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O6wa uHdopmayus

B Media Group

General Information

[pegAa2aHu kaHaAu

YcaoBuama, onucaHu no-goAay, ce omHacam 33 Bcuuku TB  kaHaau,
npegaazaHu om BTB Megua pyn (bMG): ocHoBHuam TB kaHan - bTV u
memamuyHume TB kaHaau - bTV Comedy, bTV Cinema, bTV Action, bTV Story u
RING (u HoBu TB KkaHanu, B cayyal ye makuBa 6bgam cb3gageHu om bMG),
kakmo u WnessTV, Soul&PepperTV u Dizi, BkaloueHu B nakemu om
meAeBuguoHHU kaHaau cnopeg ueaeBama epyna (TB nakemu), cbeaacHO
NOCOYEHOMO NO-GOAY.

Bcuuku ueHu ca B eBpo, 6e3 AAC.

Kauenmume Moz2am ga uzbupam no cBosa npeueHka ga 3akynam
u3AbuBaHe B onpegeaeHume om bMG TB nakemu uau B konkpemHa
npoepama uAau 4acoBu nosic B kaHaau Ha bMG. Pa3npegeaeHuemo Ha
blogkema Merkgy omgeaHume meMamuyHu kaHaau B gageH TB nakem ce
onpegeAs aBmomamuyHo B oduuuanHama baaHka 3a 3aaBku Ha bMG u
3aBucu om u3zbpaHama ueaeBa 2pyna, npuaoXkuma 3a TB nakema.

BbB Bcuuku kaHaau om gageH TB nakem, npegMem Ha HacmMoOsWama
noanumuka 38 npogakba, bMG eapaHmupa 33 cmaHgapmHa pekaama
(cnomoBe) petimuHe modkume, onucaHu B gemaliau BbB Bcaka meceuHa
mapuda.

Baankume 3a 3as8ku Ha bMG ca eguHcmBeHume oduyuanHu popMyAspu 33
3anBaBaHe Ha u3zAbuBaHus.

C_hirmels Offered

The below conditions apply to all TV channels provided by bTV Media Group
(BMG): the main TV Channel - bTV and the thematic TV Channels - bTV
Comedy, bTV Cinema, bTV Action, bTV Story and RING (and any other TV
channel that may be created by BMG), as well as WnessTV, Soul&PepperTV
and Dizi when included in TV channels bundles according to the target group
(TV bundles), as specified below.

All prices are in Euro, without VAT.

Clients may choose, at their discretion, to buy airings in the TV bundles
defined by bMG, or in a particular program or time slot in bMG TV
channels. The budget distribution between the thematic channels in
each TV bundle is automatically defined in the official order template of
bMG and depends on the selected target group, applicable to the TV
bundle.

For all channels in a TV bundle, subject to the present Sales Policy, for
standard advertising (spots) bMG guarantees rating points as described in
detail in each monthly Rate card.

The official order templates of bMG are the only official forms for ordering
advertising airings.
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Obwa uHdopmauus General Information B D EOE

YacoBu nosicu Time Slots

N3BbH MNpalm TadMm 00:00 - 17:29 Off Prime Time 00:00 - 17:29
MNpalMm Talm 17:30 - 23:59 Prime Time 17:30 - 23:59

www.piero97.com 4



Indexes

NHgekcu 3a gbakuHa

L_eiglh Indexes

" cnom 50% om ueHa 3a 30" 35" cnom 120% om ueHa 3a 30"
10" cnom 60% om ueHa 3a 30" 40" cnom 160% om ueHa 3a 30"
15" cnom 75% om ueHa 3a 30" 45" cnom 175% om ueHa 3a 30"
20" cnom 90% om ueHa 33 30" 50" cnom 190% om ueHa 3a 30"
25" cnom 95% om ueHa 3a 30" 55" cnom 200% om ueHa 3a 30"
30" cnom 100% om ueHa 3a 30" 60" cnom 220% om ueHa 3a 30"

bMG onpegens 2opHama ckana 3a uzyucAsiBaHe Ha ueHume Ha pekaamHume
cnomoBe, Yuamo gbakuHa e kpamHa Ha 5. Ckanama e egHakBa 3a Bceku
om meAeBu3zuoHHumMe kaHaAu, npegMem Ha Hacmosiwama noAumuka 3a
npogarkba. CnomoBeme ¢ MexkguHHU gbakuHu (MuHuMyM 3 cekyHgu) ce
3akpbenaBam, kakmo caegBa: 3aBvpwBawume Ha 1, 2, 6 U 7 - KbM no
Huckama, a Ha 3, 4, 8 u 9 - kbm no-Bucokama cmodHocm.

