ObLLn YCcnoBua

3a ny6/iMKyBaHe Ha peKnama B UHTEPHeT OT
BTB Meaua lNpyn EA/L]

I. 06wy nonoxeHus

Yn. 1. Hactoswwute O6WM ycnoBusa pernameHTUpaT
nybAMKYBaHETO Ha PEeKNaMHW MATEPUANM Ha BCUYKMK
WHTEPHET cailToBe, MOBWUIHU NPUIOXKEHUA U UHTEPHET
NpoeKkTn Ha 6TB (HapuyaHu No-aony obLuLo 3a KpaTKoCT
,BMG Digital") n ca 3agbnxutenHu 3a ,6TB Meaua
fpyn" EA[ (HapuuaHo 3a KpaTtkocT ,,6TB") n Herosute
KAMEHTU — peKnamogatenM W pekNamHU areHumu
(nocnegHUTe HapuyaHM NO-HaTaTbK 32 KPATKOCT cnopes,
KOHTEKCTa ,areHumsa” uam ,areHumn"). KaneHtute Ha
6TB yLocTOBEpsBaT Cbraacmeto cu ¢ O6wwmTe ycnoBma c
NoAnuca cu NoA MHAMBUAYANEH MUCMEH AOTOBOP UM C
Bb3/1araHeTo Ha Nyb/aMKyBaHe Ha peKksameH maTepuann.
KnveHTMTe ca 3ano3HaTv, 4e paeictawmTte 06wm
ycnoBus ce ny6/MKyBaT M ca JOCTbMNHU Ha yebcaiTa Ha
6TB: http://www.btv.bg/reklama/internet/.

Yn. 2. (1) PeknamHuTe matepuanu ce nybamkysaT no
Bb3/laraHe Ha peknamogaten WAuM areHuusa cpelty
3anialaHe Ha Bb3HarpaxaeHwe, onpeaeneHo cropes,
ycnosusTa B CK/toYeHUA MeXay  CTpaHuTe
MHAMBMAYaNEH A0oroBop. BbB BCAKA eAHa 3asBKa TpabBa
334 b/IXKUTENHO Aa NPUCHCTBA U MOBUIHA peKkiama, KaTo
B C/lyYanm B KOWUTO areHumata/peknamomartensat He ca
HanpasuMAnM  NpeABapuTENHO  pasnpegefieHne  Ha
3aABeHMTe umnpecun, 6TB cu 3anasea npaBoTo fAa
M3MbAHW 3a8BKaTa NO CBOA NpPeLLeHKa.

(2) PeknamHuTe maTepuanu cnepsBa Aa nNpeacTaBAT
CTOKM  wn/Manm  ycayriu  u/unm  TbProBCKU  MapKw,
CcobCTBEHOCT CaMo Ha peknamopaTtens, AW Takuea, 3a
KOUTO CbLWMAT MMa OTCTbMEHWM MpaBa Ha MoN3BaHe
CbllaCcHO A0roBOP 33 M3KAKUYUTENHA /AMLUEH3MA No
cMmucbna Ha 3MMO, no cunata Ha KOWTO HWKOWM Apyr,
BK/IIOYMUTENIHO COBCTBEHMKBT Ha MapKaTta/uTe, He MoXe
Aa W3NoN3Ba /IMLEH3WPaAHUTE MapKu. [oroBopbT 3a
U3K/IOUMUTENHA JINLEH3UA Ce CcuYMTa 3a LeicTBalLo
[OKa3aTencTBO 3a UenuTe Ha HactoAwmute O6wm
YCNOBUSA, aKO € BNUCAH N0 HagexXHUa pes B JbpKaBHUA
pernctbp npu MaTeHTHOTO BEAOMCTBO.

(3) B cnyyamn ye 6bAAT peKNammMpaHu 3aegHO NoBeye oT
egHa MapKa, ycayra WAM  NPOAYKT HA  Pas/IyHK
peKknamogartenun, ce 3anjawa 3aBuweHmMeTo no yn. 13,
an. 2.

Yn. 3. (1) OnepaTMBHOTO 06CAY)KBaHe, KaKTO W
NO3ULMOHUPAHETO HA  OOrOBOPEHUTE  PEeKNaMHMU
MaTepuanu, ce OCbLLeCcTBABA OT eKuna Ha ,JdurutanHu

GENERAL SALES RULES

for internet publishing of advertising materials by
BTV Media Group EAD

I. General provisions

Art. 1. These General Sales Rules regulate the publishing of
advertising materials on all web sites, mobile apps and
internet projects of bTV (hereinafter jointly “BMG Digital”)
and are binding for BTV Media Group EAD (hereinafter
“bTV”) and its clients - advertisers and advertising agencies
(the latter referred to according to the context “agency” or
“agencies”. The clients of bTV confirm their consent and
acceptance of the General Sales Rules by signing an
individual written contract or by assigning the published of
an advertising material. The clients are aware that the
effective General Sales Rules are published and are
available on the web site of the bTV:
http://www.btv.bg/reklama/internet/.

Art. 2. (1) Advertising materials shall be published upon
assignment by an advertiser or an agency against payment
in compliance with the provisions set forth in the individual
contract. In each request, a mobile advertisement must
also be present, and in cases where the agency/advertiser
did not make a prior distribution of the requested
impressions, bTV reserves the right to execute the request
at its own discretion.

(2) The advertising should present goods and/or services
and/or trademarks which are the sole property of the
advertiser, or such, for which the client has obtained rights
of use as per an exclusive license agreement within the
meaning of the Trademarks and Geographic Symbols Act
under which no other person, including the owner of the
mark(s), is entitled to use the licensed marks. The exclusive
license agreement shall be considered effective evidence
under this General Sales Rules if it has been duly entered
into the State Registry with the Patent Office.

(3) In case more than one trademark, service or product of
different advertisers are being jointly advertised, the
surcharge under art.13 para. 2 shall be payable.

Art. 3. (1) The operational service as well as the positioning
of the agreed advertising materials shall be carried out by
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Mpoparkbn“ Ha 6TB. MnawaHuaTa 3a nybamMkysaHeTo Ha | the bTV’s "Digital Sales" team. The payments for the
peknamHu MmaTepuann ce wm3BbpwBa no 6aHkosaTa | publishing of advertising materials shall be made to the
CMeTKa Ha 6TB, nocoyeHa B goroBopa uauM B cboTBeTHaTa | bTV’s bank account, set forth in the contract or in the
daKTypa. respective invoice.

(2) B oTHoweHMATa cu ¢ 6TB, cBbP3aHM C NaHUPAHETO,
NO3UUMOHUPAHETO U Nyb6MKYBaHETO Ha peknamuute | (2) In its relations with bTV, related to the planning,
MaTepuanm 1 TAXHOTO 3an/alllaHe, BCEKU peknamogaTten | positioning and publishing of the advertising materials and
MO)Ke [a Mo/si3Ba MNOCPeAHUYEcTBOTO Ha peknamHa | the payment therefor, each advertiser may use the
areHuma. 6TB  He  Ab/KM  3ansawaHe  waum | intermediation of an advertising agency..bTV shall owe no
Bb3HarpaxgeHue Ha areHumnaTa payment or remuneration to the agency.

