CONSIDERED AS
AIRED IN THE TIME SLOT OF THE PROGRAM.

COEFFICIENTS
Four TYPES OF COEFFICIENTS ARE ACCRUED ON TOP OF THE BOTH THE PRICING PER

RATING POINT AND PER AIRING:

*MONTHLY COEFFICIENTS = CHARGED ACCORDING TO THE MONTH, DURING WHICH
ALL TYPES OF ADVERTISING FORMS WILL BE AIRED

*LENGTH COEFFICIENTS = CHARGED ACCORDING TO THE LENGTH OF THE SPECIFIC

COMMERCIAL SPOT
*AP FORMS COEFFICIENTS= USED FOR ALTERNATIVE ADVERTISING FORMS ACCOR-

DING TO THE SPECIFIC FORMAT USED
*SURCHARGES = USED TO ENSURE PREFERENTIAL POSITIONING OR IN THE PRESENCE
OF A JOINT COMMERCIAL WITH ANOTHER CUSTOMER.

MONTHLY COEFFICIENTS

MeceyHHn KoethbMLIMEHTH

Monthly Coefftients

Auy (Do Map Anp Ma¥ OHM onu ABr Cen OKT Hoe Hex
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
100% | 100% 120% 130% 130% 125% 100% 90% 120% 130% 135% 120%

7/8 TB onpENENS FOPHATA CKA/A 3A M3YMCNABAHE HA LIEHMTE HA PEK/TAMHUTE
WU2THYBAHWUSA NPE3 roAMHATA. KOEQULMEHTUTE CE MPUNATAT U KbM ABATA BUOA
LUEHW = HA PEATUHI TOYKA M HA M3MTbYBAHE, CMOPEl MECELIA HA W3/TbYUBAHE, A
NMPY NMAKETUTE KbM EPOSl HA U3/TbYBAHE MO CbOTBETHMWA NAKET.

www.piero97.com

7/8 TV DETERMINES THE ABOVE SCALE FOR CALCULATING THE PRICES OF ALL
AIRING THROUGHOUT THE YEAR. THE COEFFICIENTS ARE APPLIED ON THE COST

PER RATING POINT AND PER AIRING ACCORDING TO THE SPECIFIC MONTH.

WITH THE PACKAGES, THEY ARE APPLIED TO THE NUMBER OF AIRINGS ACCORDING
TO THE RESPECTIVE PACKAGE.
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LENGTH COEFFICIENTS
7/8 TV DETERMINES THE FOLLOWING SCALE FOR CALCULATING THE PRICE OF THE
COMMERCIAL SPOTS, WHOSE LENGTH IS DIFFERENT THAN 30 SECONDS.

KOEDULIMEHTU 3A OB/DKUHA

7/8 TB onPEOENA CNEOHATA KOEDULMEHTHA CKANA 3A M3UUCNABAHE HA
LEHWUTE HA PEKNIAMHWTE CMOTOBE, KOMTO CA C AB/DKMHA, PA3NMYHA oT 30
CEKYHOM.

KOE®UUMEHTH

Length Coefftients

3a MzyMcnsBaHe Ha LieHaTa Ha KnunoBe
€ ABJIKMHA, pasnuuHa ot 30 cex.* Length Coeffcient Length

BbnmxuHa KoetduumeHT Ounxuua KoedmuumeHT 5" spot 50% 35 spot 120%
5 cek. 50% 35 cek. 120% 10" spot 60% 40" spot 130%
10 cek. 60% 40 cek. 130% 15" spot 75% 45" spot 160%
15 cek. 75% 45 cek. 160% 20" spot 85% 50" spot 180%
20 cek. 85% 50 cek. 180% 2577 spot 95%, 55’ spot 190%
A% ok Fh% SAEM % 30" spot 100% 60" spot 200%
30 cex. 100% 60 cex. 200%

CNOTOBETE ¢ MEXAWHHU ABLMKUHU (MMHMMYM 3 CEKYHOM) CE 3AKPBINABAT
KAKTO CNEABA: 3ABBLPIWBALMTE HA 1, 2, 6 U 7 = KbM MO HUCKATA, AHA 3,4, 8
¥ 9 = KbM MO-BMCOKATA CTOWHOCT.

