Linked [f}]




For the first time In the history of media you can
engage with the world's professionals in one place

www.piero97.com



Achieve your goals from awareness to
engagement to new business

The most effective platform for marketers to
engage professionals

www.piero97.com



The largest global community of professionals

61M 40M
414M

Influencers
professionals are on LinkedIn

22M 10M

Mass Affluent 7 1 O K opinion leaders

6M In Bulgaria 4M

C-level execs IT decision makers

decision makers
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Professionals engage with purpose i;\
— and with content

q O billion content impressions / week

15X content vs job postings in the feed

57% mobile




" The world’s professionals come to
LinkedIn for knowledge

+ e

Peer Recommendations

500+ Influencers
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Marketing Solutions

D EFINE

your goal

www.piero97.com



Market to Who Matters:

Achieve Your Marketing Goals

ENGAGE ) OPT

v/

Create awareness early In the purchase process

v) Engage audiences with content

v) Generate quality leads and drive new business




Market to Who Matters:

Get to the Right Professional

Audiences

Rich demographic data

Job Function, Seniority, Company Name,
Geo, Industry

ca

Persona targeting

Job Searchers, Opinion Leaders, Mass Affluent,

Business Travelers

©

Interest-based targeting
Group Membership, Skills, Field of Study

Your own audience data
Target Account Lists
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Market to Who Matters:

Engage Them with Content

Organic:
Build your brand and content

& On your Company Page
& Showcase Pages

& Through long-form posts
& On Slideshare

Paid:
Reach a targeted, and broader audience

In the LinkedIn Feed Snondo'ed Conlent
W In the LinkedIn Inbox Suondoted imMail
@ Early in the purchase process Diqplay Ads

& Through other native ad formats Dynamic Ads

TARGET W

www.piero97.com



Market to Who Matters:

Measure the Impact, and Optimize - -

Get clear visibility into the impact of your programs
throughout the purchase process

() Are you reaching your target audiences?
(v Are the right people engaging?

() Are you prompting the right actions?
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LinkedIn Sponsored Content



Sponsored Content

Engage your prospects with relevant content in the world’s

Build customer relationships at
every stage of the buyer's
journey by targeting content to
your most valuable audiences
wherever they spend their time.

only professional feed

& share

FixDex
red th

Learn how to undestand the values and needs of your customers,

®see0 VIRGIN 7

‘ FixDex
shared this

Learn how to undestand the values and needs of
your customers.

0 Like l:‘ comment B Share

&
°= Jason Anderson Great approach to strengthening bonds with customers!

Jeremy Rios
& Diracte y‘r duct at Maxwell Engineerir

| agree that cutting methane emissions Is an important step, but the real impact will
when we shift more of our energ urces

\ \ &
r, .
i 2
L I \ e
O — — =
- g L B

ating Deeper Customer Relationships

fixdex

only co

Home

Frofle

FixDex shared

Justin Chase

Froject Manager at Voxly Communications

Improve your profile

MNetwork Jobs

10 Week Front-End Course - Leam about the 10 week part-time Front-End

I 2 |.-.:E'_'.|'|.; viewed woul o Atile
In the last 3 davs

| Follow

Learn how to understand the value and needs of your customers,

Like -

& 4
3]

Creating Deeper Customer Relationships

Every company has the same mission.

Comment - Share -

Jerry L. Hamilton
Great perspective. The old adage “too much of a good thing” rings true.

Meradith Fallon

Thanks far sharing! | especially like the bit about gradually increasing complexity.

MNew jobs at AIF Worldwide, Six28
Frashing Partners, Commaona

Web Development C

Chris Rc
o~ ar. Techr
' L at Cross)
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Say congrats ‘
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Sponsored Content

Engage your prospects with relevant content in the world’s

Target your most
valuable audiences

Reach the people that
matter most using accurate,
profile-based, first-party data

only professional feed

Publish your content in
a premium context

Sponsor content in the brand-friendly
environment of the LinkedIn feed to
an audience of influencers and
business decision-makers

Grow your business at
every stage

z8

Drive quality leads, generate
engagement, and raise brand
awareness with a powerful
advertising platform

www.piero97.com
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LinkedIn Sponsored InMall

