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ObLUKM ycnosua
3a Bb3/laraHe Ha NAaHUpaHe U NO3ULUOHMPaHEe Ha
TbProBCKU CbOBLLEHUA B TENEBU3UOHHU NPOrpamM,
npopasanu ot ,,CEMJ/IC XAYC“ 00O/,

I.  NPEAMET

Yn. 1. (1) Hactoswmute Ob6WWM YycnoBUS pernameHTUpat
OTHOLIEHMATA BbB BPb3KAa C Bb3/JaraHeTo Ha NjaaHUpaHe U
No3uLMOHMpPaHE HA TbProBCKM CbOOLLEHUA 33 M3NbYBAHE B
nporpamuTe, No OoTHoLeHne Ha Kouto ,,CEMIC XAYC“ 00],
EMK 204554910 nma npaso ga npogaBa peKkJamMHOo Bpeme 3a
M3NbYBaHE HA TbProBCKU CbobuieHna B bbarapua (no-gony
0610 ,nporpamu”/ nau ,nporpamata/mnu Ha Ceiinc Xayc”).

(2) Hactoswute O6bwm ycnosus ce npuemat oOT
,,CEMIC XAYC” 001, EMK 204554910 (no-pony ,Celinc Xayc”).
OTHoweHuATa mexay Ceinc Xayc M HeroBuTe KAUEHTU -
peknamopaTtenu, peknamHu u megmsa areHumm (no-gony obuwo
LKnment” wnam ,KnueHtn”) ce yperaaT Bb3 OCHOBa Ha
WHOMBUAYaNEH [0roBop WM HacToAwmute O6wM ycnosua. B
CAyyalh Ha HecbOTBETCTBME Mexay HacToAwmte O6wm
YyCNOBMA U NPeaBUAEHOTO B MHAMBUAYANHUA AOrOBOpP, MMa
CW/1a YroBOPEHOTO B A0roBOpa.

(3) B cnyyalh ye Kbm gaTaTa Ha Bb3JjlaraHe Ha Ha
KOHKPETEH peKNnaMeH MaTepuan WHOMBUAYaseH MUCMEeH
OOroBop He e nognucaH mexagy Cennc Xayc u KnueHTa, c
Bb3/araHeTo 3a MniaHupaHe W/MAM NO3MUMOHMPaHe Ha
CbOTBETHMA pPeKnameH maTepuan KaveHTbT (peknamogarten
WAW areHuusa) ce cbriacaBa M nNpuvema HactoAwwmTte O6wm
YCNOBMA M Ce 3aAb/KaBa Aa MM cnassa. [oTBbpaeHaTta ot
[ABETe CTPaHWM 3aABKa 3a peKnama - Meaua naaH MMa cmnaTa Ha
CK/IlOYEeH MHAMBMAYyaNeH LOroBop Mexay ctpaHute (Ceisc
Xayc u KnueHr).

Yn. 2. (1) HactoAawmte O6WM ycnoBus moraT ga bbaar
n3meHAHN oT Ceinc Xayc efHOCTPaHHO. M3meHeHuATa WM
AonbaHeHMATa Ha O6wuTe ycnosua ce Nnyb6aMKyBaT Ha canTa
Ha Ceinc Xayc: www.saleshouse.bg

(2) EpHOCTpaHHUTE M3MEHEHUS WU [OMbJAHEHWUA Ha
ObwuTte ycnosua no an. 1 mmat pgeictene u obsbp3saT
CTpaHWTe NO 3aBapeHUN AOrOBOPHU OTHOLWEHMSA, KOraTo:
1. Ceitnc Xayc yBegomu KnueHTta 3a npomeHute B O6LwmTe
ycnosua uypes ny6AMKyBaHETO MM Ha caita u/uam upes
yBefomaeHne A0 KaneHTa MO eneKkTpoHHa Molia uau upes
ApYr afpec 3a KopecnoHAeHUMA Ha KnneHTa; n
2. KnueHTbT B 7-OHEBEH CPOK OT nNyb6/AMKyBaHETO MK
CbOTBETHO OT YBEAOMJ/IEHMETO He WU3NpaTM MUCMEHO
HecbracuMe C HanpaBeHUTe NPOMEHW.

Yn. 3. (1) TbproBckM CbobLLEHNA NO CMUCHAA HA HacToALMUTe
O6wm ycnosua ca ayamo-B13yanHM TbProBCKM CbobLLLEHMA MO
CMUCbAa Ha 3aKoHa 3a pagmnoTo u TenesusuaTta (3PT) u morat
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GENERAL TERMS
For assigning of the scheduling and positioning of
commercial communications on the television channels
sold by Sales House OOD

. SUBIJECT

Art 1. (1) The present General Terms regulate the relations on
the scheduling and positioning for broadcasting of commercial
communications on the channels of which Sales House OOD,
UIC 204554910 is entitled to sell advertising time for
broadcasting of commercial communications in Bulgaria
(hereinafter commonly referred to as “channels” or Sales
House’s channel/s).

(2) The present General Terms are adopted by Sales
House OOD, UIC 204554910 (hereinafter referred to as “Sales
House”). The relations between Sales House and its clients —
advertisers, advertising and media agencies (hereinafter
commonly referred to as “Client” or “Clients”) are regulated
on the basis of an individual contract and the present General
Terms. In the event of discrepancies between the present
General Terms and the provisions of the individual contract,
the clauses of the contract shall prevail.

(3) In the event that at the date of assigning of a
particular advertising material an individual written contract
between Sales House and the Client has not been signed, by
assigning of the scheduling and/or plositioning of the
respective advertising material the Client (an advertiser or an
agency) shall acknowledge and accept the present General
Terms and shall undertake the obligation to comply with
them. An advertising order — media plan, which has been
approved by both parties shall have the force of an individual
contract concluded between the parties (Sales House and
Client).

Art. 2. (1) Sales House in entitled to unilaterally amend and/or
supplement the present General Terms. The amendments and
supplements of the General Terms are published on Sales
House’s website: www.saleshouse.bg

(2) The unilateral amendments of the General Terms
specified in para. 1 have an effect and are binding for the
parties to the existing agreements in case that:
1. Sales House informs the Client about the amendments in
the General Terms by publishing them on its website and/or
by notification to the Client sent to Client’s e-mail or to
another Client’s address for correspondence; and
2. The Client within a period of 7 days of the publishing or
notification does not sent a written disagreement with the
amendments.

Art. 3. (1) Commercial communications within the meaning of
the present General Terms shall be audio-visual commercial
communications within the meaning of the Radio and
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[0a BKOYBAT PEKNAaMM, CMOHCOPCTBO (CMOHCOPCKM 3acTaBKM),
TeNeBM3NOHEH nasap, NO3ULMOHMPaHEe Ha NPOAYKTU, KaKTo U
APYrY peknamHu popmu, HesabpaHeHM OT 3aKoHa.

(2) TbproBcku cbobliEHMA ce MNO3ULMOHMpAT 3a
M3NbyBaHe No Bb3naraHe Ha KAveHTa, CbracHO YCI0BUATA,
NMOCOYEeHN B MHAMBUAYANHUA [OTOBOP M HacToAwmTe O6wm
YyCNoBMA,  Cpely 3anjallaHe Ha  Bb3HAarpakaeHwue,
onpeaeneHo cbobpasHo TapudaTta/ute Ha Celinc Xayc,
AeicTealla/v KbM AaTaTa Ha cbriacyBaHe Ha meauA NaaHa 3a
CbOTBETHATa KaMnaHwms.

(3) KnneHTtbT NnpeaocTaBa Ha Celtsic Xayc pekiamHnuTe
maTepuann 3a U3NbuBaHe B rOTOB BWA, M3rOTBEHW cropes,
M3UCKBaHUATA Ha WHOMBMAYaANHWUA [OrOBOP, HACTOALWLUTE
06wy ycnoBmua U TEXHUYECKUTE M3UCKBAHMA, MOCOYEHU OT
Celinc Xayc 3a cboTBeTHaTa/UTe nporpama/u.

(4) HeTeH 6roarKeT No cmucbAa Ha HacToAwmMTe O6Lm
YCNOBUA U UHOMBUAYANHUTE AOTOBOPU € cymaTa, epeKTUBHO
M3pasxofBaHa (3annaTeHa) OT K/AMEHTa 33 M3/1byBaHE Ha
TbProBCKM CbobLLEHMA B NpOrpamuTte, cies, HauncaasaHe Ha
OTCTbNKUTE N Npean HaumcnasaHe Ha 44C.

Il. BB3NATAHE, NTO3MUUOHUPAHE U NU3/TbYBAHE

Yn.4. (1) Cennc Xayc npeanara Bb3MOXKHOCT 33
NMO3MLMOHMPAHE HA TbProBCKM CbOOLWEHUA B OTAENHWUTE
Nporpamu, KakTo 1 B NaKeTn OT Nporpamu.

(2) TB kaHanute u Connected TV no cmucbaa Ha
MonuTtnkaTa 3a npofakbu Ha Celnc Xayc 3a cbOTBETHaTa
roAvMHa, e BKIOYBAT TeNeBM3MOHHM nporpamu (,TB
KaHanu“) u HeNMHeNHW ayano-B13yanHn meamiiHu ycayrm (no
3aaBKa) n apyr Connected TV uHBeHTap - OTT ananKaumm u
YCNYIU, OCTBMHU Ypes MHTepPHET-CBbP3aHa Tenesnsus (obLo
,Connected TV”), unato peknama Ceitnc Xayc nma npaso Aa
npeanaara 3a CbOTBETHATa KasieHAapHa roanHa, BKIIOYUTENIHO
n HoBM TB KaHanu n Connected TV ycayru, B cy4yai, ye TakMBa
6baat obaBeHn B pamKuTe Ha roamHaTta. HactoawmTte O6wm
YCNOBMA Ce npwuaarat CbOTBETHO W MO OTHOWEHWEe Ha
Connected TV ycnyruTe, ¢ U3KIOYEHME Ha Y. 5.

(3) Nonutukata 3a npogaxbm Ha Celinc Xayc e
HepaszaesiHa YacT oT HacToAwmTe O6wwu ycnosus.

Yn. 5. (1) Ceiinc Xayc npogaBa peKknamHO Bpeme Ha 6asa
€4MHWYHA LeHa Ha u3nbyBaHe, 6e3 rapaHumsa Ha PeVTUHT UK
Ha npuHUMNA Ha o06BbpP3aHOCT Ha UeHaTa cbc 100%
rapaHTUPaHU PEUTUHT TOYKW 3a LUeseBuUTe TPynu, KOUTO ca
n3bpoeHn B [MonMTMKATA 3a Npogarkbu 3a CboTBETHATA
roguMHa. MapaHTMpPaHETO Ha PENTUMHI TOYKM e Ha Hasa obuy,
KpaeH 6poi 3aABEHN PENTMHI TOYKM HA KamMnaHMA 33 e4uH U
CbL, NPOAYKT, yC/yra WM mapKa B nporpamuTe, B KOUTO e
3asiBeHa peKiama, Npu KOeTo Te ce KOMMeHCMpPaT B3aUMHO.

(2) AnvHes 1 Ha TO3M 4neH He ce npunara 3a
nporpammTe, KOUTO He Ca BK/IKOYEHU B I'IVIVII'I'bﬂMETpVILIHVITe
CUCTEMMU, aKO MMa TaKMBa.
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Television Act (RTA) and they shall include advertisements,
sponsorship  (sponsors  tags), teleshopping, product
placement, as well as other advertising forms that are not
contrary to the applicable law.

(2) Commercial communications shall be positioned
for broadcasting upon assignment by the Client in accordance
with the terms set by the individual contract and the present
General Terms, and against payment of a remuneration
specified in the Sales House’s Rate card/s effective at the date
on which the media plan of the relevant campaign has been
agreed upon.

(3) The Client shall submit to Sales House the
advertising materials ready for broadcasting and prepared in
accordance with the requirements of the individual contract,
the present General Terms and the technical requirements
specified by Sales House for the respective channels/s.

(4) Net budget within the meaning of the present
General Terms and the individual contracts shall be the
amount effectively spent (paid) by the client for broadcasting
of commercial communications on the channels after applying
the discounts and before charging VAT.

Il ASSIGNING, POSITIONING AND BROADCASTING

Art. 4. (1) Sales House offers positioning of commercial
communications on a separate channel, as well as on bundles
of channels.

(2) The TV Channels and Connected TV as per the TSH
Sales Policy shall include those television channels (“TV
Channels”) and non-linear audio-visual media services
(on-demand) and Connected TV inventory, including OTT
applications and services accessible on internet-connected
televisions (collectively “Connected TV”), for which Sales
House is authorized to sell advertising in Bulgaria for the
relevant calendar year, including TV channels and Connected
TV services added during the year. These General Terms shall
apply accordingly to Connected TV services, except for Article
5.

(3) The Sales Policy of Sales House shall be an integral
part of the present General Terms.

Art. 5. (1) Sales House sells advertising time on the principle of
price commitment for a single spot with no rating guarantee
or with 100% guaranteed rating points for the target groups,
listed in the TSH Sales Policy for the respective year. The
guarantee of rating points is based on the total final number
of ordered rating points of a campaign of one and the same
product, service, or trademark on the channels ordered,
whereas these shall be mutually compensated.

(2) Para. 1 of this Article does not apply to channels
which are not included in people-metric systems, if there is
such.
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(3) MapaHumMsaTa Ha PENTUHI TOYKU e B Cuia Camo
KoraTo Ceinc Xayc M3BbPLUBA AETANHOTO NAAHUPAHE NO HM,
YacoBW NOSICU U NPOrpamu.

(4) OocturaHe Ha KayecTBEHW MNapameTpu KaTo
PeNUTUHT ToukM B Mparim-Taiim, npedepeHunanHmn Nosmumm u
Ap., ce oTynTaT Ha 6asa 3asBeHW/nNnaTeHU PEWTUHT TOUKK
Cbr1AcHO NofafeHUTe Meausa NaaHoBe.