(3) B cnyyait ye cTpaHuM No MHAMBUAYANHUA OOTOBOP Ca
peknamoaaTen U pekanamHa areHums, peknamogatenatu | (3) In case that advertiser and advertising agency are
pekfamMHaTa areHuMa ca COAMAAPHO OTroBOpHM 3a | parties to the individual contract, the advertiser and the
naawaHunTa, obesweTeHNATa U HeycTonKMTe aAbxkumm | advertising agency shall be jointly responsible for the
no forosopa u HactoAwmTe ObWwu ycnosums. payments, the compensations and the penalties due under
the contract and these General Sales Rules.

Yn. 4. (1) PeknamHa areHuuMsa, KOATO ckawum c 6TB
noroBop 3a nybsiMKyBaHe Ha peknamMHu matepuanu Ha | Art. 4. (1) An advertising agency that has concluded a
peknamopaTen, cneasa ga genosupa B ,AurutanHu | contract with bTV for publishing of advertising material of
Mpogarkbn“ Ha 6TB nucmeH AOKYMeHT (Bb3naraTenHo | an advertiser, has to submit to the bTV's Digital Sales a
nucmo), no obpasel, Ha 6TB, nognucaH oT areHuumaATa U | written document (authorization letter), according to a bTV
peknamogaTens, ypes KOUTO ce Bb3nara | template, signed by the agency and the advertiser,
OCblLLECTBABAHETO  Ha  peksaMHa  AelHocT M | assigning the carrying out of advertising activity and the
NPOBeXAaHeTO Ha peknamHu Kamnanum B BMG Digital | conduction of advertising campaigns on BMG Digital on
OT MMETO Ha CbOTBETHUA PeKNamoaaTes. behalf of the respective advertiser.

(2) B LOKyMeHTa 334 b/ KUTENHO Ca YKa3aHM TbProBcKuTe
MapKK, CTOKU/MpoayKtm wunu ycayru, npeamer Ha | (2) In the document should be specified the trademarks
peksaMnpaHe, KakTo U CPOKDBT HA Bb3/laraHeTo. and products, subject of advertising and the period of the
(3) B cnyyait ye Bb3araTesIHO NMUCMO CbrAAcHo an. 1 ot | assignment.

TO3M YJieH He e Aeno3npPaHo KbM JaTaTa Ha Bb3jaraHe
Ha nybauKyBaHe Ha KOHKpeTeH peknameH maTepuan, | (3) In case an authorization letter under para. 1 of this
CbC 3anBABaHeTO 3a nNybauKyBaHe Ha peknamuua | Article is not submitted by the date of publishing of specific
maTepuan B BMG Digital peknamHaTa areHuua | advertising material, with the request for publishing of the
rapaHTUpa, Ye AelcTBa No Bb3naraHe Ha peknamogatens | advertising material on BMG Digital, the advertising agency
- KJAMEeHT Ha areHuuATa, W B TrPaHUUMTE Ha | guarantees that it acts on the assignment of the advertiser
npefocTaBeHUTe W OT Hero npasomowwmsi, u ce | - client of the agency - and within the limits of the granted
334b/1’KaBa 43 YBeAOMM CBOA K/JMEHT 3a BCUMYKKM noeTu | authorizations, and undertakes to notify its client of all
rapaHumMu 1 3ab/IXKeHns, 3a ycioBusaTa 3a nybankysaHe | undertaken guarantees and obligations, the conditions for
Ha peknamHu maTtepuann B BMG Digital, kakto u 3a | the publishing of advertising material on BMG Digital and
Knay3suTe Ha HacToawmTe O6LmM ycnosusa. the clauses of these General Sales Rules.

(4) No nckaHe Ha peknamopaTens Uau areHumarta, 6TB
nsgasa cepTuduKar, yaoctosepsasall nybankysaHeto Ha | (4) At the request of the advertiser or agency, bTV shall
oTAEe/IHa KaMNaHus, B ABa OPUTMHAMHM eK3emnaAapa —no | issue a certificate attesting the publishing of each separate
eauMH 3a 6TB u 3a peknamogatens. OpurMHanbT Ha | campaign in two original copies - one for bTV and one for
cepTMdMKaTa 3a peknamogartens ce usnpawa c nucmo c | the advertiser. The original copy of the certificate for the
obpaTtHa pasnucKa (no Kypuep) nam no enekTpoHeH nbT, | advertiser shall be sent with a letter with a return receipt
CbrnacHoO onucaHoTo B 4n. 9 no-gony ao nuue - | (via courier) or via e-mail, as specified in art. 9 below to the
npeacTaBUTeN HA peknamoaaTena uau areHuuaTa, Koeto | person-representative of the advertiser or the agency, who
Aenosupa 3aaskuTte B ,Aurutantdu MNpogakbmu“ Ha 6TB. submits the requests to bTV's Digital Sales unit.

Il. U3UCKBaHMA KbM CbAbPXKAHMETO HA peKNamHUTe
martepuanu Il. Requirements for the content of the advertising
materials
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O6wu usuckeaHus
Yn. 5. (1) PeknamopgaTenaTt v areHuuMsATa rapaHtupar, ye | General requirements

peknamHuTe  maTtepuanu, Kouto  3a;BsBaT  3a | Art. 5. (1) The advertiser and agency guarantee that the
nybnankysaHe B BMG Digital ca w3paboteHn u | advertising materials ordered to be published on BMG
CbAbP)KAHMETO MM € B CbOTBETCTBME CbC 3aKoHa 3a | Digital are prepared and their content is in accordance with
aBTOPCKOTO NpaBo W cpogHuTe my npasa (3AMCH), | the Copyright and Related Rights Act, the Trademarks and
3aKoHa 3a mapKuTe 1 reorpadckute o3HauveHusa (3Mr0O), | Geographic Symbols Act, the Competition Protection Act,
3aKoHa 3a 3aWuTa Ha KoHKypeHuuaTa (33K), 3akoHa 3a | the Consumer Protection Act, the Protection Against
3awmTa Ha notpebutenute (33M), 3aKoHa 3a 3awmTa oT | Discrimination Act ,the Health Act and the other applicable
OVCKpUMMMHAUMs, 3aKoHa 3a 3apaBseTo (33) u octaHanoto | legislation, as well as in accordance with the National
NPUNOKMMO 3aKOHOAATE/ICTBO, KAaKTO M B cboTBeTcTBME | ethical rules for  advertising and  commercial
¢ HauumoHanHUTe eTMYHWM npaBuIa 3a pPeKknama M | communication developed by the National Council for Self-
TbProBCKa KOMYyHWKaLus, paspaboTteHn ot CapykeHue | Regulation.

»HaunoHaneH coBeT 3a camoperynauma“.