Send timely, convenient, and relevant private messages to
the people that matter most to your business

m == - | Search for people, jobs, companies, and more... ‘ Q Advanced

eeecc T-Mobile 4G 5:30 PM @ 37% W )

Want to Code on Own Time? - Have the liberty to code whenever and wherever with contract dev work!
4 FixDex Custom Solutions

All Messages ~ & '° FixDex Custom Solutions

Idea for better project management strategy y Sponsored

. Idea for better project management strategy
Dear Vivian,

With FixDex Custom Solutions, it's easy to see all the information you care about in one L-Adw 3 = Dear Lisa,
place. Your customized platform will empower you to make faster, better-informed decisions ; - \

to optimize your ROI. This is by far the most powerful tool to bridge your platforms for cross- 2 i : > . ¢ : : 2 s
i 4 e 7 o dade With FixDex custom solutions it's easy to see all

collaboration.
the information you care about in one place.

:;::Z::::e::e data you already have: FixDex seamlessly integrates with your existing Your customized piatform will empower you to
Align your organization: FixDex helps you align your business around the metrics that make faster, better-informed decisions to

matter most to your business optimize your ROL. This is by far the most

Visualize your metrics: FixDex lets you consume and easily manipulate business data N
seamlessly across your systems? powerful tool to bridge your platforms for cross-
collaboration.

See what FixDex can do for you. Getting started is easy, sign up for a free trial. We have a
team of dedicated gurus to help you with on-boarding and set-up. = 5
Build with the data you already have:
FixDex seamlessly integrates with your
existing data sources'
Align your organization: FixDex helps you
align your business around the metrics
s message? This Sponsored InMall was sent to you based on non-perscnal information, such as i
your function, your primary Inaustry or yo O ). Per iV your name and e-mail adc nhave not been that matter mOSt to you r busjness
disclosed. You hav as about the ems ds =dit your Sponsored InMall contact settings ViSU alize you v met rics_ FI)(De)( lets you
f you: opt-in to share your Information with the advertiser, this information will be subject to the advertiser's privacy ) »: ®
paly consume and easily manipulate business
data seamlessly across your systems?
See what FixDex can do for you. Getting started
is easy, sign up for a free trial. We have a team of
dedicated gurus to help you with on-boarding

and set-up.

@ 2015 Linkedin Corporation, 2029 Stlerfin Court, Mountain View, CA, USA. Al rights reserved.

Check out our results

www.piero97.com



Unigue product, uncluttered environment,

Mobile-optimized
design for easy clicks

]

Persistent call-to-action
button remains on top of
content while user scrolls

and effective results

Real-time delivery Uncluttered
ensures timely reach professional context
Sponsored InMail Strict delivery frequency
messages are only caps ensure your
delivered when members message gets maximum
are on LinkedIn mindshare

Flexibility to tailor
your content

Ee

Send a personalized
message that will
resonate most with your
target audience

www.piero97.com



LinkedIn Dynamic Ads



LinkedIn Dynamic Ads

Personalize your creative to resonate with buyers

Justin Chase . Drive engagement with premium audiences using
Project Manager at Voxly Communications ] )

Greater New York Area. | Marketing and Advertising dynamlca”y generated ad81 powered by prOfIIe data"
T e e OGETES: customizable to meet your campaign objectives.

University of California, Berkeley

Send a message v 500"'

B Contact Info

I https:/fawwdinkedin.comdjustinchase

Ad Ad

Get the latest jobs and industry news by
following us in LinkedIn from now

‘J 3‘.’, ‘
’ ;‘E‘
Justin, join FixDex Forum to be part

Justin, follow us to explor.e relevant of a community for business.
opportunities from FixDex

Creating Deeper Customer Relationships
fixdex.com +  Evory company has the same mission

Learn More

Follow

www.piero97.com



Connect with your audience and make your message matter
Improve the relevancy of your ads so they resonate with the right buyers

Target with precision

Reach the people that
matter most using accurate,
profile-based, first-party data

Drive quality engagement

Distinguish your brand with
relevant creative that drives quality
Interactions, traffic, and leads