(5) B cnyyauTte, KoraTto onpegeneHa pekaamHa
KamnaHWs [0CTUra nosBeye MW MO-MaANKO OT MAAHUPAHUTE
penuTUHr ToukKn, Celinc Xayc Mma npaBo Aa NpemaxHe Wau
CbOTBETHO Aa A[06aBM M3nbYBAHMA KaTo cbbniogasa 3a
TOYHOTO M3MbAHEHME Ha 3aABEHUTE PEUTUHT TOYKWU MO
KamnaHuaTa. KomneHcaummn 3a HeAOCTUIHATU PENTUHT TOUKM
ce NpaBAT Ype3 KOMMEHCATOPHU M3MBbYBAHUA B PaMKUTE Ha
peknamHaTa KaMnaHuA Ha eAMH U Cbl, MPOAYKT, yCAyra uam
Mapka. KpaaT Ha KamnaHusaTa ce cbobuiasa Ha Celinc Xayc Kbm
MOMEHTa Ha 3aABABAHETO 1, B C/ly4ai Ye e NoA3AEeHA Ha YacTu
M KOraTo M3/M3a M3BbH KaneHdapeH mecel,. B cayyait Ha
HeAOCTaBEHWN PENTMHI TOYKM (N0 cMUCBAA Ha an. 1 Ha To3u
UfieH) cnes Kpaa Ha KamnaHuaTa:

1. Mpu HeM3NbAHEHWE Ha 3aABEHUTE PEUTUHT TOYKM KAUEHTBLT
3annawa Ha Ceinc Xayc nb/aHaTa CTOMHOCT Ha NiaHa, a
pasnvKata Cce KOMMeHcMpa B c/eaBalata  KamnaHwus.
KAMeHTbT wWwe 6bae KOMMEHCUPaH 3a He AOCTUrHaTtute
PEVUTUHT TOYKM Ype3 KOMMNEHCATOPHWU M3NBbYBAHMA MO pesa Ha
TO3W YNeH;

2. MNpexBbpNsHETO Ha HeLOCTaBEHM PEUTUHI TOYKM 3a
KamnaHus Ha 4pyr NPoAyKT, yCayra WaM mMapKa Ha Cbluma
KAMEeHT e Bb3MOXHO, KOrato 4O Kpas Ha roguHaTta He ce
npeaBuMK4a peKknama Ha MpPoAyKTa, ycayraTa WauM mMapkaTa,
nognexawa  Ha KOMMeHcupaHe. KomneHcatopHuTe
M3 bYBaHUA ce NO3NUMOHNPAT oT Ceinc Xayc.

3. B cnyyait, ye KNMEHTBT HAMa Aa MMa KamnaHUK 0 Kpasa Ha
rogvHaTa, HefOCTaBEHUTE PEUTUHI TOYKM moraT ga bbaar
M3MON3BaHM B pPaMKUTE HA NbPBOTO Tpumeceune OT
cnepBallaTta KaneH4apHa rogmHa.

(6) B cnyyalh ye KamnaHuMUTE [OCTUIHAT noseve
AKTyaNHW PEUTUHT TOYKM OT T€3U, KOUTO Ca 3aBEHU, KANEHTBLT
Ob/XKM  3analaHe Ha  AOMbAHUTENHO  aKyMy/JMpPaHWUTe
PEVUTUHT TOYKM B NPEU3NbIHEHUE Ha MeauA NaaHa. MNpu Hag
12% npeusnbaHeHWe Ha nnaHa KAMeHTbT He AbaXu
3anallaHe Ha AOMbAHUTENHO aKYMYINPAHUTE PEUTUHT TOUKK
Haa 12% npensnbaHeHue.

(7) TapaHTUpPaHUTE M [OCTAaBEHUTE PENUTUHT TOYKM MO
TO3W uneH We 6bAAT onpesensHn crnopes AaHHUTE Ha
nuiANbaAMeTpUYHaTa/ute cuctema/u, Kouto Ceinc Xayc
M3MoN3Ba. PENTUHT TOUKUTE LLE BKIKOYAT U PEUTUHT TOUKMUTE,
reHepupaHn OT OTNOXKEHO rneaaHe (time shifting uau delayed
viewing), KaKTO W T[NefaemMoCTTa Ha roCTUTe, CbracHO
[OaHHWTE Ha Ta3un/Tesn NuinbaAMeTpUYHa/M cuctema/m.

(8) Peknamuute cbobluieHns/6nokoBe, KoOUTO ca
OTYETEHW OT NMUNMBAMETPMUYHATA CUCTEMA C HYNIEB PEUTUHT LLe
ce NpMemaT M U3YMCAABAT C FreHepUpPaHn peruTUHr Toukun 0.01
3a CbOTBeTHAaTa uenesa rpyna. Kato antepHatMea KaneHTbT
MOXe aa u3bepe Aa 3annati pukcmpaHa ueHa ot 1 ne./ 0.51
eBpo 6e3 AAC 3a 30“ nsnbusaHe. 3a AbAKUHU PA3NIUYHM OT
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(3) The guarantee for rating points shall only apply
when Says House runs the detailed day, time zones and
channels planning.

(4) Delivery of qualitative parameters like rating
points in Prime Time, preferential positioning, etc. shall be
calculated based on the ordered/paid rating points in the
media plans.

(5) In the cases, where a given campaign has achieved
more or less of the planned target rating points, Sales House
shall be entitled to remove or add, respectively, additional
broadcasts in order to reach the ordered rating points for the
campaign. Any deficiency in rating points shall be
compensated by compensation broadcasts within the
advertising campaign of one and the same product service or
trademark. The end of the campaign shall be reported to Sales
House at the time of its assighment in case it is submitted in
parts and when expended beyond a calendar month. If any
rating points remain undelivered (within the meaning of para.
1 of the present article) after the end of the campaign:

1. In case of underdelivery of the ordered rating points, the
Client pays the total amount for the campaign and the
difference between the planned and the actually delivered
rating points is compensated within the next campaign. The
Client shall be compensated for the undelivered rating points
in accordance with this Article by compensation broadcasts;
2. Undelivered rating points could possibly be transferred to a
campaign of a different product, service or trademark of the
same Client only when until the end of the year no other
advertisement of the product, service or trademark which is
to be compensated is planned. The compensation broadcasts
are positioned by Sales House.

3. In case the Client has no campaigns till the end of the year,
the undelivered rating points can be used in the first quarter
of the next calendar year.

(6) If the delivered rating points are higher than the
ordered ones, the Client shall owe payment of the additionally
accumulated rating points above the ordered amount as per
the media plan. If the overdelivery is higher than 12%, the
Client shall not owe payment for the rating points above 12%
overdelivery.

(7) The guaranteed and delivered rating points as
per this Article shall be determined based on the data
measured by the people-metric system/s that Sales House
uses. The rating points shall include the rating points,
generated by the time shifting (or delayed viewing) and guest
viewing, according to the reports of this/these people-metric
system/s.

(8) Advertising spots/blocks that are reported by the
people-metric system with zero rating will be deemed and
calculated with generated rating points 0.01 for the respective
target group. As an alternative, the Client can pay a fixed price
of 1 BGN/ 0.51 EUR w/o VAT for a 30” spot. For different
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30“ ce npwnarat KoepuumeHtTute oT [MoAuTMKaTa 3a
npofagkbu Ha Ceinc Xayc. HUMKakBM apyru KoepuumeHTm
n/unn otctbnkM oT [onuTuKaTa 3a nNpogaxkbu He ce
HauucnAgar.

3anaBaABaHe

Yn. 6. 3a 3aABABaHE Ha peKnama KAMeHTHT ce 3agb/Kaea ga
nsnonsea obpasew/dopmynap 3a 3anssasaHe Ha Ceitnc Xayc.

Mepua nnaH

Yn.7. (1) TobproBckute CbobLIEHMA Ce NJaHUpaT MU
No3nuMoHKUpaT B NporpamaTa/nporpamute Ha Ceiinc Xayc 3a
TAXHOTO M37bYBaHe B bbarapua cnopes npeaBapuUTeNHO
04,06peH OT CTpaHUTe Meama nNnaH. Meaua NaaHbT onpeaens:
HaMMEHOBAHMETO Ha KamnaHuATa/uuTe, NPOLBLANKUTENHOCT
Ha KamnaHuATa (BKA. HaYanHa M KpailHa AaTa), Ab/MKMHA Ha
maTepuannTe 3a W3NbYBaHe, oOTAenHMTe TB  KaHanw,
BK/IIOYEHUN B MeAMA NNaHa, pasnpegeneHue B/u3sbH Mpaiim-
TalM, rapaHTUPaHU PEUTUHT TOUKKU UK BpoIi N3TbYBAHMSA 3a
KamnaHuK 6e3 rapaHuma Ha PenuTUHI, LEHU U MPUIOKUMMU
OTCTbMKM, aKO MMA TaKMBa W APYrn YCAOBUA HA M3bYBAHE.
CornacyBaHuTe Mexay CTpaHUTe MeaMa nNiaHoBe ca
HepaszesiHa YacT OT MHAMBUAYAHUA AOrOBOP.

(2) NpepnoxeHve 3a megus nNaaH ce U3roTes OT
KNMEeHTa (peknamogarten uam areHums) no obpaseu, Ha Celinc
Xayc v ce npunara npu 3asBABAHETO Ha pekaama uan ce
nsrotes oT Ceiac Xayc Bb3 OCHOBA Ha WHAMBMAYaNHUA
porogop. [pu M3roTBAHETO HA Meaua MAaH KAWEHTBLT
(peknamogaten wmAM  areHuusa) cnegBa  da  Chassa
[0roBOPEHOTO pa3npegesieHne no KaHanu. Cennc Xayc He
HOCM OTFOBOPHOCT 33 HeAOCTUTHATM NapameTpu No [0roBop
npyv HapyweHue Ha [OroBOPEHOTO pasnpeaeneHue Mo
KaHanu. MNoTBbpXKAaBaHETO Ha Meama MNJaHa OT CTpaHa Ha
Celinc Xayc ce m3BbplBa OT cayxuten Ha Cennc Xayc no
€/IeKTPOHEH MbT HA e/1eKTPOHHATA MOLLLA 33 KOPeCcnoHAEeHUMA.

(3) 3amBsBaHETO Ha M31bYBAHETO HA KOHKPETHO
TbProBCKO CbObLLLEHME Ce M3BBPLLBA OT K/IMEHTA C U3MNpaLlaHe
Ha MeZMeH NiaH B CPOKoBeTe, NocoyeHn B MpunoxkeHue 1.
Mpu HecnasBaHe Ha TO3M CPOK Ce Npwuaara SOMbJAHUTENIHATA
TAKCa 33 EeKCMpecHO 3asBfABaHe Ha CXema, onpegeseHa
cbrnacHo MNonuntuKara 3a npoaaxk6u Ha Celinc Xayc.

(4) B cnyuyait ye Ceinc Xayc HAmMa Bb3MOXKHOCT Aa
peanusunpa 3afBKaTa TaKa, KAaKTO e HanpaBeHa OT K/AWEHTa
(peknamogaten wnu areHumn), Cennc Xayc wmsnpalia Ha
peknamopaTtens MAM areHumMaTa CBOETO NpeasioXkeHue, 3a
op06peHue. Jlnncata Ha NUCMEH OTrOBOP B CPOK A0 eANH AeH
OT NoJly4aBaHe Ha NPessIoKEHUETO Ce CYUTA 3a MbaYaINBO
cbrnacue ¢ npegsoxeHuneTo Ha Ceinc Xayc.

(5) M3npawaHeTo Ha NnpeasoXKeHMeTo,
CblIacyBaHETO M MNOTBbPXKAABAHETO Ha MeaMms MJaHa ce
M3BbPLUBAT MO €/IEKTPOHEH MbT, KAaTO €/IEKTPOHEH AOKYMEHT,
Mo eNleKTPOHHa NnoLa, cbrAaacHo Y. 12 no-gony.

1 Panayot Volov str. | 1527 Sofis | www.saleshouse.bg

www.piero97.com

lengths, the lenth coefficients in the Sales Policy are applied.
No other coefficients and/or discounts are applied.

Ordering

Art. 6 The Client shall use Sales
template/form to request advertising.

House’s ordering

Media plan

Art. 7. (1) Commercial communications are scheduled and
positioned on Sales House’s channel/s for their broadcasting
in Bulgaria in accordance with a media plan coordinated by the
parties in advance. The media plan shall specify: the name/s
of the campaign/s, the duration of the campaign(incl. the start
and end date), the material/s duration/s, the TV channels
included in the media plan, the distribution in/outside Prime
Time, the guaranteed rating points or number of airings for the
campaigns without guaranteed rating points, the prices and
the discounts, if any, as well as any other broadcasting
conditions. The media plans agreed by both parties shall be an
integral part of the individual contract.

(2) An offer for a media plan is prepared by the client
(an advertiser or an agency) according to Sales House's
template and attached when the advertisement is ordered, or
it is prepared by Sales House on the grounds of the individual
contract. When submitting the media plan, the Client should
keep the negotiated channels distribution. In case the
distribution is not kept, Sales House is not responsible for
delivering deal parameters. The confirmation of the media
plan by Sales House is made by a Sales House’s employee via
electronic means on the e-mail for correspondence.

(3) The order for broadcasting of a particular
commercial communication is placed by the client by sending
a media plan within the terms specified in Appendix 1. In case
of failure to comply with this term an additional fee for express
ordering of a scheme is charged in accordance with Sales
House’s Sales Policy.

(4) In case Sales House is unable to execute the order
as it has been placed by the client (an advertiser or an agency),
Sales House shall send its proposal to the advertiser or the
agency for approval. The lack of written response within one
day as of receiving the proposal shall be considered a silent
approval and consent with Sales House’s proposal.

(5) Sending the proposal, coordination and approval
of the media plan shall be done electronically, as electronic
documents on e-mail, in accordance with Art. 12 below.
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(6) KnneHTbT MoXKe Aa HanpaBu UCKaHe 3a OTMAHA Ha
M3NbYBAHMA  HaW-KbCHO B  CPOKOBETE, MOCOYEHM B
MpunoxeHve 1 npegu aataTa Ha M3NbYBaHe, onpeaesieHa B
CbrnacyeaHua meama nnaH. Npu HecnassaHe Ha TO3M CPOK ce
npunara AONb/AHUTENHATa TaKca 3a eKCrpecHa OTMAHa Ha
cXema, onpegesneHa cbraacHo MNoauTukaTa 3a npogarkbu Ha
Ceiinc Xayc.

Yn. 8. MpomeHn B MeaUHUA NNaH, Ob/KaLLM Ce Ha NPOMEHMU
B NpOrpamHaTta CXema Ha nporpamuTe, moraT ga 6baar
npaseHn no BcAKko Bpeme oT Cennc Xayc. MNpn Bb3MOXKHOCT
NPOMEHUTE Ce CbIacyBaT C PeKNamoaaTena uanm areHumnaTa.

Yn. 9. (1) PeknamHuTe 610KOBE, KOUTO CE CBBP3BAT C A3ZEHO
npeaasaHe, ca TO3W Npean CamMoOTO MpefaBaHe U BCUYKM,
KOMWTO rO NPeKbCBarT.

(2) PeknamoaTenAT AN areHUMATa MOXKe Aa Nocoum
B 3aABKaTa KenaH peknameH 610K u/vam nosumuma B 610K,
KaTo B TO3W C/AyYall 3aniawa CbOTBETHATA HaAUEHKa,
onpezeneHa cbrnacHo MoautukaTta 3a npoaaxobu Ha Ceinc
Xayc.
Yn. 10. Cennc Xayc NnosnumoHMpa 3a U3nbYyBaHE TbProBCKUTE
cbobueHnA B MporpamuTe, crnopes CbracyBaHUA MeXay
CTpaHWUTe Megua MNJaH W AOKONKOTO  CbobLieHueTo
CbOTBETCTBA HAa TEXHUYECKUTE M3UCKBaHMA Ha Ceisic Xayc 1 Ha
[eNCTBaLLOTO 3aKOHOAATENCTBO.