3a uHgekcu 33 gbakuHu, pazauyHU om 2opHUmMe, MoXke ga ce o6bpHeme kbM
omgen NMpogak6u Ha bMG.

5" spot 50% x 30" price 35" spot 120% x 30" price
10" spot 60% x 30" price 40" spot 160% x 30" price
15" spot 75% x 30" price 45" spot 175% x 30" price
20" spot 90% x 30" price 50" spot 190% x 30" price
25" spot 95% x 30" price 55" spot 200% x 30" price
30" spot 100% x 30" price 60" spot 220% x 30" price

bMG defines the above scale for calculating the prices of the spots which
length is divisible by S. The scale is equal for each of the channels subject
to the present Sales Policy. The prices of spots with different lengths
(minimum 3 seconds) are calculated as follows: the ones whose length ends
in1, 2, 6 and 7 shall be rounded to the lower price and the ones whose length
ends in 3, 4, 8 and 9 shall be rounded to the higher price.

For length indexes different from the above, please check with bMG Sales
Department.

www.piero97.com 5

Media Group



>>>>>> ngekcu S5 Indexes Media Group

MHgekcu 3a ueHoobpa3yBaHe Ha AP popmu  AA Forms Pricing Indexes

7"+7"cnoHc. 3acmaBku 120% 14 7"+7" Sponsorship tags 120% 14
CnoHc. NPOMO - aHOHC 110% 15 Sponsored promo 110% 15
Cnoucopupauzﬂa MNpomo pamka 3a 120% 30 Sponsored Cc:ntent Frame for 120% 30
30" cnom 30" spot
OnakoBka Ha ekpaH 250% 10 Wrapper 250% 10
5"+5" 6p. wanka pekaama 120% 10 5"+5" Break IDs 120% 10
5"+5" 6p. wanka pekaama + 38yk 140% 10 5"+5" Break IDs + VO 140% 10
Xopu3. + Bepm. dopma 180% 10 Content split 180% 10
OmbposBaHe 110% 10 Countdown 10% 10
BepmukanHa ¢opMa 110% 10 Skyscraper 110% 10
Xopu3oHmanHa dopMa 110% 10 Cut-in 110% 10
bpaHgupaH bbe 100% 10 Branded bug 100% 10
BpaHgupaH npoMo bbe 100% 10 Branded promo-bug 100% 10
MNMpemMuym baok 3a gBa 30” cnoma 300% 30 Premium Break for two 30" spots 300% 30
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>>>>>>> NHgekeu >>>>>>> Indexes B Media Group

MeceyHu uHgekcu Monthly Indexes

bMG onpegead goaHama ckana 38 u34ucAsBaHe Ha ueHume Ha bMG defines the below scale for calculating the prices of the airings during
pekaamHume uzAbuBaHusa npe3 eoguHama. Ckanama e egHakBa 3a Bceku the year. The scale is equal for each of the TV channels subject to the
om meAeBu3u0HHume KaHaAu, npegMem Ha HacmoAw,ama noAumuka 33 present Sales Policg,

npogaXkba.

Mugekcume ce npuaazam kbvm 6a308ama 6pymHa ueHa Ha peiumuH2 mouka B The indexes are applied on the base gross cost per rating point in PT and OPT
Mpaum Taum u U3BvH Mpaum Talim 3a cbomBemHama yeaeBa 2pyna, cnopeg for the respective target group according to the month in which the airings
Meceua Ha uzAbyBake. will be made.

100% 115% 130% 135% 135% 135% 100% 100% 130% 150% 150% 130%

www.piero97.com 7/



TB nakemu

B Media Group

>> TV bundles

TB nakemu

bMG onpegenst caegHume TB nakemu, BkalouBawu nocoveHume no-goay
kaHanu, cnopeg ueneBama apyna.

