obLK ycnosua
3a M3N1bUYBaHe Ha TeIeBU3UOHHU TbProBCKU
cbobweHus or BTB Mepua lpyn EA,

I O6wWwu NpuHUMNU U npeameT

Ya. 1. (1) HactoawmTe O6WwM ycnoBmA pernameHTmpat
M3/TbY4BAHETO HA TENIEBUSNOHHM TbProBCKM CbObLLEHNMA
B8 nporpamute bTV, bTV Cinema, bTV Comedy, bTV
Action, bTV Story, RING 1 gpyru nporpamu, B ciyyai ve
6baoaT  cb3pgafeHM  BMNOC/AeACTBME,  KOUTO  ca
cobcrBeHocT Ha ,6TB Megua pyn” EA/l, KakTo 1 B
nporpamute, cobCTBEHOCT Ha TPETU INLaA, B KouTo ,,6TB
Megua lNpyn” EAl uma npaso 4a npofasa NporpamHo
BpeEMe 3a M3MbYBAHE HA TENEBU3NOHHM TbPrOBCKM
cbobueHnA, HapuyaHu no-gony obwo ,nporpamun” u
nooTAeHo ,nporpama”.

(2) ObwuTe ycnosua ca 3agbaxkuTenHu 3a ,,6TB Meaua
fpyn” EA[, HapuyaHo Mo-HaTaTbK 3a KpaTKocT
,MEONA” U HeNHUTEe KNMEeHTU - peKknamogaTtenu u
PEKNAMHM areHuMn (nocnegHUTe HapUYaHW no-
HaTaTbK 3@ KPATKOCT Cropes, KOHTEKCTA ,,areHuma” uam
yareHumn”). Knuentute Ha MEOUATA ygoctoBepnasaT
cbrnacueTto cv 1 npuemat ObwmTe ycnosusa ¢ noanuca
CWM NoA WHAMBMAYaNeH MNWUCMEH [OroBOP MAM C
Bb3/1araHeTo 33 M3/byYBAaHE Ha TENEeBUM3NOHHO
TbProBcKo cbobuieHne. KaneHTUTe ca 3anosHatu, ye
Aencreawmute Ob6wm ycnosua ce nybavKysaT M ca
OOCTbMHU Ha yeb-caiTa Ha
MEOUATA:http://www.btv.bg/reklama/dokumentacia
/.

Yn. 2. (1) TeneBM3MOHHUTE TbProBCKM CbOBLIEHMA ce
M3NbYBaT MO Bb3/AraHe Ha peKknamogaten cpewy
3ansalaHe Ha Bb3HarpaxkaeHue, onpeaeneHo cnopes
yroBOpKuTe Ha WUHOUBUAYaANHUA [0roBop,
aevicteawata MoanTuKa 3a npoaaxba Ha TB Tbproscku
cbobueHma Ha MEAMATA wu  HactoAwmte O6Wwm
ycnoBums.

(2) TeneBM3nMOHHMTE THProBCKM CbOBLIEHMA CneaBa aa
NPeACTaBAT CTOKW W/MAN yCAyrM W/ManM TbProBCKM
MapKK, cObBCTBEHOCT CaMO Ha peknamogzartens, Uau
TaKMBa, 3a KOWTO CbLUMAT MMa OTCTbMEHO MPaBO Ha
non3BaHe, BKAOYMUTENHO, 33 PEKNama U TENEBU3NOHHO
M3NbYBaHe BbB Bb3/10’KEHOTO TbPrOBCKO ChObLLEHME.

(3) B cnyyaii ye 6b4aT peknamupaHun 3aegHo NoBeye oT
eAHa MapKa, ycayra waM NpoAayKT Ha pasivyHM
peknamopaTenu, ce 3annalla 3asuLLIEeHNeTo no Y. 25,
an.1,1.7.

Yn. 3. (1) OnepaTMBHOTO 06CAYKBaHe, KaKTO U
NO3ULMOHNPAHETO Ha AOrOBOPEHUTE TEeNEeBM3NOHHMU
TbProBCKM CbOOLLEHMA, Ce OCbliecTBaBa OT OTAeN

GENERAL SALES RULES
for broadcasting TV commercial communications by
BTV Media Group EAD

I. General principles and subject

Art. 1. (1) The present General Sales Rules regulate the
broadcast of TV commercial communications on the
channels bTV, bTV Cinema, bTV Comedy, bTV Action,
bTV Story, RING and any other channels in case such are
launched in future, owned by BTV Media Group EAD, as
well as on the channels, owed by third parties, in which
BTV Media Group EAD has been granted rights to sell
program time for broadcasting TV commercial
communications, hereinafter collectively referred to as
“channels” and individually referred to as “channel”.

(2) These General Sales Rules are obligatory for BTV
Media Group EAD, hereinafter referred to as “MEDIA”
and its clients — advertisers and advertising agencies
(the latter referred to according to the context “agency”
or “agencies”). The clients of the MEDIA confirm their
consent and acceptance of the General Sales Rules by
signing an individual written contract or by assigning the
broadcast of a TV commercial communication. The
clients are aware that the effective General Sales Rules
are published and are available on the web site of the
MEDIA: http://www.btv.bg/reklama/dokumentacia/.

Art. 2. (1) The TV commercial communications shall be
broadcasted upon assignment by an advertiser against
payment in compliance with the provisions set forth in
the individual contract, the effective TV Sales Policy of
the MEDIA and the present General Sales Rules.

(2) The TV commercial communications should present
goods and/or services and/or trademarks which are the
sole property of the advertiser, or such, for which the
latter has obtained right of use, including for advertising
and TV broadcast in the assigned commercial
communication.

(3) In case more than one trademark, service or product
of different advertisers are being jointly advertised, the
surcharge under art. 25, para. 1, item 7 shall be payable.

Art. 3. (1) The operational processing as well as the
positioning of the agreed-upon TV commercial
communications shall be carried out by the MEDIA’s




,fpogax6bu” Ha MEOUATA. T[nawaHuAata 3a
M3/bYBAHETO Ha TeNIeBU3MOHHU TbPTroBCKM CbObLLEHUSA
ce u3BbpwBa no bHaHKoBaTa cmeTka Ha MEAUATA,
rnocoyeHa B LOrOBOPA UM B CbOTBETHATA daKTypa.

(2) B oTHoweHuATa cu c¢ MEAMATA, cBbp3aHM C
NAAHWPAHETO, NO3ULMOHMPAHETO M U3NbBYBAHETO Ha
TbProBCKUTE CHbOOLWEHMA B NPOrpamuTe U C TAXHOTO
3an/alaHe, BCEKM peKsamogaTten MoxKe fa MoJs3Ba
NocpeaHNYecTBOTO Ha PEKIAMHa areHums.

(3) B cnyyait ye cTpaHu NO MHAMBUAYANHUA AOrOBOP Ca
peknamoaaTen u peknamHa areHuma, peknamogatenat
M peKNamHaTa areHuusa ca CoAMAApHO OTFrOBOPHM 3a
nnawaHuaTa, obesweTeHnATa W HEYCTOWKUTe,
ABIXKUMUM N0 JoroBopa v HacToawmTe O6Lwm ycnosums.
(4) MEOUATA He AbMKM  3aniawaHe  wuau
Bb3HarpaxgeHue Ha areHumAaTa.

Yn. 4. (1) PeknamHa areHuusa, KOATO CKAOUM C
MEOUATA poroBop 3a M3nbyYyBaHE Ha TbProBCKM
cboblIeHMA Ha peknamogaTen, cieaBa Aa Aenosmpa B
otaen ,Mpoaaxbu” Ha MEAUATA nucmeH OOKYMEHT
(eb3naraTtenHo nucmo), nognucaH OT areHUMATa w
peknamopaarens, ypes KOWTO ce Bb3/1ara
OCDLLLECTBABAHETO HA  pPeKNamHa  AeWHOCT MU
NPOBEXKAAHETO HA PEKNAMHU KaMMaHWW B efHa Uan

noseye nporpamm OT WMMETO Ha CbOTBETHUA
peknamogaren.

(2) B [AOOKymeHTa 3a4b/KMTENHO Cce  yKaseaT
TbPrOBCKMTE MapKM UM NPOAYKTUTE, npeameT Ha
peknammMpaHe, KaKTO M CPOKbT Ha  Bb3jaraHeTo.

O6paseL Ha Bb3/1araTeHO MMCMO, KOETO CneABa Aa ce
npeactaBn oT areHuuata B otgen ,Mpoparkbu” Ha
MEAOUATA npeamn HayanoTo Ha MbpsBaTa KamnaHuA oT
nepuoAa Ha Bb3/laraHeTo, € HepasgesHa 4acT oT
HacToAwmTe O6LM ycnoBuA.

Yn. 5. (1) MEOUATA npeanara Ha CBOUTE KAMEHTU
TenesusnoHHM naketu (TB nakeTu), c rapaHTMpaHe Ha
PEeWTUHr TOYKM 3a CTaHZapTHa peknama (Kaunose),
BKAOYBaWM onpegeneHn ot MEOUATA nporpamu B
3aBUCMMOCT oT nsbpaHara uenesa rpyna.
MpepnaraHute ot MEAUATA TB nakeTn ce noco4vsaT B
AevictBawata MoanTuKa 3a npoaaxba Ha TB TbproBcKu
cbobueHma Ha MEAMATA (no-gony ,MonantuKa 3a
npogax6a“). KnneHtute morat ga n3bupat msmerkay
onpegeneHnte TB naketn (6e3 BbB3MOXKHOCT 3a
W3KOYBAHE MM AOMb/IBaHE HA Nporpamu) 3a ceoute
KamnaHun. MEOUATA wmma npaBo pa obaAsABa
npomeHu B uenesute rpynu u/mam TB naketw,
BK/IIOYUTENIHO, HO HEe CcaMo, Jda  W3K/4Ba
cblecTByBalwy U/ mam ga nobass HOBU.

Sales Department. The payments for the broadcasting of
TV commercial communications shall be made to the
MEDIA’s bank account, set forth in the contract or in the
respective invoice.

(2) In its relationships with the MEDIA, related to the
planning, positioning and broadcasting of the
commercial communications on the channels and the
payment thereof, each advertiser may use the
intermediation of an advertising agency.

(3) In case that advertiser and advertising agency are
parties to the individual contract, the advertiser and the
advertising agency shall be jointly responsible for the
payments, the compensations and the penalties due
under the contract and these General Sales Rules.

(4) The MEDIA shall owe no payment or remuneration
to the agency.

Art. 4. (1) Advertising agency that has concluded a
contract with the MEDIA for broadcasting of commercial
communications of an advertiser, has to submit to the
MEDIA’s Sales Department a written document
(authorization letter), signed by the agency and the
advertiser, assigning the carrying out of advertising
activity and the conduction of advertising campaigns on
one or more channels on behalf of the respective
advertiser.

(2) In the document should be specified the trademarks
and products, subject of advertising and the period of
the assignment. A template of the authorization letter
which has to be presented by the agency to the MEDIA’s
Sales Department before the beginning of the first
campaign from the period of the assignment is
inseparable part of the present General Sales Rules.

Art. 5. (1) The MEDIA offers to its clients TV channels
bundles (TV bundles), with rating points guarantee for
standard advertising (spots), which include TV channels
defined by the MEDIA according to the selected target
group. The TV bundles offered by MEDIA are specified
in the effective TV Sales Policy of the MEDIA (hereinafter
referred to as the “Sales Policy”). The clients may choose
from the specified TV bundles (without possibility of
excluding or adding channels) for their campaigns. The
MEDIA has the right to announce changes in the target
groups and/or TV bundles, including but not limited to,
excluding existing ones and/or adding new ones.




(2) BbB BCWMYKM nporpamu oOT gageH TB naker,
MEOUATA rapaHTMpa PeuTUHT TOYKM 33 CTaHZapTHA
peknama (knunose) Ha 6a3a 30-ceKyHOEH Kaun.
l[apaHTMPaAHETO Ha PEUTUHI TOYKM e Ha 6asza obuy
KpaeH Opoli 3afBeHM, NJATEHW W PECMEKTUBHO
rapaHTUPaHW PENTUHT TOYKM Ha PeKNamMHa KamnaHus
Ha peknamopaTten B NPOrpamuTe, B KOMTO € 3asaBeHa
peKknama, npu KOeTo Te ce KOMMeHCMpPaT B3anMHO.

(3) KomneHcaumu 3a HeAOCTUTHATU PEWTUHT TOYKK Ce
NpaBAT B PaMKUTE Ha CPOKa Ha Bb3/1araHe, pecn. CPoKa
Ha CKAloYeHMA wHAMBUAYaneH poroBop. KpasaT Ha
KamnaHusTa ce cbobuwasa Ha MEAMATA KbMm MOMEHTa
Ha 3aABABAHETO W, B C/ly4ai Ye e NofafeHa Ha YacTn u
KOraTo M3/1M3a U3BbH KasieHgapeH mecel. B cnyyai Ha
HeOCTaBeHM PEUTUHT TOYKM (N0 CMMCBAA Ha an. 2 no-
rope) MEOUATA He npeusuncnssa, pecn. He
Bb3CTAHOBABA CyMM NO 3asABeHaTa M Beye M3NbyeHa
peKksaMHa KaMMaHuA, a c/ief Kpas Ha KamnaHuaTa
peknamogaTtenat we 6bae  KOMMNEHCUpaH 3a
HeOCTaBeHUTE PEUTUHI TOYKM (A0 AOCTUraHe Ha
6loayKeTa Ha 3aABeHaTa U Beye M3NbYEHA KamnaHus),
KaTO HEAOCTaBEHUTE PEWTUHT TOUKM Ce OCTOMHOCTABAT
cnopes, NPUAOXKMMATa LEHa Ha PeuTUHr TOouKa 3a
MeceLa Ha U3 bYBaHe Ha KOMMeHcauunTe.

(4) B cnyyaih 4e nporpamuTe A[OCTaBAT noseye

aKTya/iHU  PEeNuTUMHI TOYKM OT Te3W, KOMTO ca
rapaHTMpaHM no Tapuda, peknamogaTtenat wan
areHUMATa He  3anfawart  3a  AOMbJAHUTENHO

aKyMy/IMpaHUTE PENTUHT TOYKM KaTo, B 3aBUCMMOCT OT
npeusnb/iHeHneTo, A0 2%  Hag  3aABeHUTe
rapaHTMpPaHW PEnTUHI TOYKM, HO He MnoBeye OT
OOMbAHUTENHO aKyMYJ/IMPAHUTE, LLe Ce 3a4uTaT npu
€BeHTYa/IHN KOMMEHCAUUN HA HeLOCTUTHATU PEUTUHT
TOYKM B PAMKUTE Ha CPOKa Ha Bb3/araHe, pecn. Cpoka
Ha CKIIOYEHMA UHAMBUAYANEeH [0roBop CblAacHO
NoCcoYeHoTO B an. 3.

(5) KomneHcaTopHUTE U3NBbYBAHUA CE MO3ULMOHMPAT
ot MEOUATA cnepn yBegomasaHe Ha peknamogaTens,
pecn. areHuuATa.

(6) MEAWATA npepnara Ha KAMEHTUTE CU U
Bb3MOXHOCT 3a 3akynyBaHe Ha 30-ceKyHAHO
m3nbyBaHe B nporpamu bTV, bTV Action, bTV Cinema,
bTV Comedy, bTV Story u/uau RING, npu KoeTo He ce
rapaHTMpaT PeuTUHr TOYKW. PeNTUHI TOYKM He ce
rapaHTMpaT U 3a BCUYKM GOPMM HA TENEBU3UOHHMU
TbProBCKMN CbobLEeHNs, 06EKT Ha oTAeNHa Tapuda 3a
CMOPTHM MbPBEHCTBA/CHOUTHA.

Yn. 6. (1) MEOUATA npepnara Ha KANEHTUTE CU
M3NbyYBaHE Ha PasiMyHM  GOPMM Ha TbProBCKM
CbobleHMs, KaTo Hamp.: pPeknamHuM  Kaunose
(cnoToBe), CMOHCOPCKWM  3acTaBKM, Te/NleBU3MOHEH
nasap, NO3MLMOHMPAHE Ha NPOAYKTU U Ap., KaKTO U

(2) In all channels from a given TV bundle the MEDIA
guarantees rating points for standard advertising (spots)
based on a 30-second spot. The guarantee of rating
points is based on the total final number of ordered and
paid and respectively guaranteed rating points per a
campaign of an advertiser on the channels on which the
advertisement has been ordered, whereas they shall be
mutually compensated.

(3) Any deficiency in rating points shall be compensated
within the term of the assignment, resp. the term of the
concluded individual contract. The end of the campaign
shall be reported to the MEDIA at the time of its
assignment, in case it is submitted in parts and when
expended beyond a calendar month. If any rating points
remain undelivered (within the meaning of para. 2
above), the MEDIA shall not recalculate, resp. shall not
refund amounts under the assigned and already
broadcast advertising campaign, but after the end of
the campaign the advertiser shall be compensated for
the undelivered rating points (until the budget of the
assigned and already broadcast campaign is reached),
whereas the undelivered rating points shall be valued
according to the applicable price per rating point for the
month of broadcasting the compensations.

(4) If the channels deliver more actual rating points
than those guaranteed in the current Rate card, the
advertiser or the agency shall not pay the extra
accumulated rating points and, depending on the
overperformance, up to 2% above the ordered
guaranteed rating points, but no more than the
additionally accumulated ones, will be taken into
account in case of eventual compensations for
undelivered rating points within the term of the
assignment, resp. the term of the concluded individual
contract, as specified in para. 3.

(5) The compensation broadcasts are positioned by the
MEDIA after notifying the advertiser or agency.

(6) The MEDIA offers to its clients possibility to buy 30”
airings on the channels bTV, bTV Action, bTV Cinema,
bTV Comedy, bTV Story and/or RING, wherein rating
points are not guaranteed. Rating points are not
guaranteed also for all types of TV commercial
communications, subject to a specific Rate cards for
sports championships/events.

Art. 6. (1) The MEDIA offers to its clients broadcasting of
various forms of commercial communications, such as:
advertising  spots  (spots), sponsorship  tags,
teleshopping, product placement, etc. as well as the
elaboration and/or broadcasting of paid reports.




uspaborsaHe un/man
penopTaxu.
(2) MEOAMATA npeanara Ha KNMEHTUTE CU U U3NTbYBAHE
Ha Apyrn (anTepHaTMBHW) peknamHu Gbopmu, KoraTo
TAXHOTO M31bYyBaHe He MPOTUBOPEYM Ha 3aKOHa,
[obpaTta NPaKkTUKa M Ha CbOTBETHOTO NpeaaBaHe.
(3) KaTo yacT oT 0b6Cc/y*KBaHETO Ha CBOMTE KAWEHTU
otaen  “Mpopaxbu” Ha MEOAUATA  u3pasa
cepTMdMKaTK, YyAOCTOBEPABALLM M3NBYBAHMATA Ha
peknamogaTtensa 3a Meceua B NporpamuTe Ha
MEOUATA. CepTudukaTeT 33 peknamogatensa ce
M3MpaLa no eNeKTPOHeH MbT (CbrAacHO OMMUCAHOTO B
yn. 15 no-gony) [0 AMue-npeacTaBuTen  Ha
peknamogaTtena WAM areHuuAta, KOeTo Aenosmpa
3anaskute B oTtgen ,Mpopaxbu”, a nNo MUcCKaHe Ha
KNMEHTA — 1 NO Kypuep.
(4) 3a wusBbpweHute ycnyrn, MEOUATA un3pasa
npeasuaeHnTe B 3aKOHa AaHbYHWM AOKYyMeHTU o 30-To
YMCIO Ha Mecela 3a NpefoCTaBeHUTe npe3 meceua
ycnyrn.  Te3an  OOKYMEHTM ce  u3npawat Ao
peknamoaaTensa uau areHuMaTa no Ha4umHa, onucaH no-
aony:

1. no peaa Ha un. 15 o1 HacToAwMmTe O6WM ycnosus;

2. upes cucTemarta e-invoice (wWww.e-invoice.bg) ao
JiMuaTa 3a KOHTaKT no 4n. 15 oT HactoawuTe O6wm
ycnoswms.

n3nbvyBaHe Ha nnateHun

Yn. 7. MEAUATA npepnara speme 3a M3abyBaHe Ha
TbProBCKM CbOOLLEHUA BBB BCUMYKM MpeaaBaHua oT
nporpaMmuTe CcuU, C M3KAKOYEHME Ha Te3n, B KOUTO
W31 BbYBAHETO Ha TENIEBU3MOHHU TbProBCKM CbOobLLEeHUsA
e 3abpaHeHo.