(2) PeknamopaTenaT v areHUMATa rapaHTUpaT, Ye ¢
nybAuMKyBaHeTO Ha  npeaocTaBeHWTe  peknamHu | (2) The advertiser and the agency guarantee that via the
maTepuanu B BMG Digital He ce HapywaBa npaBaTta Ha | publishing of the advertising materials provided on BMG
TPETU AnLAa U Ye ako NogobHM npeTeHUMU Bb3HUKHAT, | Digital no third parties’ rights are violated and if any such
Le rv yA0BAETBOPABAT U3LAMO M 32 CBOS CMETKa. claims arise, they shall fully compensate them at their own
expense.

CneyuanHu U3UCKeAHUA
Yn. 6. (1) PeknamHute maTepuanu ce NnpeaocTaBaT BbB | Special requirements

dopmart, cbobpaseH ¢ TMMNA Ha peKknamHaTta KamnaHua | Art. 6. (1) The advertising materials shall be provided in a
CbrnacHo TexHUYecKUTe WU3UCKBaHWA 3a WHTepHeT | format appropriate to the type of advertising campaign in
peknama Ha 6TB. accordance with the bTV Internet Advertising Technical
(2) PeknamHuTEe maTepuann, KOUTO He OTroBapAaT Ha | Requirements.

M3NCKBaHKWATA No an. 1 ce cumTaT 3a HecTaHgapTHM u no | (2) The advertising materials that do not meet the
OTHOWweHWe Ha TAx 6TB cu 3anasBa NpaBoTO ga He | requirements under para. 1 are considered non-standard
CTapTMpa WAM p[a Chnpe  pekaamHa  Kamnanua, | and, regarding them, bTV reserves its right not to start or
BKAIOUMTENIHO Ja cBanuM  nyb/auMKyBaH peknameH | to stop an advertising campaign, including taking down any
MaTepuan, KOMTO He OTroBapA Ha U3UCKBaHUATa no an. 1, | published advertising material that does not meet the
6e3 ga Ab/MKM KaKBUMTO M ga e obesuwereHus wau | requirements of para. 1, without owing any penalty or
KOMMeHcauuu. compensation.

1ll. Bb3naraHe 1 rapaHuumn
lll. Assignment and guarantees
Yn. 7. (1) Bb3naraHeTo Ha nybAMKyBaHe Ha KOHKpeTeH
peKknameH maTepuan ce M3BbplBa OT peknamogarens | Art. 7. (1) The advertiser and/or the agency shall assign the
n/unn  areHuuAata uype3 efiekTpoHHa nowa ao | publishing of specific advertising material by sending an
yAvrutanum Mpoaaxbu” Ha 6TB B cpoK Hal-KbcHO A0 2 | email to bTV's Digital Sales unit no later than 2 (two) full
(aBa) nbnHM paboTHM AHM nNpean pgatata  Ha | working days before the publishing date. The parties agree
nybavkysaHe. CTpaHuTe ce cbrnacsasat, 4Ye ako | thatif the letter/electronic statement is generate from the
MUCMOTO/ENEKTPOHHOTO M3AB/eHMe e npomsaasno ot | email of an employee and/or representative of the
eleKTpOHHaTa nowa Ha cayxuten u/unun npeacrasuten | advertiser and/or the agency, then the letter contains a
Ha peknamopatens wu/wuam areHuuata, To nucmoTo | valid statement of intent from the advertiser/agency. The
CbAbpKa Ba/NMAHO M3MNpaTeHo BoseusasBiaeHue oT | electronic statement of assignment is deemed to be
cTpaHa Ha peknamogatens/areHumsaTa. EnektpoHHoTo | received by bTV's Digital Sales unit if the addressee
n3ABNEeHUEe 3a Bb3NaraHe ce cmATa 3a nonyyeHo ot | confirms the receipt. By sending the electronic statement,
SAurutanum  MNpopaxbu“ Ha 6TB, ako agpecatst | the advertiser and/or the respective agency declare their
notebpay  nonyyaBaHeto. C  u3npawaHeto Ha | agreement with these General Sales Rules.

€eKTPOHHOTO  U3AB/JIEHWE peKnamodatensat u/unm
CbOTBETHO areHUMATa AeKNapupaT Cblacueto cu ¢
HacToawwmTe O6LLM YyCNOBUA.
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(2) BcnyyauTe Korato Bb3naraHeTo no an. 1 npeaxoxaa

noanuceaHe Ha WHAMBWUAYANEH AOrOBOp, CTPaHUTE ce

cbrnacsAgaT, Ye A0 NOAMUCBAHETO HAa WHAMBUMAYaANAHUA

[OroBOp LLe ce npunaraT LLeHuTe Ha 6TB 3a nybanKkyBaHe

Ha peKNaMHW MaTepuann, BaAWAHW KbM JaTaTa Ha

ny6nKyBaHeTo.

(3) B enekTpoHHOTO cbObLLEHME 33 Bb3flaraHe no an. 1

334b/KUTENIHO Ce  YKa3BaT HAMMEHOBAHWETO Ha

peKknamopartensi, TbProBCKUTE MapKM W/UAKU  CTOKM,
n/Mnm ycnyr, npeameT Ha PpeknamupaHe, KakTo U Cpoka

Ha NPOBEXAAHETO HAa CbOTBETHATA KAMNAHUA.

(4) PeknamopaTtenat w/wMauM  areHUMAaTa rapaHTMpart

Heob6e3NoKoABAHOTO Nyb6/MKyBaHE HA Bb3/IOXKEHUTE

peKnamHM matepuanu W C ornen Ha ToBa noemat

334b/IKEHMETO Npeaur Aa Bb3/OXKAT 3a NybanKysBaHe B

BMG Digital KoHKpeTeH peknameH maTtepuan, fda ce

YBEPAT HAMBIHO, Y€ PEKNAaMOLATeNAT:

1. MMa 3aKOHOBO, AOrOBOPHO MM OTCTbNEHO MO
ApYr nerafeH HauyuvH NpaBo A3 peKknamupa
NpoAyKTa, ycayrata WAW  MapkaTta, u4MATO
peknama Bb3fara ga 6vae nybanMKyBaHa Mau
usnbyeHa B BMG Digital;

2. MMa 33aKOHOBO, AOrOBOPHO M/IM OTCTBbMNEHO MO
APYr NerafeH HayuMH npaBo Aa M3MNos3Ba 3a
WHTEepHET  nybauKyBaHe " n3NbyBaHe
BK/IIOYEHUTE B  pPeKJaMHUTE  MmaTepuanu
rpaduyYHN U CNOBHU MapPKKU, PEKNAMHU AEBU3M
W NOCNAHUSA, MYy3UKANHW, IMTEPATYPHU U ApYTU
3aUMTEHM MPOM3BEAEHNA, KAaKTO M 06pasuTe Ha
iMuaTa, peknammupalim npoayKTa;