TV Bundles

bMG defines the following TV bundles that include the channels specified
below, according to the target group.

bTV bTV bTV
bTV Action bTV Action bTV Action
bTV Cinema bTV Cinema bTV Cinema
bTV Comedy bTV Comedy bTV Comedy
bTV Story bTV Story bTV Story
RING RING RING
Soul&Pepper Soul&Pepper Soul&Pepper
Wness TV Wness TV Wness TV
Dizi Dizi Dizi

bTV bTV bTV
bTV Action bTV Action bTV Action
bTV Cinema bTV Cinema bTV Cinema
bTV Comedy bTV Comedy bTV Comedy
bTV Story bTV Story bTV Story
RING RING RING
Soul&Pepper Soul&Pepper Soul&Pepper
Whness TV Whness TV Whness TV
Dizi Dizi Dizi

bMG onpegeas caegHomo 6a3080 pa3npegeneHue Ha ueaeBume
pedmuHa moyku B pamkume Ha Bceku eguH om TB nakemume:

bTV/TK 75% / 25%

Mpadm Tatm / N3BbH

0, 0,
Mpalm Talm 55% / 45%

Pa3npegereHuemo Ha blogkema mexkgy memamuuHume kaHaau B8 TB
nakem ce onpegeAs aBmomamuyHo om oduuuarHama baaHka 3a 3aaBku
Ha bMG 3a Bceku mecey, u 3aBucu om ueneBama epyna Ha kynyBaHe Ha
nakema.

bMG defines the base TRP distribution for each of the TV bundles, as
follows:

bTv/TC

75% / 25%

PT /OPT 55% / 45%

The budget distribution between the thematic channels in a8 TV bundle is
automatically defined in the official order template of bMG for every month

and depends on the TV bundle buying target group.
www.piero97.com 8



>>>>>>> TB nakemu

555555 TV bundies b J

Ba3o0Bu 6pymHu yeHu Ha peUmuHa moyka,
bTV/TK

bMG onpegenn, Ha 6a3a 6a308omo paznpegereHue Ha ueAeBume
peUmuHz mouku, 6a30Bu 6pymHu ueHu Ha pedmuHe modka 33 30°
pekaamHo uzAbuBaHe npe3 eoguHama B Mpalm Taltm u M3BbH Mpalm
Tauim BbB Bcudku meneBu3uoHHU kaHanu, BkalodeHu B8 TB nakem
cnpsiMo ueaeBama epyna.

A 25-64 620 Euro
A 18-49 750 Euro
K 25-54 660 Euro

BpymHume ueHu we 6bgam npurazaHu KbM eapaHmupaHume peUmuHe
mouyku 3a Beako egHo npegaBate B bTV u kbM 2apaHmupaHume pedmuHe
mouku 38 cbomBemHus yacoBu nosic B TK.

3a cnopmHu nbpBeHcmBa / cvbumusa B TK mMozam ga ce npuaazam
omgeAHU om cbomBemHus YacoBu NosiC 2apaHMupaHu peUmuHa moyku.

FapaHmupaHume peUmuHz moyku we 6bvgam onoBecmaBaHu B
mapudama 33 Bceku mecey 0Om 20guHama, NPegu Ha4yaAOMOo Ha
cbomBemHus mMeceu,

Base gross costs per rating point,
bTV/TC

bMG defines, based on the base TRP distribution, the below base gross
costs per rating point of 30" advertising airing during the year in both Prime
Time and Off Prime Time on all TV channels, provided by bMG in a TV bundle
according to the target group.

A 25-64 620 Euro
A 18-49 750 Euro
F 25-54 660 Euro

The gross costs will be applied to the guaranteed rating points for each
program in bTV and to the guaranteed rating points for the respective time
slotin the TC.

For sport championships / events in the TC different than the respective
time slot, guaranteed rating points can be applied.