Il. USUCKBAHUA KbM CbAbPKAHNETO HAa TbProBCKUTE
cbobLeHns. Bb3naraHe U rapaHuum

Yn. 8. (1) PeknamopaTtenaT v areHuMATa rapaHTMpar, ye
TbProBCKMTE  CbOOLLEHMA, KOMTO 3asaBABaT 3a
M3NbyBaHe:

1. causpaboTeHn B CbOTBETCTBME CbC 3aKOHa 3a
paguoTto u TenesmsusTa (3PT), 3aKoHa 3a aBTOPCKOTO
npaBo W cpoaHuTe My npasa (3AlMCM), 3akoHa 3a
MapKuTe 1 reorpadpckuTe o3HayeHma (3Mr0), 3akoHa
33 3alUMTa Ha KOHKypeHumATa (33K), 3akoHa 3a 3awmTa
Ha noTtpebutenute (33M), 3akoHa 3a 3gpaseTo (33),
3aKoHa 3a xasapTa (3X) M ocTaHasoTO MNPUIOHKUMO
3aKOHOAATE/ICTBO;

2. ca u3paboTeHn B cboTBeTCTBME C “KogeKce 3a
nosefeHne OTHOCHO MepPKUTE 33 OLEHKa, O3Ha4YaBaHe
W OrpaHnYaBaHe Ha A0CTbNa A0 NpeaaBaHUsA, KOUTO ca

He6ﬂal'0I'IpV|F|THVI nnn Cb3aaBaT OnacHOCT oT
yBpexgaHe Ha ¢M3M‘4€CKOTO, NCNXN4YeCKkoTo,
HPaBCTBEHOTO VI/MHI/I COUMANHOTO pa3BuUTHUE Ha

(2) The MEDIA also offers to its clients broadcasting of
other (alternative) advertising forms when their
broadcasting is not in conflict with the law, good
practice and the respective program.

(3) As part of the services provided to its clients, the
MEDIA’s Sales Department issues certificates attesting
the monthly broadcasting of the advertiser on the
MEDIA’s channels. The certificate for the advertiser shall
be sent via e-mail (as described in art. 15 below) to the
person-representative of the advertiser or the agency,
who submits the orders to the Sales Department, and at
the client's request — also via courier.

(4) For the services provided MEDIA issues tax
documents required by law, until the 30th day of the
month, for the services provided during that month.
These documents shall be sent to the advertiser or the
agency as follows:

1. under the procedure of art. 15 herein;
2. using the e-invoice system (www.e-invoice.bg) to
the contact persons under art. 15 herein.

Art. 7. The MEDIA offers advertising time for
broadcasting of commercial communications in all
programs on its channels, except where TV commercial
communications’ broadcasting is prohibited by law.

Il. TV commercial communications’ content
requirements. Assignment and guarantees

Art. 8. (1) The advertiser and the agency guarantee that
the TV commercial communications ordered to be
broadcasted:

1. Areproduced in accordance with the Radio and
Television Act, the Copyright and Related Rights Act, the
Trademarks and Geographic Symbols Act, the
Competition Protection Act, the Consumer Protection
Act, the Health Act, the Gambling Act and the other
applicable legislation;

2. Are produced in accordance with the “Code of
conduct on the measures to assess, label and restrict
access to programs that are adverse to or pose a risk of
impairing the physical, mental, moral and/or social
development of children”, developed and adopted by




peuata”, nspaborteH 1 npuet ot CbBeTa 32 €/16KTPOHHU
Meauu Ha OCHoBaHue un. 17a ot 3PT;

3. ca wu3paboTeHM B  CbOTBETCTBME C
HauuMoHanHUTE €TWMYHM npaBuaa 33 peknama U
TbProBCKa KOMYHWKaLus, pa3paboTeHn ot CapyKeHue
"HaumMoHaneH cbBeT 3a camoperynaums";

4. ca u3paboTeHn B cboTBETCTBME € EAMHeH
CTaHZapT 3a peryfaums Ha HMBATa HA 3BYKa B
peKknamata, NnpueT B MHAYCTPUATA C NOAMUCBAHETO HA
O6wo crnopasymeHue 3a peryivMpaHeTo Ha 3ByKa Ha
peknamute ot 06.02.2013 r. mexay CaopyxeHue
"Acoumauna Ha BbArapckuTe Paamno M TeNeBU3NOHHU

onepaTopu-A6PQ", CapyxeHue "Bbarapcka
acouMauma Ha KOMYHMKAUMOHHUTE areHumu" u
CopykeHune "bbarapcka acoumaumn Ha

peknamogatenute”.

(2) PeknamopaTenaT M areHumATa rapaHTUpaT, 4e
TbPrOBCKM CbOOLIEHMA 33 XpaHUM W HAMNWUTKW,
CbObP)KAWM XPAHUTENHM CbCTAaBKM W BeELLECTBA C
XpaHuTeneH unu dusmnonornyeH edekTt, no-cneymanHo
CbObPXKAWM  MA3HUHM, TPAHCMACTHU  KUCEAUHM,
CON/HATPUIN M 3axap, YMATO NpPeKomepeH npvem B
XPaHUTENIHUA PEXMM HE e NPEenopbYUTEsIEH, B KOUTO
KaToO W3MbAHUTENM y4yacTBaT Jeua, OTroBapAT Ha
BCMYKM MPUIOKMMMN HOPMATUBHU U3UCKBAHUA, NMPUETU

€TMYHM npaBuia 33 peknama W TbProscKa
KOMYyHMKauMa W gobpu npakTMkM B 6paHLa.
Peknamogartenat W areHuuata rapaHTMpaT, 4ye B

TbProBCKMN CbObLEHNA 33 FeHeTUYHO MoaudULnpaHn
XpaHu, He y4acTBaT geua.

(3) Peknamopartenat u areHuMATa rapaHTMpart, ye C
M3NbYBAHETO Ha npeaocTaBeHNUTe  TbProBCKM
CbOobLLLEeHMA B NPOrpaMnTe He Ce HapyLlaBa NpaBaTa Ha
TPeTu Anua 1 Ye ako NoA0H6HU NPeTeHLUNN Bb3HUKHAT,
LLLe MM yA0BNETBOPABAT M3LLANO0 U 33 CBOA CMETKa.

Yn. 9. (1) Bb3naraHeTo Ha M3ABbUYBAHETO Ha KOHKPETHO
TbProBCKO cboblueHne ce M3BbPLUBA oT
peknamogatens u/van areHuusaTa CbC 3aABKa 3a
M3NbyBaHe, M3NpaTeHa Ype3 e/IeKTPOoHHa nola Ao
otaen ,Mpoaaxbu” Ha MEAUATA. 3asBkaTa cnegga Aa
6bAe usnpaTeHa B CPOK HaM-KbCHO A0 2 (ABa) NbAHK
paboTHK AHWM Npeau AaTaTa Ha U3NbYBaHe, B NPOTUBEH
cyyam ce npwaara  HagueHKaTa 3a eKCrnpecHo
3anaBABaHe Ha U31bYBaHMA cbraacHo yn. 25, an. 1, 1. 10.
EnekTpoHHaTa pasmsiHa Ha U3SIBIEHMA U AOKYMEHTU ce
M3BbpwBa cbobpasHo npeasuaeHoto B uya. 15 no-
aony.

(2) B cnyyaute, Korato 3asBKaTta no an. 1 npeaxoxaa
noAnuceaHe Ha UHAMBUAYANEH AOTOBOP, CTPAHUTE ce
cbrnacssaT, ye A0 NOAMNUCBAHETO Ha MHAMBUAYANHUSA
OOroBop uie ce npwnara TapudaTa, BaingHa KbM
MOMEHTa Ha wu3nbyBaHeto. C wu3MNpallaHeTo Ha

the Council for Electronic Media on the grounds of art.
17a of the Radio and Television Act;

3. Are produced in accordance with the National
ethical rules for advertising and commercial
communication, developed by the National Council for
Self-Regulation;

4. Are produced in accordance with the Unified
standard on the regulation of the sound level in
commercials, adopted by the industry with the executed
General Agreement on the regulation of the sound level
in commercials as of 06.02.2013, between the
Association of Bulgarian broadcasters — ABBRO, the
Bulgarian Association of Communications Agencies and
the Bulgarian Association of Advertisers.

(2) The advertiser and the agency guarantee that TV
commercial communications for foods and beverages,
containing nutritional components and substances with
nutritional or physiological effect, especially those
containing fats, trans-fat acids, salt/sodium and sugar,
the excessive consumption of which is not
recommended, in which children are featured, are in
compliance with all applicable legal requirements and
the accepted ethical rules for advertisement and
commercial communication and good practices. The
advertiser and the agency guarantee that in TV
commercial communications for genetically modified
foodstuffs children are not featured.

(3) The advertiser and the agency guarantee that via the
broadcasting of the submitted TV commercial
communications on the channels no third parties’ rights
are violated and if any such claims arise, they shall fully
compensate them at their own expense.

Art. 9. (1) The advertiser and/or the agency shall assign
the broadcasting of a specific TV commercial
communication by sending a broadcast order to the
email address of the MEDIA’s Sales Department. The
order shall be sent not later than 2 (two) full working
days before the broadcasting date. Otherwise, the
surcharge for urgent order of airings stipulated in art.
25, para. 1, item 10 shall apply. The electronic exchange
of statements and documents shall be carried out
according to the stipulations of art. 15 below.

(2) In the cases when the order under para. 1 precedes
the signing of an individual contract the parties agree
that until the individual contract is signed, the Rate card
valid at the time of broadcasting shall apply. By sending




3anBKaTa peknamoaatenat  u/uanm  CbOTBETHO
areHumMATa AeKNapupaT CbracMeTo CU C HaCcToALMUTe
O6ww ycnosus.

(3) Peknamopatenat u areHuusATa rapaHTMpaTt npeg
MEOUATA  Heob6e3noKoABAHOTO  M3/1bYBaHE Ha
Bb3/10XKEHNTE TbPrOBCKMN CbODLLLEHUS U C Or/les, Ha ToBa
noemaT 3agb/IKEHMETO, Npeau QAa BbB3NOXKAT 3a
M3NbYBaHE B MNPOrpaMmmTe KOHKPETHO TbProBCKO
cboblleHMe, f[a ce  yBepAT  HaMmb/HO, 4e
peknamopaTensr:

1. uma 3aKOHOBO, AOrOBOPHO MM OTCTBLMEHO MO
OpYr neraneH HauyuH NpaBo Aa peknamupa NPoayKTa,
ycayrata  WMAM  MapKaTa, 4YMeTo  TesleBM3MOHHO
TbProBCKO CbobLLEHME Bb3ara ga 6bae U3nbyeHo;

2. MMa 3aKOHOBO, AOrOBOPHO UM OTCTbMEHO NO
OpYyr NneraneH HayuH npaBoO fJa M3Mos3Ba  3a
TE€N1EBM3MOHHO M3TbYBAHE BKIOYEHUTE B TbPrOBCKUTE
CbobueHMA TpadUUHM U CNOBHU MapKWU, PEKNaMHU
LEBU3U U NOCNAHUA, MYy3UKaNHU, INTEPATYPHU U ApYTY
3alWMTEHM NPOU3BEAEHUA, KaKTO M obpasuTe Ha
NMuaTta, peKknaMmupallM  NpogykTa, ycayrata  uUau
MapKaTa;

3. e ypeaun wn3uAN0 B3aUMOOTHOLUEHUATA CW,
BK/IIOYUTENIHO MO M3MOA3BAHETO U MMYLLLECTBEHUTE, C
aBTOPUTE Ha TbProBCKUTE CbOOLLEHUS, NPeaoCTaBeHN
33 TENEeBU3MOHHO W3/bYBAHE U C BCUYKU ApYrU
HOCMTENIN Ha aBTOPCKM M CPOAHW NpaBa, YUUTO
npou3BeaeHna U U3NbJAHEHUA Ca BKIKOYEHU B TAX, B
CbOTBETCTBME C n3ncKkBaHmATa Ha 3AMNCI u octaHanoTto
NPUAOKMMO 6brapPCKO 3aKOHOAATE/ICTBO;

4. e nonyymn OT HOCUTENUTE Ha npaBa Mo
npegxoaHata TOYKA unm OT  CbOTBETHUTE
YMBb/HOMOLLEHM OT TAX OPraHU3aunmn 3a KOJIEKTUBHO
ynpaB/iieHMe Ha npaBa, BCUYKM Heobxoanmu
pa3peleHns 3a N3NON3BAHETO Ha Cb3AaAeHUTe OT TAX
06€eKTu Ha aBTOPCKO M CPOAHM NpaBa 3a Te/IeBU3MOHHO
M3NbYBaHE B MPOrpamuTe 33 BCMYKM HAUYMHM Ha
TAXHOTO M3/MbYBaHe, MNpefaBaHe W NpenpenaBaHe,
BK/IIOYNTE/IHO B €/IEKTPOHHU CbOBLLMTENNHM MPEKM Ha
TpeTM Avua M e 3anaaTun  npeaBapuTesiHO 33
TeNEBM3MOHHOTO MM M31b4Y4BaHE B CbOTBETHUTE
nporpamu, npegnaraHn ot MEUATA;

5. e NoNoXWA rpuxkaTa Ha Ao6bp Tbprosed, Taka
ye TbProBCKOTO CbObLLEHME, KOETO Ce NPenoCcTaBs 3a
M3byBaHe, Oa e Wu3paboTeHO B CbOTBETCTBUE C
n3nckBaHmATa Ha 3PT, 3ATCIHM, 3311, 3MTO, 33K, 33, 3X
n OCTaHaNnoTo NPUIOKMMO 6barapcko
3aKOHOAATE/NCTBO.

(4) Peknamopatenat m obcnykeawarta ro areHuwms,
CoONMMAapHO noemaT 3a CBOA CMeTKa UuanaTa

the order, the advertiser and/or the agency declare their
acceptance of these General Sales Rules.

(3) The advertiser and the agency guarantee to the
MEDIA the undisturbed broadcasting of the assigned TV
commercial communications and for this purpose they
undertake the obligation before ordering the broadcast
of a particular TV commercial communication on the
channels to make sure that the advertiser:

1. has legal, contractual or granted in any other legal
way right to advertise the product, service or trademark
whose TV commercial communications it orders for
broadcasting;

2. has legal, contractual or granted in any other
legal way right to use for TV broadcasting the graphic or
verbal trademarks, advertising slogans and messages,
musical, literary or other copyright protected works,
incorporated in the TV commercial communications, as
well as the images of the people advertising the product,
service or the trademark;

3. has fully settled its relations, including those
concerning the usage and proprietary rights, with the
authors of the commercial communications provided
for TV broadcasting as well as with all other holders of
copyright or related rights whose works and
performances are included in the materials as per the
stipulations of the Copyright and Related Rights Act and
all other applicable Bulgarian laws;

4. has received from the right-holders mentioned in
the previous item or from the authorized organizations
for collective management of copyrights all necessary
permissions for using the objects of the copyright or
related rights created by them for broadcasting on the
channels for all means of their broadcasting,
transmission and retransmission including in third
parties” electronic communication networks, and that it
has paid in advance for this broadcasting in the
respective channels, offered by the MEDIA;

5. has taken care, as a good trader, for the TV
commercial communications submitted for
broadcasting to be produced in accordance with the
regulations of the Radio and Television Act, the
Copyright and Related Rights Act, the Consumer
Protection Act, the Trademarks and Geographical
Symbols Act, the Competition Protection Act, the Health
Act, the Gambling Act and all other applicable laws in
Bulgaria.

(4) The advertiser and its serving agency, jointly accept
at their own expense the full responsibility if any claims




OTFOBOPHOCT, aKO BCNEACTBME HApYLLUEHUE HA HAKOSA OT
ropHuTe rapaHuuu no yun. 8 u 9 kem MEOUATA nnm Kom
Tpeto nuue, cobCcTBEHMK Ha nporpama, 6Obaat
npeasBeHU KaKBUTO U Aa 6UI0 NpeTeHumu.

(5) Korato noroBopbT € CKAKYEH CaMO C peknamHa
areHuMa, rapaHUMnTe 1 3a4bAXKeHNATa no Yn. 8 n 9 ce
noemart OT HeA MO OTHOLWEHWEe CbAbpPXKaHMETO Ha
TbProBCKUTE cbobLLeHunA Ha CbOTBETHUSA
peknamoparten, NnpeAoCcTaBeHM Ypes Hed 3a U3bUBaHe
B Nporpamure.

Yn. 10. (1) B cnyyait ye n3nbYBAHETO HA TENIEBU3NOHHO
TbProBCKO CbObLLEHNE ce NpeLeHW OT perynatopex
opraH KaTo  HapyweHuve  Ha  [AelCTBaWoTo
33aKOHOAATE/ICTBO U TOM HanoXn Ha MEAUATA nan Ha
Tpeto mue, cobCTBEHMK Ha nporpama,
aAMMHUCTPATUBHO-HAKa3aTeHa CaHKLMA,
peknamopatenaT UM obcay:KBaw@aTa o areHumn
CO/IMAAPHO MOEMAT 33 CBOA CMETKA 3aniallaHeTo Ha
MMYyLLLECTBEHATA CaHKUMA.

(2) MEOUATA yBegomnaea CBOEBPEMEHHO
peknamopaTtena W areHUMATa 3a 3anoyBaHeTo Ha
aflMMHUCTPATMBHO-HaKasaTe/Ha npoueaypa — no
€/IeKTPOHHa MNoLa C eJIEKTPOHHO M3AB/JIEHUE, CbIIaCHO
OMNMCaHoTO B Y. 15 no-gosy - olle Npu nosy4aBaHeTo
Ha QKT 3a YCTaHOBABAHe HA aAMWHWUCTPATUBHO
HapyLLeHue.

(3) PeknamopatenaT u areHuMATa MMaT NpasBo Ada ce
BK/IIOYAT Upe3 CBOM NpouecyaneH npeacrasuten B
aflMMHUCTPATUBHO-HaKa3aTe/IHOTO U cbaebHoTO
NPOW3BO/ACTBO MO CbOTBETHMA aKT Ha perynaTopa, ako
W [OOKOJKOTO TaKoBa y4yacTMe B MPOM3BOACTBOTO €
Bb3MOMHO CbI/IACHO MPUIOKMMOTO MPOLLECYasHO
npaso. B cnyyalt ye nocnegHuTe He yMbJHOMOLLAT
CBOM nNpeacTtaBuTes, He Morat cnesj ToBa Aa
npeTeHaMpaT, Yye MHTepecbT MM He e 6bun pobpe
3aluTeH oT npeacTasmtena Ha MEAUATA.

(4) KoraTo p0roBOpbT € CKAKYEH Camo C peksamHa
areHumn, Mo OTHOWEHMEe Ha areHuuATa ce npwuaara
HacToAWMAT 4ya. 10, BKAOYMTENHO areHumaTa Hocu
OTFOBOPHOCT 33  3anjalWaHe Ha  Ha/NoXeHa
MMYLLECTBEHA CaHKLMA U MMa NpaBaTa Aa ce BKAYK B
aAMUHUCTPATUBHO-HAKa3aTeNHOTO U CbaebHOTO
NPOM3BOACTBO MO an. 3 Ha TO3M YNEH, aKO U AOKOIKOTO
TaKoBa y4yacTMe B MPOM3BOACTBOTO € Bb3MOMKHO
CbIACHO MPUIOKMMOTO NPOLECyanHO NPaso.

IIl. Mo3nunoHupaHe n nsnbuyBaHe

Yn. 11. (1) 3asBKUTe 3a M3NbUYBaAHE B Nporpamute
TpabBa pa 6baaT WM3roTBEHM MNUCMEHO B TUMNOB
dopmynsp, npegoctaseH ot MEAUATA n ga 6baat
usnpaTeHu B paboteH aeH Ao otgen ,MNpogaxkéun” Ha

are laid against the MEDIA or against a third party,
owner of a channel, due to violation of any of the
guarantees mentioned in art. 8 and 9.