LIEHATA 3A PEKNIAMHM CNOTOBE C ABb/MKMHA HAL 60 CEKYHOM CE M3YMCISABA
NWHENHO, KATO 3A PAZNUKATA cnEf 60-TA CEKYHOA 3A BA3A CE B3EMA LIEHATA
3A 30 cekvHau.

LIEHATA 3A M3NMBLUBAHE HA EQHA MUHYTA MIATEH PENOPTAX E 200% oT LEHATA
3A 30~-CEKYHEH cnoT.

LIEHATA 3A M3NMBYBAHE HAJL EAHA MWHYTA MIATEH PEMOPTAXK CE M3YMCIISIBA
NIMHEAHO 3A PA3NIMKATA CRE[ MbPBATA MMHYTA HA BA3A HA LEHATA 3A EfHA
MWHYTA.

LIEHATA 3A 3ACHEMAHE M WM3PABOTKA MNATEH PENoPTAX E 500 nB. 3a rean
Cooua u 800 ne. 3a nzebvH Coous.

3A KOE®ULMEHT 3A ABL/DKMHMW, PA3/TMYHW OT FOPHWUTE, MOXE 1A CE OBbPHETE
KbM NPEACTABUTEN HA 7/8 TB.

www.piero97.com

THE SPOTS WITH DIFFERENT LENGTHS (OF MINIMUM 3 SECONDS) ARE CALCULATED
IN THE FOLLOWING WAY: THE ONES WHOSE LENGTH ENDS IN 1,2,6 AND 7 SHALL BE
ROUNDED TO THE LOWER PRICE AND THE ONE WITH LENGTH ENDING IN 3,4,8, AND
9 SHALL BE ROUNDED TO THE HIGHER PRICE.

THE PRICE FOR ADVERTISING SPOTS LONGER THAN 60 SECONDS IS CALCULATED
LINEARLY BY USING THE PRICE FOR 30 SECONDS AS A BASIS FOR THE DIFFERENCE
AFTER THE 60TH SECOND.

THE PRICE FOR BROADCASTING A PAID REPORT WITH A LENGTH OF 1 MINUTE IS
200% oF THE PRICE FOR A 30-SECOND SPOT.

THE PRICE FOR BROADCASTING A PAID REPORT MORE THAN ONE MINUTE IS CALCULA-
TED LINEARLY FOR THE DIFFERENCE AFTER THE FIRST MINUTE BASED ON THE PRICE
PER MINUTE.

THE PRICE FOR SHOOTING G AND MAKING A PAID REPORT Is BGN 500 For THE
city oF Soria aAnpD BGN 800 ror ouTsiDE SoFiA.

PLEASE cONTACT A 7/8 TV REPRESENTATIVE FOR THE COEFFICIENTS APPLIED TO
LENGTHS DIFFERENT THAN THE ONES DESCRIBED ABOVE.
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KOE®ULUMEHTHU 3A AP ®OPMU

KOE®ULMEHTHU

3a onpepensHe HeHaTa Ha aNTepHaTHEHW peKnaMHu dopMu (AP®)

COEFFICIENTS AA FORMS

Coefftients AAFoms

MakcuManHa Type of AA Form Max Length Sec Coefftient

Apyrv pexnamumn ropMu ABIKHHA B Koeduumnenr 77+77 Sponsorship tags 1a 100%
[Komnnexr cnoHcopcku 3acTaBku 7" +7" 14 100% Sponsored Promo (only content frame) 7 50%
|CnoHcopupaH NPpoMOaHOKCE (caMo 3acTaBKaTa) 7 50% 77+7" Break IDs + VO 70 120%
[KoMnnexT wanka peknaMa cbe 3BYK 7:1'7’" 10 120% 7"+7" Break IDs 10 100%
|Komman wanka pexnama 6e3 3ByK 7" +7" 10 100% Content Split 10 100%
[Xopu3oHTanHa + BepTHKanHa gopMa 10 100% Skyscraper 10 80%
[Beptukanua (popma (Skyscraper) 10 80%

Cut-in 10 80%

XopuzoHTanHa popma (Cut-in) 10 80% Final canti 510 0%
DUHANHKA HAANUCH 5-10 70% i capsons
Haanmc 15 a0% Caption 15 40%
OT6ponBaHe 10 80% Countdown 10 80%
Em"u“m“ &bl 10 60% Branded bug 10 60%
|[EpaHaMpaH npoMo 6br 10 50% [Branden Promo-bug 10 50%

7/8 TB OnNPERENA TOPHATA CKAJIA 3A W3YMCNSIBAHE HA LIEHMTE HA
ANTEPHATMBHU PEKNAMHW ®OPMU. 3A ®OPMU, PA3/TM4HM OT FOPHUTE, MOXKE 1A
CE OBbPHETE KbM NPEACTABMTEN HA 7/8 TB.