The guaranteed rating points will be published in the Rate card for each
month of the year, prior to the beginning of that month.

www.piero97.com 9



B Media Group

Coefficients for TV bundle with TRP distribution
PT/0OPT different than the base one

>>>>>> TV bundles

>>>>>>> TB nakemu

Koeduuuernmu 3a TB nakem ¢ pa3gnpegeaeHue
Ha yeAeBume pelmuHea moyku PT/OPT,
pa3Au4HO om 6a308omo

bMG onpegeas goaHama ckana 33 ugvucAaBaHe Ha ueHume Ha pekaaMHume
u3AbuBaHus npe3 2oguHama npu 3akynyBaHe Ha TB nakem ¢ pa3AaudHO om
6a308omo pa3npegereHue Ha ueaeBume pedmuHz mouku MexXkgy Mpaim
Talm u WM3BbH [Mapim Tadm. Ckanama e egHakBa 3a Bceku om TB
nakemume, npegMem Ha HaCMosWama NoAumuka 3a npogarkba.

bMG defines the below scale for the calculation of the prices of advertising airings
during the year when purchasing a TV bundle with TRP distribution different from the
base TRP distribution between PT and OPT. The scale is the same for each of the TV
bundles, subject to this sales policy.

KoeduuyueHmume ce npunazam kbm 6a308ama 6pymHa yeHa Ha peUmuH2

The pri fficient i lied to the b t ti int in both PT and
mouka B Mpaim Taum u U3BvbH Mpaim Taum, 33 cbomBemHama uyeneBa Prics COSTHCION . 1S APPIIeE 10 the DASE gross cost perrating point in o an

OPT for the respective target group.

2pyna.

55%

60%

65%

70%

75%

80%

85%

S0%

95%

100%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

1.00

1.03

1.06

1.09

1.12

1.15

118

1.21

1.24

1.27
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Prices B Media Group

LleHu Ha npegaBaHe, bTV RateCard, bTV

bMG onpegens bpymHu ueHu 38 30-cekyHgHo uzabuBaHe BwuB Bcako bMG defines gross prices for 30" airings in each program on the main
npegaBaHe npe3 e2oguHama B ocHoBHus kaHaa bTV, koumo we 6bgam channel bTV during the year, which will be published in the Rate Card for
onoBecmsaBaHu B mapudama 3a Bceku mecey om 2oguHama, nNpegu each month before the beginning of the month. This allows clients to buy
Ha4aA0mo Ha cbomBemHusi meceu, ToBa no3BoasBa Ha kaueHmume ga airings in a particular program on bTV but with no guaranteed ratings.

3akynam uzabuBaHe B konkpemHo npegaBaHe, HO 6e3 2apaHuua Ha
peUmuHe mouku.

LieHu Ha YacoBu nosicu, TK Ha bMG Time Slot Prices, TC of bMG

bMG onpegeas 6pymHu ueHu 3a 30-cekyHgHo u3nbuBaHe BB Beeku bMG defines gross prices for 30" airings in each time slot during the year across
4acoBu nosic npe3 20guHama B memamudHume kaHaau BTV Comedy, bTV the thematic channels bTV Comedy, bTV Cinema, bTV Action, bTV Story and RING,
Cinema, bTV Action, bTV Story u RING, koumo we 6bgam onoBecmsiBaHu which will be published in the Rate Card for each month before the beginning of
B mapudama 3a Bceku meceu om 2oguHama, NPegu Ha4YaA0mo Ha the month. This allows clients to buy airings in a particular program on each
cbomBemHusi meceu. ToBa no3BoasBa Ha kaueHmume ga 3akynsm thematic channel of bMG and in each time slot but with no guaranteed ratings.

u3AbyBaHe B konkpemHa npoepama BbB Beeku eguH memamudeH kaHan
Ha bMG u BbB Bceku eguH om nosicume, HO 6e3 2apaHuua Ha pelmuHe

moyku.
+ PekaaMHu u3zabuBaHus camo B kaHaau WnessTV u/uau Soul&PepperTV + Advertising airings only in TV channels WnessTV and/or Soul&PepperTV
u B kanana Dizi (u3BbH TB nakem) ce onpegeasm B omgeaHu mapudu. and in TV channel Dizi (out of a TV bundle) are priced in separate Rate
* UeHume 3a uzabuBaHe B cnopmHu nbpBeHcmBa / cbbumus, 6e3 cards.
2apaHuus Ha pelmuHz moyku, ce nocouBam B omgeAHa mapuda. + Airings in sport championships / events with no guaranteed rating points
* LleHume 3a u3abuBaHe Ha naameH penopma ce noco4Bam B are priced in a separate Rate card.
omgeAHa mapuda. 3a nAameH penopmak He ce 2apaHmupam + Paid Reports airings are priced in a separate Rate card. Paid Report is not
pelimuHz mouku. subject to rating points guarantee. www.piero97.com 11