(5) If the contract is concluded only with an advertising
agency, the agency undertakes the guarantees and the
obligations under art. 8 and 9 regarding the content of
the commercial communications of the advertiser,
presented through the agency for broadcasting on the
channels.

Art. 10. (1) In case the broadcasting of a TV commercial
communication is considered by a regulating authority
to be violating the effective legislation and this authority
impose administrative punitive sanction to the MEDIA
or to a third party, owner of a channel, the advertiser
and the agency jointly cover the sanction at their own
expense.

(2) MEDIA notifies the advertiser and the agency about
the beginning of an administrative punitive procedure in
due time by sending an e-mail statement according to
the stipulations of art. 15 below - upon receipt of the
authority’s statement of establishment of the
administrative violation.

(3) The advertiser and the agency have the right to
assign their own court representative in the
administrative punitive procedure and in the judicial
proceeding against the respective authority’s
statement, if and insofar as such participation in the
proceedings is possible under the applicable procedural
law. If they choose not to assign a representative, they
shall have no right to claim that their interests were not
properly defended by the MEDIA’s representative.

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the present
art. 10 shall apply and the agency is responsible for
paying any pecuniary penalty imposed and shall have
the right to join the administrative punitive procedure
and the judicial proceeding as per para. 3 of this article,
if and insofar as such participation in the proceedings is
possible under the applicable procedural law.

lll. Positioning and broadcasting

Art. 11. (1) The orders for broadcasting on the channels
have to be prepared in writing in a template given by the
MEDIA and sent on a working day by the advertiser or
the agency to the MEDIA’s Sales Department by e-mail




MEOUVATA oT peknamopgaTtena WAW areHuuATa no
€/1eKTPOHHA MNOola KaTo eJIEKTPOHHU [AOKYMEHTH,
CbrIACHO ONMCAHOTO B Y. 15 no-goay. MonbiaBaHeTo
Ha BCWMYKM rpadu oT dopmynapa e 3a4bAKUTENHO.
MEAUNATA npepoctasa ¢opmynapu 3a TeKkywma u
cnepawmA meceu. BbeB dopmynapa cnepgBa pa ce
3anuwe KOHKPeTHOTO HaMMEeHOBaHWe Ha TbProBCKOTO
cbobleHMe, KOeTo ce uM3nb4yBa MO M3MpaTeHaTa
3aABKa. CbLLOTO HaMMeHOBaHWe TpAabBa Aa ce NOcoyu
1 BbB dopmynspa no yn. 19.

(2) Bbe dopmynapa no an. 1 pasnpeseneHUeTo Ha
bloaKeTa mMexay OTAeNHWTe TeMaTUYyHM KaHaau B
faseH TB nakeT 3a BCeKM Mmecel, ce onpegens
aBTOMAaTUYHO, cbobpasHo NoOCOYEeHOTO oT
peknamogartena WM areHuuATa pasnpeneneHuve Ha
6roaxketa mexay bTV u TK u 3aBucu ot nsbpaHata
uenesa rpyna Ha TB naketa. MEAUATA nma npaso ga
BbpHE 3aABKaTa 3a KOPeKUMA, B C/ly4all Ha Hecrna3BaHe
OT peknamoaaTens Uan areHuMATa Ha aBTOMATUYHOTO
pasnpeaeneHve Ha 6loaxketa mexay bTV u TK u/mam
Ha A0roBOpPeHOTO pa3npeaeneHue no TB naker.

(3) B cnyyai 4ye MMa BB3MONKHOCT Aa peannsmpa
3aABKaTa, TaKa KaKTo e HanpaBeHa OT peknamogarens
WAn areHumsaTta, otaen “lMpogaxkbwn” Ha MEOUATA
NO3ULMOHMPA JafeHa KaMnaHua B NporpamHata
CXeMa Ha CbOTBETHaTa Te/IeBM3NOHHA Nporpama, cneg,
KOeTO MOTBbPXKAaBa 3aABKaTa KbM peknamogartens
WK areHLMATa NO e/1IeKTPOHHA NOLLLA KaTo eN1EeKTPOHEH
[OKYMEHT CbFN1acHO onucaHoTo B 4. 15 no-gony.

(4) MEOUATA nma npaBo Aa OTKaxe
NO3MLMOHUPAHETO HA TbProBCKO CbOobLEHME MO CBOA
npeLeHKa Uav B onpesesieHo npegaBaHe, B Cy4ai ye
HAma cBobogHo msaActo. MEOMATA  cbrnacysa
NpemecTBaHeTO  Ha  TENEBU3MOHHU  TbProBCKM
cbobLeHMA B Apyro npesasaHe ¢ pekanamogartens uam
areHuMATa NO peAa, yroBopeH B an. 4.

Yn. 12. (1) TbprosBckuTe CbobLEHMA Ce U3AbYBAT OT
MEJUATA no npeaBapuTenHo ogobpeHa oT cTpaHUTe
M OoCTOMHOCTeHa 3aaBKa (,Cxema Ha u3nbusaHe”), B
KOATO Ca MOCOYEHU YCNOBUATA HA U3NbYBAHE.

(2) Bcako uckaHe 3a npomaHa B CxemaTa Ha M3/1bYBaHe
TpabBa ga 6bae HanpaBeHO NMUCMEHO Hal-manko 7
(cepem) nbAHM  paboTHM AHM  nNpeay  camoTo
M3/bYBaHe, B TMNPOTMBEH C/ly4al ce npwaaraT
HaJAUEeHKUTe 3a OTMAHA (MpM OTMAHa, HanpaBeHa Mo-
MaJIKo OT 7 Mb/IHN PabOTHM AHM) U eKCNpecHa OTMAHA
(npn oTmAHa, HanpaBeHa MO-ManKo OT 2 Mb/HU
paboTHWN AHW) Ha U3NbYBAHMA CbrNacHo Y. 25, an. 1, T.
10m11.

(3) MpomeHu B CxemaTa Ha M31bYBaHE, Ab/XKALUM Ce Ha
NPOMeHM B MporpamHaTa cxema, morat ga 6baar

as electronic documents according to the stipulations of
art. 15 below. Filling in all the required information in
the template is obligatory. The MEDIA grants templates
for the current and the next month. The specific name
of the TV commercial communication which shall be
aired according to the sent order must be written in the
template. The same name must be specified also in the
template described in art. 19.

(2) In the template under para. 1 the budget distribution
between the thematic channels in each TV bundle for
every month is automatically defined, according to the
specification by the advertiser or the agency of budget
distribution between bTV and TC and depends on the
selected target group of the TV bundle. MEDIA has the
right to return the order for correction in case of non-
compliance by the advertiser or the agency with the
automatic distribution of the budget between bTV and
TC and/or the agreed distribution of TV bundle.

(3) In case it is possible to realize the order as assigned
by the advertiser or the agency, MEDIA’s Sales
Department positions the campaign in the programming
schedule of the respective channel, then it confirms the
order to the advertiser or the agency by email as
electronic document according to the stipulations of art.
15 below.

(4) MEDIA has the right to decline the positioning of a
commercial communication by its discretion or in a
certain program, if its commercial breaks have been
already booked. MEDIA coordinates the positioning of
the TV commercial communication into another
program with the advertiser or the agency as stipulated
in para. 4 above.

Art. 12. (1) The TV commercial communications are
broadcasted by the MEDIA as per a preliminary
approved by the parties and evaluated order
(Broadcasting scheme) which defines the broadcasting
conditions.

(2) Every request for change in the Broadcasting scheme
has to be made in writing at least 7 (seven) full working
days before the broadcasting date. Otherwise, the
surcharges for cancellation (in case the cancellation is
made less than 7 full working days) and urgent
cancellation (in case the cancellation is made less than 2
full working days) of broadcasts stipulated in art. 25,
para. 1, items 10 and 11 shall apply.

(3) MEDIA is entitled to changes in the Broadcasting
scheme at any time, if this is due to changes in the




npaseHn no BCcAKO Bpeme oTf MEAUATA, ¢
MHPOPMUpPaHE Ha peknamogaTens uam areHumaATa.

(4) OTMAHaTa Ha U3 bYBaAHUA OT NOTBbPAEHM CxeMM Ha
M3NbyBaHe OT CTPaHa Ha peKnamogaTensa Wau
areHumaTa ctaBa 6e3 yTeXXHeHMe B 3anjallaHeTo Mo
cMMcbAa Ha ua. 25, an. 1, 1. 10 u 11, ako e HanpaBeHo
C MUCMEHO npeauM3BecTUe OT Hali-manko 7 (cepem)
Mb/IHW PAabOTHU AHW Npean OTMEHEHOTO U3/TbYBaHe, B
NPOTUBEH C/yYali ce NpuaaraT HaALEHKUTE 3a OTMAHA
(Nnpn oTmaAHa, HanpaBeHa MO-MankKo OT 7 MNb/HMU
paboTHM AHW) M eKcrnpecHa OTMAHA (Mpu OTMSAHA,
HanpaBeHa NO-Masko OT 2 NbAHW PaboTHU AHKM) Ha
M3NbYBAHUA cbrnacHo un. 25,an.1, 1. 10 m 11.

Yn. 13. (1) MEAUATA nponaBa pekNaMHOTO Bpeme
cnpAmo cneaHuTe 2 (ABa) YacoBwm nosnca:

M3BBbH Mpatim Taim —00:00 — 17:29

Mpainm Taim — 17:30 — 23:59
(2) PeknamHuTe 610KOBE Ce M3ABYBAT CNPAMO ABaTa
Yyacoswu nosca no an. 1. PeknamHute 6710KoBe, KOUTO ce
acouumpaT C [afleHo npefasBaHe, ca TO3W npeau
CaMoTO MpefaBaHe M BCUMYKWM, KOUTO rO NpeKkbesart. B
C/ly4an Ye 3a U3bYBaHE B peknameH 610K Ha JafeHo
npeaaBaHe e onpeaeneHa HagueHKa CbriacHo Y. 25,
an. 1, 1. 12-15, HagueHKaTa ce HAYUCAABA KbM BCUYKU

peknamHu  670KoBe,  acouMuMpaHM  KbM  TOBA
npeaaBaHe.

Yn. 14. MEAMATA cTaptmpa uM3abYBAHETO Ha
TENEeBU3NOHHM  TbProBCKM  CbOBLWEHMA  CbFIACHO
notebpaeHnte  Cxemm  Ha  uM3nbYBaHe  cnen
OEerno3MpaHeTo Ha  HeobxoaumuTe  OOKYMEHTH,

NOCOYeHU B HacToAWwMUTE O6LLI,VI ycnosuaA.

Yn. 15. (1) CTpaHuTe onpeaensaT AnLa 3a KOHTaKT, KaTo
334 bXKUTENHO NMOCOYBAT e/IeKTPOHHa nowua (e-mail) 3a
KopecnoHaeHuna. CTpaHuTe ce CbracABart, Ye BCUYKK
OeNCcTBMA Mo NpuemaHe, M3npaliaHe N CbXpaHeHMe Ha
3aABKuTe n CxemuTe 33 U3NbYBAHE HA TESIEBUSNOHHUTE
TbProBCKM  CbOOLWEHWA M CBbp3aHata C  TAX
KOpEecnoHAEeHUNA CTaBaT CaMO MO ENEeKTPOHEeH MbT
KaTo eNIeKTPOHHN AOKYMEHTM MO CMUCHIA Ha 3aKoHa

3a €/1eKTPOHHUA AOKYMEHT n €/1eKTPOHHUTE
yaoctosepuTenHn  ycnyru, 4pes nocoyeHute B
MHOnBUOyanHnAa Aorosop €/1EKTPOHHU nowmn.
CtpaHute ce Cbrnacasar, ye aKo

NMCMOTO/ENEKTPOHHOTO U3ABAEHWE € NMPOU3NA3I0 OT
e/NeKTPOHHaTa MoLa Ha /IMLE Ha HAKOA OT CTPaHUTe, TO
nMCcMoTo CbabpKa BaNNAHO nsnpateHo
BO/IEU3ABNEHME OT CbOTBETHATA CTPaHa.

(2) ENeKTpOHHOTO MU3ABAEHME Ce CYMTa 3a MOJYHEHO C
NocTbNBaHeTO My B MNOcoYyeHaTa OT ajpecata

programming schedule and the changes shall be notified
to the advertiser or the agency.

(4) The advertiser or the agency has the right to cancel
the broadcasting of already confirmed Broadcasting
schemes without any surcharge according to art. 25,
para. 1, item 10 and 11, if the cancellation is done with
a written notice at least 7 (seven) full working days prior
to the date of the cancelled broadcasting. Otherwise,
the surcharges for cancellation (in case the cancellation
is made less than 7 full working days) and urgent
cancellation (in case the cancellation is made less than 2
full working days) of broadcasts stipulated in art. 25,
para. 1, items 10 and 11 shall apply.

Art. 13. (1) The MEDIA sells advertising time according
to 2 (two) time slots, as follows:

Off Prime Time: 00:00-17:29

Prime Time: 17:30 — 23:59
(2) The commercial breaks are broadcast according to
the two time slots under para. 1. The commercial breaks
associated with a certain program are the one preceding
the program and all that are interrupting it. In case for
broadcast in a commercial break of a certain program a
surcharge is defined in accordance with art. 25, para. 1,
items 12-15, the surcharge shall be charged to all
commercial breaks associated with that program.

Art. 14. MEDIA commences the broadcasting of TV
commercial communications as per the confirmed
Broadcasting schemes after the necessary documents
stated in the present General Sales Rules have been
deposited.

Art. 15. (1) The parties shall specify contact persons and
obligatory shall state e-mail for correspondence. The
parties agree that all actions on receiving, sending and
storing of the orders and Broadcasting schemes and any
correspondence related to them shall be done only by
e-mail as electronic documents within the meaning of
the Electronic Document and Electronic Authentication
Services Act via the e-mails specified in the individual
contract. The parties agree that if a statement/e-mail
has been sent by the e-mail of a party’s individual, the
message shall be considered a valid statement of the

party.

(2) The electronic statement shall be considered
received upon its reception into the addressee-specified
information system (e-mail for correspondence).




MHbOpPMaLMOHHa (e-mail 3a
KOpPeCnoHAeHLMA).

(3) NoTBbprKAaBaHE Ha NOYYaBAHETO HA €NEKTPOHHO
nsABNeHMe He e HeobXxoaMMo, 3a fa Ce CMATa, ye e
Nnoay4yeHo OT agpecaTa, OCBEH aKo CTpaHuTe ca
YroBOPWAWN U3PUYHO APYrO.

(4) CtpaHuTe ce cbrnacaBaTt, 4Ye B ciaydyauTe Ha
M3npalaHe Ha eNeKkTPoHHa paKTypa Ypes cucTemara e-
invoice, ako dakTypaTa He 6bae oTBOpeHa (npueTta) ot
K/MEHTa — PEKNIaMOAATENA UM areHUMATa B paMKuTe
Ha 5 AHM OT noJsyyaBaHe Ha CbobLieHMeTo 3a
3apek4aHeTo M B cucTemarta e-invoice, To GpakTypara ce
CYMTa 33 NOJIyYEeHa C U3TUUAHETO Ha TO3M CPOK.

(5) OTHOCHO BpemeTo Ha M3npalLaHe M Noay4yaBaHe Ha
€/1eKTPOHHOTO M3AIB/IEHNE N MACTOTO Ha MOJly4aBaHe u
M3npaliaHe Ha eNeKTPOHHOTO M3ABNEHMEe ce npuaarat
pa3snopenbuTe Ha 3aKoHa 3a €N1eKTPOHHUA AOKYMEHT U
€1eKTPOHHUTE YA0CTOBEPUTENTHUN YCAYTH.

cncrtema

Yn. 16. (1) Korato MEAMATA npeueHu, ye
CbAbpP)KAHMETO HA MNpPeaoCTaBeHO 3a UM3Ab4yBaHe
TENEBU3NOHHO TbProBCKO CbOOLLEHME MPOTMBOPEUM
Ha pasnopeabute Ha 3PT uAn ApyrM NPUAOKUMU
HOPMW Ha [AeNCTBAlOTO 3aKOHOAATE/ICTBO WM
ny6/IMMHO  M3BECTHAaTa  PEery/satopHa  MpPaKTUKa,
MEOUATA nma npaBo ga He CTapTMpa U3NBYBAHETO
My, He3aBMCMMO OT noTBbpAeHaTa Cxema Ha
M3bYBaHEe, KaTo yBeAOMABa peKknamozatena wuau
areHumaTa. CTpaHuUTe PasrnexpaT n obCbKAaT BCUYKK
00BOAM M NpeLeHABaT 3ae4HO PUCKA OT U3bYBAHE.
(2) TeneBM3MOHHWUTE TbLProOBCKM CbLOBLLEHWUA, YMETO
cbabpxaHe MEOUATA npeueHABa 32 TakoBa, KOETO
MOXe A3 Ce CMEeTHe 33 HaCOYEHO KbM yBpeXKAaHe Ha
$13MYeCcKOTO, yMCTBEHOTO U MOPAJIHOTO Pa3BUTME Ha
ManoNeTHU " HEMb/IHONETHMU, BK/IIOYUTENHO
cbobpasHo KogeKca 3a nosegeHne noun. 8, an. 1, 1.2
OoT HactoAwmuTe O6wM ycnosua, morat ga 6bvaat
nos3numoHmnpaHm camo mexagy 23:00 n 6:00 vaca.
PeknamogaTtenatr uAM areHuuATa HAMAT MpaBo [Aa
M3MCKBAT MO3ULMOHUPAHE B APYro 4YacoBO Bpeme Ha
TaKbB TWUM TENEBU3NOHHWU TbPrOBCKM CbOBLLEHWUA, HO
MoraT [la OTKaXKaT CBOEBPEMEHHO U3/TbYBAHETO UM.
(3) MEAMATA no3snumoHupa TeNeBM3MOHHU TbPrOBCKM
CbOObLLLEHMA HAa CIMPTHU HAaNUTKK camo mexKay 22:00 u
6:00 yaca, Korato npeueHun, Ye CbAbPXKAHMETO UM e
TaKoBa, 4e TMpeAcCTaBNABa HenpAKa peKknama Ha
CMUPTHM HaNUTKM MO CMUCBAA Ha 33 M He U3abYBa
TENEBU3NOHHU TbProBCKM CbOOLLEHMA, 3@ KOUTO
npeLeHu, 4Ye MNpPeACTaBNABAT MNpPsAKa peknama Ha
CMUPTHU HAaNUTKM NO CMUCBAA Ha 33.

(4) NpeueHkata Ha MEAWMATA BbB Bpb3Ka C ropHUTE
TekctoBe ce ¢opmupa cbobpasHO HopmuTe Ha
AeNcTBaWoTo 3aKOHOAATEe/CTBO, ny6anM4HO

(3) Confirmation for the receipt of the electronic
statement shall not be required for it to be considered
received by the addressee, unless otherwise agreed-
upon expressly by the parties.

(4) The parties hereby agree that, in case an electronic
invoice has been submitted through the e-invoice
system and the invoice has not been opened (accepted)
by the client — advertiser or the agency within 5 days
after receiving the message for its upload in the e-
invoice system, then the invoice shall be considered
received upon the expiration of said term.

(5) Regarding the time of sending and receipt of the
electronic statement and the place of receipt and
sending of the electronic statement, the provisions of
the Electronic Document and Electronic Authentication
Services Act shall apply.

Art. 16. (1) When the MEDIA considers that the content
of a certain TV commercial communication provided for
broadcasting is in conflict with the stipulations of the
Radio and Television Act or other applicable norms of
the effective legislation or with the publicly known
regulatory practice, the MEDIA shall be entitled not to
start its broadcasting regardless of the confirmed
Broadcasting scheme, and it shall inform the advertiser
or the agency. The parties discuss all the arguments and
assess together the risk from the broadcasting.

(2) TV commercial communications which content in the
MEDIA" judgment can be considered harmful to the
physical, mental and moral development of minors and
juveniles including according to the Code of conduct
pursuant to art. 8, par. 1, item 2 of this General Sales
Rules, can be positioned only between 11:00 p.m. and
6:00 a.m. The advertiser or the agency have no right to
demand the rescheduling of such TV commercial
communications to a different time zone but they can
cancel their broadcasting in due time.

(3) The MEDIA positions TV  commercial
communications of alcoholic drinks only between 10:00
p.m. and 6 a.m., if in its judgment their content
represents indirect advertising of alcoholic drinks within
the meaning of the Health Act, and it does not broadcast
TV commercial communications which in its judgment
represent direct advertising of alcoholic drinks within
the meaning of the Health Act.