CnOHCOPCKA 3ACTABKA (SPONS TAG) = ®OPMA HA CMOHCOPCTBO C
nPoabMKUTENHOCT Ao 14 (7+7) cEKYHOW, KOATO CE M3/TbMBA NMPEAW M CNERQ
OTAENHWUTE YACTU HA NPEAABAHETO;

CnoHCOPUPAH NMPOMOAHOHC (EPAHAWPAHO NMPOMO) = PEK/IAMWPA KOHKPETHA
MPOrPAMA M CbIOBPXKA PEKNAMHA YACT, KOSITO E C NMPOAB/MKUTENHOCT Ao 7
CEKYHAW;

BPAHOAWPAHA LLANKA PEKNAMA cbC Mnu BE3 3BYK (Break ID) = PEKNAMEH Knun
C NPOOB/MKMTENHOCT [0 7 CEKYHAW W HAGNUC PEKNAMA, OTBAPSLL W 3ATBAPALL
PEK/IAMHUSA BNOK;

XOPM3OHTANHA * BEPTMKANHA PEKNAMHA ®OPMA (SKYSCRAPER/CuUT-IN) -
KPATKA CTATMYHA WM OMHAMMUYHA PEKMIAMHA ®OPMA C NPOOLIMKMTENHOCT o
10 cEKYHAW, KOATO CE MU3MBYBA MO BPEME HA CbABPXAHUETO HA NMPEJABAHETO
€ HAAMWUC PEKNAMA.

LIEHATA HA ENATOQAPCTBEH HAQMWC 3A NMPEQOCTABEHO MOMELUEHWUE, OBMEKO,
AKCECOAPMW, TEXHMKA W/IM YCNIYTH 3A 3ACHEMAHE HA MPEABAHE BbB ®UHANHWUTE
MY HALNWUCK C NPOABIDKUTENHOCT A0 4 CEKYHAMW, E MO AOTOBAPSHE.

7/8 TB u3roTBA MHOMBUAYANIHW LEHOBMW MPEANOMEHWUS 3A ANTEPHATMBHM
PEKNTAMHU ®OPMMU.

www.piero97.com

7/8 TV DEFINES THE SCALE ABOVE FOR CALCULATING THE PRICE OF

ALTERNATIVE ADVERTISING FORMS. FOR ANY FORMS DIFFERENT FROM THE OMNES
LISTED ABOVE, CONTACT A 7/8 TV SALES REPRESENTATIVE.

SPONSORSHIP TAGS = TYPE OF SPONSORSHIP WITH A DURATION UP TO 14 (7+7)
SECONDS, WHICH AIRS BEFORE AND AFTER THE INDIVIDUAL PARTS OF THE PROGRAM.

SPONSORED PROMO (BRANDED PROMO) — ADVERTISES A SPECIFIC PROGRAM AND
CONTAINS A COMMERCIAL PART THAT LASTS UP TO 7 SECONDS.

Break ID witH or witTHouT VO 1s AN ADVERTISING SPOT WITH DURATION LESS
THAN 7 SECONDS AND AN ADVERTISING BREAK; WHICH INTRODUCES AND CLOSES THE
ADVERTISING SPOT.

CONTENT SPLIT (SKYSCRAPER/CUT IN ) = A SHORT STATIC OR DYNAMIC ADVERTI-
SING, UP TO 10 SECONDS LONG AND AIRS DURING THE PROGRAM’S CONTENT, TITLED
ADVERTISEMENT.

THE PRICE OF A CAPTION FOR GRATITUDE LASTING UP TO 4 SECONDS IN THE FINAL
CAPTIONS OF A PROGRAM FOR A PROVIDED SPACE, CLOTHING, ACCESSORIES,
TECHNICAL EQUIPMENT OR SERVICES FOR ITS RECORDING IS NEGOTIABLE.