>>>> Prices

Media Group

HagueHku

Surcharges

TaHgemeH cnom

20% 3a Bmopusi maHgemMeH cnom

M360p Ha Baok 15% Break Choice 15%
MopBa/MocaegHa noguuus B 6ok 40% First/Last in Break (FIB/LIB) 40%
Bmopa/IpegnacaegHa no3uuust 8 6aok 25% Second/Before Last in Break (SIB/BLIB) 25%
Tpema no3uuus B 6ok 20% Third in Break (TIB) 20%

11360p Ha baok + nbpBa/nocaegHa no3uuust B baok 55% Break & FIB/LIB 55%
MbpBa U nocaegHa no3uuus B 6aok 50% Top & Tail 50%

Tandem Spot

20% on the second tandem spot

CvBmecmHa pekaama
(kozamo B mbpaoBckomo cbobuieHue npucbemBa Mapka, Ycayea UAu
npogykm Ha gpye peknamogamen)

Ao 50% B 3aBucumocm om npucbecmBuemo Ha gpyaus pekaamogamen —
Bu3yaauzauus, cnomeHaBaHe, A020, u3noA3BaHe Ha Npogykma, gbAkuHa
Ha npucbcmBuemMO U M.H.

HagueHka 3a 3as9B8s8aHe Ha kamnaHuu ¢ AP dopmu camo B kaHan bTV 20%
Haguerka 33 u3ab4BaHe B pew[\)an?i;;g?k Ha npegaBaHus, onpegeAeHU om 15% go 30% *
Haguenka 3a u3nbyBaHe B peknameH 6aok Ha cnopmHu NbpBeHcmBa /
cvbumus, 38 koumo He ce npuraza omgeAHa mapuda, onpegeAeHU om om 15% go 100% *

bMG *
Haguetka 3a uznbyBaHe B cneugsl/\eenj peknameH 6a0k, onpegeneH om om 50% go 100% *

no u3bop Ha kKaueHMa

HagueHka 3a eapaHmupaHo u3abyBaHe B peknameH baok Ha npegaBake,

om 15% go 30% *

Co - Advertising
(if a brand, service or product of another advertiser is present in the
commercial material)

up to 50% according to the other advertiser's presence, such as:
visualization, mentioning in the voice over, logo presence, product usage,
the length of the exposure, etc.

Surcharge for booking AA forms only in bTV

20%

Surcharge for broadcast in breaks of particular programs, defined by
bMG *

from 15% to 30% *

Surcharge for broadcast in sports championships / events breaks for
which no separate Rate card is determined, defined by bMG *

from 15% to 100% *

Surcharge for broadcast in a special commercial break, defined by bMG *

from 50% to 100% *

HagueHka 3a u3abyBaHus, HagBuwaBawu onpegeneHa gbAXKUHa,
onpegeAaeHuU om bMG *

om 15% go 30% *

Surcharge for a guaranteed broadcast in a commercial break of a
program, chosen by the client

from 15% to 30% *

OmMsiHa Ha u3Ab4BaHUs

6TB/TK - 5%/10% Bbpxy bpymHama ueHa Ha omMeHeHUMe U3AbYBaHuS
3a npocposeHust cpok

Surcharge for broadcasts exceeding certain lengths, defined by bMG *

from 15% to 30% *

EkcnpecHo 3aa8qB8aHe/ekcnpecHa ommsiHa Ha U3AbYBaHUS

6TB/TK - 250/50 eBpo., 6e3 AAC, 3a npocpoyeH geH

Cancellation of broadcasts

bTV/TC - 5%/10% on the gross price of all cancelled broadcasts for the
delayed term