(4) The MEDIA’s judgment as per the above mentioned
texts shall be formed according to the norms of the
effective legislation, the publicly known regulatory




M3BECTHATa perysiaTopHa npaKkTuka 1 “HauuoHanHuTe
€TMYHW MpaBuMAa 33 peknama UM TbProBcKa
KOMyHMKauua B Penybnuka bbarapma”.

(5) CnoHcopcKM 3acTaBKKM, YMETO CbAbPMKaHWE He
OTroBapsa Ha 3aKOHOBWUTE W3UCKBAHMA WUAWU NYyHAUYHO
M3BeCTHaTa perynaTopHa NpaKkTuka, cneasa ga 6baat
npepaboTeH MW 3aMEHEHWN OT peKknamogaTens.

(6) B cnyyali ye M3nbUBAHETO Ha TbPrOBCKO CbObLLEHNE
ce npeueHn o7  HauumoHanHMAT  cbBeT  3a
camoperynauma  (HCC) KaTo  HapylweHue Ha
,HaunoHanHUTe eTUYHM npasBuna 3a peknama u
TbProBCcKa KOMYyHWMKaumsa B Penybauka bBbarapua”
n/Mnu Tol nNpenopbya Ha AOCTABYNLMTE HA MEAUIHM
YCAYrM @  NPeycTaHOBAT U31byYBaHETO/MPOMEHAT
CbAbP)KAHMETO  HA  TbProBCKOTO  CbObLLEHME,
peknamoaaTenAar, CaMmoCTOATENIHO WUAM MOCPeACTBOM
obcnyKBaLaTa ro areHUmMs, Noema 3agb/IKeHneTo Aa
npesege  TbproBCKOTO  cbobluieHMe BbB  BUA,
cboTBeTCTBaW, Ha npenopbkute Ha HCC, Kato
€BEeHTYa/IHUTe pa3xo4m ce NoemaT OT peKnamoaaTens.
AKO peKknamogatenAaT oOTKaXKe Ja ce cbobpasu c
peweHnetro Ha HCC, MEAMATA wuma npaso pga
npeycraHoBu M31bYBAHETO Ha TbProBCKOTO
cbobuieHne, 6e3 ToBa A4a ce cYMTa 33 HEU3MDbAHEHME,
KaTo peknamodaTenAT Ab/MKW  3aniallaHe  Ha
m3nbysaHeTo oT MEAMATA Ha CbOTBETHOTO TbProBCKO
cbobuieHMe A0 HErOBOTO NpPeyCcTaHoBABAHE.

(7) 3a obcroatenctesata No npeaxo4HUTE ajUHEN
MEOUNATA ysegomasa peknamogartena uam areHumaTa
CBOEBPEMEHHO.

(8) B cnyyaute, ynomeHaTM B HACTOALWMA UJEH,
MEOVNATA He HOCM OTrOBOPHOCT 32 €BeHTya/Hu
nocneppaly  HebnaronpuATHWM  nocneguuy  3a
peknamogatens W/wMAM areHuusTa KaTo Hanpumep
AOMBAHUTENHM  Pa3HOCKM 3a npepaboTBaHe Ha
KNMNOBE M 3aCTaBKK, 3aKbCHEHWME Ha KAMMaHWUA U ap.

Yn. 17. (1) MEOUATA ce 3aabaKaBa Aa U3b4M BCUYKU
NOTBbPAEHMN OT HeA 3asABKM 3a U3/1bYBAHE HA TbPrOBCKU
CbOobLLLEHMA, OCBEH aKO:

1. HacTbnAT dopcmaxkopHU 06CTOATENCTBA;

2. 6bae YCTaHOBEHO MO HAA/NEXeH pea, 4e C
M3NbYBAHETO Ha  TbProBCKUTE CbobLLeHUs ce
HapywasaT 3PT, 3AMNCH, 33M, 3MIO, 33K, 33, 3X uaun
APYro NPUAOXKMMO 3aKOHOAATENCTBO U/UNKN pelleHne
wan  pasnopexgaHe Ha HCC. B To3n cayuan
M3NBbYBAHETO Ha TbProBCKU CbObLLEHUA MOKe Aa bbae
cnpaHo, 6e3 ToBa ga BoAM A0 HebiaronpuaATHM
nocneanun 3a MEOUATA, po npukaoysBaHe Ha
NpPoOun3BOACTBOTO MO 3aKOHOBMA pes.

practice as well as to the National ethics standard for
advertising and commercial communication in Republic
of Bulgaria.

(5) Sponsorship tags which content does not correspond
to the requirements of the legislation or the publicly
known regulatory practice shall be edited or replaced by
the advertiser.

(6) If the National Council for Self-regulation judges that
the broadcasting of a TV commercial communication
violates the National ethical standards for advertising
and commercial communication in Republic of Bulgaria
and/or it advises the media service providers to stop the
broadcasting or to change the content of the TV
commercial communication, the advertiser solely or
through its serving agency is obliged to change the TV
commercial communication as advised by the National
Council for Self-Regulation at its own expense. If the
advertiser refuses to comply with the decision of the
National Council for Self-regulation, the MEDIA is
entitled to stop the broadcasting of the TV commercial
communication, which shall not be considered non-
performance and the advertiser owes payment for the
actual broadcast by the MEDIA of the respective TV
commercial communication until its stop.

(7) MEDIA notifies in due time the advertiser or the
agency about the circumstances under the above-
mentioned paragraphs.

(8) In the cases stated in the present article the MEDIA
does not bear any responsibility for eventual
unfavorable circumstances and consequences for the
advertiser and/or the agency such as additional
expenses for editing spots and tags, delay of a campaign,
etc.

Art. 17. (1) MEDIA undertakes to broadcast all
confirmed by it orders for broadcasting TV commercial
communications, unless:

1. force majeure circumstances occur;

2. itis properly established that the broadcasting
of the TV commercial communications infringes the
Radio and Television Act, the Copyright and Related
Rights Act, the Consumers Protection Act, the
Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act, the
Gambling Act or other applicable laws and/or decision
or order of the National Council for Self-Regulation. In
this case the broadcasting of TV commercial
communications may be stopped without any
unfavorable consequences for the MEDIA until the legal
procedures are completed.




(2) MEOUATA nma npaso Aa oTKaxKe / Aa He NoTBbpAU
3afBKa 33 W3/MbYBaHE Ha TbProBCKO CbobuieHue,
KoraTo cyeTe 3a LenecbobpasHo Aa He M3byBa

3a8BEHOTO TbProBcKo cbobleHne nopaam
NPOTMBOpPEYME C HEMHW BbTPEWHM npasuaa U
npoueaypu, MpoOrpamHM MNPUYUHM, HaAMuMe Ha

Bb3MOXKHOCT 33 HapyweHMe Ha 33a4b/PKEHUA Ha
MEOUATA, npounsTnyaLum oT NPUNOKMMOTO
3aKOHOAZATeNCTBO, Ny6AMYHO M3BECTHATA perynaTtopHa
npakTtuka nan HCC, n ap.

(3) Mo cmucbna Ha HactoAwmTe O6WM ycnoBus
“@opcmarkopHu obcToATencTBa” ca: 06ABEHU pexum
“BOEHHO MONIOXKEHUE”, pexum “nonoxeHve BoWHa”
WAW ApYro M3BBHPEAHO MOJIOXKEHME, KAKTO M npu

KPM3NW OT HEeBOEHEH XapaKTep KaTo TrpaXKAaHCKU
BbJ/IHEHUA, HEJOCTUI Ha CYPOBWMHW, NPUPOAHMU
b6encTaus, nown METEOoPOIOrMYHM ycnoBus,
TEeXHUYECKM noBpeau MNpu  W3NbYBAHETO WU3BLH
KOHTpONa Ha MEANATA, nospeam B
€/1eKTpo3axpaHBaHETO, B/ie3/IM B CUNA AKTOBE Ha

ObPXKaBHW OpraHuW, NPOMeEHW B 3aKOHOAATE/ICTBOTO,
Cna3BaHe Ha MNpaBHW HOPMU WU  NINLEH3NOHHMU
YC/NOBWA,  U3MbJIHEHME Ha  OTrOBOPHOCTTA  3a
UHPOpMUpaHe Ha O6LLEeCTBEHOCTTa, KaKTO M Apyro
HenpeasuaeHO U/Uan HenpeaoTBPaTUMO CbbUTHE UK
cbbUTHE/NpUUNHa U3BBH KOHTPOa Ha MEOUATA.

(4) MEOUATA ce 3agbnkaBa Aa OCUIypy NOAXOAALLO
TEXHWYECKO KayecTBO HA M31bYBaAHETO, HO HEe MOXe Aa
rapaHTMpa KayecTBO Ha NpMeMaHeTo.

Yn. 18. (1) B cnyyalt Ha Nponyck B M31byBaHETO Ha
TbProBCKM CbobLLEeHNA N0 0A0bpeHNTE OT CTpaHUTe Mo
porosopa Cxemm Ha  um3abyBaHe, MEAUATA
KOMMeHCcMpa peknamogaTens B nporpamure B pasmep
M NO3ULMOHUPAHEe, PAaBHOCWUAHW Ha MpPOMNycHaTuTe,
KOMTO wWe 6baaT npeaBapuTENHO CblacyBaHM C
peknamogaTtena Uaum areHumATa.

(2) HensnbuBaHe Ha HAKOMKO TbPTroOBCKM CbOBLLEHMA
WAW NPONYCK Aa 3afMoyHe HaBpeme KamnaHuA He ce
CYMUTAT 3a YACTUYHO MAWN UANOCTHO HEU3MbJHEHUEe Ha
MHOMBUAYANHMA JOrOBOP OT CTPaHa Ha MEAUATA n ce
KOmMeHcupaT no pega Ha an. 1.

IV. NMpepocraBsaHe HA peKNaMHHU
MaTepuann/TbproBcKu CbOBLLEHUA U [OKYMEHTH

Yn. 19. (1) PeknamHUTe maTepmnanu ce npeaoCTaBAT Ha
MEOUVATA oT peknamopgaTtena wWAM areHuuAaTa ¢
KauyecTBO, KOETO € MoAXOAAWO 33 TeNeBU3NOHHO
M3NbUYBaHe, Hall-KbCHO 2 (ABa) Mb/AHM PaboTHU AHU
npeau Aatata Ha M3NbYBaHe, B NPOTMBEH CAyvall ce

(2) MEDIA is entitled to refuse / not to confirm an order
for broadcast of commercial communication when by
its estimation it considers appropriate not to broadcast
the assigned commercial communication due to conflict
with MEDIA’s internal policies and regulations, program
arguments, existence of a possibility of violation of
MEDIA’s obligations under the applicable legislation,
publicly known regulatory practice or the National
Council for Self-Regulation, etc.

(3) Within the meaning of the present General Sales
Rules “force majeure circumstances” are: war or military
regime or other states of emergency as well as non-
military crises like civil riots, raw materials shortage,
calamities, bad meteorological conditions, technical
breakdowns of broadcasting which are beyond the
MEDIA’s control, electric power breakdowns, effective
legal acts of State Institutions, legislation changes,
observance of legal norms or license conditions,
performance of the responsibility for informing the
public as well as any other unforeseen and/or
unavoidable event or event/reason beyond the MEDIA’s
control.

(4) MEDIA is obliged to provide an adequate technical
quality of broadcasting but cannot guarantee the quality
of receiving.

Art. 18. (1) In case of omission in the broadcasting of TV
commercial communications according to the
Broadcasting schemes approved by the parties to the
contract, MEDIA shall compensate the advertiser on the
channels with duration and positioning equivalent to
the omitted ones. The compensation broadcasts shall be
coordinated with the advertiser or the agency in
advance.

(2) Omission of the broadcast of several TV commercial
communications or not starting the campaign on time
shall not be considered as partial or full non-
performance of the individual contract by the MEDIA
and shall be compensated as provided in para. 1.

IV. Submission of advertising materials/TV
commercial communications and documents

Art. 19. (1) The advertiser or the agency shall submit the
advertising materials to the MEDIA in a quality suitable
for TV broadcasting at least 2 (two) full working days
prior to the broadcasting date. Otherwise, the surcharge
for late submission of the advertising material stipulated
in art. 25, para. 1, item 11 shall apply.




npunara HagLeHKaTa 3a 3aKbCHEHMeE NP NoJaBaHe Ha
TbProBCKO CbobLLeHME cbriacHo ua. 25, an. 1, 1. 11.
AreHumsTa, PeCNEKTUBHO pPeKaMoaTensT, cneasa aa
M3NPaTU NPULPYKUTENHO MUCMO A0 CbOTBETHUSA
cneumanuct “Mpoaaxkbmu”, Koeto Aa CbAbp)Ka KaTo
MWHUMYM cnegHaTa UHPopmaLma: CbpBbP M MMeE Ha
daiina/-osete, opopmeHo cnopes cneunduKkaumaTa -
File Naming Structure, cbrnacHo an. 2 no-gony.

(2) TexHMyecKkun nsmnckBaHuA

The agency, respectively the advertiser has to send an
application letter to its Sales executive representative
which contains at least the following information: server
and name of the file/s, described as per the specification
— File Naming structure according to para. 2 below.

(2) Technical requirements:

Cneuudukaumm Ha painoserte / File specifications

SD HD
File Format XDCAM SD (IMX-D10) XDCAM HD 4:2:2 (MPEG HD422)
Video coding MPEG-2 422P@ML MPEG-2 422P@HL
Video Bit Depth 8 8
Video Bit Rate 30 CBR 50 CBR
Chroma Sampling 04:02:02 04:02:02
Frame Size 720x576 1920x1080
Starting time code of the file 00:00:00:00 00:00:00:00
Frame Rate 25i 50i
Aspect 16x9 FHA - 4x3 Safe Area, or | 16x9 - 4x3 Safe Area
optionally 4x3
PAL or NTSC PAL PAL

Video standard ITU BT601-5 (50 H

7) ITU BT.709-5 (50 Hz)

Audio Levels

Max Peak: -9 dBFS;

Max Peak: -9 dBFS;

infinite loudness -23LUFS+/-1db | infinite loudness -23LUFS+/-1db
(EBU R 128); loudness range 5db | (EBU R 128); loudness range 5db
+/-1 +/-1

Audio Coding PCM 8 ch/16 bit/48 kHz PCM 8 ch/24 bit/48 kHz

File Containers MXF MXF

File Naming Structure Client-Copy Name

*_duration

* kbaeto Copy Name cbBnaga c

* where Copy Name is identical

BaloonFactory-

nogaaeHoTo wWAM  ToBa, KoeTo | with the one submitted or that
npeacton aga 6bae nogmageHo B | shall be submitted in the order
6naHKaTa 3a 3aABKMU. form.

Mpumep: Example:

WinterLaunchCampaign-30s

BaloonFactory-
WinterLaunchCampaign-30s

(3) B cayyait Ha 3amAHa Ha peknameH martepuan,
cneaBa Aa 6bae 3asBEeHO NMUCMEHO KbM CbOTBETHMS
cneumanuct “Mpogarkén”:

1. Wme Ha maTepurana 3a 3amAHa;
2. Bpemetpaene;
3. Tlepuos Ha W3NbYBAHE HA 3aMeHALLMA

peknameH matepuan.

(4) Npu npomAaHa Ha peknameH maTtepuan
areHuusaTa/peknamopatenaT cnefBa  fa  M3MCKa
notebpaeHne ot MEAUATA. MNpu nnmncata Ha TaKoBa,
MEOUVATA He HOCM OTrOBOPHOCT 3a [AOMyCHaTU
rpeLuKu.

(3) In case of substitution of an advertising material, the
following should be declared in writing to the respective
Sales executive representative:

1. Name of the material to be substituted;
2. Duration;
3. Broadcasting period of the substituting

advertising material.

(4) In case of change of an advertising material, the
agency/advertiser has to require a confirmation by the
MEDIA. If such confirmation is missing, the MEDIA
cannot be held responsible for eventual mistakes.




(5) MEOUATA He HOCM OTFrOBOPHOCT 3a AOMNyCHaTU
HETOYHOCTM NPU U3TbYBAHE Ha TbPrOBCKM CbObLLEHMS,
B C/lyyall Ye nocoyeHuTe BbB dopmynsapute (no un. 11,
an. 1 v no un. 19, an. 1, 2 u 3) HaumeHOBaHMA ca
HETOYHM U/MAKM He CbBNAZAT W/MAM e Hanuue
AybavpaHe Ha HaMMEHOBaHWA C NPeaXOLHWU 3aABKM,
MAn 1306Wo NMNcBa MOCOYEHO HAaMMEHOBaHWE Ha
peKNaMHUA MaTepuan, Uam B Apyru nogobHu cayyau.

Yn. 20. (1) CpokoBeTe 3a NogaBaHe Ha HeobxogumuTe
OOKYMEHTM ca, KaKTo cnejBa:

OnucaHue Ha AOKYMeHT/
Document description

(5) The MEDIA shall not be responsible for any mistakes
in the commercial communications’ broadcasting, if the
order template forms (under art. 11, para. 1 and art. 19,
para. 1,2 and 3) contain names that are incorrect and/or
not matching and/or there is a repetition of names with
previous schemes or the name of the advertising
material is missing or in other similar cases.

Art. 20. (1) Terms for submitting the necessary
documents are as follows:

KpaeH cpoK 3a BHacAHe B oTaen
»fNpopax6u” na MEQUATA/

Delivery deadline to Sales Department

Bb3naratenHo nucmo /
Authorization letter

of the MEDIA

2 NbAHM paboOTHM [HU nNpean paTtaTa Ha

Bb3naratenHo NUCMO 3a CbBMECTHA pekiama /
Co-advertising authorization letter

MbPBOTO M3/TbYBAHE OT AafeHa KaMMnaHus

[loroBop 3a U3/bYBaHE Ha TbProBCKM CbobLLeHUs /
Contract for broadcasting commercial communications

2 full working days before the first airing date

3anBKa/0TMAHA Ha 3aABKa 3a TbProBCKKN cbobuieHusa /

Commercial communications order/ cancellation of order

for the respective campaign

(2) Bcuuku dpopmynapm 3a AoKymeHTM no an. 1 ce

m3roteat ot MEAMNATA u ce npepoctaBar Ha
K/IMeHTUTE.

V. UeHu
Yn. 21. (1) MEOUATA onpepens  6asoso

pa3npefeneHne Ha LUeneBUTE PENUTUHT TOYKM Mo
nporpamun (bTV/TK) u no yacosu nosacu (Mpam
Talim/U3BbH Mpaiim Taim) B pamMKuUTE Ha BCEKU eanH
oT TB nakeTuTe, KOETO Ce MNoco4YyBa B AeicTBalwiaTa
MonntnKa 3a npogaxkba Ha MEAUATA.

(2) Bb3 ocHoBa Ha 6a30BOTO pasnpegeneHve Ha
LuenesuTe PemTUHr TOYKM cbrnacHo an. 1, MEAUNATA
onpeaens 6a3oBu BPYTHU LLEeHN Ha PEUTMHT TOYKA 33
30-CeKyHAHO PeKSaMHO U31bYBaHe 3a LAaaTa roamHa
B Mpaim Tanm n U3BbH MMpaim TalM BbBB BCUYKM
nporpamu, BKAYeHW B TB nakeT, cnpAmo uenesata
rpyna, KOMTo ca nocoyeHu B AelcTeawaTa MonmMTuka 3a
npogaxkba Ha MEJUATA.

(3) LleHnTe ce npunaraTt Kbm rapaHTUpPaHUTE PEUTUHT
TOYKM 33 BCAKO eAHO npejaBaHe B nporpama bTV wm
KbM rapaHTUpaHUTE PEWUTUHI TOYKU 33 CbOTBETHMA
YacoBM nosAc BbB BCekM eamH oT TK. 3a cnoptHu
nbpBeHcTBa/cbbuTMA B TK moraTt ga ce npunarat
OTAEe/IHM OT CbOTBETHUA YACOBWU MOAC TapaHTUPaHU
PEUTUHT TOYKWU. [apaHTUpaHWUTE PEUTUHT TOYKM Cce
OnoBecTABAT B TapudaTa 3a BCEKU mMeceLl, OT rognHaTa,

(2) All templates for documents under para. 1 shall be
prepared by the MEDIA and shall be made available to
the clients.