PeknamHu matepuanu

Yn. 11. (1) PeknamuHute MmaTepuanu ce nNpeaocTaBaT oT
KAueHTa (peknamogaten wam areHuus) Ha Celinc Xayc B
CpokoBeTe, nocoveHn B MpunoxkeHne Ne 1 KaTo rotos ayano-
BM3yaneH 3anuc nog ¢opmata Ha daiin No eNeKTPoHEH MbT
BbB GOPMAT M C KAaYecTBO, KOETO OTroBapA Ha TEXHUYECKUTE
W3WCKBaHUA, onucaHu B MpunoxkeHue 2.

(2) FoToBMAT daiin ce KauBa B cucTemaTta Ha AdStream
CNPAMO WHAMBUAYANHWA OOrOBOP HAa KaueHTta ¢ AdStream.
Clock HomepbT Ha ¢aina cnegBa Aa CbBnaga C Homepa,
noAaZeH B meama naaHa. B cnyyait Ha 3amaAHa ¢ HOB KAWM, TOW
OTHOBO Ce KayBa B cMCTemaTta, C HOB HOMep W ce MycKa
yBelOM/IeEHME MO eNeKTPOHHa nowa. KAMeHTbT W3MCKBa
notebpxaeHue ot Ceinc Xayc 3a 3amaHaTa. MNpu amncata Ha
TakoBa, Ceinc Xayc He HOCM OTTOBOPHOCT 3a [AOMyCHaTu
rPeLKu.

(3) Ceiinc Xayc He HOCM OTFOBOPHOCT 33 HETOYHO
M3NbHEHWE NPU U3NBYBAHE HA TbPrOBCKM CbOOLEHMA, aKo
He e nogafieH TOYHMA KAWM, He ca CNa3eHn U3UCKBaHUATa No
an. 2 wam nocoveHaTa MHbOpMaumMAa e HeBAPHA, HETOYHa,
Henb/iHa u/unm e Hanuue aybanpaHe Ha Homepa Ha daitnose
C NpeAxoHU 3aABKKU, UK U306LL0 IMNCBA NOCOYEH HOMED Ha
KAWNa, UK B apyrv nogobHu cayyau.

EneKkTpoHHa KopecnoHaeHuua
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(6) The client is entitled to cancel the broadcastings
within the terms specified in Appendix 1 before the date of
broadcasting specified in the coordinated media plan. Failure
to comply with this term shall be subject to additional fee for
express cancellation of a scheme, charged in accordance with
Sales House’s Sales Policy.

Art. 8. Sales House shall be entitled to change the media plan
at any time if this is due to any changes in the channels’
programming schedule. If possible, the changes shall be
coordinated with the advertiser or the agency.

Art. 9. (1) Commercial breaks associated with a particular
program are those preceding the program and those
interrupting the program.

(2) The advertiser or the agency can indicate in their
orders preferred advertisement block and/or a position in a
block, in which case an additional fee shall be due in
accordance with Sales House’s Sales Policy.

Art. 10. Sales House positions the commercial
communications for broadcasting on the channels in
accordance with the media plan coordinated between the
parties, provided that the communications comply with Sales
House’s technical requirements and the applicable legislation.

Advertising materials

Art. 11. The advertising materials are submitted by the client
(an advertiser or an agency) to Sales House within the terms
specified in Appendix 1 in electronic format, in the form of
completed audio-visual records as a file, in a format and
quality that comply with the technical requirements specified
in Appendix 2.

(2) The file ready for broadcasting is uploaded in the
AdStream system according to the individual contract of each
client with them. The file clock number should match the
number indicated in the media plan. In case of substitution
with a new spot, the latter is also uploaded in AdStream
system with a new clock number, and a notification is sent via
e-mail. The client requires Sale House’s confirmation of the
replacement. Sales House is not liable for any mistakes that
may occur in case of lack of such confirmation.

(3) Sales House shall not be liable for improper
performance in broadcasting of commercial communications
in case that a wrong spot has been submitted, or the
requirements in para. 2 have not been met, or the information
provided is untrue, inaccurate or incomplete, and/or in case
that there is a repetition of clock numbers with previous
orders, or if the specified clock number of the spot is missing,
as well as in other similar cases.

Electronic correspondence
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Yn. 12. (1) MNpn ckNtOYBAHETO Ha WMHAMBUAYANEH LOroBop
CTpaHuUTe onpemsenaT enekTpoHHa nowa (e-mail) 3a
KOpPECNOHAEHUMA W /MLE 3@ KOHTAKT BbB Bpb3Ka C
M3MNbJHEHWETO Ha A0roBOpa.

(2) CTpaHuTe ce cbrnacsasat, Ye BCUUKU AEUCTBUA MO
npuemaHe, u3npallaHe M CbXpaHEeHWEe Ha 3aABKWU, Meaus
naaHoBe, cepTudmKaTh U Apyra UHGOPMaLMA U LOKYMEHTH 32
M3NbYBaHE Ha TbProBCKUTE CbODOLEHMA M CBbP3aHaTa C TAX
KOpPECnoHAEHUMA U YBEAOM/EHWUA,  BKAOYUTENHO WU
u3npaliaHe Ha U3MEHEHUA U AOMbJIHEHME HA HacToAlUTe
06wy ycnosua, Tapudu w daktypu, morat ga 6bvaar
M3BbPLIBAHM MO €NeKTPOHEH NbT KaTO Ee/IEKTPOHHMU
[OKYMEHTM MO CMUCHA Ha 3aKOHa 33 e/1IeKTPOHHUA LOKYMEHT
W eNIeKTPOHHUTe yaocToBeputenHu ycnyrn (3EAEYY), upes
NOCOYEHUTE B UHAMBUAYANHUA AOTOBOP €/1eKTPOHHM MOLUM.
CTpaHuTe ce cbrnacaeaT, Ye ako MNUCMOTO/eNeKTPOHHOTO
U3ABNIEHME e NPOU3/IA3/I0 OT eNeKTPOHHATa Mol Ha AuLe 3a
KOHTaAKT Ha HAKOA OT CTPaHWTE, TO MUCMOTO CbC CUTYPHOCT
CbAbprKa  Ba/MAHO  M3NpaTeHO  BoJseu3ABieHWe  OT
CbOTBETHATa CTpaHa No Aorosopa.

(3) EnekTpoHHOTO 13ABEHME CEe CYMTa 33 MONYYEHO C

nocTbnBaHeTo My B NocoyeHaTa OT  agpecaTa
MHbOopMaLMOHHa cuctema (e-mail 3a KopecnoHgeHUUS).
(4) NMoTebpkaaBaHe Ha  MNOJy4YaBaHETO  Ha

€/1eKTPOHHO M3sIBJIeHNE He e HeobXoAMMO, 3a Aa Ce CMATa, Ye
€ MoNy4YeHOo OT afpecaTta, OCBEH aKO CTpPaHUTe ca YyroBopuam
W3PUYHO APYrO B MHAMBUAYANHWA A0r0BOP.

(5) OTHOCHO BpPEMETO M MACTOTO Ha NoJly4yaBaHe M
u3npauiaHe Ha eNeKTPOHHOTO U3ABJAEeHWe ce npwunarat
pa3nopenbute Ha 3ELEYY.

Yn. 13. Cennc Xayc nybnuKyBa Ha CBOA MHTEPHET cauT
obpasuute/popmynsapute 3a AOKYMEHTM no Tesnm O6wm
yCnoBUA.

CeptudukKar. Peknamauum

Yn. 14. (1) Ceiinc Xayc u3npalla Ha areHuuAta MUAu
peknamopatens cepTMdMKaT 3a U3TbYBAHETO HA KOHKPETHATa
KamnaHus B nporpamata/ure. CepTudmKaTbT ce n3npaiya no
€IeKTPOHEH NbT, MO eNeKTPOHHA NOLLA B CPOK A0 15 paboTHM
OHW cnep, KpasA Ha KamnaHuATa.

(2) B cnyyalt ye areHUMATa MW PEKNAMOSATENAT He
Ca CbMiacHM C U3JafeHus cepTUdMKaT, Te OTNpaBAT
Bb3parkeHue go Ceinc Xayc B CpoK Ao 7 paboTHM AHM OT
n3gaBaHeTo Ha cepTudmMKaTa. B cayyald Ye B MOCOYEHUA CPOK
He MOCTbMAT MUCMEHW BbB3PAXKEHWA OT areHuUuATa UAn
peknamopatens, cepTMPUKATLT Ce cYUTa 3a U3LAI0 NpueT bes
Bb3pPaxKeHus.

(3) Npu npeteHumm Ha KnueHTta, crnop wau
Hecbracne OTHOCHO M31bYBAHETO Ha TbProBCKO CbobLeHme,
CTpaHUTe paspellaBaT cnopa Ha 6asa AaHHMTE OT TpaduK
cuctemaTa Ha Ceiinc Xayc.
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Art. 12 (1) Upon signing of an individual contract, the parties
specify e-mail addresses for correspondence as well as contact
person in relation to the execution of the contract.

(2) The parties agree that receiving, sending and
storing of orders, media plans, certificates and any other
information and documents for broadcasting of commercial
communications, as well as the related correspondence and
notifications, including also sending of amendments and
supplements to the present General Terms, rate cards and
invoices, can be done electronically as electronic documents
within the meaning of the Electronic Document and Electronic
Trust Services Act (EDETSA) via the e-mails specified in the
individual contract. The parties agree that if a letter/electronic
statement is sent from the e-mail of a party’s contact person,
such letter always contains a validly sent statement of the
respective party to the contract.

(3) The electronic statement is considered received
upon its reception into the information system (e-mail for
correspondence) specified by the addressee.

(4) A confirmation of the receipt of the electronic
statement is not be required for it to be deemed received by
the addressee unless the parties have explicitly agreed
otherwise in the individual contract.

(5) The provisions of EDETSA apply with regard to the
time and the place of receiving and sending the electronic
statement, the provisions of EDETSA shall apply.

Art. 13. Sales House shall publish on its website the
samples/forms of the documents provided under these
General Terms.

Certificate. Claims

Art. 14. (1) Sales House sends the agency or the advertiser a
certificate of broadcasting the particular campaign on the
channel/s. The certificate is sent electronically, by e-mail,
within 15 working days after the end of the campaign.

(2) If the agency or advertiser disagree with the issued
certificate, they shall send statement of objection to Sales
House within 7 working days after the issue of the certificate.
In the absence of written objections from the agency or
advertiser within the specified term, the certificate shall be
deemed to be fully accepted without any objections.

(3) In the event of the Client’s claim, dispute or
disagreement in relation to the broadcasting of a commercial
communication, the parties shall settle the dispute on the
basis of the data of Sales House’s traffic system.
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Bb3naraHe

Yn. 15. (1) Bcekun peknamogaTten Mma npasoTo Aa U3nonssa
NoCpesHNYEeCTBOTO HA  areHuuA,  BK/AKOUYUTENIHO  NpU
CK/IIOYBAHETO U U3NBJAHEHUETO Ha MHAUBUAYANEH AOrOBOP U
BbB Bpb3Ka C N1aHMPAHETO, Bb3/1araHETO, NO3ULUOHMPAHETO
M U3/TbYBAHETO Ha TbPrOBCKUTE CbODLLLEHNA B NPOrpammTe U C
TAXHOTO 3an/allaHe Ha Ceinc Xayc.

(2) Ceitnc Xayc He Ob/xKuK
Bb3HarpaxaeHue Ha areHuuuTe.

(3) B cnyyait ye cTpaHu No MHAMBUAYANHUA AOrOBOP
Ca peKnamoaten U areHuua, PeKknamoaaTtenaT u areHumATa
Ca CONNJAPHO OTFOBOPHMU 3a NALLAHUATA NO A0roBopa.

3annawaHe waun

.  U3UCKBAHUA KbM CbAbBPHKAHUETO HA

TbPTOBCKMUTE CbOBLLEHNA. OTTOBOPHOCT

Yn. 16. (1) Peknamopatenar W areHumaTa noemat
334b/KEHNETO U rapaHTUPaT No OTHOLIEHWE Ha TbProBCKUTE
CbObLIEHMA U ApYrM peKknamHu dopmu (06bWwo ,peKnamHu
maTepuann”), KOUTO Bb3NAraT 3a U3 bYBaHE, Ye:

1. Ca u3paboTeHM B CbOTBETCTBME CbC 3aKOHA 3a PaguoTo U
TenesnsnsTa (3PT), 3akoHa 3a aBTOPCKOTO NMPaBO M CPOAHUTE
My npasa (3AMNCM), 3akoHa 3a MapkuTe U reorpadckute
03HayeHua (3MFO), 3aKoHa 3a 3allMTa Ha KOHKypeHuusTa
(33K), 3akoHa 3a 3alwmTa Ha noTpebutenute (33M1), 3akoHa 3a
3apaBeTo (33), 3aKoHa 3a TIOTHOHA, TIOTIOHEBUTE U CBBP3aHNTE
c Tax u3genua (3TTCKU), 3aKoH 3a 3aLumMTa OT AUCKPUMUHALMA
(330uckp.), 3aKkoHa 3a xa3apTa (3X), 3aKoHa 3a xpaHuTe (3Xp)
M OCTaHaNOTO MPUIIOXKMMO 3aKOHOAATE/ICTBO, PErynaunoHHN
npaBuaa, Tb/AKYBaTe/IHM aKTOBE W CAaMOPErynaumMoHHU W
KOperynaumMoHHU HOpMU;

2. MMpeacraBaT CTOKM W/WAW  ycayriu wU/vaM Mapku  Ha
peknamopaTtena WUAM MapKM, 3a KOWUTO peKaamopaTtenar e
NOAYYUA U3KIIOUYUTENIHO MPABO Ha Moa3BaHe (Bb3 OCHOBA Ha
[0roBOp 33 U3KAKOYUTENHA NLEH3MA, BNUCaH B [bprkaBHuA
perncTbp Ha Mapkute KbM [laTEHTHOTO BELOMCTBO) B
cboTBeTcTBMe cbec 3MIO;

3. MmaT 3aKOHOBO, [AOrOBOPHO WM OTCTbMEHO MO Apyr
JlerasieH HauuH NPaBo Aa peKaMMpaT NPOAYKTa, ycayrata unm
MapKarTa;

4. imaT 3aKOHOBO, OOrOBOPHO WM OTCTbMNEHO MO Apyr
NeraseH HauyvH MNpaBO ga W3MNOA3BaT 3a TeNIeBU3UOHHO
U3/TbYBaHE BK/IIOYEHUTE B pPEKNaMHUTE MaTepuasm Mapkw,
pPeKNaMHU OEeBU3N M NOCNAHWUA, CAOTaHW, MY3UKaHMU,
NIUTEPaTYPHU U APYIW 3aLMTEHU NPOU3BEAEHNA U 0BEKTU Ha
CPOAHM Ha aBTOPCKOTO MNPaBO MpaBa, KaKTo W /unuarta,
peKknamupally NpoayKTa;

5. Ca ypeannm nauano B3aMMOOTHOLLEHUATA CU, BKAOYNUTENHO
no M3NON3BaHETO M WMYyLECTBEHUTE, C aBTOPUTE Ha
peKkNaMHUTE MaTepuanm U C BCUYKM APYrM HOCUTENN Ha
aBTOPCKM U CPOAHM MpaBa, YMMTO NPOU3BELEHUSA, 3aNUCK U
M3NBbJIHEHUA Ca BK/AKYEHW B TAX, B CbOTBETCTBME C
M3MCKBaHMATa Ha 3AMCM 1 OCTaHanoTo NPUNOKMMO
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Assigning

Art. 15. (1) Each advertiser is entitled to use an agency,
including for the conclusion and executing of an individual
contract, as well as in relation to the planning, assigning,
positioning and  broadcasting of the commercial
communications on the channels and their payment to Sales
House.