Build relationships

I

Nurture relationships and
Increase your company’s
LinkedIn follower count using
unique ad formats

www.piero97.com



LinkedIn Display Ads



LinkedIn Display Ads

Build your brand with the right audiences in a premium context

Get on the radar early to build your
brand and Increase awareness

Target LinkedIn members with
accuracy to drive brand objectives

Engage your audience In a high-
guality professional context

Deploy IAB standard display ad
unit formats

www.piero97.com



| ead Generation Forms

ideal for:
Cars
Corporate or personal insurance
Corporate fuel deals
FiInding new b2b customers, or new partners
(e.g. FMCG expanding to foreign markets)



Sponsored Content + Lead Generation Form

Make it simple and easy for them to provide you with their contact data

4:21 PM

eeee0 = 4:21 PM 82%

FixDex

Q_ Search for people, jobs, and more... o

Q Share an article, photo or idea O]

& N
A simple form pre-fills the needed o o s ndestnds el nd s
data (name, company, email, GSM)

and they push “Submit” ©

FixDex’s Webinar Series:
Customer Relationships

Learn how FixDex optimizes their business by
building strong, driven relationships with their
customers an d through their insight-based
products during this hour-long webinar.

We'll send this information to FixDex, subject to their privacy

We may even use a small gift as
Incentive e
(e.g. a free research or article on how 2 Signiip S
to manage your personal flnances in s 2o
% 017) & Like B comment 2 share Last name
We then show a “thank you!” form. B i ol mite =

www.piero97.com



Compelling Content + Easy Form + Thank you!

Sponsored
Content

Image
(1200 x 627px)

Introductory

Text
(150 Characters)

e

+ Quick and effective follow-up (I.e. Sales)

Lead Gen Form — -

Offer Headline
(40 characters)

¢

FixDex’s Webinar Series: +

Offer detail
(2 lines of text)

Customer Relationships

arm how FixDex optimizes their business by
liding strong, driven relationships ...5¢e morg

Privacy Policy
URL (required)

_‘::‘tl send thes inlormation to Flles, wubsect to their privacy
bey.

Thank you page

“Thank You™ message
URL for members to visit after
submission

FixDex
ST S0
@ Information sent to FixDex

YOUu re signed up for the next webinar on May

. 23rd at 1pm E5T. We il send you an invite with
all the details. Thank you for registering and

we look forward to talking with you!

Visit company website

www.piero97.com



Your estimated target
audience

21,000+ Linksd|n members

Learn more

@ Bulgaria

17

Myself Only

3 Benefits Representative,

Human Resources Associate,
Senior Secretary, Benefits
Supervisor, Payroll Benefits
Manager, Senior Executive
Human Resources, Human
Resources Business Partner,
Employee Relations Specialist,
Office Coordinator, Office
Associate, Private Secretary,
Benefits Specialist, Assistant
Manager Human Resources,
Compensation Benefits
Manager, Department
Secretary, Support Officer, Vice
President Human Resources,
Human Resources Executive,
Executive Administrative
Assistant, Assistant Office
Manager, Director Of Benefits,
Human Resources Coordinator,
Human Resources Advisor,
Human Resources Consultant,
Office Director, Head Of Human

Who are the possible buyers

Target group sizes and estimated costs per view are based on audience size and real-time competition

Your estimated target

audience
39,000+ Linkedln members
Learm more
@ Bulgaria
E Myself Only

= Managing Owner, Associate

Founder, Founding Director,
Group Chief Executive Officer,
Chair Of The Board Of
Directors, Founding Executive
Director, Co-Owner, Managing
Partner, Company Owner,
Interim Chief Executive Officer,
Group Managing Director, Vice
Chief Executive Officer, Board
President, Senior Vice
President, Managing Director,
General Manager, Partner,
Chairman, Assistant To The
Executive Director, Owner,
Senior Partner, President,
Member Board Of Directors,
Vice President, Chief Executive
Officer, Executive Director,
General Partner, Co-Chief
Executive Officer, Joint Chief
Executive Officer, Board
Member, Chairman Of The
Board, Senior Managing
Director, Executive Vice
President, Founding President,
Board Chair, Founder,

Example Owners and
HR/office managers staff in
Bulgaria

Core target: HR employees,
and office managers

Secondary:
CEOs / General
management

www.piero97.com



Corporate deals selling cars?