V. Prices

Art. 21. (1) MEDIA defines base TRPs distribution per
channels (bTV/TC) and per time slots (Prime Time/Off
Prime Time) for each of the TV bundles, which shall be
specified in the effective Sales Policy of the MEDIA.

(2) Based on the base TRPs distribution as per para. 1,
the MEDIA defines base gross prices per rating point for
30" advertising airing for the whole year in Prime Time
and Off Prime Time for all channels, included in a TV
bundle according to the target group, which shall be
specified in the effective Sales Policy of the MEDIA.

(3) The prices shall apply to the guaranteed rating points
for each program in bTV and to the guaranteed rating
points for the respective time slot in each of the TC. For
sports championships/events in TC different than the
time slot guaranteed rating points can be applied. The
guaranteed rating points shall be announced in the
respective Rate card for each month of the year which
shall be published before the beginning of the month.




KoATo We 6bae nybAMKyBaHa Npean HayasnoTo Ha
CbOTBETHUA mecel,

(4) MEOUATA onpepena duKcMpaHu BpyTHU LeHW 3a
30-CEKYHAHO pPEeK/NaMHO U31byYBaHe BbB BCAKO
npegasaHe B nporpama bTV u 3a 30-cekyHaHoO
pPEKNaMHO U3NMbyYBaHE BbB BCEKM YAcOBM NOAC B
nporpamute bTV Action, bTV Cinema, bTV Comedy,
bTV Story 1 RING, 6e3 rapaHTUpaHe Ha PENTUHT TOUKM.
LleHnTe we 6baaT onoBecTABaHM B TapudaTa 3a BCEKU
Mecel, OT roAuHaTta, KoATo we 6bae nybauKysaHa
npean HavyasnoTo Ha CbOTBETHMA Mecel,

(5) LleHnTe 3a M3nbYBaHE Ha TbProBCKM CbOOLLEHNA B
nporpamute, cobCcTBEHOCT Ha TPETU NMLA, B KOUTO
MEOUATA nma npaso Aa Nnpogasa NporpamHo Bpeme
(v3BbH M3nbuYBaHe B TB nakeT), ce onpenenar B
dencTBawaTta Tapuda 3a M3AbYBAHE HA TbProBCKM
cbobLeHMA B CbOTBETHATa Nporpama.

(6) MEOMATA onpepens ckana 3a U3YMCNABaAHE Ha
LEeHUTe Ha peKnamHUTe U3NbYBAHMA, KOMTO Ca KPaTHU
Ha 5, e4HaKBa 3a BCAKA OT Te/IEBU3MOHHUTE NPOrpamu.
CkanaTa e nocoveHa B JAenctBawarta lloantuka 3a
npogaxkba Ha MEJUATA, KaKTo 1 B TapudaTa 3a BCEKU
mecew, OT rogmHaTa.

(7) MEOMATA nma npaBo ga onpeaeny HapoyHMU LEeHU
3a M3/bYBAHE HA TbPrOBCKU CbOOLLEHUA B CMOPTHMU
NbPBEHCTBA/CbOUTUA, KOMTO Ce M3NbYBAT B e4Ha UK
noseyve oT nporpamute Ha MEAUATA, 6e3 rapaHums Ha
pPeATUHT TOoukM. LleHuTe ce onpenenat B OTAE/Ha
Tapuda 3a cNopTHOTO NbPBEHCTBO/CLOUTHE.

(8) LleHwTe 3a M3nbyYBaHE Ha NnaTeH pernopTaxK ce
noco4sat B oTAesIHa Tapuda. 3a naateH penopTax He
Ce rapaHTMpaT PEUTUHT TOYKMN.

(9) Bcuukm kameHtTM Ha MEOMATA wmmat npasBo Aga
nosy4aT OTCTbMKM B CbOTBETCTBME C AeMcTBallaTa
MonutuKa 3a npogaxba Ha MEAUATA, kKouTo ce
npwaarat npu NoANMCBaHe Ha HANBUAYANEH AOFOBOP
338 M31bYBaHe Ha  TE/E€BU3MOHHM  TbProOBCKM
cbobueHnsa mexay MEOAUATA n peknamogaten n/mam
areHums.

Yn. 22. (1) Tapudute Ha MEAUATA no un. 21 ce cuutat
3a B/Ie3/IM B cuAa OT Ny6MKyBaHETO UM Ha yeb-caiTa
Ha MEOUATA: http://www.btv.bg/reklama (,ye6-
canTta”) M ce npwnarat oT TasM FaTta KbM BCUYKM
KAMEHTU - PEKNamoaaTenn U areHumm.

(2) CmaHaTa Ha Tapuda ce onosecTaBa upes
ny6/MKyBaHeTo Ha HoBaTa Tapuda Ha yeb-caita. OT
Aatata Ha nybaukysaHeto ot MEAMATA Ha HoBa
Tapuda, TA CTaBa BaAMAHA 3@ BCUYKU KAWEHTU -
peknamogaTenM W areHUMMm U ce npunara 3a
M3NbYBaHUATA Npe3 CbOTBETHMA Mecel, B cayyali ye
CxemMu 3a M3NbYBaHe ca 3afBEHM Mpeau AataTa Ha
nybanKyBaHe Ha HoBaTa Tapuda, Te cnesga Aa 6baar

(4) The MEDIA defines fix gross prices for 30” advertising
airing in each program on channel bTV and for 30”
advertising airing in each time slot on the channels bTV
Action, bTV Cinema, bTV Comedy, bTV Story and RING,
with no guaranteed rating points. The prices shall be
announced in the respective Rate card for each month
of the year which shall be published before the
beginning of the month.

(5) The prices for broadcasting (out of a TV bundle) TV
commercial communications on channels owed by third
parties, in which the MEDIA has been granted rights to
sell program time, are defined in the effective Rate card
for broadcasting TV commercial communications on the
respective channel.

(6) The MEDIA defines a scale for calculating the prices
of the advertising airings which length is divisible by 5.
The scale is equal for each of the channels. The scale is
defined in the effective Sales Policy of the MEDIA as well
as in the Rate card for the respective month of the year.

(7) The MEDIA is entitled to define explicit prices for
broadcasting TV commercial communications in sports
championships/events which are being broadcasted on
one or more channels of the MEDIA, with no guaranteed
rating points. The prices shall be determined in a specific
Rate card for the sports championship/event.

(8) Paid Reports airings are priced in a separate Rate
card. For Paid Reports no rating points are guaranteed.

(9) Discounts can be granted to all clients of the MEDIA
in accordance with the effective TV Sales Policy of the
MEDIA, which shall be applicable upon signing of an
individual contract for broadcasting TV commercial
communications between the MEDIA and an advertiser
and/or an agency.

Art. 22. (1) The Rate cards of the MEDIA under art. 21
shall be considered effective as of their publication on
the web site of the MEDIA: http://www.btv.bg/reklama
(“the web site”) and shall be applicable from this date to
all clients — advertisers and agencies.

(2) Change of Rate card shall be announced through
publication of the new Rate card on the web site. As of
the date a new Rate card has been published by the
MEDIA, it becomes effective and valid for all clients —
advertisers and agencies and applies for the broadcasts
during the respective month. In case there are
Broadcasting schemes that have been ordered before
the date of the publication of the new Rate card, they
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npens4yncaeHn no Hoeata Tapuda, BaiMaHa 3a meceua
Ha M31bYBaHe, KaTo B TO3WU C/AyYyall KAMEHTUTE MMaT
npaso Aa NpenorosopAT cBomTe Cxemu 3a U31bYBAHE B
CPOK OT TPU paboTHM AHM ciel NyH6AMKYBaHETO Ha
TapudaTa, BaanaHa 3a Mecel,a Ha U3bYBaHe, 6e3 ToBa
03 BOAM O0 yTeXHeHus, cbobpasHo un. 25, an. 1, 1. 10
nil.

Yn. 23. 3a usbarsaHe Ha cbmHeHne, MEAMATA nma
npaBo fa Mpexsbpna  B3eMaHuATa U OT
peKknamogatesnim u/uaM areHumMu 4Ypes OOrosopu 3a
uecua, GAKTOPUHT WU APYTU  NPEXBbPAUTENHM
cnocobu.

VI. UHTerpupaHu npepnoxeHuma

Yn. 24. (1) EKkunbT Ha oTaen ,Mpoaaxkbu” Ha MEANATA
M3roTBa pasHoobpasHW crneumanHu odeptM 3a
MHTETPUPAHU  MpPeasIoKEeHUsA,  KOWUTO  BKJOYBAT
ATPaAKTUBHU €/IEMEHTH, LLeNIALLNM 3acuaeHa acoumauma
C u3bpaHO OT KAMeHTa npegasaHe. MHTerpupaHute
npeanoXKeHUA Morat ga Cce CbCTOAT OT Pas3/IuyHM
KOMOMHALUMM OT TeMATU4YHM CMOHCOPCKU 3aCTaBKM,
KpaTKM KAMNOBE, LWanKM peknama, anTepHaTUBHM
dbopmu Ha peknama, obopmaeHme Ha AeKop, NPOMO-
QHOHCKU U Ap.

(2) WHTerpupaHuTe npepnoxkeHns 6Guxa mMoran aa
BK/IIOYBAT M AOMbHUTENHO 0OBbP3BaHE Ypes yyactue
B MPOMOULMOHA/IHATA KaMmnaHMA Ha CNOHCOPUPAHOTO
npepasaHe, KOATO 6M MOrna Aa BKNHOYBA aKTUBHOCTM
OHNaliH, B pagMo, npeca, BbHWHA peKnama,
cneuunanHn cbbutma u ap.

(3) OTgenHo, KaTO 4YacT OT CMOHCOPCKM MaKeT WM
camocroAatenHo, MEAMATA npepnara Bb3MOXKHOCTU 32
CbTPYAHUYECTBO KaTO: acouMMpaHe € MapKaTa Ha
JIOKaZIHW NpoAayKUMK C uen opopmsaHe Ha creymasneH
NPOAYKTOB MakeT Ha peknamogatens  w/wmam
nocsieABallo pa3npoCTPaHEHUE HA CbAbPKAHUETO HA
MEOUATA ¢ nomouura Ha Pa3NNYHMU oT
TENEBU3NOHHUTE NAATPOPMMU, KAKTO M CrneumanHo
M3rOTBEHM WHTEPHET KaMMaHUM Ha  MHTEpHeT
cTpaHuuuTe Ha MEOUATA.

VIl. HagueHKU n yrexxHeHuA

Yn. 25. (1) MEAMATA uma npaBo Ja Hadyucassa
HagUEHKN KbM BPYTHUTE LLeHWN Ha U3bUYBAHUATA, KaTo
TUNBT HAALEHKU U YTEXHEHWA, U TEXHUAT pasmep 3a
nporpamuTe ca, KakTo cneaga:

shall be recalculated according to the new Rate card
valid for the month of broadcasting. In this case the
clients have the right to re-negotiate their Broadcasting
schemes within three working days after the publication
of the Rate card valid for the month of broadcasting and
that shall not cause surcharges in accordance with art.
25, para. 1, items 10 and 11.

Art. 23. For the avoidance of doubt, the MEDIA is
entitled to transfer its receivables from advertisers
and/or agencies by way of cession agreements,
factoring or other transfer methods.

VI. Integrated solutions

Art. 24. (1) MEDIA’s Sales Department team prepares
various special offers for integrated proposals that
include attractive elements aiming to strength the
association with the program chosen by the client. The
integrated proposals may consist of various
combinations of thematic sponsorship tags, short spots,
break IDs, alternative advertising forms, set design,
promos, etc.

(2) The integrated proposals may also include additional
engagement through participation in the promotional
campaign of the sponsored program that might include
activities online, in radio, press, outdoor advertising,
special events, etc.

(3) As a part of the sponsorship package or separately,
the MEDIA offers cooperation opportunities like:
association with the trademark of local productions in
order to work down a special product package for the
advertiser and/or subsequent MEDIA’s content
distribution with the help of platforms, different from
television platforms as well as specially prepared
Internet campaigns on the Internet sites of the MEDIA.

VII. Surcharges

Art. 25. (1) MEDIA is entitled to charge surcharges on
the gross prices of the broadcasts and the type of
surcharges and their amounts for the channels are, as
follows:

Ne Tun HagueHKa /yTexxHeHne
Type of surcharge

Pa3mep Ha HagLUeHKaTa / yTeXXHeHMeTo
Surcharge amount




1. MbpBa WAM nocnegHa nosvumsa B peknameH | 40 % 3aBuleHune Ha 6pyTHaTa LeHa Ha u3nb4YBaHeTo /
610K / First or last position in a commercial | 40 % increase of the gross price of the broadcast
break

2. Bropa wau npegnocnegHa nosuuma B | 25 % 3aBuleHuMe Ha 6pyTHaTa LeHa Ha u3nbyBaHeTo /
peknameH 6nok / Second or before last | 25 % increase of the gross price of the broadcast
position in a commercial break

3. TpeTa no3numa B peknameH 610K / 20 % 3aBuWeHMe Ha BpyTHaTa LieHa Ha u3nbyBaHeTo /
Third position in a commercial break 20 % increase of the gross price of the broadcast

4. M360op Ha peknameH 610k / 15 % 3aBuLIeHWe Ha BpyTHaTa LeHa Ha M3abyBaHeTto /
Choosing a commercial break 15 % increase of the gross price of the broadcast

5. MbpBa 1 nocnesfHa No3MuUMA B eaAnH peknameH | 50 % 3aBuweHMe Ha OpyTHaTa LeHa Ha BCAKO OT
610K / nsnbyBaHuATa /

First and last position in a commercial break 50 % increase of the gross price of every broadcast

6. M360p Ha peknameH 610K U mbpsa/nocneaHa | 55 % 3aBuweHmne Ha 6pyTHaTa LeHa Ha u3ibYBaHeTo /
nosmuma / Choosing a break and first/last | 55 % increase of the gross price of the broadcast
position in the break

7. 3anBABaHe HA KaMMNaHUW C anTepHaTMBHM | 20% 3aBUlIEeHWe Ha OpyTHaTa UEHa Ha BCAKO OT
peknamHu dopmu camo B nporpama bTV / | nsnvusaHuata /20% increase of the gross price of every
Order of campaigns with AA forms only in bTV | broadcast
channels

8. CbemecTHa peknama / Co-advertising * [0 50 % 3aBuweHne Ha bpyTHaTa LieHa Ha U3/TbY4BaHETO

3a BCEKM oTaeneH OOMbAHUTENEH
peknamogaten/mapka / Up to 50 % increase of the
gross price of the broadcast for each additional
advertiser/brand

9. TaHpemHu cnoTose / Tandem spots ** 20 % 3aBMlIEHMEe Ha OpyTHaTa UeHa Ha BTOpMA

TaHgemeH cnot / 20 % increase of the gross price of the
second tandem spot

10. OTMAHa Ha U3bYBaHUA / 6TB / TK — 5 % / 10 % Bbpxy 6pyTHaTa ueHa HA
Cancellation of broadcasts OTMEHEHWTE M3/TbYBAHMA 33 MPOCPOYEHUA CPOK (Mo-

MaJIKo OT 7 MbJiHU paboTHM aHu) /

bTV /TC -5 % / 10 % of the gross price of all cancelled
broadcasts for the delayed term (less than 7 full
working days)

11. EKkcnpecHo 3asaBABaHe/eKkcnpecHa oTmaAHa Ha | 6TB / TK — 250 / 50 espo 6e3 A/1C 3a npocpoyeH aeH
n3abuBaHus / (no-manko ot 2 mbaHu paboTHu aHwn) /

Urgent order/ urgent cancellation of | bTV/TC-250/50 Euro w/o VAT per each day of delay
broadcasts (less than 2 full working days)

12. 3aKbCHEeHMe npu noAdasBaHe Ha TbProBCcKO

cvobueHne /

Late submission of the commercial material

%k %k k

1. Mpe3s HAKOM oOT mMmeceunte AHyapw,
despyapu, H0an, Asryct / During any of the
months January, February, July, August

2. Mpe3 HaKoW oT meceumte MapTt — HOHM 1
Centemspu — lekemspu, BKkA. / During any of
the months March — June and September —
December, incl.

6TB / TK — 250 / 50 eBpo 6e3 A/C 3a npocpoyeH AeH
(no-manko oT 2 NbAHW PaboTHU AHK) /

bTV / TC - 250/ 50 Euro w/o VAT per each day of delay
(less than 2 full working days)

6TB / TK — 500/ 100 eBpo 6e3 A/C 3a npocpoyeH AeH
(no-manko ot 2 nbaHK paboTHM AHK) /

bTV / TC—500/ 100 Euro w/o VAT per each day of delay
(less than 2 full working days)




13. :aguae::jm;a 2?::::::2: pgK;aSnLlj‘chh::ZKfTr oT 15% po 30% 3aBulweHMe Ha bGpyTHaTa UeHa Ha
bfof'dcast in’a commercial. break of rog rams nsnbvusaHeto / from 15% to 30% increase of the gross
as per para. 2 prog price of the broadcast

e el exormm, oo an 3 | © 15% A0 100% sasmueine va Gpyrvara uexa
/ SLFJJrchargep for broadcast in’ a commerc}al nsnbusaHeto / from 15% to 100% increase of the gross

rice of the broadcast
break of sports events as per para. 3 P

e e s | 7 5% 20 100% szonuerve o Goyrars wra
Eroadcast in a s’ ecial comme.rcial break ags or nsnbusaHeto / from 50% to 100% increase of the gross
para. 4 P P price of the broadcast

16. HapgueHKka 3a rapaHTMpaHO W3nbyBaHe B
peknameH 610K Ha npeaaBaHe, nNo M36op Ha | oT 15% Ao 30% 3aBuweHWe Ha bpyTHaTa LeHa Ha
KAWeHTa, cbrnacHo an. 5 / Surcharge for | nsnvusaHeto / from 15% to 30% increase of the gross
guaranteed broadcast in a commercial break of | price of the broadcast
a program, chosen by the client, as per para. 5

17. HagueHka 3a Wu3nbYBAHMA, HaABULLABALLM
On'u':' eneHa  MbaKMHE C‘brﬂaCHi an 6LLL/ oT 15% po 30% 3aBuleHMe Ha bGpyTHaTa UeHa Ha
Sufchir o for'qbroadca’sts exceedin c.ertain nsnvusaHeto / from 15% to 30% increase of the gross
Iengthsis per para, 6 g price of the broadcast

* CbBMECTHa peKnama e Haiuue B caydamTe Mo Y. 2 an.
3. PazmepbT Ha 3aBULWEHNETO ce onpenens npu BCeKu
KOHKpETeH C/y4aldi B 3aBMCMMOCT OT MPUCHCTBMETO Ha
Opyrma peknamopaaTten — BM3yanusauma, COMeHaBaHe,
JIOrO, W3MNON3BaHE HA MNPOAYKTa, [Ab/MKUMHA HaA
NpPUCHCTBMETO U T.H. KoraTto ce nnaHMpa M3nbyBaHe Ha
TbProBCKO CbOOLLEHME CbC CbBMECTHA PeKaama,
MEOMUATA npenopbyBa peknamogarenst/areHumsaTa aa
M3NpaTh n3vepnaTenieH cTopmbopa, c ornes yTouHaBaHe
pa3mepa Ha 3aBULLUEHMETO 3a KOHKPETHUA CyYali.

** TaHAEeMHW cnoToBe ca ABa CNOTA HAa e4MH U Cbly
NPOAYKT B e4MH M Cbl, peknameH 610K, KOUTO ca
CbAbPKATENHO U UMUIMKOBO CBbP3aHM.

*** Mpu 3aKbCHEHWE NPW NogasBaHe Ha 3aABKU U/uamn
TbProBcku cbobueHns, MEJUATA He HOCK OTFOBOPHOCT
33 AONYCHATW FPeLUKu.

e bBpyTHa UeHa, CbrNacHO MNOCOYEHOTO B
TabanuaTa no-rope, e CboTBETHATA LieHa Npeau
oTCTbNKKU M npeaun A4C.