(2) Sales House shall not owe any payment or
remuneration to the agencies.

(3) If an advertiser and an agency are parties to an
individual contract, the advertiser and the agency shall be
jointly and severally liable for the payments under the
contract.

. THE REQUIREMENTS TO THE CONTENT OF THE
COMMERCIAL COMMUNICATIONS. RESPONSIBILITY

Art. 16. (1) With respect to the commercial communications
and other advertising forms (commonly “advertising
materials”), whose broadcasting is assigned, the advertiser
and the agency undertake the obligation and guarantee that:
1. The advertising materials are produced in accordance with
Radio and Television Act (RTA), Copyright and Related Rights
Act (CRRA), Marks and Geographical Indications Act (MGIA),
Competition Protection Act (CPA), Consumer Protection Act
(CPA), Health Act (HA), Tobacco, Tobacco and Related
Products Act (TTRPA), Discrimination Protection Act (DPA),
Gambling Act (GA), Foods Act (FA) and the other applicable
legislation, regulation rules, interpretation acts, as well as self-
regulation and co-regulation norms.

2. The advertising materials show goods, and/or services,
and/or trademarks of the advertiser or trademarks of which
the advertiser has obtained an exclusive license (on the basis
of an exclusive license contract entered into the State Register
of Trademarks of the Patent Office) in accordance with MGIA.

3. They have a legal, contractual or granted in any other legal
way right to advertise the product, service or trademark.

4. They have a statutory, contractual or granted in any other
legal way right to use for television broadcasting the
trademarks, advertising slogans and messages, musical,
literary or other protected works and subject matter
protected by related rights contained in the advertising
materials, as well as the persons advertising the product.

5. They have fully settled their relations, including those
concerning the usage and economic rights, with the authors of
the advertising materials, as well as with all other holders of
copyright and/or related rights whose works, records and
performances are included in the advertising materials in
accordance with provisions of the CRRA and the other
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6bArapcko  3akoHodaTencTBo.  Peknamopatenar  uma
KauyeCcTBOTO Ha MPOAYLLEHT Ha 3anuca Ha ayavoBM3YanHM
npousBeaeHUs NpeacTaBAABalUM PEKNAaMHU maTepuanu, no
cmucbna Ha 3AMNCH;

6. Ca noNy4nnm ot HoCUTeNUTE Ha aBTOPCKM U CPOAHM Ha TAX
npaBa WAM OT CbOTBETHUTE YMbJHOMOLWLEHN OT TAX
opraHuMsaumMuM 3a KOMIEKTUBHO yNpaB/ieHWe Ha npaBa, BCUUKU
HeobxoaMMK paspelleHns 3a U3NOoN3BAHETO Ha Cb3AadeHUTe
OT TAX 06EKTM Ha aBTOPCKO M CPOAHM MpaBa 3a BK/OYBAHETO
UM B PeK/NlaMHUs MaTepuan, BKAKOYMTE/NHO 33 NpepaboTka U
CMHXPOHM3AUMA U 33 U3NbYBaAHE B MPOrPamuTe 3a BCUYKM
HauYMHUM Ha TAXHOTO M3/1bYBaHe, NpefaBaHe, NpenpenaBaHe,
BK/IIOYMTENIHO B €/1IEKTPOHHWN CbOBLUNTENIHN MPEXKN Ha TPETU
U@ M B MHTEPHET M ca 3anfiatuau npeasaputesnHo 3a
M3M0/13BaHETO B CbOTBETHUTE MPOrpamu, cnopes, 3aKoHoBUTe
U3UCKBaHMA. ,M3nbuBaHeTO” nNo cmucbsa Ha Tesn 06w
ycnoBus We obxsawa pa3npocTPpaHEHMETO Ha pPeKNamHuUTe
maTepuannm KaTo 4YacT OT nporpamuTe, He3aBUCMMO OT
cnocoba 3a TAXHOTO AOCTUraHe A0 ayauTopusaTa — U3TbYBAHE,
npeaasaHe Wau NpenpegaBaHe;

7. 3nbyBaHETO Ha peKNamMHUTE MaTepuanum B NporpaMmmuTe He
HapylwaBa npaBaTa Ha TPETU NLA, BKIOUYMTESIHO aBTOPCKM
WKW CPOAHU Ha aBTOPCKUTE NpaBa 1 He NopaKaa KakBUTO U Aa
6110 OCHOBaHUSA 3a MPeTeHUMK 3a obesleTeHna UAn gpyru
naalwaHms;

8. PeknamHOTO CbobLEHME € HAa BbATAPCKU E3UK;

9. PeknamHuTe maTepuanu ca M3paboTeHn B CbOTBETCTBUE C
,KofeKkca 3a noBegeHWE OTHOCHO MeEepKUTE 33 OLEHKa,
O3HayaBaHe M OrpaHM4yaBaHe Ha AOCTbNa A0 NpefaBaHus,
KOMUTO ca HebnaronpuaTHM WAW Cb3AaBaT OMACHOCT OT
yBpexaaHe Ha OU3MYECKOTO, MCUXMYECKOTO, HPABCTBEHOTO
n/vnu coumanHoTo paseuTue Ha aeuata ” no 3PT (,Koaekca”),
npvetn ot CbBeTa 3a eNeKTPOHHU meann (CEM);

10. PeknamHuTe matepmnanm ca u3paboTeHn B CbOTBETCTBME C
HaunoHanHMTe eTUYHM npaBuaa 3a pPeKnama M TbProBCKa
KOMYHMKaumaA, paspaboteHn oT CapyseHue ,HaumoHaneH
cbBeT 3a camoperynauma”  (HCC)  /http://www.nss-
bg.org/kodeks.php/

11. PeKnamHUTE MaTepmasnm 3a XpaHu U HANUTKK, CbAbpIKaLLM
XPaHUTENIHU CbCTaBKM U BeLWEeCcTBa C XPaHUTENIeH Wau
du3monormyeH epekr, no-cneumnanHo CbabpKalM MasHUHM,

TPAHCMaCTHM  KMCENWMHM, COA/HaTpWUiA M 3axap, UWUIATO
npekomepeH nNpMeM B XPaHUTENHUA PeXMm He e
npenopbUYNTENEH, OTrOBapAT Ha BCUYKM MPUIOKUMM

HOPMATMBHU W3UCKBAHWA, MNPUETM ETUYHM npasBuaa 3a
peKknama W TbProBCKa KOMYHWUKAUMA M A06pW MPaKTUKK B
MHAOyCTpUATa.

12. PeknamopgatensT u areHUMATa rapaHTMpPaT, Ye B TbProBCKMU
CbObLIEHMA 32 TEHETUYHO MOANPULMPAHN XPaHM, XPaHM, 33
KOMTO MMa HOPMaTUBHO BbBEAEHW OrpaHNYeHuns 3a ynotpeba
OT Aeua M XpaHU, KOUTO CbAbPXKAT XPaHUTENHU CbCTaBKU U
BELLLECTBA C XpaHUTENEH UK GU3MOSIOTUYEH eDEKT, KOUTO He
OTroBapAT Ha W3UCKBAHMATA 3@ 34pABOC/IOBHO XpaHeHe
CbrnacHo HopmaTMBHaTa ypeaba, He yyacTBaT Aeua;

13. PeknamHuTe MmaTepuanm 3a XpaHM He uU3MNoAn3Bat
XPaHUTENHU U 34paBHN NPETEHLMN, HEBKNKOYEHWN B CMUCHK NO
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applicable Bulgarian legislation. The Advertiser has the
capacity of producer for the advertising materials that are
audiovisual fixations (recordings) under the CRRA.

6. They have obtained from the copyright holders and related
rights holders or from the respective authorized collective
management organizations all necessary permissions for using
of the subject matters of copyright and related rights created
by them for including them in the advertising material,
including their adaptation and synchronization, as well as for
broadcasting on the channels for all means of their
broadcasting, transmission, re-transmission, including in
electronic communication systems of third parties and on the
Internet, and that they have paid in advance for the usage in
the relevant channels, according to the legal requirements.
,Broadcasting” for the purposes of these General Terms shall
mean the dissemination of advertising material as part of
programmes, irrespective of the means of reaching the
audience — broadcasting, transmission or retransmission;

7. The broadcasting of the advertising materials on the
channels shall not violate any third parties’ rights, including
copyright and related rights, and shall not cause any claims for
compensations or other payments.

8. The commercial communication is in Bulgarian language.

9. The advertising materials are produced in accordance with
“Code of Conduct on measures for the assessment, rating and
restriction of access to programmes which are harmful or
likely to impair the physical, mental, moral and/or social
development of children” under RTA (“Code of Conduct”),
adopted by the Council of Electronic Media.

10. The advertising materials are produced in accordance with
the National ethics policy for advertising and commercial
communication, developed by National Council for Self-
Regulation (NCS)/ http://www.nss-bg.org/kodeks.php/

11. The advertising materials for foods and beverages,
containing nutritional components and substances with
nutritional or physiological effect, in particular containing fat,
trans-fat acids, salt/sodium and sugar, whose excessive
dietary intake/consumption/ is not recommended, comply
with all applicable legal requirements and ethical rules for
advertisement and commercial communication and good
industry practices.

12. The advertiser and the agency shall ensure that children
do not participate in commercial communications for
genetically modified foods, foods for which there are
regulatory restrictions on use by children and foods containing
nutritional components and substances with nutritional or
physiological effect that do not meet the requirements for
healthy eating according to the regulations.

13. The advertising materials for foods do not use nutrition
and health claims, not included in a list under Art. 13 or 14 of
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yn. 13 unau 14 ot PernamenT (EO) Ne 1924/2006 1 cboTBeTcTBaT
Ha M3ncKkBaHUATa Ha PernameHT (EO) Ne 1924/2006;

14. PeknamHuTe matepmanu Tpsabsa Aa oTroBapAT Ha EAMHHKA
CTaHAAPT 33 perynauma Ha HUBATa HAa 3BYyKA B pPeKNamarta,
cbrnacHo npueTtoTo O6LLO CNopasymeHuMe 3a peryinpaHeTo Ha
3BYKa OT peKiamute oT 6 ¢pespyapu 2013 r., (cbobpaseHu ¢
MpenopbKaTa R128 Ha EBponelickun Cbio3 no
paanopasnpbCKBaHe OTHOCHO HOPMaAN3UPAHETO Ha 3BYKa Ha
nporpamute M AONYyCTUMUTE MaKcMManHu Huea (European
Broadcasting Union, Loudness Recommendation EBU R128),
mexay CapyseHue ,Acoumauma Ha ObArapckuTe pagmo u
TeneBn3NOHHKU onepatopu - ABPO”, CapykeHue , Bbarapcka
acoumauma Ha peknamogatenute” n CapyeHue ,bbarapcka
acouMaLma Ha KOMYHUKaUMOHHUTE areHumnn”.

15. M3nbyBaHETO Ha peKnamHM MaTepmany B NporpammuTe He
HapylaBa npaBaTa, YecTTa, AOCTOMHCTBOTO u/uam aobpoto
MMe Ha TPeTU NMua W He noparkaa Kakeuto M ga 6uno
OCHOBaHMA 3a MNpeTeHUMM 3a obe3weTeHus WAn [pyru
nnawLaHms;

16. Hanunue ca BCUYKM M3NCKyeMM pa3peLleHns, perncTpaumm,
cbrnacus, ogo06peHUa, NLEH3UN U ApYyrM NogobHM, KOUTO ca
wanm  6uxa 6GuUAM  HeobxoAMMM 33 peKNaMMPaHeTo Ha
npoAayKTa/ycnyrata/aenMHocTTa, npegmMer Ha 3asBKaTa 3a
peknama.

(2) KnneHT®T HOCKM M3LANO OTrOBOPHOCT  3a
[OCTOBEPHOCTTA M KOPEKTHOCTTa Ha AaHHUTE U daKTuTe,
NOCOYEHN B pPEKNAMHUTE MaTepuann, BKAKOYMTENHO U 33
3abny:KAaBalla U HepaspeLlleHa CPaBHUTENIHA PeKIama.

(3) B cnyyait, ye HAKOA OT NpeaxoAHUTe AeKaapaLmm
M TapaHuMM Ce OKaXKaT HEUCTUHCKU WKW HEBEPHU WUau
KAMeHTbT He M3NbAHU HAKOE OT 3a4b/IKEHMATA CU MO Tesu
O6wmn ycnosua u cnpamo Ceinc Xayc 6baat npeasBeHU
npeTeHUUn OT TPeTU /iMua BbB BPb3Ka C MO3MLMOHMPaHe
M/MAN  M3NbYBAHE HA PeKJaMeH matepuan WM Ha
TENEeBU3NOHHUAT onepaTop WM Ha Ceinc Xayc 6baat
Ha/IOXKEHU MMYLLLECTBEHWN CaHKLMKN OT AbPXKaBHU OpraHu uamn
Cennc Xayc npeTbpnu KakBUTO U Oa € pasxoan, Pa3HOCKM
n/man Bpegy, KNneHTbT (peknamogaTtensaT v areHumsTa) ce
3afb/KaBaT He3abaBHO cnef nokaHa Aa obesweTtat Cennc
Xayc 3a Ha/NOMeHUTe MMYLLECTBEHW CaHKUMMK, NpeasBeHu
npeTeHuuUn, NpeTbprneHn 3arybu 1 pasHOCKK, BKAKOYUTENHO U
cbaebHu pa3HOCKM, a[,BOKATCKU/IOPUCKOHCYNTCKU
Bb3HarpaxgeHua u apyru, 6e3 3HadyeHne ganm KnveHntoT e
CTPaHa WAWM He MO Te3Wn NpeTeHUUn UAM MPOoM3BOACTBA MO
HaslaraHe Ha MMYLLECTBEHU CaHKLUW.