"3akbcHeHUe npu nogaBaHe Ha MbpaoBcko cbobuieHue:
1. npe3 HakoU om Meceuume AHyapu, MeBpyapu, HOAu, ABaycm

2. npe3 HsikoU om Meceyume Mapm-tOHu, CenmemBpu-AekemBpu

6TB/TK - 250/50 eBpo, 6e3 AAC, 38 npocposeH geH

6TB/TK - 500/ 100 eBpo, 6e3 AAC, 38 npocpoqeH geH

Urgent order/urgent cancellation of broadcasts

bTV/TC - 250/50 Euro w/o VAT per each day of delay

“Late submission of the commercial material:
1. during any of the months January, February, July, August

2. during any of the months March-June, September-December

bTV/TC - 250/50 Euro w/o VAT per each day of delay

bTV/TC - 500/100 Euro w/o VAT per each day of delay

*MpegaBaHuama, cnopmHu NbpBeHcmBa / cbbumus, cneyuarHume pekaamHu BaokoBe, gbakuHama Ha u3Ab4BaHUsMa U koHkpemHusam
pa3mep Ha HagueHkume ce noco4Bam B mapudama 3a Meceua, B kolmo cbomBemHama HagueHka we e npuAoXkumMa.

Haguerkume ce HauucasiBam nocaegoBamenHo U ce npuaazam Bbpxy 6pymHama ueHa Ha cbomBemHume u3Ab4BaHus (npegu omembnku u
npegu AAC).

*The programs, sports championships / events , special commercial breaks, lengths of the broadcasts and the specific amount of the
surcharges shall be determined in the Rate card for the month when the respective surcharge shall apply.

The surcharges shall be charged consecutively and shall be applied to the gross price of the respective broadcasts (before discounts and
before VAT). www.piero97.com
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Omcmvbnku

Discounts

Omcmbnku

Pekanamogameaume u  pekaamMHume az2eHuuu, koumo c€a nognucaAu
gozoBop 33 u3zAbuBaHe Ha meaeBuzuoHHU MbpaoBeku cbobuieHusa ¢ bTV
Media Group (bMG), Mo2am ga ce Bb3noa3zBam om npegaoykeHumMe No-goay
omcmbnku NpU NpuemaHe U cna3BaHe Ha ycaoBusma 33 MAXHOMO
npegocmaBsHe. PekanaMHUMe a2eHyuUU Mo2am ga NoeMam 2apaHuuuU U ga
nognucBam gozoBopu om umemo Ha cBoume kaueHmu, ako ca
npegBapumeaAHo oBAacmeHu 3a moBa u B pamkume Ha npegocmaBeHume
um npaBomouwius.

MpegocmaBsaHemo u noayd4aBaHemo, Ha kosmo u ga e om u3bpoeHume
omcmbnku He e npegBapumeaHo ycaoBue 3a ckalouBaHe Ha gozoBop 33
u3AbYBaHe Ha meaeBu3zuoHHU MbpaoBcku cbobuleHus.

Discounts

Advertisers and advertising agencies who have signed a contract for
broadcasting of TV commercial communications with bTV Media Group
(bMG) may be granted the discounts described below if they accept and
observe the terms for discount acquisition. The advertising agencies can
make guarantees and sign contracts on behalf of their clients, in case they
are authorized in advance for doing this and within the provided powers.

Granting and obtaining any of the described discounts is not a precondition
for the conclusion of a contract for broadcasting of TV commercial
communications.

www.piero97.com 13
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>>>55%> Omembnku

Discounts B Media Group

Omcmbnku

Omcmbnkume, npegaoXkeHu no-Hamambk, ce pagnpegeaam B gBe HuBa
cnopeg mabaAuuama no-goAy. Bcuuku omcmbnku om gageHo HuBo ce
cymupam. ABeme HuBa ce npuaazam nocaegoBamenHo Bopxy bpymHama
cmoUHocm Ha u3AbYBaHuama (npegu omcmbnku u npegu AAC).