3. e ypeavn u3UAN0 B3aMMOOTHOLUEHMATA CH,
BKNIIOYMTENHO no M3MNON3BAHETO "
MMYLLECTBEHUTE, C aBTOpPUTE Ha pPeKNaMHUTe
maTepuanu, NpPensoCTaBeHUM 33  UHTepHeT
nybiMKyBaHe M U3NbYBAHE U C BCUYKWU APYrU
HOCUTE/IN Ha aBTOPCKU M CPOAHM NpaBa, YNUTO
NpousBeAeHNs N U3MbJAHEHUS Ca BK/IKOYEHMU B
TAX, B CbOTBETCTBME C U3UCKBaHMATA Ha 3AICI
M OCTaHanotTo  MNPWUIOKMMO  Bbarapcko
3aKOHO4ATENCTBO;

4. € noNy4yuMn OT HocuTenuTe Ha npasa no
npegxogHaTa Todka WAM  OT  CbOTBETHUTE
YNbJHOMOLLEHM OT TAX OpraHu3aumMmM 3a
KOMIEKTUBHO YynpaBAeHWe Ha npaBa, BCUYKK
HeobXxoAMMM paspeLleHns 3a U3N0A3BAHETO Ha
Cb3afeHnTe OT TAX OOEKTM Ha aBTOPCKO WU
CpPOAHWM NpaBa 3a WMHTepHeT nybauKyBaHe W
M3NbyBaHe W e 3annaTua nNpeaBapuUTeNHO 3a
nybamkysaHeto um B BMG Digital;

5. € MNONOXKUA TpUKaTa Ha Ao6bp Tbprosew, Taka
ye  PpeKNaMHMAT  maTtepuan, KohTo ce
npeaocTaBa 3a Nyb6/MKyBaHe, Aa e U3paboTeH B

(2) Where the assignment under para. 1 precedes the
signing of an individual contract, the parties agree that
until the signing of the individual contract, applied will be
the bTV prices for publishing of advertising materials valid
as of the date of publishing.

(3) The electronic statement for assignment under para. 1
shall specify the name of the advertiser, the trademarks
and/or goods and/or services subject to advertising as well
as the duration of the respective campaign.

(4) The advertiser and/or the agency shall guarantee the
undisturbed publishing of the assigned advertising
materials and for this purpose they undertake the
obligation before ordering the publish of specific
advertising material on BMG Digital, to make sure that the
advertiser:

1. has legal, contractual or granted in any other legal way
right to advertise the product, service or trademark
whose advertisement it orders for publishing or
broadcasting on BMG Digital;

2. has legal, contractual or granted in any other legal way
right to use for publishing and broadcasting on the
Internet the graphic or verbal trademarks, advertising
slogans and messages, musical, literary or other
copyright protected works, incorporated in the
advertising materials, as well as the images of the
people advertising the product, service or the
trademark;

3. has fully settled its relations, including those concerning
the usage and proprietary rights, with the authors of
the advertising materials provided for online publishing
and broadcasting and with all other holders of
copyright and related rights whose works and
performances are included in them in accordance with
the requirements of the Copyright and Related Rights
Act and all other applicable Bulgarian laws;

4. has received from the right-holders mentioned in the
previous item or from the authorized organizations for
collective management of copyrights all necessary
permissions for using the objects of the copyright or
related rights created by them for online publishing and
broadcasting, and has paid in advance for their
publishing on BMG Digital;

5. has taken care, as a good trader, for the advertising
material submitted for publishing to be produced in
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CbOTBETCTBME C M3UCKBaHMATA Ha 3AMCH, 33,
3MTIO, 33K, 33 ”n ocCTaHanoto MNPUIOKUMO
6BbArapcKko 3aKOHOAATENCTBO.

(5) Peknamopatenst M obcny:KBawaTta ro areHuus,
CONNAAPHO NOEeMaT 3a CBOA CMeTKa LiA1aTa OTFTOBOPHOCT,
aKO BC/MEACTBME HapyLeHME Ha HAKOA OT FopHUTE
rapaHuuu no yn. 5 n 7 kom 6TB 6baaT npeasaseHu
KaKBUTO 1 Aa buno npeteHLUM.

(6) KoraTo [OroBOpbT € CKAKYEH CAMO C peKSamHa
areHumsa, rapaHuMmTe 1 3aA4b/IKeHMATa KbM 6TB no un. 5
n 7 ce noemat OT HeA No OTHOLWIEHME CbAbPKAHMETO Ha
peKkNaMHUTe maTepmanu Ha CbOTBETHUA peKkaamogaTen,
npefocTaBeHu Ypes Hed 3a NybankysaHe B BMG Digital.

Yn. 8. (1) Korato 6TB npeueHU, 4Ye npeaocTaBeH
peknameH maTepuan NpoTUBOPEYU Ha [enCTBaLLoTO
33aKOHOJATENCTBO  WAM  yTBbpAEHa  perynatopHa
npakTMKa, 6TB MMa NpaBo Aa He CTapTupa pekaamHaTta
KaMnaHWa, He3aBUCMMO OT HaAMYMeTOo Ha of0bpeH
means nnaH, KaTo yBegomaBa He3abaBHO
peknamogatena wuau obcayBalwata ro  areHuus,
NpesocTaBuIM My CbOTBETHUA PEKSaMeH MaTepuann.

(2) Ako BbB Bpb3Ka C MNybAMKyBaHe Ha peKNameH
MaTepuan 6bae MHULMMPAHO CbAebHO, HaKasaTesHo,
A4MWHUCTPATUBHO WAW ApYro NpoOu3BOACTBO, B TOBA
YUCNIO U 33 HapyLLaBaHe NpaBaTa Ha TPETU /ILLA, BCUYKN
npeTeHUMW, Lie ce yAOBAETBOPABAT M3UANO OT W 3a
CMeTKa Ha peknamogaTens n o6cnyKBaLlaTa ro areHums.
B 1031 cnyyait 6TB cu 3ana3Ba NpaBoOTO Aa He CTapTUpa
AW Ja cnpe peKknaMHaTa KaMnaHuA, BKAOYUTENHO A3
cBanuM nyb/AMKyBaHUA peknameH Mmatepuan, 6e3 aa
ObJIKM KAaKBMTO M Aa € KOMNeHcaunn, obesweTeHunsa nam
HEYCTOMKMU.