(4) B cnyyal, ye Celnc Xayc npeueHu, ue
CbAbP)KAHMETO Ha NpPefoCTaBeH pekJaMeH maTepuan ABHO
NPOTMBOPEYN Ha MPEeAXOAHUTE 3a4b/IKEHUA, AeK1apaumn v
rapaHumu, Cennc Xayc uMmMa npaBo Ja He MO3ULMOHMPA
peKknamHuA matepuan B MporpamuvTe OO  HEroBoTo
pefakTupaHe, Kato yBeaomsasa Knuenta. [paBaTta Ha Sales
House no Tasu anuHea He BOAAT [0 KakBaTo M [a e
OTrOBOPHOCT OT CTPaHa Ha Sales House.

Yn. 17. KnMeHTHT (peknamoaatensT v areHumMATa) Le ypexaat
33 CBOA CMeETKa WM3UAN0 U B CbOTBETCTBME C MPUJIOKMMOTO
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Regulation (EC) Ne 1924/2006 and comply with the
requirements of Regulation (EC) Ne 1924/2006;

14. The advertising materials are in compliance with Unified
standard on the regulation of the sound level in commercials,
adopted in accordance with the executed General agreement
on the regulation of the sound level in commercials as of
06.02.2013 (and in correspondence with Recommendation
R128 of the European Broadcasting Union for Loudness
normalisation and permitted maximum level of audio signals),
between the Association of Bulgarian broadcasters — ABBRO,
the Bulgarian Association of Communications Agencies and
the Bulgarian Association of Advertisers.

15. The broadcasting of advertising materials on the channels
shall not violate third parties’ rights, honor, dignity and/or
their reputation and shall not result in any claims for
compensation or other types of payment.

16. All required permissions, registrations, consents,
approvals, licenses, etc. , which are or might become
necessary for the advertising of the advertised
product/service/activity, are obtained.

(2) The client shall be fully responsible for the
credibility and the accuracy of the data and the facts included
in the advertising materials, as well as for misleading and
forbidden comparative advertising.

(3) If any of the preceding declarations or guarantees
turn out to be false or untrue, or if the Client does not fulfil
any of its obligations under these General Terms and any
claims are submitted by third parties against Sales House in
relation to the positioning and/or broadcasting of an
advertising material, or if any financial sanctions or fines are
imposed by state authorities on the television broadcaster or
on Sales House, or if Sales House suffers any expenses, costs
and/or damages, the Client (the advertiser and the agency) is
obliged immediately upon invitation, to compensate Sales
House for the imposed financial sanctions, fines, claims,
damages and expenses suffered, including legal expenses,
attorney’s/legal adviser’s fees, etc., irrespective of the fact
whether the Client is a party to these claims or proceedings for
imposition of financial sanctions or fines.

(4) If Sales House decides that the content of an
advertising material clearly contradicts the above obligations,
declarations and guarantees, Sales House shall be entitled not
to position the advertising material on the channels until it has
been edited, by notifying the Client. In no event shall Sales
House’s rights under this paragraph result in any liability on
the part of Sales House.

Art.17. The Client (the advertiser and the agency) shall fully
settle and compensate at its own expense and in compliance
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3aKOHOZATEeNCTBO  BCAKAKBM  NpPeTeHUMM Ha  Tpetu
NMLA/KOHTPOIHU OpraHn W/MAM HocuTenuTe Ha npaBa Ha
WHTEeNeKTyanHaTa cobCTBEHOCT MAKN APYrX NpaBa, BbB BPb3Ka
C NO3MUMOHMPAHETO, M3TbYBAHETO M BCAKO pas3npocTpaHeHue
Ha pekfamHWTe maTepuanu Kato ocsoboxagasat Cennc Xayc
OT BCAKaKBa OTTOBOPHOCT MO TaKMBa NPETEHUUKN, HanpaBeHu
no cbaebeH nnmn n3BbHCbLAEHEH pea.

Yn. 18. Ceinc Xayc yBegomsiBa peKknamogartens UAu
areHUMATa 3@  3anMo4YBaHETO Ha  AAMWHUCTPATMBHO-
HaKasaTesiHa nNpoueaypa WUan 3a NpeTeHuMn Ha TpeTn anua B
KpPaTbK CPOK cnej, Nony4aBaHETO Ha aKT 3a yCTaHOBABaHE Ha
AAMWHUCTPATMBHO  HapylUeHWe WAM  CbOTBETHO  Clej,
noJiy4yaBaHe Ha NpeTeHLUMATa. YBEAOMIEHNETO MOXKe fa bbae
M3BbPLUEHO MO NEKTPOHEH NbT NO pesa Ha yn. 12 ot ObwuTe
yCnoBums.

Yn. 19. Peknamopatenat M areHumata ce 3aabarxKaBaT Aa
cbaencTeaT Ha Ceinc Xayc B afMMHUCTPATUBHO-HAKA3aTeNHN
M cbAebHN NPOU3BOACTBA, CBBbP3AHMN C PeKAaMeH maTepuan,
Bb3/IOXKEH OT TAX, BK/IOYUTENHO Ja NpPeaocTaBAT nNpwu
NOWCKBaHe [l0Ka3aTesiICTBa U AOKYMEHTM, C KOUTO pasnonarar.

Yn. 20 (1) TbproBckute CbobLLLEHMA 32 CTOKU U YCAYTU, YUETO
NPOW3BOACTBO WM TbProBuAa MNOANEXKAT Ha JIMLEH3UOHEH
peXMm  CbrnacHO  3aKOHAa 3@  OrpaHW4YaBaHe  Ha
AAMWHUCTPATUBHOTO peryavpaHe W  agMWHUCTPATUBHMUA
KOHTPO/1 BbPXY CTONAHCKaTa AEeMHOCT MK 33 UMATO pekaama
Ceé M3UCKBA paspelleHne, moraT ga 6bAaT BKAOYBAHW B
MeZUWHM YCAYrM camo ciep, NpeacTaBaHe Ha CbOTBETHMA
NINLEH3 UK paspeLleHme.

(2) TobproBckute cbobLLEHUA, YMETO CbAbP)KaHUE
MOXe Aa Cce CMeTHe 3a HebnaronpuATHU WAM Cb3AaBaLLM
ONAacCHOCT OT yBpeXKAaHe Ha ¢U3MYECKOTO, NCUXMYECKOTO,
HPaBCTBEHOTO W/MAM COUMANHOTO pas3BMTME Ha AeuaTa,
BK/IlOUMTENHO cbobpasHo Kogekca no un. 16, an. 1, 1. 9 ot
O6wMmTe ycnosus, ce No3nUMoHnpaT mexay 23:00 1 6:00 yaca.
Peknamopatenat nam areHUmMATa HAMAT NPaBoO Aa WM3WUCKBAT
NO3NUMOHMPAHE B [APYyro 4acoBO Bpeme Ha TaKbB TunN
TbProBCKK CbobLLEHMA.

(3) TbproBckMTe cbObLLEHNS, KOUTO NMpeacTaBnABaT
HenpAKa peK/siama Ha CMMPTHU HAMUTKM MO CMUCH/1A HA 3aKOoHa
32 34paBeTo ce No3nMumoHupat mexagy 22:00 n 6:00 vaca.
MpAKka peknama Ha CNMPTHU HaMWUTKM He Cce M3nb4yBa B
nporpamuTe.

Yn. 21. (1) Ceitnc Xayc vma nNpaBo Aa He U3/bYM NOTBbPAEHU
OT Hesl TbProBCKM CbobLEHMA CbINACHO 0406peHna MeameH
nnaH, 6e3 ToBa Aa BOAM 40 HEBNAronpuATHM Nocneauum 3a
Ceiinc Xayc, ako:

1. HacTbNAT PopcMmarkopHM 06CTOATENCTBA;

2. NpeLeH#n, Ye € U3TbY4BAHETO Ha TbPrOBCKUTE CbOBLLLEHNA ce
Hapywasat 3PT, 3AMCII, 331, 3MT0O, 33K, 33, 3TTCH, 33uckp.,
3X, 3Xp uan gpyro NpUAOKMMO 3aKOHOAATE/CTBO, pelleHne
uan  pasnopexgaHe Ha HCC, perynauyoHHM npasuna,
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with applicable legislation, any and all claims by third
parties/regulatory bodies and/or holders of intellectual
property rights and other rights, in relation to the positioning,
broadcasting and any dissemination of the advertising
materials and shall hold Sales House harmless and release the
Sales House from any liability for such claims made in court or
out-of-court proceedings.

Art. 18. Sales House notifies the advertiser or the agency of
the initiation of an administrative penal proceeding or of third
parties’ claims within a short term after receiving of an act of
establishment of an administrative violation or, respectively,
after receiving of the claim. The notification may be sent
electronically in accordance with art. 12 of the present
General Terms.

Art. 19. The advertiser and the agency are obliged to assist
Sales House in administrative penal and legal proceedings
related to the advertising materials assigned by them,
including to provide upon request evidence and documents
available to them.

Art. 20. (1) Commercial communications for goods and
services which are produced or traded on a license basis in
accordance with Restriction of Administrative Regulation and
Administrative Control on Economic Activity Act or the
advertising of which requires a permission shall be included in
media services only after the respective license or permission
is presented.

(2) Commercial communications whose content can
be considered to have adverse effect on or to create risk of
causing harm to the physical, mental, moral and/or social
development of children, including according to the Code of
Conduct under art. 16, para. 1, item 9 of the General Terms,
shall be positioned between 11:00 p.m. and 6:00 a.m. The
advertiser or the agency shall not have the right to require
such commercial communications to be positioned in other
time slots.

(3) Commercial communications that represent
indirect advertising of spirit drinks within the meaning of the
Health Act are positioned between 10:00 p.m. and 6.00 a.m.
Direct advertising of spirit drinks is not broadcast on the
channels.

Art. 21. (1) Sales House shall have the right not to broadcast
commercial communications confirmed by it in accordance
with the approved media plan and this shall not cause any
adverse consequences or effects on Sales House if:

1. force majeure circumstances occur;

2. it decides that the broadcasting of the commercial
communications violates RTA, CRRA, MGIA, CPA, HA, TTRPA,
DPA, GA, FA or other applicable legislation, decision or
resolution of NCS, regulation rules, interpreting acts and self-
regulation and co-regulation norms;
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Tb/IKYBaTE/THU aKToBe "
KOpPerynaumMoHHU HOpMU;

3. He CbOTBETCTBAT Ha HAKOE OT M3UCKBaHWUATA WU/MAM He
M3MbAHABAT 33a4b/IKEHUATA, NpPeaBUAEHM B HaACTOALWMUTE
06Lwwm ycnosua u/mam uHAnBUAYaneH 40rosop;

4. B cnyyal Ha cbaebHU MaM M3BBHCHAEOHWN NpeTeHUUn Ha
TPETU NNUA BbB BPb3KA C HapyllaBaHe Ha AeWCTBaLLOTO
3aKOHOAATE/NCTBO Ype3 U3bYBaHE HA PeKAaMHUA maTepuan
nnm MHUUUUPaHe aAMMHUCTPATUBHO-HAKa3aTeNHU
NPoOu3BOACTBO WAW [PYro MNPOM3BOACTBO BbB BPb3Ka C
M3MBYBAHETO HA PEKNaMHUA MaTepuan, BKAOYMTENHO U 3a
HapyluaBaHe Ha NpasaTa Ha TPeTu auua.

5. no npeueHka Ha Ceknc Xayc wAM TeneBU3UOHHUAT
onepaTop, KaTo HanpMmep Nopaam NPOMEHU B NpPOrpamHaTa
CXema WM  ApYyrn MpOorpamMHu, TEXHUYECKU UAW  [pYyrU
NPUYMHK, 33 KOWUTO areHuma u/uamM peknamopgaTensaT ca
yBeAOMEHM NpeaBapuTEIHO MO eNeKTPOHHA NoLa.

(2) No cmucbna Ha HacTtoAwmMTe O6WM ycnosuA
“®opcmarkopHu obcToATencTBa” ca: 06sBsABaHE Ha PeEXUM
“BOEHHO MONOXEHWE”, pexum “NonoskeHue BoMHA” uu
OPYro WM3BbHPEAHO MNOJIOXKEHWE, KAKTO M MpU Kpu3u OT
HEBOEHEH XapaKTep KaTo rParkAaHCKU BbAHEHUS, HEAOCTUT Ha
CYPOBWHK, npuposHM 6eacTBua, SOWKN  METEOPONOTNYHM
YCNOBMA, TEXHUYECKM MOBPeaM NpU WM3NBYBAHETO M3BBH
KOHTposia Ha Ceinc Xayc, NoBpeau B eNeKTPO3axpaHBAHETO,
BNE3/IN B CU/Ia AKTOBE Ha ADbPXKaBHM OpraHM M Cayyvau Ha
Henpeoao/MMa cMna no CMUCbAa Ha T3.

(3) B cnyyas no an. 1, 1. 5 cTpaHwUTe cbrnacysaTt HOB
MeauA NaaH 33 NPOMYCHAaTOTO M3/AbYBaHE HA TbProBCKUTE
cbobuleHus.

(4) Ceitnc Xayc ocurypssa NoaxoAsAll0 TEXHUYECKO
KayeCTBO Ha M3/bYBAHETO Ha TbProBCKUTE CbOOLLEHMA,
Cbob6pPa3HO KauecTBOTO Ha M3/TbYBAHETO HA MpoOrpamuTe, HO
He MOXe Ja rapaHTMpa KayecTBOTO Ha MpuMeMaHeTo Ha
CUrHana.

camoperynaumMoHHu n

Yn. 22. (1) KoraTo Celinc Xayc npeLeHu, Ye CbAbpKaHMETO Ha
npefocTaBeHO 3a M3/byYBaHE TbProBCKO  CbobLieHMe
npotmeopeun Ha una. 16, an. 1 u/vam un. 20 ot O6wwmTe
YCNOBMA, TEXHUYECKUTE WU3UCKBAHMA Ha Ceisnc Xayc wau
TENEeBU3NOHHMA onepaTop UAU APYTrM U3UCKBAHUA, MOCOYEHMU
B MHAMBMAYanHWA porosop, Celinc Xayc Mma npaBo ga He
CTapTMpa M31bYBAHETO, HEe3aBUCMMO OT MOTBbPAEHMA
MeflMeH N/aH, KaTo yBegoMABa He3abaBHO peknamopatens
WAW areHumaTa.

(2) B cnyyas no an. 1 TbproBcKoTo cboblieHMe cneasa
na 6bae npepaboTeHo OT peknamogaTens WA areHuuaTa B
CbOTBETCTBME C W3UCKBAHWATA Ha Te3n O6wWwM ycnoswus,
WHOMBUAYANHUA [OOFOBOP W CbOTBETHUTE TEXHUYECKUTE
M3NCKBaHUA. AKO PEKNamogaTeNAaT AN areHLMATa OTKaxe Aa
npepaboTn peknamHma matepuan, Celinc Xayc Mma npaso Aa
npeycTaHOBU U3/TbYBAHETO Ha TbPrOBCKOTO CbobuLieHMe, 6e3
TOBa 3 Ce CYMTa 3@ HEU3MDb/IHEHME.