7/8 TV DEVELOPS INDIVIDUAL PRICING LISTS FOR ALTERNATIVE

ADVERTISING FORMS.
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YTEXXHEHWUA 3A PEKJIAMA U CNMTOHCOPCTBO

Bupg yTexHeHHe HapueHka
WU360p Ha peKnaMeH 6NokK 10%
N360p Ha NO3ULIMA B peKNaMeH 6nok 20%
MN360p Ha NO3MLMA U peKnaMeH 6n0K 30%
MpedepeHumnanHa no2MLus B 610K 30%
[Aee pexnaMmu B eguH 6noK * 25%
ChbBMeCcTHHW peKnamm ao 40%

* BbPXY LIEHATA HA BTOPMS CMOT

B cnvyAi, YE KNMEHTBT XENAE AA KYNW KOHKPETEH PEKMAMEH BAOK WK
NO3ULUA B BNOK, CE NMPUNTATAT FOPHWTE HAOLEEHKW.

TMPE®EPEHLMANHUTE NO3WLIMM CA: MBPBA, BTOPA, NMPEAMNOCIEQHA W NOCNEAHA.
HAQUEHKA 3A CBBMECTHA PEK/NIAMA CE TMPWIATA KOTATO B MATEPMANA
NPUCBCTBA MAPKA HA OPYT KNUEHT B o 30% OT OAB/DKMHATA.

HAQUEHKA 3A KOMEMHWPAHA PEKNIAMA CE MPWIATA KOTATO MPUCBHCTBMETO HA
OPYr KNIMEHT B MATEPMANA E B HAQL 30% OT Ab/MKUHATA.

BPYTHW LIEHX HA U3NDBUYBAHE

OTAENHM U3MbYBAHUS (BE3 OFPAHMYEHUE) B KOHKPETHMW NMPEOABAHUSI MOTAT [A
BbOAT 3AKYMEHM, CTNPIMO BA3OBWTE EPYTHW LIEHW, BE2 TFAPAHTMPAHE HA
3PUTENCKA AYAMTOPUS.

LIEHMTE CE ®WHANU3WPAT CNEL HAYMCISIBAHE HA BCUYKW TNPWIOKUMK
KOEDULIMEHTH, HAOLEHKW M OTCTBMKU, ONUCAHW B HACTOSILLATA MOMIMTUKA.
7/8 TB cu 3ANA3BA NPABOTO [IA OBSIBSIBA PA3/IMYHW LIEHW OT FOPHWTE 3A
CRELMANHW NMPOrPAMM MPE3 FOAWHATA.

SURCHARGES FOR A COMMERCIAL AND SPONSORSHIP

Surcharges s"&'ﬁ.”g’
Break 10%
Position in the break 20%
|Position & Break 30%
Preferential position 30%
Twospots in one break * 25%
Co-Adyvertising up to 40%

*FOR THE SECOND SPOT

IN CASE THE CLIENT WANTS TO BUY A SPECIFIC COMMERCIAL BREAK OR A POSITION IN
SUCH, THE ABOVE SURCHARGES ARE APPLIED.

THE PREFERENTIAL POSITIONS ARE: FIRST, SECOND, SECOND TO LAST AND LAST.
Co-ADVERTISING SURCHARGE IS APPLIED IF ANOTHER CLIENT’S BRAND IS PRESENT IN
up To 30% OF THE LENGTH OF THE COMMERCIAL MATERIAL.

COMBINED COMMERCIAL SURCHARGE APPLIES WHEN THE PRESENCE OF ANOTHER
CLIENT IN THE COMMERCIAL MATERIAL EXCEEDS 30% OF THE LENGTH.

GROSS PRICE

INDIVIDUAL BROADCASTS (WITHOUT RESTRICTION) IN SPECIFIC PROGRAMS CAN BE
PURCHASED ACCORDING TO THE BASE GROSS PRICES, WITHOUT THE GUARANTEE FOR
AN AUDIENCE.

THE PRICES ARE FINALIZED AFTER ALL APPLICABLE COEFFICIENTS, SURCHARGES AND
DISCOUNTS, DESCRIBED IN THIS POLICY, ARE TAKEN INTO ACCOUNT.