Target group sizes and estimated costs per view are based on audience size and real-time competition

Your estimated target
audience

N Mmempers

29,000+ Linked

Ledarn more

@ Bulgaria

¥ -

1e: Myself Only, 1-10
employees, 11-50 employees

Chief Executive Officer,
President, Vice President,
Managing Director, General
Manager, Partner, Senior Vice
President, Board Member,
Managing Partner, Chairman,
Senior Partner, Senior
Managing Partner, Managing
General Partner, Co Managing
Partner, Principal Managing
Partner, Owner, Co-Owner,

Your estimated target
audience

11,000+ LinkedIn members

| 23 more

@ Bulgaria

=1 Fleet Manager, Fleet
Coordinator, Fleet Sales, Fleet
Supervisor, Fleet Director, Fleet
Sales Manager, Fleet
Administrator, Fleet Operations
Manager, Driver, Company
Driver, Car Driver, Professional
Driver, Administrative Manager,
Administrative Officer,
Administrative Director, Chief
Administrative Officer,
Executive Administrative
Assistant, Finance
Administrative Officer,
Administrative Assistant,
Administrative Coordinator,
Office Manager, Front Office
Manager, Assistant Office
Manager, Executive Assistant

Chief Operations Officer

Vice President Operations X

Binbarat e T e e ;
perations Loordinalor

Example:
corporate car sales
Target: be invited for
the tender...

Core target: CEO and
Finance Managers —
only in companies 50+
employees

i A - . T el e Y 5 I - T Sy T Aocictant 4
Personzl Assistant To Chief Financial Officer X Office Personal Assistant

SR L - e R & TR SO oy S - i
Operations . » Operations Manager > Director Of Operations

Operations Supervisor

0 Head Of Operations X

Secondary:
Fleet managers,

Operations Officer Operations Executive

B Ops managers, office
T S— managers

www.piero97.com



Some typical export potentials, explored

Target group sizes and estimated costs per view are based on audience size and real-time competition

Wine export

Your estimated target
audience

210,000+ LinkedIn members

Learn more

@ Europe

exclude: Bulgaria

|7 exclude: Myself Only, 1-10
employees, 201-500
employees, 501-1000
employees, 1001-5000
employees, 5001-10,000
employees, 10,001+ employees

Supermarkets, Wholesale,
Import and Export, Retail, Wine
and Spirits

= Managing Owner, Wine
Consultant, Wine Specialist,
Sales Director, Assistant
Portfolio Manager, Import
Executive, Fine Wine Specialist,
Managing Partner, Regional
Sales Manager, Head Of
Buying, Retail Director, Director
Of Sales And Business
Development, Portfolio
Director, Sales Manager, Import
Export Manager, Managing

Director, General Manager,
Partner Imnort Fxnort

Hotel &
Restaurants
eguipment

Your estimated target
audience

52,000+ LinkedIn members

Learn more

@ Romania

7

Hospitality, Recreational

Facilities and Services, Leisure,

Travel & Tourism, Restaurants,
Hospital & Health Care

exclude: Accounting,
Administrative, Arts and
Design, Legal, Media and
Communication, Military and
Protective Services, Real

Estate, Education, Engineering,

Information Technology,
Support, Research

exclude: ["ﬂ‘y’S{:“‘lf ':H'Inl}"

Electrical
equipment

Your estimated target
audience

190,000+ Linkedln members

Learn more

@ United Arab Emirates, Egypt,

Algeria, Morocco, Israel, Iraq,
Saudi Arabia, Kuwait

Furniture, Aviation &
Aerospace, Automotive,
Chemicals, Machinery, Mining
& Metals, Oil & Energy,
Shipbuilding, Utilities, Paper &
Forest Products, Railroad
Manufacture, Airlines/Aviation,
Electrical/Electronic
Manufacturing, Plastics,
Mechanical or Industrial
Engineering, Renewables &
Environment, Glass, Ceramics
& Concrete, Industrial
Automation

Entrepreneurship,
Administrative, Quality
Assurance, Operations,
Purchasing, Engineering

Manager, Senior, VP, Partner,
CXO, Owner, Director

exclude: Unpaid, Training,

Animal food

Your estimated target
audience

760,000+ LinkedIn members

L 24T maors

@ Europe

exclude: Bulgaria, Romania,
Poland, Albania

Farming, Fishery, Dairy,
Ranching

|7 exclude: Myself Only

www.piero97.com



Thank you.

Let's start building partnerships!