(3) B cnyyaih 4e uM3NBYBAHETO HA TbProBCKO
cbobuweHne ce npeueHn ot HCC KaTo HapyweHue Ha
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3. they do not comply with any requirement and/or obligation
specified in the present General Terms and/or an individual
contract;
4. in the event of claims of third parties submitted to the court
or out-of-court in relation to violation of the applicable
legislation by broadcasting of an advertising material, or in the
event of initiation of an administrative penal proceedings or
any other proceedings in relation to the broadcasting of the
advertising material, including for violation of third party’s
rights.
5. At the discretion of Sales House or the broadcaster, such as
for example, due to changes in the programming schedule or
due to any other programming, technical or other reasons of
which the advertiser and/or the agency has been notified in
advance by e-mail.

(2) Within the meaning of the present General Terms
“force majeure circumstances” are: war or military regime or
other states of emergency as well as non-military crises such
as civil riots, raw materials shortage, calamities, act of God,
bad meteorological conditions, technical breakdowns of
broadcasting which are beyond the control of Sales House,
electric power breakdowns, effective legal acts of state
authorities, as well as force majeure within the meaning of the
CA.

(3) In the event specified para. 1, item 5, the parties
shall agree on new media plan to compensate the omitted
broadcasting of the commercial communications.

(4) Sales House shall provide broadcasting of the
commercial communications with proper technical quality in
accordance with the broadcasting quality of the channels, but
it cannot guarantee the quality of the received signal.

Art. 22. (1) If Sales House decides that the content of a
submitted commercial communication does not comply with
art. 16, para. 1 and/or art. 20 of the General Terms, the
technical requirements of Sales House or the television
broadcaster, or any other requirements specified in the
individual contract, Sales House shall have the right not to
start the broadcasting despite the confirmed media plan, by
promptly notifying the advertiser or the agency.

(2) In the event specified in para. 1 the commercial
communication should be edited by the advertiser or the
agency in accordance with the requirements of these General
Terms, the individual contract and the respective technical
requirements. Should the advertiser or the agency refuse to
edit the advertising material accordingly, Sales House shall be
entitled to suspend the broadcasting of the commercial
communication and this shall not be considered failure to
meet its obligations.

(3) In cases were the broadcasting of a commercial
communication is found by NCS in violation of the National
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,HaumoHanHute EtnuHu lMpasuna 3a Peknama u Tbproscka
KomyHuKauma B8 Penybanka Bbarapus” u/vam Toit npenopbya
Ha TeNIEBU3NOHHUAT ONepaTop Aa NPeyCcTaHOBM U3NBYBAHETO
WUAN MPOMEHU CbABPMKAHMETO HA TbPrOBCKOTO CbObLLEHME,
peKknamopaTtenAT,  CaMOCTOATE/IHO  WAM  MOCPELCTBOM
obcnyKBawaTta ro areHuums, noema 3agb/KeHWeTo Ja
npesese TbProBCKOTO CbOOLLEHME BbB BUA, CbOTBETCTBALL HA
npenopbkute Ha HCC, KaTo eBEHTYaIHUTE Pa3xoan ce noemat
OT peKknamogatena. AKO peKnamofaTensAT OTKaxke p[a ce
cbobpasu c peweHneto Ha HCC, Ceiinc Xayc uma npaso Aa
npeanpueme AencTeuA, 3a Aa Ce NPeycTaHOBM U3NbYBAHETO
Ha TbpProBckoTo cbobuieHue, 6e3 ToBa [a ce cyuTa 3a
HEensnbJIHEHME.

(4) Ceiinc Xayc He HocM OTroBOPHOCT 3a
HebnaronpuATHM nociegMuM 3a peknamogatena u/unu
areHUMATa KaTo Hanpumep JAOMbJHUTE/IHM PA3HOCKM 3a
npepaboTBaHe Ha KAMNOBE M 3acTaBKM W/UAM 3aKbCHEHME Ha
KamnaHua v ap.n.

KomneHcauum

Yn. 23. (1) B cnyyaii ye Ceinc Xayc nponycHe Aa ocurypu
M3NbYBAHETO Ha THbPrOBCKO CbOBLLEHME UK APYr PeKnameH
maTtepuan oT SOTOBOPEHUA MeXKAY CTpaHUTe Meaua NNaH,
Celinc Xayc KOMMeHcupa KauMeHTa C M3bYyBaHe PaBHOCUIHO
Ha NPoMycHaToTO.

(2) NponyckbT Aa ocUrypu M3NBYBAHETO HAa HAKOKO
TbProBCKM CbObLLEeHNA UM  3abaBsHe B CcTapTa Ha
M3NBYBAHETO HE Ce CYMTAT 33 YaCTMYHO WAWU UANOCTHO
HeusMmb/HEeHWe Ha A0oroBopa OT cTpaHa Ha Ceitnc Xayc, a ce
KOMMNeHcupaT no pega Ha an. 1.

IV. UEHU U HAYMNH HA NNALLAHE

Yn. 24. (1) LleHaTa 3a M31bYBaHE Ha TbProBCKM CbobLEHMA B
nporpamuTe Ha Ceisic Xayc ce onpegenat ot Tapuda Ha Celinc
Xayc 3a cboTBeTHaTa nporpama v MNoantukaTta 3a NpoaarKom
Ha Celinc Xayc, AeNcTBalwy KbM AaTaTa Ha U3NbYBaHe.

(2) MpomaHata B Tapudata u [MoAuTMKata 3a
npogaxkbu Ha Ceinc Xayc ce cbobuwasaT ot Censic Xayc Ha
K/NIMEHTa MO e/IeKTPOHEH MbT Ype3 e/IeKTPOHHA noLa no peaa
Ha un. 12 ot O6wMmTe ycnosua uam ce nybankysa B UHTEpPHeET
Ha UHTepHeT cTpaHuuaTa Ha Celinc Xayc. Tapudute, TexHUTe
M3MEHEeHUA U AoNbAHEHUA W MMoAUTMKATa 3a NpoJaxobu Ha
Cennc Xayc u HeliHUTE U3MEHEHUA U AOMbJHEHUA BAM3aT B
CWAa OT No-paHHaTa OT ABeTe AaTW: AaTaTa Ha NybanKyBaHeTo
WM B UHTEPHET UM CbOobLLLAaBAHETO UM Ha K/IMEHTa.

(3) MNpu npomaHa B opuUManHUA GUKCUpPaH BanyTeH
Kypc Ha 6barapckua nes KbM eBPOTO MW NPU HacTbMBaHe Ha
xunepuvHbnauma, CcTpaHWTe LWe npuemaT, Yye LUeHaTa 3a
M3NbyBaHe e YyroBopeHa B eBpoBaTa M PaBHOCTOMHOCT KbM
[aTaTa Ha NOTBbPXKAABaHe Ha 3aABKaTa — MeaumaA NaaH. Bcuukn
OBb/KUMW U HENNATEHM CYMU B JIEBa LWe ce NPeusvyncaaT u
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ethics policy for advertising and commercial communication
of the Republic of Bulgaria and/or NCS advises the broadcaster
to stop the broadcasting or to change the content of the
commercial communication, the advertiser, solely or through
its serving agency, is obliged to change the commercial
communication in accordance with the recommendations of
NCS whereby the advertiser shall bear the relevant expenses.
If the advertiser refuses to comply with the decision of NCS,
Sales House has the right to cease the broadcasting of the
commercial communication, which is not considered failure to
meet its obligations.

(4) Sales House is not be responsible for any adverse
effects on the advertiser and/or the agency, such as additional
expenses for edition of spots and tags and/or campaign delay,
etc.

Compensations

Art. 23. (1) In the event that Sales House omits to secure the
broadcasting of a commercial communication or another
advertising material which is included in the media plan
coordinated between the parties, Sales House shall
compensate the client by broadcasting a number of
advertising materials equivalent to the omitted ones.

(2) Omission to secure the broadcasting of several
commercial communications or delay in the start of the
broadcasting shall not be considered a full or a partial failure
to perform the contract by Sales House and shall be
compensated as set forth in para. 1.

IV. PRICES AND PAYMENT METHODS

Art. 24 (1) The price for broadcasting of commercial
communications on the channels is determined on the basis of
Sales House’s Rate card for the respective channel and Sales
House’s Sales Policy effective at the time of the broadcasting.

(2) Amendments in Sales House’s Rate card and Sales
Policy are communicated to the clients by Sales House by e-
mail in accordance with art. 12 of the General Terms or they
are published on the Internet, on the Sales House’s Internet
site. The rate cards, their amendments and supplements, as
well as Sales House’s Sales Policy and its amendments and
supplements, become effective on the earliest of the following
dates: the date of their publishing on Internet or the date of
their notification to the client.

(3) In case of change of the official fixed BGN/EUR
exchange rate or in case of hyperinflation, the parties agree
and accept that the price for broadcasting has been agreed in
its EUR equivalent at the date of confirmation of the order —
media plan. All sums that are due and not paid in BGN shall be
recalculated and revised according to the fixed official
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Kopurmpat cnopes, GUKcHpaHMa Kypc Ha eBpoTO KbM AaTaTa
Ha NOTBbP)KAABAHE Ha 3aABKaTa (Meaua naaH).

(4) B cnyyall, ye cymata Ha MpOLUEHTUTE Ha
MHNaumaTa, U3YMCAEHU cnopes Kajnkynatopa Ha HCU -
Kankynatop Ha WHdnaumata | HaumoHaneH CcTaTUcTUYEecKu

exchange rate BGN/ EUR at the date of the confirmation of the
order (media plan).

(4) In case the sum of inflation rates calculated
according to the NSI calculator — Inflation calculator | National
Statistical Institute (nsi.bg), for the months in a given quarter

MHCTUTYT (nsi.bg), 3a meceuuTe B fafieHO TpUmecedme e no-
BUCOKa oT 4%, Cewnc Xayc Mma npaBoO efHOCTPAHHO JAa
MHAEeKcUpa 3aHanpes 6asoBaTta LeHa MO WHAMBWMAYANHUTE
OOroBOPM Ha KAMEHTUTE C Ta3n Cyma Ha MNPOLEHTUTE Ha
MHPNAUMATA, 3a OCTaBalMA CPOK HA WHOMBUAYANHMA
[0roBop.

Yn. 25. (1) B cnyyanTe, Korato cbriacyBaHeTo Ha Meaus niaHa
npeaxoxaa noAnucBaHe Ha MHAMBMAYaneH [Orosop,
CTpaHUTe Cce CcbrnacaBat, Ye [0 MNOANWCBAHETO Ha
WHOMBUAYANHUA [0rOBOP LWe ce npwuaara oduumanHata
Tapuda Ha Cennc Xayc 3a CbOTBETHATa Nporpama, BaanaHa
KbM MOMEHTa Ha usnbysaHe. C U3npalLaHeTo Ha Megus NaaH
KAMEHTBT AEKNAPMpPa CbIACMETO cU € HacToswmTe O6wm
ycnosus.

(2) Centnc Xayc u3gaBa M M3npawa eneKTPOHHMU
baKTypu Ha cBOMTE KNMEHTWU, KOUTO ca Ha H6asa ompobpeHua
MeXAay CTpaHUTe Meams NNaH U Npu cnasBaHe Ha yC10BUATA
no un. 5, an. 5 ot O6wWwMTe ycnosua. PakTypuTe ce nsgasat 4o
5 (neT) paboTHM gHM cnep NpUKAOYBaHe Ha Mecela Ha basa
AaHHUTe OT BbTpeLwHaTa Tpaduk cuctema Ha Cennc Xayc. AKo
cnep nybavkyBaHe Ha QUHANHWUTE MECEYHW [aHHW  OT
NUANbAMETPUYHATA/UTe cucTema/wn nsnonseaHa/u ot Ceinc
Xayc ce ycTaHOBM passivka noseve oT 3% Ha 6asa K/AWeHT,
CTpaHWTe NPaBAT U3PaBHABAHE HA Pa3/IMKaTa, KaTo PasMeHAT
HeobxogumuTe CY4ETOBOAHM OOKYMEHTH, CbracHo
M3NCKBaHMATA Ha AeNCcTBalLoTo 3aKOHOZATENCTBO.
Bb3parkeHWs OTHOCHO NapaMeTpuUTe Ha U3NbYEeHa KaMNaHWa
n3npaTeHaTa HagnexXHa ¢aKTypa ce npuemaT B CPOK Ao 15-To
4YMCNO Ha Meceua, CeaBall TO3M, Npe3 KOWTO Ca U3 bYBaHM
CbOTBETHUTE TbPrOBCKM CbobLLeHMA. B cayyald, ye Celinc Xayc
He NOJlyYn BbB3PAXKEHWE B MOCOYEHUA CPOK, PpeKnamaTta
KamnaHua u dakTypata ce cuuTaT 3a u3uaAno npuetn 6es
Bb3pPaXeHMA OT KAueHTa. [nalaHeTo 3a KamMnaHuATa e
OB/IKMMO Criopes, CPOKOBETe, NpeaBUAEHN B UHANBUAYANHUA
[0roBop.

(3) BcuukM nnawaHMA 3a 3aABEHUM W U3TbYEHU
KamnaHuu cnepapa ga 6baaT HanpaBeHW B Cpok Ao 30 AHu
cnepn  wuspaBaHe  Ha  daktypa.  Hosute  KaneHTH
(peknamogatenu unm areHumMn) 3annalat asaHcoso 100% ot
Ob/KMMaTa Cyma 32 KaMNaHWATa B CPOK A0 2 paboTHW AHM
npeau ctapTa Ha KamnaHuaTa.

(4) 3a u3bsarsaHe Ha cbmHeHue, Celnc Xayc vma
NpaBo Aa NPexBbp/iA B3eMaHWATA CU OT KAMEHTU Ypes
[0roBopw 3a uecus, GakTOPUHT UAK APYTU NPEXBBPANTENHU
cnocobu, KakTo M pa O6bae 3amecTBaH OT TPETO /iMUe B
3a4b/KeHMATa cn, 6e3 ga M3UCKBA AONBAHUTENHO Cblaacue
OT K/MeHTa.

(5) KnueHTLT HAMa NpaBo 4a NPexXBbPASA CBOU NpaBsa
no UHAUBUAYaNHWA Aorosop uan ObwuTe ycaoBUA HA TPETU
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is higher than 4%, Sales House has the right to unilaterally
index (increase) the basic price under the individual contracts
of the clients with the sum of the inflation rates, for the
remaining term of the individual contract.

Art. 25 (1) The parties agree that in case the coordination of
the media plan precedes the signing of the individual contract,
the official Sales House’s Rate card for the respective channel,
valid at the time of the broadcasting, shall apply until the
signing of the individual contract. By sending the media plan,
the client declares its consent with the present General Terms.