7/8 TV HAS THE RIGHT TO ANNOUNCE DIFFERENT PRICES FROM THE ONES LISTED
ABOVE FOR ANY SPECIAL PROGRAMS THROUGHOUT THE YEAR.

BA30BW EPYTHU LIEHW HA PENTUHI TOYKA GROSS CPP
BazoBa 6 a ueHa Ha PT . Base gross CPP
HacoBH noscH |5 e el Bewakn 25-64 pRern 2564] | TSIt Riiiean | All 25:54 | Wis-48

IHeBeH 520 500 480 DT1 520 500 480
Cnepo6eneH 580 560 540 DT2 580 560 540
NMpen NT 590 570 550 PPT 590 570 550
Npaim Tanm 660 640 620 PT 660 640 620
KbceH 360 340 320 LT 360 340 320
HolueH 530 480 460 NT 530 480 460

1erOo—COoMt
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7/8 TB ONPERENS FOPHWTE EA30BM EPYTHW LIEHM HA PEWTMHI TOYKA HA
PEKNIAMHUTE W3MbuBAHMA. LIEHUTE LE BbOAT MPUNAFAHW KbM FAPAHTUPAHWUTE
PEWTHMHI TOYKM 3A BCAKO EQHO MPEQABAHE OT TAPU®ATA CNEf] HAYUCIABAHE HA
BCHUKM MPUIOKUMU KOEDMUMEHTH, HALOUEHKM W OTCTBLIMKW, OMUCAHU B
HACTOSILLIATA MONUTUKA. [ APAHTMPAHMTE PEWTMHI TOYKWM LUE BbAAT
OMOBECTSABAHW 3A BCEKM MECEL| OT FOAMHATA, HAW-KbCHO EfHA CEAMMLA
NMPEAWU HAYATIOTO HA MECELIA.

OTCTBIMNKH

PEKNAMOOATENUTE W PEKNAMHWTE ATEHLUMM, KOWTO WMMAT [OTFOBOP 3A
W3/TBYBAHE HA TENEBU3MOHHW TBPTOBCKM CHOBWEHUA ¢ 7/8 TB, MOrAT oA cE
Bb3MON3BAT OT NPEANOXEHUTE MO-HATATBK OTCTBIKM NPM MPUEMAHE W
CMA3BAHE HA YCNOBMATA 3A TAXHOTO MPEAOCCTABAHE. PEKNAMHMTE ATEHLIMK
MOFAT [A NMOEMAT FAPAHLUMM W JA MOANUCBAT [IOFOBOPK OT MMETO HA CBOMWTE
KNMEHTH, AKO CA NPEOBAPWTENIHO OBRMACTEHW 3A TOBA M B PAMKWTE HA
MPEAOCTABEHMTE UM nPABoMoLUMS. MPEQOCTABSHETO M MONMYYABAHETO, HA
KOSITO U A E OT W3EPOEHUTE OTCTBLIMKW, HE E MPEABAPUTENHO VCIOBME 3A
CKMIOYBAHE HA [OFOBOP 3A M3NTbYBAHE HA TBPFOBCKM CbOBLEHWA. Beuuku
WU3MON3BAHW OTCTBLIMKWA CE CYMMPAT U OBLUMAT NMPOLIEHT CE MPWMATA BBPXY
CBHOTBETHUS BUA EPYTHA LIEHA = 3A PEMTMHI TOYKA WK 3A M3MTBUYBAHE.

CTUMYNUPALLA OTCTDBINKA:

®3A HOB K/MEHT B PA3MEP HA 5% W CE NPEQOCTABA 3A BCEKM HOB
PEKNAMOfATEN

°3A YBE/JIMMEHME HA BIOMKETA CMPAMO MPEOXOAHATA TOAWHA, KOTATO
WHBECTULIMATA E HE no-manko ot 20 000 ne. sez [if1C.