(2) MEOUATA nma npaBo ga onpeaens M Ha4ducnsga
HafueHKa cbrnacHo an. 1, 1. 13 3a wu3nbyBaHe B
peknameH 610K Ha onpegeneHn ot  MEAMATA
npenaBaHWA OT e4Ha UM NoBeYe OT HEMHUTE Nporpamm
(Hanp. nNpepaBaHMA OT CbOTBETEH 4aCOBWU WHTEpBas,
npegasaHua, CBbp3aHM ¢  HOBMHM UM aKTyanHu
npepasaHusa, MpeamsbopHu ctyama, duamu, cepmanm u
ap.). TMpefaBaHMATA W KOHKPETHUAT pasmep Ha
HaZlLEeHKaTa ce NOCOYBAT B AeMCTBALLATA 32 CbOTBETHUA
Mecel, Tapuda, B KOMTO HagLEHKATa LLe e NPUIoKMMA.
(3) MEOUATA nma npaBo ga onpefens M HavMcnsBa
HaglueHKa cbrnacHo an. 1, 1. 14 33 wv3nbyBaHe B

* There is co-advertising in the events under art. 2,
para. 3. The exact amount of the surcharge is decided
on a case by case basis according to the other
advertiser’s presence, such as — visualization,
mentioning in the voice over, logo presence, product
usage, the length of the presence, etc. When co-
advertising is planned, the MEDIA recommends the
advertiser/agency to send a detailed storyboard so
that the surcharge amount can be defined for the
particular case.

** Tandem spots are two spots of one and the same
product in one and the same advertising break which
are content and image-related.

*** |n case of delayed submission of order and/or TV
commercial communications the MEDIA cannot be
held liable for any mistakes.

e  Gross price, as provided in the table above, is
the respective price before discounts and
before VAT.

(2) MEDIA is entitled to define and charge a surcharge
under para. 1, item 12 for broadcast in a commercial
break of particular programs, defined by the MEDIA,
on one or more of its channels (i.e. programs from a
particular time range, programs related to News and
Current Affairs, Election Studios, movies, series, etc.).
The programs and the specific amount of the surcharge
shall be determined in the effective Rate card for the
respective month when the surcharge shall apply.

(3) MEDIA is entitled to define and charge a surcharge
under para. 1, item 14 for broadcast in a commercial




peknameH 670K Ha CNOPTHO MbpPBEHCTBO/CLOUTHE, 3a
koeto MEOUATA He e onpepennna HapoyHa Tapuda
cbrnacHo un. 21, an. 7. CbbutmuATa U KOHKPETHUAT
pasmep Ha HagueHKaTa ce NocoysaT B AelcTBalLaTta 3a
CbOTBETHUA MeceL, Tapuda, B KOMTO HaALEeHKaTa We e
NPUAOKUMA.

(4) CneumaneH peknameH 610K, cbriacHo an. 1, 1. 15, e
peknameH 610K € NPOABLAXKUTENHOCT 40 2 (ABE) MUHYTH,
peknameH 670K, BKAloYBaLW, A0 5 (net) 6poa Kaunose
n/mnn peknameH 610K, NO3NMUMOHMPAH Ha ONpeaeneHo
MACTO B NpegasaHe. CneunanHute peknamHmn 610KkoBe
KOHKPETHUAT pa3mep Ha HagueHKaTa ce noco4ysaT B
AeicTBalaTa 3a CbOTBETHMA Mmecel, Tapuda, B KOUTO
HaZLeHKaTa LLe e NPUNoKMUMA.

(5) KOHKpeTHUAT pa3mep Ha HaZLLeHKaTa cbriacHo an. 1,
T. 16 ce nocoyBa B AelCTBALLATA 33 CbOTBETHUA MeceL,
Tapuda, B KOMTO HaAUEHKaTa LWe e NPUIoKMMA.

(6) MEOMATA uma npaBo ga onpefens U HavMcnsaea
HagueHKa cbrnacHo an. 1, 1. 17 3a wu3nbyBaHUA,
HaABWLWIABALLN onpeaeneHa Ab/IXKMHA, KaTo AbXKUHUTE
M KOHKPEeTHMAT pasmep Ha HaALUeHKaTa ce Nnoco4ysaT B
OeicTBalaTa 3a CbOTBETHUA Mecel, Tapuda, B KOMTO
HajLeHKaTa Le € NPUIoXKMMma.

(7) Bcuukm onpegenenn ot MEAUATA HapueHKu ce
HauuMcnABaT  nocnegoBaTteslHO UM ce  npwuaarart
aBTOMATMYHO KbM MNPUNOKUMUTE OPYTHM LEeHW 3a
M3NbYBaHUATA.

VIIl. HaunH Ha nnawaHe

Yn. 26. (1) 3asBeHnUTe M3NBYBAHUA Ce M3YUCNABAT MO
AeWcTBalaTa KbM JaTaTa Ha NpuMemaHe Ha 3asdBKaTta
Tapuda, a Npu eBeHTya/NiHa nocneaBalla NPOMAHa Ha
TapudaTa ce aKTyanmsmpaTt cbobpasHo HoBaTa Tapuda
Npu cNasBaHe Ha yCNoBUATA Ha YA. 22.

(2) Bcaka notBbpaeHa oT otaen “lMpogarkbu” Ha
MEOUATA Cxema Ha nsnbyBaHe Tpsbea Aa 6bae nsuano
nnateHa B cpok go 30 (TpuaeceT) AHM OT AaTaTa Ha
usgasaHe Ha daktypata ot MEAUATA. Cxema Ha
U3NbUYBaHe, 3aABEHA OT HOB K/IMEHT (K/IMEHT, KOWTO He e
6un aKTMBeH B nporpamute Ha MEOAUATA npes
npeaxogHaTta roAuHa), cnep noTBbpXAaBaHeTo W OT
otaen “Mpoparkbn” Ha MEOUATA, Tpabsa ga 6baat
nnateHa 100% aBaHCOBO A0 ABa paboTHW AHW npeau
CTapTa Ha KamnaHuATa. 3a Bpeme Ha naawaHe ce
npuemat AEeHAT M YacbT Ha 3aBepsiBaHe Ha HaHKoBaTa
cmeTka Ha MEAMATA ¢ gbmxmmata cyma. MNpu npomaHa
Ha 6aHKoBaTa cmeTka, MEAUNATA yBegomasa NUCMeHO
areHumMATa UaM peknamogartens 3a ToBa 06CTOATENCTBO
Ha NOCOYEHMTE B 4OrOBOPA a4pecH 3a KOPeCcnoHAeHLMA
no yn. 15 ot O6wuTe ycnosus.

break of sports championship/event for which the
MEDIA has not determined a specific Rate card as per
art. 21, para. 7. The events and the specific amount of
the surcharge shall be determined in the effective Rate
card for the respective month when the surcharge shall
apply.

(4) A special commercial break under para. 1, item 15
is a break with a duration up to 2 (two) minutes, a
break including not more than 5 (five) spots and/or a
break positioned at a certain place in a program. The
special commercial breaks and the specific amount of
the surcharge shall be determined in the effective Rate
card for the respective month when the surcharge shall
apply.

(5) The specific amount of the surcharge under para. 1,
item 16 shall be determined in the effective Rate card
for the respective month when the surcharge shall
apply.

(6) MEDIA is entitled to define and charge a surcharge
under para. 1, item 17 for broadcasts exceeding certain
lengths. The length of the broadcasts and the specific
amount of the surcharge shall be determined in the
effective Rate card of the respective month when the
surcharge shall apply.

(7) All surcharges defined by the MEDIA shall be
charged consecutively and shall be automatically
applied to the applicable gross prices of the
broadcasts.

VIIl. Payment methods

Art. 26. (1) The ordered broadcasts shall be calculated
according to the Rate card effective on the date of the
order receipt. In case of changes in the Rate card the
ordered schemes shall be updated in accordance with
the new Rate card in compliance with art. 22.

(2) Every Broadcasting scheme approved by MEDIA’s
Sales Department has to be paid in full within 30
(thirty) days from the date of issuance of the invoice by
the MEDIA. Every Broadcasting scheme ordered by a
new client (a client that has not invested budget in
MEDIA’s TV channels during the previous year) after its
approval by MEDIA’s Sales Department has to be
effectively paid 100% in advance two working days
before the start of the campaign. The date and hour
when the bank account of the MEDIA is credited with
the due amount shall be considered as the time of
payment. If the MEDIA changes its bank account, the
agency or the advertiser shall be informed for the
change by a written notice sent to the addresses for
correspondence stated in the contract pursuant to art.
15 of the General Sales Rules.




(3) B cnyuait Ha 3abaBa B naallaHeTo, Npu ycaoBue ye
NNawaHeTo, W3BbPLWIEHO OT peKknamojatens Wau
areHuuMATa, He e [AO0CTaTbyHO 33 Aa MNOoracu BCUYKMK
ObIKMMU cymun no daKTypuTe, nsgageHn ot MEAUNATA,
CTpaHuTe ce cbrnacasat, ye MEOMATA uma npaso ga
noracABa 3aAb/UKEeHMATa NO pefa Ha TAXHOTO
Bb3HWKBAHE, 3aN0YBANKMN OT Hal-CTapoTO, HE3AaBUCMMO
KOe 334b/KeHWe ca 3aABWMIM  4e  noracAsar
peknamopatenat WAW areHuuATa U He3aBUCUMo OT
OCHOBAHMATA 3a MJallaHe, NMOCOYEHW B MNAATEXKHUTE
OOKYMEHTH.

Yn. 27. MEOVNATA nma npaBo Aa He 3ano4YHe usnbyBaHe
Ha 3aABeHa KamnaHWA UK NO CBOA MpeLeHKa Aa crpe
M3/TbYBAHETO, B C/Ily4al Ye He e MoJyYnna AbKUMO
nnawaxe, 6e3 ga ObAXKM KaKBUTO U A3 e obe3sweTeHuns
WX KOMIMEHCALMW.

IX. PaMKOB A0roBop ¢ peknamHa areHuuma/areHummn

Yn. 28. (1) PeknamHa areHums, obcnyxKBalla noseye oT
eAMH peKsamogaTes, MMa BbB3MOMKHOCT A3 CK/OYM
pamkos gorosop ¢ MEOUATA ¢ obwa roguuHa
6loa)KeTHa rapaHumMs 3a U3bYBaHE HA TeNEeBM3MOHHMU
TbProBCKM CbOBLLEHMA HA PEKNAMOLATENNTE — KANEHTU
Ha areHumMATa, B nporpamute Ha MEOUATA.

(2) Npu ycnosume ye aBe uan Noseve pekaaMHU areHLmMm
npuMHaZNeXKaT KbM efiHa M Cblia rpyna oT ApyxKecTsa
WM Ca CbLLEeCTBEHO CBbP3aHU MO CMUCHAA Ha un. 43, T.
7 no-pgony, MEOUATA nma npaso ga gage Bb3MOXKHOCT
Ha areHuuuTe Aa CKAYaT 0bWo KaTo CTpaHa PamMKoB
porosop ¢ MEAUATA, ¢ obwa rogvwHa 6roaxKeTHa
rapaHuua 3a M3nbyBaHe Ha TeNeBU3MOHHU TbProBCKU
CbobLEHMA HA peKnaMmoaaTennTe - KAMEHTU Ha HAKOA OT
Te3un areHuumn, B nporpamute Ha MEAUATA.

(3) AreHuuuTe, cTpaHa No paMKoB AOroBop no an. 2, ca
CONMAAPHO OTFOBOPHWM 33 NANAWAHMATA, TOYHOTO
M3NbJIHEHWE HA NOETUTE rapaHuuu, nocneguuuTe npu
HeM3Nb/IHEHME W BCUYKM OCTaHa/M  YyC/lOBMA MO
gorosopa.

(4) KoHKpeTHWTe vycnoBuMa 3a M3AbYBAHE Ha
TENEeBU3NOHHM TbProBCKU CbODOLLEHUS HA OTAE/NHUTE
peknamogaTtenu - KAMeHTU Ha peKNamMHa areHumMa no an.
1 u/vwnn an. 2, ce ypexaaTt B OTAENHU UHAMBUAYANHU
nMcmeHun gorosopu mexay MEAUATA u cboTBeTHaTa
areHuma (c uam 6e3 CbOTBETHUAT peknamogaTten Aa e
CTpaHa nNO MWHAMBWAYANHWUS [OOroBOp), KOMTO ca
HepasaenHa YacT OT pamKoBMA Aorosop no an. 1, pecn.
no an. 2 mexxay MEAUATA v areHumaTa/areHumnnte.

(3) In the event of any delay in payment, if the
payment, made by the advertiser or the agency is not
sufficient to cover all due amounts under the invoices,
issued by the MEDIA, the parties hereby agree that the
MEDIA is entitled to cover the oldest liability,
regardless of the advertiser's or the agencies’
indication as to which liabilities their payment is
covering, and regardless of the grounds for payment
indicated on the payment documents.

Art. 27. The MEDIA is entitled not to start the
broadcasting of an ordered campaign or in its
discretion to suspend its broadcasting, without being
liable for any remedies or compensations thereon, in
case it has not received any due payment.

IX. Framework contract with advertising
agency/agencies

Art. 28. (1) Advertising agency which is servicing more
than one advertiser, shall be enabled to conclude a
framework contract with the MEDIA with a total
annual budget guarantee for broadcasting TV
commercial communications of the advertisers — client
of the agency on MEDIA’s channels.

(2) In the event that two or more advertising agencies
belong to the same group of companies or are
materially related within the meaning of art. 43, item
7 below, the MEDIA may enable the agencies to
conclude jointly as a party a framework contract with
the MEDIA with a total annual budget guarantee for
broadcasting TV commercial communications of the
advertisers - clients of any of these agencies on
MEDIA’s channels.

(3) The agencies which are party to a framework
contract under para. 2, shall be jointly liable for the
payments, exact performance of the undertaken
guarantees, consequences in case of non-fulfillment
and all other conditions under the contract.

(4) The specific provisions for broadcasting TV
commercial communications of the particular
advertisers - clients of an advertising agency under
para. 1 or 2 shall be regulated in separate individual
written contracts signed between the MEDIA and the
respective agency (with or without the respective
advertiser being party to the individual contract) which
are inseparable part to the framework contract under
para. 1 or 2 between the MEDIA and the
agency/agencies.




X. Peknamauuu

Yn. 29. (1) Mpu cnop uanM peknamauma OT CTpaHa Ha
peknamogaTtena uam areHuMATa OTHOCHO W3/1bY4BaHEeTo
Ha TbproBckuTe cbobuweHnsa, MEANATA ce 3agbnkaea
Ja npeaocTaBM  Konmue OT BuAeosanuca/-ute  Ha
M3NMbYEHUTE  TbProBCKM  CbOOLWEHMA, KOUTO  ce
nposepasBat B nomeweHnAtTa Ha MEOUATA 8
NPUCHCTBMETO Ha NpeaCcTaBUTEIM HA CTPaHUTE, 32 KOeTo
ce CbCTaBA MPOTOKO.

(2) WckaHeTo 3a peknamauua TpabeBa ga 6bae
HanpaBeHO He NO-KbCHO OT 3 (TpK) mecela, CYUTAHO OT
HaYyaNoTO Ha U3/TbYBAHETO Ha CbOTBETHATa KamnaHuA. B
C/y4al Ha 3aKbCHANA peKknamaums, MEAMATA He
OBJ/IKU KOMNEHcaLmu.

(3) B cnyuait Ha npueTa peknamaumsa, MEAUATA abnaxu
KOMMeHcauma CbraacHo 4. 18.

Xl. BpemeHHO cnupaHe Ha U3NbYBaHe Ha TbProBCKO
cbobLeHre nan KamnaHus

Yn. 30. (1) MEAMATA nma npaso Aa cnpe UsibyBaHETO
Ha TbproBcKo cbobleHne 6e3 3annawaHe Ha
obesleTeHns M HEYCTOMKM,  KoraTo  MOoay4u
[OKa3aTeNCTBa, Ye C HEroBOTO M3/ bYBAHE Ce HapyLlaBaT
npaea Ha TpeTu anua.

(2) MEOUATA yBegomaBa He3abaBHO peKknamogatens
WAW areHumsTa U npefocTaBs MHOOPMALMA Ha KaKBO
OCHOBaHWe NPeKpPaTABA U3/TbYBAHETO.

(3) Ako 6bae p[oKasaHO MO Haa/exeH ped, ye
npeteHUMUTE Ha TpeTUTe AuUa Ca HEOCHOBATENHMU,
MEJUATA Bb306HOBSABA M3BYBAHETO HA TbPrOBCKUTE
cbobuieHnA. MnaTeHaTa LeHA 33 HEU3NbYEHWUTe, HO
3afBEHM TbProBCKM CbOOLLEHMA, aKO MMA TaKaBa, ce
npucnaga ot nocneABawoTo naalwaHe.

Yn. 31. B cnyyait ye He e NoAyYnIa SbAXKUMO NaalaHe
B cpok, MEAUATA uma npaBo pfa cnpe BpemMeHHO
M3NBbYBAHETO Ha PeKNaMHa KaMNaHUA NPU yCA0BMATa Ha
yn. 27 u/van ga cnpe M3NbAHEHMETO Ha KOeTo U 4a e
CBOE 3a4b/IKEHME, KAaTOo Bb30OHOBSABA M3/TbYBAHETO U
CbOTBETHO M3MbJHEHUETO Ha 3a4b/XKEHUETO CU cnej
epeKTMBHOTO MoslyyaBaHe Ha AbMAKMMOTO NawaHe. B
Te3n caydam MEOUATA He AbAKM KAKBUTO M Ja e
KOMMeHcaunn, obesweTeHna UAN HEYCTOMKM.

XIll. CpoK 3a usnbuBaHe U NpeKkpaTABaHe Ha
AOroBopuTe 3a U3TbYBAHE HA TbProBCKU CbOBLLEHUA

Yn. 32. (1) CpoKbT ce onpenena B UHAMBUAYANHUA
[lOTOBOP WAM C Bb3/araHeTO 33 W3/byBaHe Ha
TeNEeBM3NOHHO TbProBCKO CbObLLEHME.

X. Claims

Art. 29. (1) In case of a disagreement or a claim lodged
by the advertiser or the agency regarding the
broadcasting of TV commercial communications, the
MEDIA shall submit a copy of the video(s) of the
broadcasted TV commercial communication(s) which
shall be checked on the premises of the MEDIA in the
presence of representatives of the parties for which a
protocol shall be signed.

(2) The claim has to be lodged no later than 3 (three)
months as of the beginning of the broadcasting of the
respective campaign. The MEDIA owes no
compensations in case of delayed claim.

(3) If the claim is duly accepted, the MEDIA owes
compensation pursuant to art. 18.

XI. Temporary suspension of broadcasting of a TV
commercial communications or a campaign

Art. 30. (1) The MEDIA has the right to temporarily
suspend the broadcasting of a TV commercial
communication without owing any compensations and
penalties, in case it receives evidences that the
broadcasting violates third parties’ rights.

(2) The MEDIA immediately notifies the advertiser or
the agency and provides information about the
grounds on which the broadcasting has been
suspended.

(3) If the third parties’ claims are duly proved to be
groundless, the MEDIA resumes the broadcasting of
the suspended TV commercial communications. The
paid price of the ordered but unaired commercial
communications, if there is any such paid price, shall
be deducted from the next due payment.

Art. 31. If the MEDIA does not receive any payment in
term it may temporarily suspend the airing of an
advertising campaign pursuant to the provisions of art.
27 and/or stop the execution of any of its obligations.
The broadcasting and respectively the execution of the
obligation shall be resumed after receipt of the due
payment. In these cases the MEDIA owes no
compensations, remedies or penalties.

XIl. Term of broadcasting and termination of the
contracts for broadcasting of TV commercial
communications
Art. 32. (1) The term is defined in the individual
contract or with the order for broadcasting of TV

commercial communications.




(2) JDoroBopbT ce npeKkpaTABa C M3TUYaHE Ha
onpeaeneHns B HEro CPOK, B C/ly4ait Ye ca MU3MbJHEHU
3a4b/IKEHUATa Ha CTpaHWUTe No Aorosopa. JoroBopbT
MOXKe Aa 6bae NpekpaTeH Npeay U3TUYaHe Ha CPoKa No
B3aMMHO MWCMEHO CbllacMe Ha CTpaHuTe, KaTto
nocneguumTe OT NpPeABapUTENHOTO MpeKpaTaABaHe ce
ypexpar B CNOpasyMeHMeTo 33 MNpekpaTaBaHe,
noAnuMcaHo MeXay CTpaHuTe WAM B NoAnucaH oT
CTPaHMTE HapOoYeH NPOTOKO.