(3) B cnyyait ye npousBoacTBOTO MO MpeaxoaHaTa
anuHen 6bvae uHUUMKMpaHo cpelty 6TB, 6TB yBeaomssa
CBOEBPEMEHHO peKknamogartens w/uam areHuusaTa 3a
3ano0YHANOTO MPOM3BOACTBO - NO €/1eKTPOHHATa Mowa
(e-mail) 3a KOpecnoHAeHUuSA, nocoYyeHa oT
peknamogatens u/Mau areHuuaTa CbraacHo 4a. 9 no-
pony. Peknamogatenat u areHuuaTa MMaT nNpaBso Aa ce
BK/IlOMAT B NPOU3BOACTBOTO 4pe3 CBOW npouecyaneH
npeacTaBuTen, ako M [OKOJKOTO TaKoBa y4yacTve B
NPOM3BOACTBOTO € Bb3MOXHO Cbr/IAaCHO MPUIOXKUMOTO
npouecyanHo npaBo. B cnyyail Yye peknamopatenaT w
areHUMATa He YNb/JHOMOLWAT CBOW MpeacTaBuUTeN, TO
CbLLUTE HAMAT NPaBO BNOC/NEACTBME A NPETEHAMPAT, Ye
WHTEepecbT MM He e 6un pobpe 3awuteH oT
npeacTaButena Ha 6TB B npounssoacTeoTo. MpK ycnosue
ye 6TB 6bAe oCbAeHO fJa 3anjaTM MMyLLECTBEHa
CaHKLMA, HANOXeHa OT peryaaTopeH opraH BbB BPb3Ka C
ny6AMKyBaH peknameH matepuan u/uam KomneHcaums,
obeslleTeHne MAN HeyCcTOMKa Ha TPEeTo /NLE, YMUTO

accordance with the regulations of the Copyright and
Related Rights Act, the Consumer Protection Act, the
Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act and all
other applicable laws in Bulgaria.
(5) The advertiser and its serving agency, jointly accept at
their own expense the full responsibility if any claims are
laid against the bTV due to violation of any of the
guarantees mentioned in art. 5 and 7.

(6) If the contract is concluded only with an advertising
agency, the agency undertakes the guarantees and the
obligations under art. 5 and 7 regarding the content of the
advertising materials of the advertiser, presented through
the agency for publishing on BMG Digital.

Art. 8. (1) When bTV considers that the advertising material
provided for publishing is in conflict with effective
legislation or with the publicly known regulatory practice,
bTV shall be entitled not to start the advertising campaign,
regardless of the existence of an approved media plan, and
shall inform immediately the advertiser or the servicing
agency that provided the respective advertising material.
(2) If any judicial, criminal, administrative or other
proceedings, including any violation of the rights of third
parties, are initiated in connection with the publishing of
advertising material, all claims will be fully satisfied by and
on behalf of the advertiser and its servicing agency. In this
case, bTV reserves the right not to start or to stop the
advertising campaign, including taking down the published
advertising material without any compensation, penalty or
indemnity.
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npaBa Ca HapyweHu BcAeacTBME HaA Ny6aMKyBaH
peknameH maTtepuasn, TO peknamoaaTtenaT n areHumaTa
CONNAAPHO NoemaT 3a CBOA CMeTKa U ce 3a4b/KaBaT Aa
Bb3CTAHOBAT Ha O6TB 3annaTeHata cymaTa, 3aedHO C
BCUYKM PaA3HOCKM, HanpaBeHW oT 6TB BbB Bpb3KA C
nNpoun3BoACTBOTO. Hesasncmumo oT TOBa,
peKknamoaaTenAT U areHUMATa e AbmKaTt obesleTeHne
Ha 6TB 3a BCMYKM Bpeau Hag, Tasu cyma (nMpeTbpneHu
3arybu M nponycHatM nonsu) B pe3yataT Ha
nNpoun3BoACTBOTO.

(4) Korato p0roBopbT € CKAOYEH Camo C peksamHa
areHuma, nNo OTHOWeHWe Ha areHumAta ce npuaara
HacToAWMA 4N, 8, BKAWYMTENHO areHuuAtTa HOCKU
OTFOBOPHOCT 33 3an/jallaHe Ha HasloXeHa Ha 6TB
MMyLLECTBEHa CaHKLUMA N MMa npasaTa Aa ce BKAOYM B
aAMUHUCTPATUBHO-HaKa3aTeIHOTO " cbaebHoTo
NPOun3BOACTBO NO a. 3 Ha TO3M Y/IEH, aKO M AOKOJKOTO
TakoBa y4yacTMe B MPOM3BOACTBOTO € Bb3MOXHO
CbrNacHO MPUIOKUMOTO 6bArapcko  npouecyanHo
npaso.

Yn. 9. (1) CTpaHuTe onpegenaT AMuUa 3a KOHTAKT, KaTo
33 b/IXKUTETHO MOCOYBAT e/IeKTPOHHa nouwa (e-mail) 3a

KopecnoHAeHuus.
(2) CtpaHuTe ce cbrnacasat, 4Ye CboblleHMATA W
KOpecnoHAeHuMATa MOMEeX4y MM, CBbp3aHM C

Bb3naraHe u Nyb/nKyBaHe Ha pPekNaMHW MaTepuanu B
BMG Digital, BKntOUMTENHO BCMYKM [ENCTBUA MO
usnpauiaHe, nNpMemMaHe W CbXpaHeHMe Ha Mmeaus
nnaHoOBETe M CBbP3aHaTa C TAX KopecnoHAeHUun, cTaBaT
CaMo MO e/IeKTPOHEH MbT Ype3 eNeKkTPOoHHW nowm (e-
mail) n ce cuMTaT 3a ENEeKTPOHHWU OOKYMEHTH, pecn.
€/1IeKTPOHHU WM3ABNEHUSA MO CMUCbAA Ha 3aKoHa 3a
€/1eKTPOHHMUA [LOKYMEHT n €/1eKTPOHHUTE
yaoctoBepuTenHu ycayrn. CTpaHuTe ce cbrnacsaeat, ye
aKo MUCMOTO/E/IeKTPOHHOTO M3AB/IEHWE € NPOU3NA3ZI0
OT e/IeKTPOHHAaTa MoLLa Ha NNLE 33 KOHTAKT Ha HAKOSA OT
CTpaHMTe, MOCOYEHO B WHAMBUAYANHUA [0rOBOP, TO
NMUCMOTO CbC CUTYPHOCT CbAbp}Ka Ba/IMAHO U3NPaTEHO
BONEN3ABNEHNE OT CbOTBETHATA CTpaHa.

(3) U3npawaHeTo Ha eNeKTPOHHU M3AB/IEHMA OT U [0
€/1IeKTPOHHM noln (agpecu), KOMTO He ca M3PUYHO
YrOBOPEHMW OT CTPaHUTe, Ce CYUTA 3a HeAeUCTBUTEHO.
(4) EneKTpOHHOTO M3AB/IEHME Ce CYMTA 33 NOJIYYEHO C
MocTbnBaHeTO My B [oOcCOYeHaTa OT ajpecaTa
MHbOpMaLMOoHHa cucTema (e-mail 3a KopecnoHaeHUMA).
(5) NoTBbpKAaBaHe Ha NOAyYaBaHETO Ha eNEeKTPOHHO
n3nBNeHne He e HeobxoAMMO, 3a Aa ce CMATa, ye e
no/siydeHo OT ajpecata, OCBEH aKo CTpaHuTe ca
YroBOpUWAM Apyro.