YeenuueHMe Ha
SiopkeTa cnpaAaMo | OTcTBNKa
2024r.
no 5% 5%
oT 5% no 10% 8%
Hap 10% 10%

OTCTLNKA CE MPEAOCTABA HA K/IMEHTHM, KOMTO TEHEPMPAT PBCT B HETHATA
WMHBECTMUMA 3A 2025 cnpamo 2024r. MpPu OOCTUrAHE/TAPAHTMPAHE HA
Mo-BMCOK PBCT, MO-BUCOKATA OTCTBNKA BNM3A B CWIA OT MECELA HA
FAPAHTUPAHETO/MOCTUrAHETO BE3 MPEM3YMCISBAHE HA MPEOXOQHMW 3ASIBKM.
AKO FrAPAHTMPAHMSAT PBCT HE E AJOCTUTHAT B KPASI HA TO[JUHATA, OTCTBIKATA CE
MNPEU3YUCNISBA CMPSMO PEANHO NMOCTUrHATHUS OBEM.

www.piero97.com

7/8 Tv DEFINES THE ABOVE GROSS COSTS PER RATING POINT OF THE AIRING DURING
THE YEAR. THE CPPs WILL BE APPLIED TO THE GUARANTEED RATING POINTS FOR
EACH PROGRAM IN THE RATE CARD AFTER ALL APPLICABLE COEFFICIENTS,
SURCHARGES AND DISCOUNTS ARE TAKEN INTO ACCOUNT. THE GUARANTEED RATING
POINTS WILL BE PUBLISHED FOR EVERY MONTH OF THE YEAR, ONE WEEK BEFORE THE
BEGINNING OF EACH MONTH BY THE LATEST.

DISCOUNTS

ADVERTISERS AND ADVERTISING AGENCIES WHO HAVE SIGNED A CONTRACT FOR
BROADCASTING OF TV COMMERCIAL MESSAGES WITH 7/8 TV CAN TAKE ADVANTAGE
OF THE DISCOUNTS PROPOSED BELOW IF THEY ACCEPT AND COMPLY WITH THE
CONDITIONS FOR THEIR ACQUISITION. THE ADVERTISING AGENCIES CAN MAKE
GUARANTEES AND SIGN CONTRACTS ON BEHALF OF THEIR CLIENTS IN CASE THEY ARE
AUTHORIZED IN ADVANCE AND IF IT IS WITHIN THE PROVIDED POWERS.

THE PROVISION AND RECEIPT OF ANY OF THE LISTED DISCOUNTS IS NOT A CONDITION
FOR CREATING A CONTRACT FOR BROADCASTING COMMERCIALS. ALL USED DISCOUNTS
ARE COMBINED AND THE TOTAL PERCENTAGE IS APPLIED TO THE RESPECTIVE TYPE OF
GROSS PRICE, EITHER PER RATING POINT OR PER AIRING.

CLIENT FRIENDLY DISCOUNT:
*A 5% DISCOUNT FOR EVERY NEW CLIENT AND ADVERTISER

* APPLIED TO AN INCREASE IN BUDGET, WHEN COMPARED TO THE PREVIOUS YEAR AND
WHEN THE INVESTMENT IS NOT LESS THAN 20 000Lv excLuping VAT

Budget increase
compared to 2024 Discount
Up to 5% 5%
From 5% to 10% 8%
More than 10% 10%

THE DISCOUNT IS APPLICABLE FOR EVERY CLIENT THAT GENERATES AN INCREASE IN THE
NET INVESTMENT FOR 2025 WHEN COMPARED TO THE PREVIOUS YEAR. IF THE INCREA-
SE IS REACHED/GUARANTEED, THE HIGHER DISCOUNT IS TO BE ENFORCED FROM THE
EXACT MONTH THAT THE INCREASE IS GUARANTEED/REACHED WITHOUT
RECALCULATION OF PREVIOUS REQUESTS. IF THE GUARANTEED INCREASE IS

NOT REACHED AT THE END OF THE YEAR, THE DISCOUNT CHANGES ACCORDING TO

THE INCREASE THAT WAS ACHIEVED.
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KOMBMHMPAHA OTCTDBIKA:

OTCTBIKATA E B PASMEP HA 3% W CE NPEAOCTABS MPU MHBECTULIMA HA MUHUMYM
5% OT EPYTHWA BIOKET B MHTEPHET CAMTA HA 7/8 TB.