Omcmbnka 3a uHguBugyaneH obem

Omcmbnka 38 NnpegnaawiaHe KpocMmegulHa omcmbnka

Omcmbnka 3a paHHO gozoBapsiHe

Mpunacatku HaU-gobpume mbpeoBcku npakmuku, B8 npoueca no
gozoBapsHe Ha ycaoBuama, koumo ga 3anesHam B uHguBugyaaHume
gozoBopu, bMG u kaueHmume mMo2am ga gozoBopsm u gpyau omcmbnku
(B gonbaHeHue Ha onucaHume B e2opHama mabauua), C oeneg
cbobpazsaBaHe ¢ onpegeneHu mbpeoBcku uau goeoBopHu cneuuduku uau
CbC cneyuanHu uzuckBaHus 3a 3akynyBaHe Ha kauenmume.

Discounts

The discounts described onward are separated in two levels as per the table
below. All discounts in a respective level are summed up. The two levels are
applied consecutively on the gross price of the airings (before discounts
and before VAT).

Individual Volume Discount

Prepayment Discount Cross Media Discount

Early Signing Discount

Applying the best commercial practices, during negotiation of the conditions
to be included in individual contracts, other discounts (further to those
included in the above table) may be negotiated between bMG and its clients,
in order to reflect specific purchasing patterns, contract implementation
patterns, or specific purchase requirements of the clients.

www.piero97.com 14



Discounts

Omcmbnka 3a uHguBugyaneH obem

Omcmbnkama 3a uHguBugyaneH obem ce npegocmaBa Ha kaueHmu, koumo
2apaHmupam onpegeneH Hem blogrkemn B bMG 3a nepuoga 1 aHyapu - 31
gekemBpu 2026 a.

Hem 6logXkembm e paBeH Ha cymama om Bcuuku cxeMu Ha u3abuyBaHe,
3a998eHu u u3abyeHu B TB kaHaaume, npegaazaHu om bMG, caeg
Ha4ucAaBaHe Ha omcmbnku u Npegu HavucAsBaHe Ha AAC.

Becako HuBo Ha omcmbnka ce  npuaaea  eguHcmBeHO  cnpsaMo
cbomBemcmBawus n obemeH uHMepBaAn CbaAacHO UHKpemMeHmaAHama
mabAuua Ha cmp.16. Moaaecaemama 2oguwHa omcmbnka ce u34ucAaBa
CpegHoapumMemuyYHo Ha 6a3za 0bulua 2apaHmMupaH Hem obem.

Mpu Heu3nNbAHEHUe Ha eapaHmupaHusa blogkem, omcmbnkama 33
uHguBugyaneH 0bem ce npeu3yucasaBa CbaAaCHO UHKpemMeHmMaAHama
mabauua Ha cmp.16.

Individual Volume Discount

Individual volume discount is granted to clients based on a guarantee for net
budget in bMG for the period Jan st — Dec 31st 2026.

The net budget is equal to the sum of all broadcasting schemes, ordered
and broadcasted on all TV channels, offered by bMG, after deducting all
applicable discounts and before calculating VAT.

Each level of discount is applied only for the respective volume interval
according to the incremental grid on p.16. The applicable annual discount is
calculated as an average based on the total guaranteed net volume.

If the guaranteed budget is not reached, the individual volume discount will
be recalculated in accordance with the incremental grid on p.16.

www.piero97.com 15

B Media Group



Omcmvbnku

~>> Discounts

B Media Group

Omcmbnka 3a uHguBugyaneH obem

MHkpemeHmanHa mabauua

uHguBugyaneH obem:

38 kankyaupaHe

Ha

Omcmbnka

501€ 25000 € 10.0%
25001€ 50000 € 12.0%
S50 001€ 150 000 € 15.0%
150 001 € 250000 € 20.0%
250001 € 500 000 € 25.0%
500001 € 750 000 € 28.0%
750 001 € 1000000 € 30.0%

1000 001€ 1500000 € 35.0%
1500001€ i3 40.0%

33

Incremental grid for Individual Volume Discount Calculation:

Individual Volume Discount

S501€ 25000 € 10.0%
25001 € 50000 € 12.0%
S0001€ 150 000 € 15.0%
150 001 € 250000 € 20.0%

250001 € 500000 € 25.0%
500001 € 750 000 € 28.0%
750 001 € 1000000 € 30.0%
1000001 € 1500000 € 35.0%
1500001€ i 40.0%
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>>>>>>> 0membnku

55555 Discounts

Omcmbnka 33 npegnAawaHe

Omcmbnkama 3a npegnaawaHe MoXke ga ce noA3Ba om kaueHmu, koumo
npegnAawam Ha Yyacmu blog»kema cu.