Yn. 33. (1) Peknamopatenar v areHumsaTa, KOUTO ca
CTpaHa Mo WMHAMBWMAYaA/NHWA [OrOBOP, UMAT MpPaBo Aa
pa3BanAT AOrosopa MpW CUCTEMHO HeW3MnbJHEeHWE Mo
BMHa Ha MEJUATA Ha 3agb/’KeHMeTOo 3a KOMMeHcupaHe
no uyn. 18 ot O6wuTe ycnosus, Npu ycrosBue 4ye e
OTNPaBeHO MWCMEHO OnJakBaHe OT CTpaHa Ha
peknamopgatena uam areHumata un MEOUATA He e
npeycTaHOBUMA UM OTCTPAHUAA HAPYLUEHWETO B CPOK
[0 eouH Mecel, OT NoJlyYaBaHe Ha ONIaKBaHEeTo.

(2) MEAMATA moxe pa pasBaavM pgorosopa npu
CUCTEMHO HEeU3MbJIHEHWE OT CTPaHa Ha pekiamoaaTens
WAW areHuMATa Ha 3aAb/KeHuMe Nno [0orosopa, npu
yCNOBMeE Ye e OTNPABEHO NMUCMEHO OMJIaKBaHe OT CTPaHa
Ha MEAUATA 1 3ag4b/1KeHMETO He e U3MbJIHEHO B CPOK
00 eouH mecel, OT NoJlyd4aBaHe Ha OMJIaKBaHEeTo.

(3) No cmucbna Ha NpegxogHUTE aANHEN HA TO3W YneH
“cuctemHO” e ABa MAM noBeve MbTU 33 CPOKA HaA
[orosopa.

Yn. 34. (1) B cnyyait ye areHumMaTa UAK peknamoaaTtensaT
3abaBAT nsawaHe no Aorosopa ¢ noseye ot 60 gHM OT
JaTaTta Ha nagexxa, MEAUATA uma npaso ga passanu
Aorosopa HesabasHoO, 6e3 npeamsBecTyHe.

(2) Npun BCKMYKKM cnyyamn Ha pasBansaHe Ha AOroBopa, B
KOWTO areHumMATa W pekNamopaTenAt ca W3NpaBHU
ctpaHu, MEOUATA abnxu BpblaHe Ha npegnnateHuTe
CYMU, aKO MMa TaKMBA, KOUTO He ca YCBOEHM (33 KOUTO
He Ca U3/TbYeHU TbProBCKM CbODLLEHUA) A0 AaTaTa Ha
pa3BanaHe Ha AoroBopa.

(3) Mpu npekpaTaBaHe Ha AeNCTBMETO HA AOrOBOPA, aKo
MEOUATA e wn3nbyumMna TenesmsMOHHW TbProBCKU
cbobuleHMsA, 33 KOMUTO He e Mnoayymaa naawaHe ot
peknamogatensa UAW OT areHUuATa, peknamoaaTenart u
CbOTBETHO areHUMATa, ako e CTpaHa no A0rosopa, ce
3a4b/1XKaBaT CONNAAPHO Aa 3aNNaTAT BCUYKU ObNXKUMU
Cymu He3abaBHO cnej npekpaTABaHe Ha AeACTBMETO Ha
porosopa. 3a u3bArsaHe Ha CbMHEHMEe HacToAlaTa
pasnopenba e npuaoXMma W genctea u - cnep,
npekpaTABaHe AeNCTBUETO Ha JOroBopa.

(2) The contract is terminated with the expiration of its
term, if the parties’ contract obligations are executed.
The contract may be terminated before its expiry date
only upon mutual written agreement between the
parties, and the consequences of such early
termination shall be settled in the termination
agreement signed between the parties or in an explicit
protocol signed by the parties.

Art. 33. (1) The advertiser and the agency which are
parties to an individual contract have the right to
rescind the contract in case of systematic failures of
the MEDIA due to its fault to execute its obligation for
compensation pursuant to art. 18 of General Sales
Rules, provided that a written claim has been sent by
the advertiser or agency and the MEDIA has not
suspended or eliminated the violation within one
month after receiving the written claim.

(2) The MEDIA may rescind the contract in case of
systematic failures of the advertiser or the agency to
execute any contract obligation, provided that a
written claim has been sent by the MEDIA and the
obligation has not be executed within one month after
receiving the written claim.

(3) Within the meaning of the preceding paragraphs
“systematic” means twice or more than twice
throughout the validity term of the contract.

Art. 34. (1) If the advertiser or the agency delays any
payment under the contract with more than 60 days
from the maturity date, the MEDIA has the right to
terminate immediately the contract without giving a
notice.

(2) In all cases of termination of the contract when the
agency and the advertiser are parties duly performing
their obligations the MEDIA shall return the prepaid
amounts, if there are any, which have not been
assimilated (for which any TV commercial
communications have not been broadcasted) up to the
date of contract termination.

(3) Upon termination of the contract if the MEDIA has
broadcasted TV commercial communications without
being paid by the advertiser or the agency, the
advertiser, respectively the agency if it is a party to the
contract, are jointly obliged to pay immediately after
the termination of the contract all amounts due to the
MEDIA. For avoidance of doubt, the present paragraph
shall remain applicable and valid even after the
termination of the contract.




Yn. 35. AKO B CpoKa Ha AOroBopa M3MbJHEHWETO My
6bae BbH3NPEnATCTBAHO OT pelleHWe Ha perynaTopeH
OopraH, nNpueTM HOPMATUBHU WUAWN AAMWHUCTPATUBHU
aktoBe, To MEAMATA nma npaso Aa NnpeKkpaTy J0orosopa
C yBeJOMAEHWe, WU3NpaTeHo [0 areHumatTa U
peknamopatens, 6e3 cTpaHUTe Aa CU AbAKAT KAKBUTO U
Aa 6uno obesweteHnn, KaTo B AECETAHEBEH CPOK OT
npekpatasaHeto MEAUATA Bb3cTaHOBABA Ha areHUMATa
WAN  Ha peKklamojaTena CboTBETHAaTa YacT oT
npenniateHUTe CymMu, akO UMa TaKMBA, KOUTO He ca
YCBOEHM [0 MOMEHTA Ha NMpeKpaTABaHEeTO.

Yn. 35a. (1) Npu ycnosue yue MEUATA B3eme pelueHune
4@ npoJaBa pPeKNamHOTO CUM Bpeme He CbrnacHo
noco4yeHoTo B Y. 5, an. 1, a Hanpumep Ha npuHUMNa
LeHa Ha Kaun cbobpasHo Yyacosu cnor,
npegasaHe/nporpama u/vauM geH ot cegmuuata, B
KOMTO Ce OCbLLEeCTBABAT U3NbUBAHUATA UAM NO Apyr
HaunH, MEOVATA we yBegomn NMCMEHO KAUEHTUTE CU
3a NpoMAHaTa B yC/10BUATA, Hail-manko 30 (TpuaecerT)
OHV NnpeaBapuTenHo.

(2) B xunotesata Ha an. 1 peknamogatenat u/uam
areHumMATa, KOWUTO Ca CTPaHWM MO WHAMBMAYANEH
[OroBop, MMaT Bb3MOXHOCT B 15-gHeBeH Cpok oOT
yBegomaBaHeTo no an. 1 pga oTnpaBAaT nNMUCMEHO
npeaussectme go MEOUATA 3a npekpatAsaHe Ha
[orosopa, 6e3 Aa AbKaT KaKBUTO U 4@ € KOMMNEHCALLUK,
o0b6e3LLeTeHNA UAN HEeYCTOMKNU. AKO B YKa3aHMA CPOK He
nocTbnNM MNUCMEHO npeaus3BecTMe, OT JaTtata Ha
B/IN3aHETO B CW/1A HA HOBUTE yCNOBMA, Te T 068bP3BaT
M ce npunarat B OTHoweHuATa um ¢ MEOUATA 3a
oCTaTbKa OT 6loaKeTHaTa rapaHLmMA No A4orosopa.

Xlll. Mocneanum npu HensNbIHEHUE Ha Aorosopa

Yn. 36. (1) Mpu HeusnbAHEHWE Ha rapaHuuMa uan
3a4b/KeHMe, [OO0roBOPEHO B  WHAMBMAYANeH WU
PaMKOB A0OroBOP KaTo OCHOBaHWe 33 NpeAocTaBAHe Ha
OTCTbNKA (HE3aBUCMMO Aann  HeusNb/HEHWEeTo e
YCTaHOBEHO MPWU U3TUYAHE Ha AO0roBOPEHUA Nepuog, 3a
u3nbyBaHe WMAM b6bae npeaBapuTENHO CbOOLWEHO OT
peknamogatena unm areHumAata Ha MEOUATA no speme
Ha Mepuoja Ha W3NbYBAaHE WAW NpPU NPenCcpPOYHO
npekpaTaBaHe Ha gorosopa), MEOUATA npeusumcnnsa,
B CbOTBETCTBME C YCNOBMATA Ha [AOroBOPa, BCUYKMU
n3nbyeHN Cxemun Ha M3nbuBaHe, 3a A3 Ce onpesenu u
NPUIOXKM KOpUrMpaHa LeHa CbobpasHO HMBOTO Ha
OTCTbMNKAaTa, CbOTBETCTBALLO HA PEASIHOTO U3NMbJHEHWE
OT K/NIMEHTA Ha CbOTBETHATa rapaHuma/3agbikeHue, 3a
KOeTO e npejocTaBeHa OTCTbMKaTa. KAMEeHTbT Ab/iKu
3annawaHe Ha pas/iMkata Mexagy npeunsyncaeHarta

Art. 35. If during the term of the contract its execution
is prevented by a decision of a regulatory institution,
adopted legal or administrative acts, the MEDIA has
the right to terminate the contract by sending to the
advertiser and the agency a notification and the parties
do not owe any compensation. In ten days after the
termination, the MEDIA shall return to the agency or
the advertiser the respective part of prepaid amounts,
if there are any, which are not assimilated until the
termination of the contract.

Art. 35a. (1) Provided that the MEDIA decides to sell its
advertising time not in accordance with the provision
of art. 5, para. 1, but for example on the principle of
per spot prices according to the time slot, the
program/channel and/or day of the week in which the
broadcasts are realized or otherwise, as well as in case
of changes in the TV Sales Policy the MEDIA shall notify
in writing the clients for the change in the conditions
at least 30 (thirty) days in advance.

(2) In the hypothesis of para. 1, the advertiser and/or
the agency, which are parties to an individual contract,
shall have the opportunity within 15 days from the
notification under para. 1 to send a written notice to
the MEDIA for termination of the contract, without
owing any compensations, remedies or penalties. If no
written notice is submitted within the specified term,
from the date of entering into force of the new
conditions they are considering binding and shall be
applicable in their relations with the MEDIA for the
remainder of the budget guarantee under the
contract.

Xlil. Consequences upon Non-fulfillment of the
Contract

Art. 36. (1) Upon any failure to observe a guarantee or
an obligation agreed upon in the individual or the
framework contract as ground for granting discount
(no matter if the failure is observed upon the expiry of
the agreed broadcasting period or is communicated by
the advertiser or the agency to the MEDIA any time
during the broadcasting period, or upon earlier
termination of the contract), MEDIA shall recalculate in
accordance with the conditions in the contract all
Broadcasting schemes which have already been
broadcasted in order to determine and apply the
corrected price according to the applicable discount
rate, corresponding to the actual performance of the
client of the respective guarantee/obligation for which
the discount has been granted. The client owes
payment of the difference between the recalculated




Ob/KMMA CyMa No pefa Ha NpeaxoAHOTO U3peyeHune m
cymaTa CbobpasHO MbPBOHAYA/NIHO MpeaoCcTaBeHaTa
OTCTbMKA.

(2) Npwn HemsnbNHEHME Ha rapaHTUpaHuA obuw, HeT
6lo4KeT 33 M3NbYBAHE Ha TeNEeBU3MOHHW TbProBCKM
cbobuieHma B nporpamute Ha MEOUATA, KAMEHTBLT
AB/IXKM M 3aniallaHe Ha NPOLLeHT oT obuata CToMHOoCT
Ha BCMYKM BOHycM, KOMTO cboTeBeTcTBa Ha 1/5 ot
NPOUEHTA HA HEM3MDbJIHEHWE Ha 0OLWMA rapaHTUPaH HeT
6roaxkeT. CTOMHOCTTA HAa BOHYCUTe ce OCTOMHOCTABA MO
MonutuKaTta 3a npogarkba Ha MEOUATA, BanngHa Kbm
AaTaTa Ha U3 bYBAHETO UM.

(3) B pecetgHeBeH CpPOK OT MoJyyaBaHe Ha
yBegomaeHue ot cTpaHa Ha MEAUATA, KAMEHTBLT Sb/IKK
3an/ialWaHe Ha  CyMWUTe,  W3YUCNEHU  CbIacHO
npegxogHUTe ajsuHeu, HO He noseye oT 35% ot
CTOMHOCTTA Ha pas/iMkaTa Mexay rapaHTMpaHus U
peasHO W3Mb/AHEH HeT O6laxeT. B cayyan 4e
peknamogaTenAt M3non3Ba YCAyrute Ha areHums,
NAalWaHWATa No NpeaxofHUTE afiMHEN Ce Ab/KaT oT
areHUMATa W peKknamogaTtens  COMMAAPHO  KbM
MEOUATA B peceTaHeBeH CPOK OT MoJydyaBaHe Ha
yBegomeHue oT cTpaHa Ha MEOUATA.

(4) B cnyyali Ha Hecna3BaHe Ha CPOKOBeTe 3a NfaljaHe,
KNMEHTBT Ab/KN Ha MEJUATA HeycToMKa B pasmep Ha
0,1% (Hyna uano W eagHa JAeceta MNpPoOUEHTA) OT
AbXKMMATa CyMa 3a BCEKWM AeH 3abaBa, CYMTAHO OT
AaTaTa Ha najerka [0 3annalaHeTo Ha cymaTa B MbJieH
pa3smep, Ho He noseve oT 30% (TpMaeceT NpoLeHTa) oT
Ob/KMMATA Ccyma. B cayyalh 4ye peknamopatensat
M3Mo/13Ba NOCPeaHMYECTBOTO Ha areHuus, HeycTonKaTa
3a 3abaBeHO nnalWaHe ce AbAKM OT areHumATa wu
peknamogartena conmgapHo kbm MEAUATA.

(5) B cnyyait ye areHUMsATa MAW PEKNAMOJATENAT He
M3MbJHU HAKOE OT 33a4b/IKEHUATA CUM NO TO3U YJ/EH,
MEOUATA wnma npaBo Aa NOTbPCU peanusauma Ha
npaBata cu no cbaebeH pen, KAKTO U CblWoO Aa ce
OTKJ/IOHM OT 0bUYaMHaTa CM NPaAKTUKA KaTo Npu c/iesBall
[LOrOBOP C areHumMaATa u/Man peknamoaatenisi Uma npaso
Ja He npenoctaBM OTCTbMAKM, [0KAaTO He 6baar
U3MbJHEHU BCUYKM 334 b/IXKEHUA.

(6) HacToAwMAT uneH ce npunara U cnes NpekpaTaBaHe
Ha AEeNCTBMETO HAa UHAMBUAYANHNA AOTOBOP, PECH. Cles,
M31bYBAHETO  Ha Bb3/10XKEHUTE  TeJIeBU3NOHHMU
TbProBCKMU CbObLLEHMA.

Yn. 37. BbB BCEKM cny4yait Ha pas3BasisHe Ha AOroBopa
nopaguM npuyYMHa, 3a KOATO peKnamoaatenar wunu
areHumMATa KaTto CcTpaHa no [JoroBopa OTroBapAT,
MEOUNATA npensumcnssa BCUYKKU M3NbY4eHU Cxemu Ha
nsnbyBaHe ¢ 50% OT CTOMHOCTTA Ha NPUIOKMMOTO HUBO
Ha OTCTbMKaTa, cnopes, pPeanHoOTO MU3MbJHEeHWe Ha
6loaKeTa Ha KAMEeHTa KbM JaTaTa Ha NpeKkpaTaABaHe Ha

amount due under the procedure of the preceding
sentence and the amount with the initially granted
discount.

(2) Upon any failure to meet the guaranteed total net
budget for broadcasting TV commercial
communications on the channels of the MEDIA, the
client also owes payment of a percentage of the total
value of all bonuses which corresponds to 1/5 of the
percentage of failure to meet the total guaranteed net
budget. The value of the bonuses is calculated
according to the Sales Policy of the MEDIA, valid at the
date of their broadcasting.

(3) Within 10 days from receiving a notification from
the MEDIA, the client owes payment of the amounts
calculated as per the preceding paragraphs but not
more than 35% of the amount of the difference
between the guaranteed and the actually invested net
budget. If the advertiser uses the services of an agency,
the payments under the preceding paragraphs shall be
due by the agency and the advertiser jointly to the
MEDIA within 10 days from receiving a notification
from the MEDIA.

(4) Upon any failure to observe the terms for payment,
the client owes to the MEDIA a default payment to the
amount of 0.1% (zero point and one tenth of a percent)
from the due amount for each day overdue, after the
maturity date until the complete amount payment, but
not more than 30% (thirty percent) of the due amount.
If the advertiser uses the intermediation of an agency,
the advertiser and the agency jointly owe the default
payment.

(5) Should the agency or the advertiser fails to perform
any of its obligations under this article, the MEDIA shall
be entitled to seek its rights in court, as well as to
deviate from its usual practice and refuse to grant any
discounts under any subsequent agreement with the
agency and/or the advertiser until all obligations
hereunder have been performed.

(6) This article shall apply even after the termination of
the individual contract or the broadcasting of the
ordered TV commercial communications.

Art. 37. In all cases of termination of the contract due
to any reason for which the advertiser or agency as
party to the contract are responsible, the MEDIA shall
recalculate all broadcasted Broadcasting schemes with
50% of the value of the applicable discount rate,
according to the actually achieved budget of the client.
The MEDIA shall also recalculate all other discounts




porosopa. MEAUATA npeusuucnasa u  50% ot
CTOMHOCTTA Ha BCMYKM OCTAHa/IM OTCTLMKM, KOMTO Ca
npeaBapuTenHO NpenocTaBeHU Mo WHAMBUAYANHUA
porosop. Peknamopatenat U areHUMATa COAMAAPHO
Ob/KAT BpblUAHe Ha pas3/MKaTa B MpPeusyvucieHuTe
OTCTBMKKW CbINAaCHO NpeaxogHuTe aAse mn3pedveHua B 10
[AHEBEH CPOK OT MOoNy4YaBaHe Ha yBeJOMJIEHMeE OT CTpaHa
Ha MEAUVATA.

XIV. UsmeHeHHe Ha O6wuTe ycnosua

Yn. 38. (1) HactoawmTe O6WHM ycnosus moraT ga 6baaT
mameHaHn ot MEAUATA epHocTpaHHO. UN3meHeHuTe
n/vnn gonbaHenn O6WM ycnosmsa ce Ny6aMKyBaT Ha yeb
cavita Ha MEAUATA.

(2) PeknamopatensT u areHuusATa, akKo e CTpaHa no
[OroBOp, ce yBeAOMABAT 33 HACTbMUAMTE MPOMEHU B
O6wumTe ycnosua ypes nybIMKyBaHETO MM Ha yeb caita
Ha MEOMATA wnnm cbc cboblueHMe MO efleKTPOoHHa
nowia, KaTto MMAT Bb3MOXHOCT B 7-AHEBEH CPOK OT
nybiMKyBaHETO fa ce 3ano3HaAT C TAX. B cayyalt ye B
TO3W CPOK OT TAX HEe MOCTbMM MUCMEHO Hecbriacue ¢
HanpaBeHUTe NPOMEHMU, Te T’ 06BBLP3BAT U ce NpunaraT
npu B3aMmooTHoweHunAata um ¢ MEAUATA.

XV. KoHpuaeHumanHocr

Yn. 39. (1) MEOUATA, peknamogatensT u areHuusTa ce
3a4b/¥KaBaT 3@ He PasKpuMBaT Nog KakeaTo M ga buno
dopma MHPopmaums, cbCTaBABALLA TbProBCKa TalHa,
Ha TpeTo Auue (C U3KAYeHMe Ha oduananute cm,
OAMTOPM U OPUANYECKM CbBETHWULM), OCBEH aKo
npeaBapuTeNIHO € MOJIYYEHO W3PUYHOTO MUCMEHO
cbracMe Ha pgpyraTa cTpaHa WM aKo CbOTBETHaTa
CTpaHa e 3aZb/I’KeHa NO 3aKOH.