OBEMHA OTCTBIIKA:

OTCTBLNKA 3A KYMYNATMBEH OBEM = MPEAOCTABS CE CPELY FAPAHTUPAHE HA
roaMILEH OBEM 3A nepuopa 1 auvaru = 31 nekemeru 2025, HETHUAT BIOKET
E PABEH HA CYMATA OT BCUYKMW CXEMW HA W3NTbYBAHE, 3AFIBEHW W M3NTBYEHM 3A
2025r, cnep HAYMCNABAHE HA oTcTbNKW. MPM rAPAHTMPAHE HA NO=BUCOK
OEEM, MO-BMCOKATA OTCTBMKA B/IM3A B CU/IA OT MECELA HA MWCMEHOTO
FAPAHTMPAHE BE3 [A CE MPABM MPEM3YMCIIABAHE HA 3ASIBKMTE OT NMPEOHWTE
MECELM. MPU HEUZNBNHEHWUE HA TAPAHTUPAHMS BIOJXKET B KPASl HA FOLVHATA,
OTCTBIMKATA CE MPEM3YMCNSBA CAPSIMO PEAMHO M3MbAHEHWTE YCNOBMA MO
[OTOBOPA.

OTCTBNKA 3A OBEM HA K/IMEHT = BCMYKMW YCNTOBMSl 3A OTOAABAHE HA FOPHATA
OTCTBIKA CA B CW/IA, HO CE OTUMTA OBEMA HA MHOWMBUAOYANEH KNUEHT. [1BETE
OTCTBIMNKW HE CE U3KNIOYBAT B3AMMHO W MOTAT AA CE NON3BAT EAJHOBPEMEHHO
NPHU U3NBIHEHME HA YCNTOBUATA 3A OTOABAHETO MM.

B EPYTHUS OBEM HE CE BK/IIOUBAT MHBECTMLIUM OT BAPTEPHW CMOPA3YMEHMS,
MEAWWHW NAPTHEOPCTBA W TAKUBA, KOUTO HE CA EQEKTHMBHO 3ATJIATEHW.

CKAJIA 3A USYMUCNHABAHE HA OBEMHA OTCTBINKA

Ckana
3a o6eMHa OTCThIKa

6 000 -10 000 5%
10 001 - 20 001 6%
20 001-50 000 8%
50 001-80 000 10%
80 001-120 000 15%
120 001-200 000 20%
Hap 200 001 30%

www.piero97.com

COMBINED DISCOUNT:

THe 3% DISCOUNT IS APPLICABLE TO ANY INVESTMENT OF AT THE 5% OF THE GROSS
BUDGET TO THE WEBSITE oF 7/8 TV.

VOLUME DISCOUNT:

DISCOUNT FOR A CUMULATIVE VOLUME - BASED ON A GUARANTEE OF A YEARLY
vOLUME FoR THE PERIOD 1 January = 31 Decemeer 2025. THE NET BUDGET
EQUALS THE SUM OF ALL BROADCASTING PLANS THAT WERE REQUESTED AND AIRED
DURING 2025, WHICH INCLUDES THE APPLICABLE DISCOUNTS. A GUARANTEE FOR A
HIGHER VOLUME RESULTS IN A HIGHER DISCOUNT APPLIED DURING THE MONTH OF THE
WRITTEN GUARANTEE WITHOUT A RECALCULATION OF THE PREVIOUS REGUESTS. IF
THE GUARANTEED BUDGET IS NOT FULFILLED, THE DISCOUNT % IS DETERMINED BASED
ON THE FULFILLED REQUIREMENTS OF THE CONTRACT.

DISCOUNT FOR INDIVIDUAL VOLUME = ALL REGUIREMENTS FOR THE DISCOUNT
DESCRIBED ABOVE APPLY, BUT THE INDIVIDUAL VOLUME IS TAKEN INTO ACCOUNT. THE
TWO DISCOUNTS ARE NOT MUTUALLY EXCLUSIVE AND CAN BE USED SIMULTANEOUSLY
WHEN THE REQUIREMENTS FOR THEIR GRANTING ARE FULFILLED.

INVESTMENTS FROM BARTER AGREEMENTS, MEDIA PARTNERSHIPS AND OTHERS NOT
EFFECTIVELY PAID ARE NOT INCLUDED IN THE GROSS VOLUME.

SCALE FOR CALCULATING A VOLUME DISCOUNT

Volume discount scale

6 000 -10 000 5%
10 001 - 20 001 6%
20 001 -50 000 8%
50 001-80 000 10%
80 001 -120 000 15%
120 001 - 200 000 20%
more than 200 001 30%
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