MpegnaawaHemo ce u3BbpwBa Ha bagza eapaHuus 338 Hem blogrkem, kolmo
we bbge uzpazxogeH npe3 gageH Meceu, Omcmbnkama Cce NpuAaza 33
Bcska cxema Ha u3ab4BaHe Npe3 npegnAameHus Mecew,

MpegnaameHama cyma mpsbBa ga Hbge pesucmpupaHa no bankoBama
cMemka Ha bMG HaU-manko gBa pabomHu gHU Npegu Ha4aA0mMOo Ha Meceua,
3a kodmo ce omHacs.

B cayyal ye blogrkembm, edpekmuBHo u3pa3zxogBaH npe3 npegnAameHusn
mecey, € ¢ 30 % uau noBeye % no-Bucok om e2apaHMupaHus,
omcmbnkama 33 NpegnAawaHe CNupa ga ce NpuAaza.

Ako kaueHmbm uMa NPOCPOYEHU 3agbAXkeHus, go nozacsBaHemo uMm
omcmbnkama He ce NpuAa2a, gopu ako npegnAawaHemo ce u3Bbpuwu
U3USAAC U HaBpewme.

Prepayment Discount

Prepayment discount is granted to clients which prepay in parts their
annual budget.

The amount to be prepaid is determined based on a guarantee for net
budget spending during a given month. The discount is applicable to each
broadcasting scheme during the prepaid month.

Prepayment should be registered in the bank account of bMG up to two
business days before the beginning of the month to which it refers.

In case the budget effectively spent during the prepaid month is with 30%
or more % higher than the guaranteed one, the prepayment discount stops
being applicable.

If the client has overdue amounts to be paid, until their settlement the
discount cannot be applied, even if the prepayment is done fully and on
time.

EQuH usA Mecel, 2%

One full month 2%
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>>>>>>> 0membnku >>>>>>> Discounts B Media Group

Omcmwbnka 33 paHHO goz2oBapsiHe Early Signing Discount

Bcuyku kauenmu, koumo nognuwam 20guwHo cnopa3ymeHue 3a 2026 2. B All clients who have signed annual agreements for 2026 in the below stated
nocoYeHume No-goay cpokoBe, Mo2am ga noAy4am cbomBemHama deadlines are eligible for obtaining a discount.
omcmbnka.
30 HoemBpu 2025 12% 30 November 2025 12%
31 AekemBpu 2025 10% 31 December 2025 10%
31 AnHyapu 2026 5% 31 January 2026 5%
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Omcmbnku >>>>> Discounts B Media Group

KpocmeguuHa omcmbnka Cross Media Discount

KaueHmume, koumo 2apaHmupam NUCMEHO, Ye gONbAHUMEAHO Hag TB Clients guaranteeing in writing that additional net budget on top of their TV
blogkema cu B bMG we uHBecmupam Hem 6Glogrkem B8 guaumaaHume budget in bMG will be invested in bMG Digital platforms and/or bTV Radio
naam@opmu Ha bMG Digital u/uau paguo npozpamume Ha bTV Radio Group, Group stations will receive Cross Media Discount as per the below table:

we mMo2am ga noaydam KpocmeguiHa omcmbnka cbe2AaCHO mabauuama

NO-goAY:

bMG TB kaHan 3% 6% 3% 6% bMG TV Channel 3% 6% 3% 6%
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B Media Group

.BTB Megua 'pyn” EAA cu 3ana3Ba npaBomo ga npaBu npoMeHU B Hacmosiwama
Moaumuka 3a npogarkba Ha TB mbpaoBcku cbobuieHus 2026, kamo a2u 06518s8a — ‘:'
npegBapumenHo. (a ]

Oy OEEE O [JACTION [Os|torly| RNG .. [Jo [Dstars

bTV MEDIA GROUP EAD reserves the right to make changes in this TV Sales policy
2026 and to announce them in advance.
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