(2) Sales House issues and sends e-invoices to the
clients in accordance with the approved media plan and in
compliance with the conditions under Art. 5, para. 5 of the
General Terms. The invoices shall be issued up to 5 (five)
working days after the end of the respective month based on
the internal traffic system of Sales House. If there is a
difference of more than 3% on a client basis after the final
monthly data of the peoplemeter system/s used by Sales
House is published, the difference will be reconciled by
exchanging the respective accounting documents in
compliance with the requirements of the applicable
legislation. Objections to the campaign’s parameters and/or
the sent e-invoice can be made up to 15" of the month
following the month in which the broadcasts have been made.
If Sales House does not receive any objections within the
specified period, the advertising campaign and the invoice
shall be considered fully accepted by the clients without
objections. Payment for the campaign is due according to the
deadlines provided in the individual contract.

(3) All payments for ordered and aired campaigns
shall be made up to 30 days after issuing the invoices. The new
clients (advertisers or agencies) shall pay in advance 100% of
the amount due for the campaign within 2 working days
before the start of the campaign.

(4) For the avoidance of doubt, Sales House is entitled
to transfer its receivables from clients by way of cession
agreements, factoring or other transfer methods and to be
substituted in its obligations by a third party, without an
additional consent by the client.

(5) The Client shall not transfer its rights pursuant to
individual contract or the present General Terms to any third
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nvua, 6e3 M3pPUYHOTO NpesBapUTENIHO MUCMEHO CbrlacuMe Ha
Ceiinc Xayc.

3abasa B nnawaHeTo

Yn. 26. (1) B cnyyalt Ha 3abaBa B NnallaHeTo, aKo nJaTeHaTa
CyMa He e A0CTaTbyHa 3a NOracABaHe Ha BCUYKU 3a4b/IXKeHUA
Ha KnuneHTa, Ceinc Xayc umaT nNpaso Aa onpegensT pega Ha
noracaBaHe Ha 3af4b/IKEHUATA Ha K/AMEHTa He3aBUCMMO Koe
3a4b/IKEeHMe e 3anABMA Ye MoracaBaT peKknamogatensaT uau
areHUMATa M HE3aBMCMMO OT OCHOBaHMATa 3a naallaHe
NOCOYEHW B NNATEXKHUTE LOKYMEHTH.

(2) Ceiinc Xayc Mma npaBo Aa He 3arnoyHe uam aa cnpe
M3NbyBaHe Ha TbProscko/u cbobuieHne/a wan  apyr/v
peknameH/n maTepuan/v B cayyail Ye He ca NOAYYMAN OT
KAWEHTa AbXUMO nnalaHe. B To3m cayyait Ceinc Xayc He
ObAXKaT KaKBUTO U fa e obeseTeHns, HeYCTOMKN UAK Apyru
KOMMeHcauumu.

(3) AreHumaTa u peknamogaTtenat ca COANAAPHO
OTrOBOPHM 33 3a4b/KEHMATA NO CbracyBaHUTE MeXAy
CTPaHWUTE MeauaA NAaHOBE U N0 MHANBUAYANHWUTE AOTOBOPU.

(4) B cnyywan Ha 3abaBa B MJalLlaHeTo,
peknamopaTenaT M areHumata abakat Ha Ceinc Xayc
3aKOHHaTa /nMxBa 3a 3abaBeHO NnallaHe 3a BCEKU AeH OT
3abaBata cunTaHo cneg, 30-TvA AeH OT AaTaTa Ha U3gaBaHeTo
Ha daKTypa oT cTpaHa Ha Celnc Xayc.

V. CPOK. NPEKPATABAHE HA IEACTBMETO HA JOTOBOPA.
noCNegnuun ot HEU3NbZIHEHUETO HA JOTOBOPA

Cpok

Yn. 27. (1) CpoKbT Ha M3NbYBAHE Ha TbProBCKUTE CbOBLLEHNA
W OpYyrM  pekNamMHu  matepuanm ce onpegend B
WHAMBUAYANHUA JOFOBOP, CKAKOYEH MEXAY CTpaHuTe u/uam s
CbrnacyBaHUA MeXay CTpaHUTe Meana NaH.

(2) Cpok®bT Ha feicTBME HA MHAMBUAYAIHUA LOTOBOP
ce onpegens B Hero, KaTo OOroBOpPbT Ce MpeKkpaTtaBa C
M3TWMYAHETO Ha CPOKa Ha AEeNCTBUE, B C/Ty4ai Ye ca U3MbJHEHHU
33a4b/IKEHNATA Ha CTPaHMTE NO Hero.

(3) WUHauBMAyanHUAT [OroBOPBT MOXKe fAa b6bae
npekpaTeH NpPeACcpPOYHO MO B3aMMHO Cbl/1acMe Ha CTpaHuTe.

MpeKpaTABaHe Ha 4eCTBMETO Ha AOroBOpa

Yn. 28. (1) B cnyyait ye Ceinc Xayc CUCTEMHO He U3MbAHABA
334 b/IKEHMETO CU 32 KOMMEHCUPAHE Ha KMeHTa no yn. 23 oT
O6bwmTe ycnoBuA, KIMEHTBLT, CTpPaHa NO WHAMBUAYANHUA
[0roBop, MMa NpaBo A3 pa3Bain UHAMBUAYAJHWUA AOTOBOP C
eJHOMEeCeYHO MUCMEHO npeam3BecTMe, C KOeTo Ha
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party, without the explicit prior written consent of Sales
House.

Delay in payment

Art. 26. (1) In the event of a late payment, if the amount paid
is not sufficient to cover all payments due by the client, Sales
House has the right to set the order of repayment of the
client’s obligations regardless of which obligation the
advertiser or the agency claimed to pay off and regardless of
the grounds for payment indicated in the payment documents

(2) Sales House has the right not to start or to stop
the broadcasting of commercial communication/s or other
advertising material/s if it has not received the payment due
by the client. In this case, Sales House does not owe any
damages, penalty or other compensation.

(3) The agency and the advertiser shall be jointly and
severally liable for the obligations under the media plans
coordinated between the parties, as well as under the
individual contracts.

(4) In the event of late payment, the advertiser and
the agency owe Sales House the legal interest for late payment
for each day delay as from the 30" day after the date of issuing
of an invoice by Sales House.

V. TERM. TERMINATION OF THE CONTRACT.
CONSEQUENCES UPON NON-FULFILLMENT OF THE
CONTRACT
Term

Art. 27. (1) The term for broadcasting of the commercial
communications and other advertising materials shall be
specified in the individual contract signed between the parties
and/or the media plan coordinated between the parties.

(2) The effective term of the individual contract shall
be specified in it, and the contract shall be terminated upon
expiration of the effective term provided that the obligations
of the parties thereto have been fulfilled.

(3) The individual contract may be terminated before
the expiration of its effective term by mutual agreement of the
parties.

Termination of the contract

Art. 28. (1) In the event Sales House systematically fails to fulfil
its obligation to compensate the client in accordance with art.
23 of the General Terms, the client, a party to the individual
contract, has the right to terminate the individual contract
with one-month prior written notice giving the counterparty
to the contract the opportunity to remedy the violation.
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HacpelyHaTa cTpaHa Mo 40roBopa e AajeHa Bb3MOXKHOCT 3a
OTCTpaHABaHe Ha HapylleHKneTo.

(2) B cnyyali e KAMEHTBLT CTPaHa No UHAUBUAYANHUA
[OOroBOP CUCTEMHO HE WM3MbJHABA 3aAb/XKEHMATa CU Mo
nMHAMBUAYaNHMA aorosop, Ceinc Xayc uma npaBo Aa pas3sanu
WHAMBMAYANHUA  OOrOBOP C  €4HOMECEYHO  MUCMEHO
npeamnsBecTue, C KOETO Ha HacpelLHaTa CTpaHa Nno Aorosopa e
AafeHa Bb3MOMKHOCT 33 OTCTPaHABAHE Ha HapYyLUEHMWETO.

(3) ,,CnctemHO” No cMmuUCbAIa Ha TO3M Y/EH € TPU Unn
noseye MbTM 33 CPOKA Ha AOEWCTBME Ha MHAMBUAYANHUA
[O0roBop.

Yn. 29. AKO KIMEHTBT CTpaHa No MHAMBWAYANHUA O0roBOp
3abaBu nnalaHeTo no gorosopa, Ceiac Xayc Mma npaso Aa
pa3Bann  WHOMBUAYANHMA [OrOBOP C OTNpaBAHE Ha
efHOMEeCeYHO Npeaun3BecTme A0 KANeHTa.

Yn. 30. B cnyyald Ha pa3BansiHe Ha AOrOBOPA, aKO KAMEHTBLT —
CTpaHa Mo AOroBopa - € M3npasBHaTa cTpaHa, To Ceinc Xayc
Ob/KU BpblLaHe Ha npegnaaTeHuTe CymMmM, 33 KOUTO He ca
M3NMBYEHN TbBPrOBCKM CbHOBLLEHUA WAM APYIU PEKNAMHM
dopmm oo faTaTa Ha pasBasAHETO Ha AOroBopa.

Yn. 31. B cnyyat Ye B CpoKa Ha OeNCTBME HA [AOroBopa,
M3NbNHEHMETO HA 33Ab/KEHMATA Ha CTpaHuTe 6Obae
Bb3NpenATCTBAHO OT BJIE3IM B CMAA HOPMATUMBHU UK
AAMWHUCTPATMBHM aKTOBE, HaKa3aTe/IHW NOCTAHOBAEHNA UAU
peweHuna Ha HCC, BcAKa OT CTpaHMTe No AOroBOpa MMa NpaBo
[a O NpekpaTu C NUCMEHO YBeAOMJIEHME, U3MpaTeHo A0
HacpeliHaTa cTpaHa, 6e3 Aa ce AbaKaT 06e3LeTeHus Uan
HeycTolKn. B  To3m cnyyant Celinc  Xayc Bpbwar
npeanaateHMTe CYMMU, 33 KOUTO He Ca U3NTbYEHU TbPrOBCKM
cbobuweHna unm gpyrn peknamHu dbopmm A0 AataTa Ha
NnpekpaTABAaHETO Ha AO0roBopa, ako MMa TakuBa. KnuveHTsT
Ob/KU 3an1allaHe Ha ueHaTa 33 U3bYyeHuTe B Nporpamute
TbProBCKM CbOBLLEHMA U ApYrKM peknaMHu dopmu Ao AaTaTta
Ha NpekpaTABaHe Ha AeNCTBMETO HA A0roBopa.

Yn. 32. BbB BCUMYKM CAyYam HA NpeacpoOyHO NpeKkpaTABaHe Ha
OEeWCTBMETO  Ha  [OroBOpa,  BK/IOUYMTENHO  Mopaau
HEeU3NbJIHEHME, PEKNAMOLATENAT M areHUUATa ce 3a4b/XKasaT
Aa 3annaTtaT HesabasHo Ha Celinc Xayc LeHaTa 3a U3NbueHUTe
B MpOrpamMuTe TbProOBCKM CbODOLLEHUA U APYrU PEKNaMHU
dbopmm [0 pataTa Ha MpekpaTABaHe Ha [AEWCTBMETO Ha
porosopa. Hactoswara pasnopenba e NpuaoXK1Mma 1 gencrsa
W cnep npekpaTaABaHe AeACTBMETO Ha AOroBopa.

Yn. 33. (1) B cayyair ye B MHAMBUAYaAHUA AOrOBOP W/vMan
CbrnacyBaH Mexay CTpaHuTe Meama MaH, K/AWEHTbT
(peknamopaten wAM  areHuMsa) e Noen  3agb/KeHue
(rapaHumn) 3a 06w, HeTeH BloAMKET, cpelly KOeTo € Moay4Yun
OTCTBMKM OT LeHata no Tapudata Ha Cennc Xayc, npwu
HEU3Mb/IHEHWE WAN HETOYHO (HenmbAHO) M3MbAHEeHMEe Ha
rapaHumaTa, Ceiinc Xayc nma npaBo fa HAaYUC/MN HEYCTOMKaA 3a
HEM3MbJIHEHWE, CbOTBETHO 3a HETOYHO M3MbJHEHWe, Ha
rapaHTMpaHua BIOOXKET, KaKTo cleaBa:
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(2) If the client, a party to the individual contract
systematically fails to fulfil its obligations under the individual
contract, Sales House has the right to terminate the individual
contract with one-month prior written notice giving the
counterparty to the contract the opportunity to remedy the
violation.

(3) “Systematically” within the meaning of the
present article is three or more times during the effective term
of the contract.

Art. 29. If the client, party to the individual contract, delays the
payment under the contract, Sales House has the right to
terminate the individual contract by sending a one-month
prior notice to the client.

Art. 30. In the event of termination of the contract, if the client
is a non-breaching party, Sales House shall reimburse the
prepaid amounts in return for which no the commercial
communications or other advertising materials have been
broadcast until the date of termination of the contract.

Art. 31. In the event during the effective term of the contract
the parties are prevented from fulfilling their obligations due
to effective legislative or administrative acts, penal decrees or
decisions of NCS, each party shall be entitled to terminate the
contract by a written notice sent to the counter party and no
compensations, indemnities or penalties shall be due. In this
case Sales House shall reimburse the prepaid amounts in
return to which no commercial communications or other
advertising materials have been broadcast until the date of
termination of the contract, if any. The client owes payment
of the price for the commercial communications and other
advertising materials broadcast on the channels until the date
of termination of the contract.

Art. 32. In all events of early termination of the contract,
including due to non-fulfiiment of obligations, the advertiser
and the agency shall immediately pay Sales House the price for
the commercial communications and other advertising
materials broadcast on the channels up to the date of the
termination of the contract. This provision shall survive the
termination of the contract and shall remain applicable and
effective.

Art. 33. (1) If under the individual contract and/or the media
plan coordinated between the parties the client (an advertiser
or an agency) has undertaken obligation (guarantee) of a total
net budget in return to which it has obtained discounts from
the price in accordance with Sales House’s Rate card, failure to
fulfil or to fulfil properly (in full) such a guarantee shall entitle
Sales House to Charge a penalty for not keeping the
guaranteed budget, respectively improper fulfilment, as
follows:
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- 15% ot pa3nunkata mexay rapaHTMpaH 1 peannsnpaH
6roaxeT npu Ao 10% HeMsnbJHEHWE Ha rapPaHUMAT];

- 25% oT pasnukaTta mexay rapaHTMpaH 1 peannsupa
6roaxeT npu Ao 20% HeMsNbJHEHUE Ha rAaPaAHUMATS;

- 35% ot pasnukaTta mexay rapaHTMpaH 1 peaansupa
6roaxketr npu  Hag 20% HeusNb/lHEHWEe Ha
rapaHumsTa.