(2) No cmucbna Ha HacToAwmMTe O6wM ycnosus
TbProBcka TaHa Ha MEOWMATA ca KOHKpeTHW daKTw,
MHbOpMaLMA UM  OaHHW, CBbp3aHM C Xo4a Ha
nperoBopute, CbAbPKAHMETO W  YrOBOPKWUTE MO
CK/IIOYEHU UHAMBUAYANHN M PAMKOBU AOTOBOPU, UMEHA
Ha peKksamopaTtenu, rapaHTUpaHu B1oaKeTH, CPOKoBe 33
W3NbAHEHME, rapaHumMK, npedpepeHunanHn ycnosusa u
OTCTBMNKM, NPABA M 3a4b/IXKEHUA HA CTPAHUTE, YTOBOPKM
npyv Heusmb/HEHWe, KakTo W WHPopmauusa 3a
OopraHuMsauuMsaTa M TbProBcKaTa genHocT Ha MEOUATA,

HOYy-Xay, MpPaKTUYEeCKU OMUT W JNYHU [AHHW Ha
CNyXuTenute W. PasKkpvBaHeTo Ha MHpopmauus,
CbCTaB/fABalWLA Tbproscka TaiHa, ce cmATa 3a

CbLLECTBEHO HapylleHMe M MOXe Aa Agosede [0
NpeKkpaTaBaHe Ha CKAKOYEHMS O0roBOp MO BMHA Ha
CTpaHaTa, AOnycHana paskpMBaHETO Ha MHdopMaums.
He ce cmaTa 3a pasKkpvBaHe Ha TbProBCKa TaliHa
MHOpPMaLMATa 3a GaKTa Ha CKNOYBAHE Ha AOrOBOP.

provided in advance under the individual contract on
50% of their value. The advertiser and the agency
jointly owe repayment of the difference in the
recalculated discounts according to the previous two
sentences within 10 days from receiving a notification
from the MEDIA.

XIV. Amendment of the General Sales Rules

Art. 38. (1) The present General Sales Rules may be
amended unilaterally by the MEDIA. The amended
and/or supplemented General Sales Rules shall be
published on the web site of the MEDIA.

(2) The advertiser and the agency, if it is a party to a
contract, shall be informed for the amendments of the
General Sales Rules through their publication on the
web site of the MEDIA or by an e-mail message and
they shall be entitled within 7 days from the
publication to get acquainted with amendments. If no
written disagreement is submitted by them within this
term, the amendments are considered binding and
shall be applicable in their relations with the MEDIA.

XV. Confidentiality

Art. 39. (1) The MEDIA, the advertiser and the agency
undertake not to disclose in any form information that
is a trade secret to third parties (except its affiliated
companies, auditors and legal advisers) unless an
explicit written consent has been received in advance
by the other party or if the respective party is obliged
by law.

(2) Pursuant to the present General Sales Rules,
MEDIA’s trade secret are specific facts, information
and data, connected with the negotiations, content
and stipulations of the signed individual and
framework contracts, names of the advertisers,
guaranteed budgets, terms of execution, guarantees,
preferential conditions and discounts, rights and
obligations of the parties, agreements in case of non-
fulfillment, as well as information for the organization
and commercial activity of the MEDIA, know-how,
practical experience and personal data of its
employees. The disclosure of information that is a
trade secret shall be treated as substantial violation
and may lead to termination of the signed contract by
the fault of the party which has allowed the disclosure
of information. The disclosure of the fact of signing the
contract is not considered as disclosure of a trade
secret.




(3) He e KoHPuaeHumanHa cobcTBeHaTa 3a CTpaHaTa
MHPOPMaLMA, KOATO CTpaHaTa M3PUYHO € OnoBecTUNa
KaTo HEKOHOUAEHLMANHA MW KOATO Cama e Hanpasuaa
obuwoaocTbnHa.

Yn. 40. Bcaka OT CTpaHUTE NO AOroBop 32 U3NbyYBaHe Ha
TbProBCKM CbObLEHMA Ce 3a4b/IXKaBa Aa He yBpexAaa
[06POTO MMe Ha HacpeliHaTta cTpaHa U/uUan Ha HeilHu
CNYXKUTENN, KAaKTO U A U3MCKBA OT CAYKUTENUTE CU U
NoAM3MbAHUTE/INTE CU CMA3BaHEe HA 3aAb/KeHuATa U
OorpaHuyeHuATa no 4. 39 n HacToALWMA YNEH.

Yn. 41. 32 HapywaBaHe Ha 3aab/axKeHne no ya. 39 u un.
40 HewusnpaBHaTa CTpaHa [Ab/KM Ha WM3NpaBHaTa
HeycToliKa, B pasmep Ha 10% (meceT Ha cTO) OT
CTOMHOCTTA Ha A0roBopa, Ho He noseye ot 5 000 espo.
Mpu HacTbNMAM Bpean B MO-TONAM pasmep OT
yrosopeHaTta HeycTolika, MEOUATA cv 3ana3Ba NnpaBoTo
[Ja npeTeHamMpa BCUYKM Bpeau - NPeTbpreHn 3arybu u
NPOMNycHaTV NON3W Hag, Ta3u cyma.

XVI. HepelictButenHocr

Yn. 42. CTpaHuTe geKnapupar, Ye B Cayvait Yye egHa uam
rnoseye OT Knay3uTe Ha HactoAwmTe O6wwm ycnosua
n/MNn poroBopa ce oKaxke HeAeMCcTBUTENHA, TOBA HAMA
3 BOAM [0 HeAeACTBUTENHOCT Ha OCTaHa/INTE KNay3un oT
forosopa u/van Obwmte ycnoeus. HeaeicteutenHarta
KNnaysa ce 3amecTtBa OT MOBeAUTE/HUTEe HOPMW Ha
3aKoHa.

XVIl. ednHuumumn

Yn. 43. Mo cmucbaa Ha HactoAwmTe O6WM ycnosus,
AevictBawarta MNonutuka 3a npogarkba Ha MEAUATA,
TapudaTa 3a CbOTBETHMA meceL, 7
NHAWBUAYaNHUTE/PaMKOBM 40r0BOPMU:

1. TemaTnuHm KaHanu (TK) ca cneaHuTe
TeNeBU3NOHHU nporpamu, npegnaraHn ot MEAUATA -
bTV Action, bTV Cinema, bTV Comedy, bTV Story, RING
(v ppyrm nporpamn, B cnAyyalh 4ye TakuBa 6baar
cb3gageHn ot  MEAUATA), Kakto wun  WnessTV,
Soul&PepperTV u Dizi, korato ca BkatodeHu B TB naker.

2. Her ©6wagxeT: cymata, epeKTUBHO
M3pasxodBaHa OT peKnamogatena 3a M3AbyBaHe Ha
TENIEBU3NOHHN TbProBCKU CbOOLLEHMA B NporpamuTe,
npegnaraHn ot MEAUATA npe3 KaneHAapHaTta roguHa
cnep HavyncnABaHe Ha OTCTBbMNKM M Npean HaYMCAABAHETO

Ha 0A4C.

3. PelTMHroBWTE  [@HHW, KOWUTO  MMaAT
OTHOWeEHWEe KbM AedUHMpPAHETO Ha LUeHata U
OTYMTAHETO Ha pPenTUHr TOYKUTE 3a

npepasaHuATa/nporpammTe Ha MEOUNATA, ce

(3) Any information of the party which has explicitly
been announced as non-confidential by the same party
or has been made public by the selfsame party is not
considered confidential.

Art. 40. Each party to the contract for broadcasting of
TV commercial communications is obliged not to
damage the good name of the counterparty and/or its
employees, as well as to demand from its employees
and subcontractors to observe the obligations and
restrictions pursuant to art. 39 and this article.

Art. 41. For violation of any of the obligations pursuant
to art. 39 and art. 40 the delinquent party owes the
correct party a penalty in amount of 10% (ten percent)
of the contract value, but not more than Euro 5 000
(five thousand). If the amount of the damages is bigger
than the agreed penalty, the MEDIA reserves its right
to claim all damages — losses incurred and lost profits
beyond that amount.

XVL. Invalidity

Art. 42. The parties declare that if one or more of the
clauses of these General Sales Rules and/or of the
contract are invalid this shall not result in the invalidity
of the other clauses of the contract and/or the General
Sales Rules. The invalid clause shall be replaced by the
imperative legislation norms.

XVII. Definitions

Art. 43. According to present General Sales Rules, the
MEDIA’s effective Sales Policy, the Rate card for the
respective month and individual/framework contracts:

1. Thematic channels (TC) are the following TV
channels, offered by the MEDIA - bTV Action, bTV
Cinema, bTV Comedy, bTV Story, RING (and other
channels, if such are created by the MEDIA), as well as
WhnessTV, Soul&PepperTV and Dizi when included in a
TV bundle.

2. Net budget: the amount effectively spent
by the advertiser for broadcast of TV commercial
communications on the channels, offered by the
MEDIA during the calendar year after making discounts
and before charging VAT.

3. Rating data that are related to the price
definition and the monitoring of the rating points per
the programs/channels of the MEDIA are determined
through the services provided by Garb Audience




onpeaenat 4pes ycayrute, npepoctaBeHu ot [apb
AyaueHc MexbpmeHT bvarapma A, EMK 203346598
(TAPB) wnn pgpyra HesaBucMMa MUAMBAMETPUYHA
areHuma, nocodyeHa ot MEAUATA.

4. Cxema Ha n3nbyBaHe: NogageHa OT KAUEHT
3aABKa, OCTOMHOCTEHA 1 NoTBbpAeHa oT MEAUATA.

5. PaboTHUAT AeH e Bcekn aeH oT 09:00 ao
18:00 u4aca, u3BbH CbbOTa, Hepena u oduuManHK
NpPasHUYHK M HepaboTHM aHK B Penybanka bvarapus.

6. AKO He e U3PUYHO NMOCOYEHO APYro, ueHuTe
W BCAKAKBU APYrK Cymm B HacToAwmTe O6wm ycnosus, B
WHAMBUAYANHUTE U PaMKOBM orosopu, B Tapudute Ha
MEOVUATA wn B ApyrM [AOKYMEHTM BbB Bpb3Ka C
M3NBbYBAHETO HA T€/IEBU3MOHHU TbPrOBCKM CbOBLLEHUSA
ot MEAUATA, ca B eBpo 1 He BKatouBaT A4C.

7. TNpuvema ce, 4Ye pekNamMHU areHumn
NpuHaaiexaT KbM efHa U Cblia rpyna OT ApYXKecTBa
WK Ca CbLLECTBEHO CBbP3aHW, aKo € U3MbJHEHO efHO
OT CNefHuUTe YCNOBUA:

a) EgHa areHuma (MAn ObluepHO APYKECTBO Ha
Tasu areHuMs, B KOETO TA MMa MaxKopuTapHo y4yactue)
nputexKaBa NoBeye OT NOJIOBMHATA OT KanuTana wau ot
6U13HeC aKTUBUTE Ha Apyra areHuMsa UM uma npaso Aa
yNpaxHABa nosBeye OT MONOBMHATA OT [NacoBeTe B
06LwoTo cbbpaHue Ha Apyra areHums; uam

6) MNoseuye OT nosoBMHaTa OT KanuTana Wau ot
NpaBoTO Ha rNac B areHUUUTE ca NPAKO UAU HEMnpAKo
npuTeKaHue Ha egHo U Cblo Auue (T.e. areHUMMUTe ca
ObLLEPHU OPYXKecTBa Ha e4Ha M Cblia MKOHOMMUYECKA
rpyna); nam

8) Hanvue e MAEHTUYHOCT B IMLATa, YNpaBasaBaLLm
areHUMnUTE: Hall-manKo MOJIOBMHATA OT Y/JeHOBETE Ha
YnpasutenHus cbBeT/CbBETa Ha AMPEKTOpUTE Ha
areHumMuTe W/UNAM  3aKOHHWTE NpeacTaBUTENM  Ha
areHumuTe, KOUTO 3aeHO MAU NOOTAENHO MMAT NPaBo
4a npeacTtaBnABaT CbOTBETHATa areHuusA, ca eaHu wm
CbLUM INLA; N

r) EoHa areHuus (MM ObLEpHO APYXKECTBO Ha
Tasu areHuMs, B KOETO TA MMa MaxKOpPUTapHO y4yacTue)
MMa MpaBo Aa Ha3Hayasa noseye OT MOJOBMHATa OT
uneHoBeTe Ha YnpasuTenHus cbBeT/CbBeTa Ha
AVPEKTOPUTE UK, B CIYHa HA APYXKECTBA, KOUTO HAMAT
TakbB CbBeT — MpaBoO Ja Ha3HayaBa 3aKOHHUTE
npeacTaBuTeNIN Ha Apyra areHuma; nan

A) EaHa areHumsa (Man gbliepHO APYXKeCTBO Ha
Tasu areHuMs, B KOETO TA MMa MaxKopuTapHo y4yactue)
nputexxasa Mo-MasKo OT NONOBMHATa OT KanuTtana, ot
6U3HeC akTMBUTE M/UAM MMa NPABO [a YNpaKHABa no-
MaJIKo OT MON0BKMHATa OT rnacoseTe B O6WwoTo cbbpaHme
Ha Jpyra areHuma, Ho wma npaso pa 6nokupa
CTpaTerMyeckn pelleHna Ha Apyra areHums (cbBmecTeH
KOHTPOA C ApYro npeanpuaTUe) Ypes ynpaxkHABaHe Ha

Measurement Bulgaria AD, UIC 203346598 (GARB) or
any other independent people meter agency, specified
by the MEDIA.

4. Broadcasting Scheme: an order assigned by
a client, valued and confirmed by the MEDIA.

5. The working day is from 09:00 am till 06:00
pm on days other than Saturday, Sunday and official
holidays and non-working days in Bulgaria.

6. Unless otherwise explicitly specified, the
prices and any other sums, indicated in the present
General Sales Rules, the individual and framework
contracts, the Rate cards of the MEDIA and in other
documents in relation to the broadcasting of TV
commercial communications by the MEDIA, are in Euro
and do not include VAT.

7. It shall be considered that advertising
agencies belong to the same group of companies or are
materially related, if one of the following conditions is
met:

a) One agency (or a majority-owned
subsidiary of that agency) owns more than half of the
capital or business assets of another agency or has the
power to exercise more than half of voting rights in the
General meeting of another agency; or

b) More than half of the capital or the voting
rights of the agencies are ultimately held, directly or
indirectly, by the same holding entity or person (i.e.
agencies are subsidiaries of the same economic
group); or

c) There is identity of the persons managing
the agencies: at least half of the members of the
Management board/Board of directors of the agencies
and/or one or more of the statutory representatives of
the agencies who jointly or separately are authorised
to represent the respective agency, are one and the
same persons; or

d) One agency (or a majority-owned
subsidiary of that agency) has the power to appoint
more than half of the members of the Management
board/Board of directors or, in case of companies not
having a board — the statutory representatives of
another agency; or

e) One agency (or a majority-owned
subsidiary of that agency) holds less than half of the
capital, the business assets and/or has the power to
exercise less than half of voting rights in General
meeting of the other agency, but has the power to
block strategic decisions of another agency (joint
control with another undertaking) through the
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CblULECTBEHO MpPaBO HA BeTO
NOAUTUKA Ha ApyraTa areHuma; uam
e) AreHumuTe ca 6N NpeueHeHN Kbm No-paHeH
MOMEHT KaTo obwa MWKoOHOMWMYecKa rpyma oT
b6barapckata Komucus 3a 3alWmta Ha KOHKypeHuusTa
unan ot EBponeickaTta KOMUCUS M OT gaTaTa Ha Tasu
npeLeHKa He ca HacTbMUAM CbLLECTBEHM MPOMEHMU B
OCHOBAHMATA 3a TOBA peLleHune.
AreHumMnTe, KOUTO TBBPAAT Ha/AuuMe Ha yc/ioBuMe no
bykBa a) 4O e), cneaBa BaAMAHO [a YAOCTOBEPAT
cboTBeTHaTa cBbp3aHocT npea MEAUATA kbm gaTaTta Ha
CK/IIOYBaHe Ha PaMKOB A0roBOp CbrAacHo un. 28, an. 2,
KaKTo W HesabaBHO pga ysegomaT MEOUATA npwu
NPOMsHa B HAKOE OT AeKnapupaHuTe obcToATENCTBA.

BbPXy Tbprosckarta

XVIil. Npuoputetn

UYn. 44. B ciyyalh Ha NpoTMBOpPEUME MEXAY Kaay3u Ha
pasnnyHUTE OOKYMEHTU, KOUTO CbCTaBAT A0rosBopa B
HeroBaTa UANOCT, NPeguMMCTBO WMMaT Khaay3uTe Ha
OOKYMeHTUTe B CieHaTa NocneaoBaTeIHOCT:

1. AHeKcuTe KbM UHAUBUAYANHWUA AOrOBOD;

2. UHpamBmnayanHUAT NMCMEH A0roBop;

3. HacToawmTe O6wm ycnosus.

XIX. 3aknountenHum ycnosusa

Yn. 45. B cBoATa CTOMAHCKa  JenHoCT U
B3ammooTHoweHna MEOUATA, peknamogatenute u
peKknamHuTe areHuMn ce PbKOBOAAT OT CTaHAAPTM 3a
OTFOBOPHO NOBeAeHMe M AeWcTBalaTa HOpPMaTMBHA
ypeaba, BKAOYMTENHO MO OTHOLWIEHME MPUIOKUMMU
3abpaHuK, KaTo 3abpaHa 3a Kopynuua W Apyru
orpaHuyenuma. lMpu cvmHeHne, MEAMATA 3anassea
BCUYKWUTE CU NpaBa B Ta3u BPb3Ka.

Yn. 46. (1) 3a HeypepeHuTe BbBAPOCKM ce npwuaaraT
pasnopeabute Ha AENCTBALLOTO 3aKOHOAATE/CTBO Ha
Penybauka Bbarapums.

(2) Bcuukm cnopoBe Mo Tb/IKyBaHE WM M3NbAHEHWE HA
WHAMBUAYANHUTE U PAMKOBU AOTOBOPU, U HacToALMUTE
06wy ycnosua ce ypexaaT no cropasymeHne mexay
CTpaHMTe, a aKo TakoBa He Obae MnocTUrHato — oOT
KOMMETEHTEH CbA, CbC cefanuule B rp. Codus.

HacToswmTe O6LM yCA0BMA Ca U3rOTBEHUN Ha BbArapCcKu
M aHIMIACKM €3MK, KaTo B C/yyail Ha HecboTBeTCTBME
MeXK Ay TEKCTOBETE e Ba/inaeH Ob/ArapckuAT TeKcT.

exercise of material veto rights on the business policy
of the other agency; or

f) The agencies have previously been treated

as single economic entity by the Bulgarian competition
authority or the European Commission and there have
not been any significant changes in the reasons
underlying that decision since the date of that
assessment.
The agencies which claim presence of a condition
under a) to f) must validly demonstrate the respective
relation link to the MEDIA at the date of concluding a
framework contract in accordance with art. 28, para. 2
as well as to notify the MEDIA in due time in case of
change of any of the declared circumstances.

XVIII. Priorities

Art. 44. In case of discrepancies between the clauses
of the various documents composing the whole
contract, priority is given to the clauses of the
documents in the following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

XIX. Final Provisions

Art. 45. In their business activities and relationships
the MEDIA, advertisers and advertising agencies are
guided by standards of responsible behavior and
effective regulations, including applicable prohibitions
such as ban for corruption and other restrictions.
When in doubt, the MEDIA reserves all of its rights in
this respect.

Art. 46. (1) The effective legislation of the Republic of
Bulgaria shall be applicable for all unsettled issues.

(2) All arguments related to the interpretation and
implementation of the individual and framework
contracts and the present General Sales Rules shall be
settled by an agreement between the parties. In case
an agreement cannot be reached, the issue shall be
brought to the competent court in Sofia.

These General Sales Rules are made in Bulgarian and
English language and in case of discrepancies between
the clauses the version in Bulgarian language shall
prevail.




Hactoawmte O6wM ycnosusa
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The present General Sales Rules are effective as of
01.01.2026.