(6) CrtpaHuTe ce cbrnacseaT, 4Ye B C/y4yauTe Ha
n3npallaHe Ha eNeKTPoHHa ¢aKTypa Ypes cucTemara e-
invoice, ako ¢akTypaTa He 6bae oTBOpeHa (npueta) ot

(3) If any proceedings under the preceding paragraph are
initiated against bTV, bTV shall inform the advertiser
and/or the agency in due time of the commencement of
proceedings - by the email for correspondence specified by
the advertiser and/or the agency under Art. 9 below. The
advertiser and the agency have the right to join the
proceedings through their own procedural representative
if and insofar as such participation in the proceedings is
possible under the applicable procedural law. If the
advertiser and the agency choose not to assign a
representative, they shall have no right to claim that their
interests were not properly defended by the bTV’s
representative. Provided that bTV is ordered to pay a
material sanction imposed by a regulator in relation to
published advertising material and/or compensation,
compensation or non-payment to a third party whose
rights are violated as a result of published advertising
material, the advertiser and the agency jointly accept at
their own expense and undertake to reimburse to bTV the
amount paid, together with all costs incurred by bTV in
connection with the production. Nevertheless, the
advertiser and the agency will owe bTV compensation for
any damages beyond this amount (incurred losses and lost
profits) as a result of the proceedings.

(4) When the contract is concluded only with an advertising
agency, in regard to the agency the present art. 8 shall
apply and the agency is responsible for paying any
pecuniary penalty imposed on the bTV and shall have the
right to join the administrative punitive procedure and the
judicial proceeding as per para. 3 of this article, if and
insofar as such participation in the proceedings is possible
under the applicable procedural law.

Art. 9. (1) The parties shall specify contact persons and
obligatory shall state e-mail for correspondence.

(2) The Parties agree that messages and correspondence
between them relating to the assignment and publishing of
advertising material on BMG Digital, including all actions of
sending, receiving and storing media plans and related
correspondence, shall be done only electronically via email
and are considered to be electronic documents,
respectively electronic statements within the meaning of
the Electronic Document and Electronic Authentication
Services Act. The parties agree that if a statement/e-mail
has been sent by the e-mail of a party’s contact person
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K/IMEHTA - peKnamoaTens uav areHumaTa, B pamkute Ha | specified in the individual contract, the message shall be
5 AHM OT nony4yaBaHe Ha CbobLLEHMETO 3a 3apeaaHeTo | considered a valid statement of the party.

M B cuctemata e- invoice, To dakTypaTa ce cuuTa 3a
NoJsly4YeHa C U3TUYAHETO Ha TO3M CPOK.

(7) OTHOCHO BpemeTo Ha M3npalaHe M noayvyaBaHe Ha
€/1eKTPOHHOTO U3AB/MIEHME U MACTOTO HA NOJIy4aBaHe U
M3npalaHe Ha eNeKTPOHHOTO u3nBaeHWe ce npunaarat | (3) Sending and receiving electronic statements via e-mails
pa3nopenbute Ha 3aKOHa 3a e/IEKTPOHHUA AOKYMeHT 1 | that are not specified by the parties shall be considered
€NeKTPOHHUTE YA0CTOBEPUTE/IHU YCAYTU. invalid.

(4) The electronic statement shall be considered received
IV. MpepoctaBAHe Ha peKNaMHM MaTepuanm 3a | upon its reception into the addressee-specified
ny6auKyBaHe n npoBepKa information system (e-mail for correspondence).

Yn. 10. (1) Npegu nybnukysaHeto Mm B BMG Digital, | (5) Confirmation for the receipt of the electronic statement
BCUYKM pEeKNamHM MaTepuann Tpabsa pa 6baat | shall not be required for it to be considered received by the
npeaBaputeniHo opo0bpeHn OT npeactaButen Ha | addressee, unless otherwise agreed-upon expressly by the
ydAurmtandm  Mpopax6bu“ Ha 6TB BbB Bpb3Ka CbC | parties.

cnasBaHeTo Ha TexHMYEeCKUTe U3MCKBaHMA 3a UHTepHeT | (6) The parties hereby agree that, in case an electronic
peknama Ha 6TB. invoice has been submitted through the e-invoice system
(2) 6TB cu 3ana3Ba NpaBOTO Aa OTKaxe nybaukyesaHeTo | and the invoice has not been opened (accepted) by the
Ha peKkfaMHu maTepuanu, 6e3 aa AbmKuM Kakeuto u aa e | client — advertiser or the agency within 5 days after
KoMneHcaunn, obeslleTeHnMa WM HeyCcTOMKM, goKato | receiving the message for its upload in the e-invoice
MmaTepuanute He 6bAaT NpuBeLeHU B CbOTBETCTBME C | system, then the invoice shall be considered received upon
nocoyeHnte B an. 1 TexHMYyeckm wusKUcKkBaHuA U | the expiration of said term.

M3NCKBaHUATA No HacToawmTe O6wm ycnosums. (7) Regarding the time of sending and receipt of the
electronic statement and the place of receipt and sending
Yn. 11. (1) PeknamuHute matepmanu ce usnpawart ot | of the electronic statement, the provisions of the Electronic
peknamoaaTena MAM areHumsata B paboTteH geH 4ypes | Document and Electronic Authentication Services Act shall
€/IeKTPOHHa MOoLa B CPOK Hal-KbCHO A0 2 (ABa) MbaHu | apply.

paboTHM AHW Npeau HadvanHaTa AaTta Ha nyb6auKyBaHe.
PeknamHute maTepuanu, kKouto ce cumtaT 3a | IV. Providing advertising material for publishing and
HecTaHZapTHM MO CcmMUCbAa Ha ua. 6, an. 2, ce | verification

NpPesoCcTaBAT He NO-KbCHO OT 5 (NeT) paboTHU gHU Npeaun
Haya/oTO Ha peKnamHaTta KamnaHusa 3a TectBaHe M | Art. 10. (1) Prior to their publishing on BMG Digital, all
ofobpeHne oT npeactaButen  Ha  ,AdurutanHu | advertising materials must be approved in advance by a
Mpoparkbn“ Ha 6TB. AKO HecCTaHZapTHUTE peknamHu | representative of the Digital Sales unit of bTV for
MaTepuannM ce OT/IMYABAT CbC C/AOXKHOCT, cTpaHuTe | compliance with bTV's Technical Requirements for Online
[OroBOPAT NO-Ab/IbI CPOK Ha NoJlyYyaBaHe. Advertising.