(2) 3a peanusupaH OT KAMEHTa HeTeH BHOAMKET no
CMMKCbAa Ha O6LWMTe YCNOBUS U MHANBUAYANHUA JOTOBOP ce
OTYUTAT €4MHCTBEHO NNATEHUTE CXEMU HA U3NbYBAHE (3aABKM)
B CPOKa 3a n/allaHe No UHAMBUAYANHUA A0r0BOP.

(3) KnneHTbT AbAXKM 3anallaHe Ha HeycTolMKaTa B
CPOK 80 10 paboTHM AHM OT M3NpPALLAHETO Ha YBEAOMIEHNETO
ot Ceinc Xayc 3a ToyHaTa Ab/KMMa Cyma.

Yn. 34. B cayyah 4e peknamogaTtenAT  M3nosi3ea
nocpeHNYecTBOTO Ha areHums, naalLaHuATa,
0b6e3LeTeHNATa U HeYCTOMKMTE NO TO3M pasfen ce Ab/Kat
CONNAAPHO OT peKnamogaTtensa WU areHuuAta B cpok go 10
paboTHM AHW OT NoslyyaBaHe Ha yBeAOMJIEHWE OT CTpaHa Ha
Celinc Xayc.

Yn. 35. B uHaMBUAYanHUA AOroBop MmoraT Aa 6baaT yroBapaHu
M opyrn ob6esleTeHns U HEeYyCTOMKMU 33 HeusMnbjHEeHUEe UAu
HETOYHO M3NDb/IHEHWE Ha 3a4b/KEHUATA HA KAWEHTa Mo
norosopa.

VI. KOHOUAEHUUANTHOCT U 3ALLIUTA HA TUYHU OAHHU

Yn. 36. (1) CtpaHuTe ce 3agb/ykaBaT Aa He pasKpuBaT nog,
KakBaTo M pa 6uno dopma uHPopmaumsa, CbCTaBnABaLLA
TbProBCKa TaHa Ha HacpeLHaTa CTpaHa no A0oroBopa, 0CBeH
C M3PUYHOTO MUCMEHO Cbl/lacMe Ha HacpeliHaTa CTpaHa.
BcAka oT cTpaHWTe MMa nNpaBo Aa npefoctasa MHbopmMauus,
CbCTaB/ABAlLA TbProBCKa TallHa 3a HacpelHaTa CTpaHa Ha
TPeTo nLe — IpPUaANYECKU NanM GUHAHCOB CbBETHUK, OAUTOP
W CBBP3aHM C HEro ML No CMUCHA Ha TbPFrOBCKMA 3aKOH.

(2) Mo cmucbna Ha HactoAwmte O6WM ycnoBus
TbproBcka TalHa 3a Ceiic Xayc e MHboOpmauma M OaHHW,
CBbP3aHM C XO4A Ha MpPEeroBopuTe, CbAbPXKAHMETO W
YFrOBOPKUTE MO CKAOYEHU MHAMBUAYANHW AOroBOPU, MMEeHa
Ha peknamogatenu, rapaHTMpaHu 6roa)KeTH, CpokoBe 3a
U3MbAHEHME, TrapaHuuMW, OTCTbNKKW, 60Hycn, u  gpyrm
npedepeHUManHn ycnoBuA, YrOBOPKU MPU HEU3MbAHEHME,
KaKTo M MHPOpMauMA 3a opraHM3auuATa M TbProscKaTa
penHoct Ha Ceilnc Xayc, HOy-Xay M JIM4HM [O3@HHW Ha
cnyutenute. PaskpmusaHeTo Ha MHGOPMaUmA, CbCTaBAABaLL
TbProBCKa TaliHa, Ce CMATA 3a CbLLECTBEHO HapyleHue u
MOXe Jfga [JoBede 40 MpeKpaTABaHE Ha  CKAOYEHUA
UHOMBMAYyaneH porosop. He ce cmATa 3a paskpuBaHe Ha
TbProBCKa TaHa MHbOpMaLMATa 33 $aKTa Ha CKAOYBAHE Ha
WHAMBUAYANHUA AOrOBOP.
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15% from the difference between the guaranteed
and the actually realized budget if up to 10% of the
budget guarantee is not kept

- 25% from the difference between the guaranteed
and the actually realized budget if up to 20% of the
budget guarantee is not kept

- 35% from the difference between the guaranteed
and the actually realized budget if more than 20% of
the budget guarantee is not kept.

(2) For the actually realized budget within the
meaning of the individual contract and the General Terms
shall be calculated only the Broadcasting schemes (orders)
that have been paid within the payment term as per the
individual contract.

(3) The client shall reimburse the penalty within 10
working days from the sending of the exact amount by Sales
House.

Art. 34. If the advertiser uses the mediation of an agency, the
payments, compensations and penalties under this section
shall be due jointly and severally by the advertiser and the
agency, within a period of 10 working days after receiving a
notification sent by Sales House.

Art. 35. Other compensations and penalties for failure to fulfil
or to properly fulfil client’s obligations under the contract may
be agreed and included in the individual contract.

VI. CONFIDENTIALITY AND PERSONAL DATA

PROTECTION

Art. 36. (1) Parties undertake not to disclose in any form
information that is a trade secret of the counterparty to the
contract except with the explicit written consent of the
counterparty. Each party is entitled to provide information
that is trade secret of the other party to a third party — legal or
financial adviser, auditor and to related parties within the
meaning of Commercial Act.

(2) For the purpose of the present General Terms,
trade secret of Sales House is information and data related to
the course of negotiations, the content and the provisions of
a signed individual contracts, names of advertisers,
guaranteed budgets, term, guarantees, discounts, bonuses
and other preferential terms and conditions, provisions
concerning the non-fulfilment as well as information about the
organization and commercial activities of Sales House, know-
how and employees’ personal data. The disclosure of
information that constitutes trade secret is considered a
material violation and may result in the termination of the
individual contract. The information about the fact of signing
of the individual contract is not considered as disclosure of a
trade secret.
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(3) He e Tbproecka TaviHa MHGOpPMaUMs, KOATO e
ny6MYHO onoBecTeHa UaM 0bLWoA0CTbMHA.

(4) 3a HapywaBaHe Ha 3af4b/XKeHMATA MO HACTOALMSA
YneH, Heu3npaBHaTa CTpaHa Ab/XKM Ha M3NpaBHaTa
HeycTolKa, B paamep Ha 10% (aeceT Ha CTO) OT CTOMHOCTTA Ha
Aorosopa, Ho He noseyve ot 10 000 n../ 5 122.92 espo, 6e3
A4OC. Mpu HacTbNuAM Bpegu B MNO-roNam  pasmep OT
yroBopeHaTa HeycTolKa, Ceinc Xayc cv 3anassa npaBoTo Aa
npeTeHgMpa BCUYKM Bpegu - MpeTbpneHu 3arybu wu
NponycHaT! NOA3WN Haj Ta3n cyma.

Yn. 37. JInyHuTe p[aHHKU, KOUTO KNMeHTLT npenoctaBa Ha
Ceinc Xayc npu v No nosog CKAOYBAHE Ha A0rosop no
HacTosawmTe O6WM ycnosus, ce 06paboTeaT M CbxpaHABaT OT
Cennc Xayc B cvorseTcTBue ¢ Pernament (EC) 2016/679 Ha
EBponelickua napnameHT n CbBeTa OTHOCHO 3aliMTaTa Ha
du13nYecknTe AMua BbB BPb3Ka ¢ 06paboTBAHETO HA JINYHM
[AHHM M OTHOCHO CBODOAHOTO ABWMKEHWE HA TaKMBa AaHHM
(,GDPR“). MoapobHa WHbOpMaLMA 33 [OAHHUTE, KOMUTO
06paboTBa Ceisc Xayc KaTo afAMUHUCTPATOP HA JINYHWN AAHHU
M KOOpAMHATUTE 3a BPb3Ka € J/IMLETO 3a KOHTAKT, OTrOBapALlL,0
Ha BbBMNPOCKM MO 3aWMUTa Ha [aHHUTE; LesnTe U MNpPaBHOTO
OCHOBaHMe 33 06paboTBaHETO Ha JIMYHUTE  AAHHM,
BK/IIOYMUTENIHO M KOraTo 06paboTBaHeTO € He0bX0AMMO C Len
3aluMTa Ha NerMTMMHKUA nHTepec Ha Celinc Xayc; KateropuuTe
nosyyaTeNM Ha JIMYHWM [aHHW; CPOKbT, 33 KOWTO LWwe ce
CbXPaHABAT IMYHUTE AaHHW; NPaBaTa HA CybeKTUTe Ha AaHHM
BbB BPb3Ka ¢ 06paboTBaHeTO OT cTpaHa Ha CeWnc Xayc, KakTo
M MHPOPMaLMA 33 HAUYMHA, NO KOMTO CbLuMTe MoraT Aa 6baat
ynpaxKHeHW 1 BCAKa gpyra uHbopmaumsa, kosato GDPR nsmckea
na 6bae npepoctaBeHa Ha KiaveHnTuTe, ce cbabpka B
MonuTMKaTa 3a NOBEPUTENHOCT Ha IMYHWUTE AaHHU Ha Celinc
Xayc, [OCTbMHA Ha WHTEPHET calTa Ha APYKecTsoTo
www.saleshouse.bg/about

VII. APYTU PA3MOPEABU

Yn. 38. B ciyyald Ha npoTuBopeune mexay O6lmTte ycnosma u
YroBOPEHOTO B MHAVBWUAYA/SIHUA AOrOBOP, NPeaUMCTBO MMa
YroBOPEHOTO B UHAMBUAYANHUA [OTOBOP.

Yn. 39. BcAKa OT cTpaHUTe NO MHOMBUAYANHUA [OrOBOp ce
334b/KaBa [a He yBpexpa AobpoTo MMe Ha HacpelHaTa
CTpaHa W/ Ha HENHU CAYKUTENN.

Yn. 40. KAneHTbT HAMA nNpaBo Aa NpPexBbp/as npasata wm
334b/KEHMATA CY NO AOrOBOPA HA TPETU AnLa.

Yn. 41. B cnyyaid ye HaKoa OT pasnopeabute Ha O6buwuTe
YCNOBUA WMAN UHAMBUAYANHUA OOFOBOP € HeaelCTBUTESHA,
TOBa HAMa 4a Bfleye HedencTBUTENHOCT Ha ObwuTe ycnosus
n/Mnn MHgMBUAyanHua Ooroesop. HeaeicreutenHata Knaysa
Ce 3aMecCTBa OT NOBEAUTENHMTE NPaBMAa HA 3aKOHa.

Yn. 42. 3a HeypeaeHUTe BbNPOCK Ce Npunarat pasnopenbure
Ha AeMCcTBaLLOTO 3aKOHOA4ATeNCTBO Ha Penybaunka bbarapums.
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(3) Information that has been disclosed publicly or is
publicly available information is not trade secret.

(4) For any violation of the obligations under the
present article, the defaulting party shall owe the correct party
a penalty amounting to 10% (ten per cent) of the contract
value, but not more than 10 000 BGN/ 5 112.92 EUR, excluding
VAT. In the event that the amount of the damages exceeds the
agreed penalty, Sales House has the right to claim all damages
—losses incurred and lost profits, above this amount.

Art. 37. The personal data that the Client provides to Sales
House upon and in relation with the conclusion of a contract
under these General Terms shall be processed and stored by
Sales House in accordance with Regulation (EU) 2016/679 of
the European Parliament and of the Council on the protection
of natural persons with regard to the processing of personal
data and on the free movement of such data (“GDPR”).
Detailed information on the data that processes Sayles House
in its capacity as data controller, as well as the contact details
of the Contact Person responsible for data protection; the
purposes and legal basis for the processing of personal data,
including where such processing is necessary in order to
safeguard the legitimate interest of Sale House; the categories
of personal data recipients; the retention periods; the data
subjects’ rights in relation to Sale House processing activities,
as well as information on how they may be exercised and any
other information that GDPR requires to be provided to the
Client, is included in the Personal Data Privacy Policy of Sales
House, available on the company’s website at
www.saleshouse.bg/about.

ViL. OTHER PROVISIONS

Art. 38. In case of discrepancies between the General Terms
and the clauses of the individual contract, the provisions of the
individual contract shall prevail.

Art. 39. Each party to the individual contract undertakes not
to harm the counter party’s reputation and/or its employees’
reputation.

Art. 40. The client has no right to transfer its rights and
obligations under the contract to third parties.

Art. 41. In the event that any of the provisions of the General
Terms or the individual contract is invalid, this shall not cause
the invalidity of the General Terms and/or the individual
contract. The invalid provision is replaced by the imperative
rules of the law.

Art. 42. The present General Terms and the individual
contracts are governed by the Bulgarian Law.
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Yn. 43. CnopoBeTe MeKay CTPaHWUTE Mo NOBOA Th/KYBaHETO Ha
Knaysute Ha O6WMTE yCNoBUA U UHAMBUAYANHUA OOrOBOP,
KaKTO M NOBOA, Ha U3MbJIHEHNETO UM, Ce peLlaBaT Nno B3aMMHO
Cbracme, a KOraTo NOCTUTAHETO MY Ce OKaXKe HEBb3MOXHO, OT
KOMMeTeHTeH CbA CbC ceganuue B rp. Codus.

HacToawmTte OB6WM yCcnoBMA ca M3roTBEHM Ha BBLArapcKu u
aHT/IMACKM €3MK, KaTo B C/y4Yail Ha HEeCbOTBETCTBME MEXKAY
TEKCTOBETE € Ba/iaeH 6bArapCcKUAT TEKCT.

MpunoxkeHune Ne 1 Cpokose u NpuaoxeHne N2 2 TexHu4ecku
M3UCKBaAHMA 33 M31bYBaHE B MPOrpamuTe ca HepaszaesiHa vyacT
OT HacToswmTe 06K ycnosums.

Hactoawmnte O6wm ycnoeus ca npuetn Ha 01.01.2018 r.
Hactoswata u3meHeHa Bepcua Ha O6wute ycnosua ce
npunara ot 23.12.2025r.

Art. 43. Disputes between the parties on the interpretation of
the provisions of the General Terms and the individual
contract, as well as on their implementation shall be settled by
mutual agreement, or if such an agreement cannot be
reached, by the competent court in Sofia, if such an agreement
cannot be reached.

This General Terms are made in Bulgarian and English
language and in case of discrepancies between the provisions,
the version in Bulgarian language shall prevail.

Appendix Ne 1 Terms and Appendix Ne 2 Technical
Requirements for broadcasting on the channels are an integral
part to the present General Terms.

The present General Terms are adopted on 1% Jan 2018. The
present amended version of the General Terms shall apply as
of December 23™ 2025.

Nuua, ytebpamnn 06wumTe ycnosus/ Persons approving the General Terms:

Becena lumosa/ Vessela Dimova
Ynpasuten ,,CEM/IC XAYC” 00/, / Manager, Sales House OOD
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