(2) Bcako 3abaBaHe B CTapTMPaHETO Ha peKnamHa
KamnaHua nopaau HenpeaocTtaBaAHETO B CPOK Ha | (2) bTV reserves its right to refuse the publishing of
peKknamHuTE MaTepuanu oOT peknamogatena wau | advertising materials without any compensation,
areHUMATa e 3a CMeTKa Ha nocsiegHuTe n 6TB He abmkK | indemnity or penalty until the materials have been brought
obeswereHne nam apyr BUA KOMneHcalma 3a ToBa. to compliance with the provisions of the technical
(3) Mpn oTKas oT cTpaHa Ha peKknamogatens wau | requirements specified in para. 1, and the requirements of
areHUMATa Aa NpefocTaBM peknamHu matepuanu 3a | these General Sales Rules.

npoBsepka, 6TB nma NpaBOTO Aa OTKaXKe Ny6AnKyBaHeTo
Ha peKknamHuTe Mmatepuanu, 6e3 aa abaxu | Art. 11. (1) The advertising materials shall be sent by the

obesweTeHne UM Apyr BuAg KOMNeHcauuna 3a Tosa. advertiser or agency on a working day by email at least 2
(4) 6TB He Hocw oTroBOpHOCT 3a gonycHatu rpewkun B | (two) full working days prior to the publishing date.
npeAoCcTaBeH peKkaaMeH maTepuann. Advertising materials that are considered non-standard

within the meaning of Art. 6, para. 2 shall be provided at
V. MpeanoctaBku 3a ny6anKyBaHe Ha peKknama B BMG | least 5 (five) workdays before the start of the advertising
Digital campaign for testing and approval by bTV's Digital Sales
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representative. If the non-standard advertising materials
Yn. 12. (1) PeknamHute matepmanu ce nybamkysat oT | are considerably complicated, the parties shall negotiate a
6TB no npeaBapuTenHo opobpeH oOT cTpaHuTe | longer period for receipt.

OCTOMHOCTEH MeaMs NnnaH, KOMTO onpenensa nepuoaa,
nocnefoBaTeNHOCTTa, 6poA W ApyrM  ycnosus 3a
ny6anKyBaHe. Bcekn eanH megua nnaH 3agbaxuTtenHo | (2) Any delay in the launch of an advertising campaign due
we 6bae M3NbAHEH U npes mobunHata ayautopua B | to failure of the advertiser or agency to provide the
caliToBe Ha 6TB. advertising materials on time shall at the expense of the
(2) Megus nnaHoBeTe ce M3roTBAT OT peknamogatensa | advertiser or agency, and bTV shall not owe any penalty or
WAWN areHumMATa u ce cbrniacysa ¢ 6TB. OpobpeHuTe oT | other compensation for that.

6TB Mmeauma nnaHoBe ca HepasgenHa udact ot | (3) Upon refusal by the advertiser or agency to provide
UHaMBMAYyanHus poroeop. lNpomeHn B opobpeHute | advertising material for inspection, bTV shall have the right
Meaus NJaHoBe MoraT Aa Ce MpaBAT OT cTpaHa Ha 6TB, | to refuse the publishing of the advertising material without
KaTo ce cbriacyBaT npeaBapuTenHo ¢ peknamogatensa | due compensation or other compensation for that.

WK areHumaTa. (4) bTV cannot be held liable for any mistakes found in a
provided advertising material.

VI. MMpeKkpataBaHe/OoTKa3s OT peKnamMHa KamnaHua.
CbBMecTHa peknama V. Prerequisites for publishing of advertising on BMG
Digital

Yn. 13. (1) OTkas Ha ogobpeHa peknamHa KamnaHus nam
NpeKpaTaBaHe Ha Beye CTapTMpaa KamnaHusa no uckaHe | Art. 12. (1) The advertising materials shall be published by
Ha peKknamogatens WAW areHuuatTa moxke ga 6bae | bTV on a plan approved in advance by the Parties, which
M3BbPLIEHO C NpeanssecTme oT 1 (eaunH) nbneH paboteH | shall specify the period, the sequence, the number and
OEH. other conditions for publishing. Each media plan shall also
(2) 6TB c1 3ana3Ba NpaBOTO Aa HAYMCAKM goNbaHUTENHA | be implemented before the mobile audience on the web
CyMa 33 CbBMECTHa peKnama Kato npeaorosopu sede | sites of bTV.

of0bpeH meaua NaaH, B cayyval ye Npu NonyvyaBaHeTo
Ha pekfameH maTtepuan no Bedye ogobpeHa Kamnauua | (2) The media plans are prepared by the advertiser or

YCTaHOBM MPUCHCTBME Ha BTOPU peKkaamogaTer. agency and coordinated with bTV. The media plans are an
integral part of the individual contract. Changes to
VII. LleHM 1 HAaYUHM Ha NnaLLaHe approved media plans may be made by bTV after prior

arrangement with the advertiser or agency.
Yn. 14. (1) 3a ny6AMKyBaHETO Ha PeKSaMHU MaTepuanu
B BMG Digital ce npunarat ycnoesuata Ha ageincrealute
KbM [aTaTa Ha 3aABABAaHE Ha CbOTBETHUS MeauA nnaH
ueHu 3a NybanKyBaHe Ha MHTEPHET pekiama. Lienute Ha | VI. Termination/refusal of an advertising campaign. Co-
6TB 3a nybnuKyBaHe Ha pekaamHu MmaTepuann u | advertising

MHpopmaumsa 3a LeHoobpasyBaHETO Ha OTAeNHUTe
peknamHm dopmatu e ny6anKyBaHa Ha | Art. 13. (1) Refusal of an approved advertising campaign or
http://www.btv.bg/reklama/internet/formati/. termination of an already launched campaign at the
(2) Ha peknamogaten uAn areHums, Kouto wmaT | request of the advertiser or agency may be made by notice,
CKAloyeH nucmeH gorosop ¢ 6TB, moraT ga 6bgat | 1 (one) full workday in advance.

NpeaoCcTaBeHn OTCTLMKM OT LLeHUTe no an. 1, cbraacHo
OeucTBalMTe KbM JaTaTa Ha CKtouBaHe Ha gorosopa | (2) bTV reserves its right to charge an additional amount
YC/IOBUSI 33 NpeaocTaBsHe Ha OTCTbNKM oT 6TB 3a | for co-advertising by renegotiating an already approved
peknama B MHTepHeT, Npu npuemaHe U cnas3BaHe Ha | media plan, if upon the receipt of advertising material for
ycnoBmaTa 3a TAXHOTO npepgocTaBaHe. YcnoBuATa 3a | an already approved campaign, it finds the presence of a
npegocTaBsHe Ha OTCTbNKKU OT 6TB ce nybauKyBaT Ha | second advertiser.

caiiTa Ha 6TB http://www.btv.bg/reklama/internet/.
(3)CmAHaTa Ha ueHUTe Ha 6TB mamM Ha ycnosuata 3a | VII. Prices and payment methods
npenocTaBaAHe Ha OTCTbMNKKW OT 6TB ce onoBecTsABa upes
ny6/MKyBaHeToO UM Ha cavTa Ha 6TB: | Art. 14. (1) The publishing of advertising materials on BMG
http://www.btv.bg/reklama/internet/. Mpomenute B8 | Digital shall be subject to the terms and conditions for
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ueHuTe Ha 6TB maM B ycnoBuATa 3a NpenoCTaBAHeE Ha
OTCTbMNKM OT 6TB ce cumTaT 33 B/I€3/M B CU/Ia OT AaTaTta
Ha Nyb6/IMKyBaHETO MM Ha MOCOYEHMA CaWUT UAK OT Apyra
[aTa, aKo TakKaBa e M3PUYHO NOCoYeHa B TAX, U ce
npunaraT oOT Ta3M [ata KbM BCUYKM  KAMEHTU -
peknamogartenun u areHumu.

Yn. 15. (1) PeknamogaTenat WAM areHuuaTa ce
3a4b/KaBaT ga n3sbpweaT 100% edpekTMBHO NaallaHe
no ogobpeHUTe W OCTOMHOCTEHW OT 6TB MeauiHM
nnaHoBe, He No-KbcHOo oT 30 (TpuaeceT) AHW OT gaTaTa
Ha wu3gaBaHe Ha ¢akTypata oT 6TB. 3a Bpeme Ha
nAallaHe Ha CbOTBETHATA CYMa Ce NpUeMa AeHAT M 4acbT
Ha 3aBepsBaHe Ha 6aHKoBaTa cmeTKa Ha 6TB ¢
Ab/mKMMaTa cyma. Mpu npomaHa Ha B6aHKOBaTa cMeTKa
6TB yBegomaBa MMCMEHO peKknamogaTtena  Wau
areHUmMsTa 3a ToBa 0OCTOATE/NCTBO Ha MOCOYEHWUTE B
[OroBopa apecu 3a KopecnoHAeHUMS.

(2) PeknamomaTenaT uau areHUMATa ce 3agb/XKagaT 4a
M3BbPLWBAT NAalWaHMATa Kbm 6TB B cboTBeTCcTBUE C
npeaBapuTenHo oaobpeHna meaus niax.

(3) B cnyyait Ha 3abaBa B nnaliLaHeTo, NpWU ycioBue Ye
NAalWaHeTo, M3BbPWEHO OT peKkaamogatensa uau
areHUMATa He e [0CTaTbyHO, 33 4@ MOracu BCUYKK
AbKUMKM cymn no  dakTypuTe, u3zageHu ot 6TB,
CTpaHUTe ce cbrnacagar, ye 6TB Mma npaso Aa noracsea
3a4b/KEHMATA NO pefa Ha TAXHOTO Bb3HUKBAHE,
3aMo4YBaMKM  OT  HAW-CTapoTO, He3aBUCMMO  Koe
3a4b/I’KEHME Ca 3aBU/IN Ye NOracABaT pekiamoaTensT
WAN areHuMsTa M He3aBMCMMO OT OCHOBAHMATa 3a
naawaHe, NOCOYEHM B MNATEKHUTE AOKYMEHTH.

Yn. 16. Mpu HenonyyaBaHe B CPOK Ha edeKTUBHO
nnaliaHe no ogobpeH U OCTOMHOCTEH MeauAa naaH, 6TB
MMa NpaBO [a@ He 3aMo4YHe WAW Ja crnpe BpPeMeHHOo
CbOTBETHATa PeKJaMHa KamnaHua [0  MbJHOTO
3anallaHe Ha Ab/XKMMaTa cyma, 6e3 Aa AbNXKU KaKBUTO
M Aa e KomneHcauum, obesLLeTeHna Nan HeyCToMKu.

VIIl. ToauweH vHAMBUAYaNEH [OroBop € peK/samHa
areHuma/areHuum

Yn. 17. (1) PeknamHa areHuma, obcayskealla noseye ot
eAVH peKknamodaTten, Mma Bb3MOXKHOCT Aa CKAuYU
nHauBmayaneH porosop ¢ 6TB ¢ obwa roguiiHa
6loarKeTHa rapaHums 3a nybavkysaHe B BMG DigitalHa
PEeKNamMHM MaTepuanm Ha peKkNamodatenute — KANEHTH
Ha areHumsATa.

(2) Npu ycnosme ye aBe MK NoBeYE PeKAaMHU areHLMm
NpUHagaeKaT KbM efiHa M Cblua rpyna oT Apy)KecTsa
WM Ca CbLLECTBEHO CBbP3aHM MO CMUCHAA Ha an. 4 no-
gony, 6TB uMma npaBo A[a fAafe Bb3MOXKHOCT Ha
areHUMMTEe Aa  CKAYaT  obuwo  Kato  CTpaHa

publishing internet advertising, effective as of the date of
assignment of the respective media plan. The prices of bTV
for publishing advertising materials and pricing information
for individual advertising formats, is published at
http://www.btv.bg/reklama/internet/formati/.

(2) An advertiser or agency having a written contract with
bTV may be granted discounts on the prices under para. 1,
in accordance with the bTV terms and conditions for the
granting of discounts for online advertising effective as of
the date of signing of the contract, upon acceptance and
observance of the conditions for their provision. The
conditions of bTV for granting discounts are published on
the bTV web site http://www.btv.bg/reklama/internet/.

(3) The change of prices of bTV or the conditions of bTV for
granting discounts shall be announced by publishing them
on the bTV web site:
http://www.btv.bg/reklama/internet/. Changes in the
prices of bTV or the conditions of bTV for granting
discounts are considered effective as of the date of their
publishing on the web site or as of another date if explicitly
stated therein, and are applicable as of that date to all
clients - advertisers and agencies.

Art. 15. (1) The advertiser or agency shall undertake to pay
a 100% effective payment on the media plans approved
and valuated by bTV, no later than 30 (thirty) days from the
date of issue of the invoice by bTV. The time of payment of
the respective amount is considered to be the day and time
of validation of the bank account of bTV with the due
amount. Upon change of the bank account, bTV shall notify
the advertiser or the agency in writing of this circumstance,
at the correspondence addresses specified in the contract.

(2) The advertiser or agencies undertake to make payments
to bTV in accordance with the pre-approved media plan.
(3) In the case of late payment, provided that the payment
made by the advertiser or the agency is not sufficient to
repay all amounts due on invoices issued by bTV, the
parties agree that bTV is entitled to cover the obligations in
the order of their occurrence, starting with the oldest, no
matter what obligation the advertiser or agency claim to
have paid, and regardless of the grounds for payment
indicated in the payment documents.

Art. 16. In the event of failure to receive an effective
payment in the due term under an approved and valuated
media plan, bTV shall have the right not to initiate or to
suspend the respective advertising campaign until full
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WHaMBMAyaneH porosop ¢ 6TB, ¢ obwa roguwHa
6toaKeTHa rapaHuma 3a nybaunkysaHe B BMG Digital Ha
pPeKNaMHWN MaTepuanu Ha peknamogaTtesnnTe - KANeHTU
Ha Te3n areHuuu.
(3) AreHuuuTe, cTpaHa no goroBop no an. 2, ca
CONMAAPHO OTrOBOPHM 33 MAAWAHMATA, TOYHOTO
U3MbJIHEHME Ha MOETUTEe rapaHuuu, nocaeauunTe npu
HEeM3Nb/IHEHWE W BCUMYKM OCTaHa/AM  YC/IOBUS MO
Jorosopa.
(4) NMprema ce, ye peKkNAMHU areHUMW MpUHAANEKaT
KbM efHa W CblWa rpyna oOT JpyKecTBa MWAM ca
CbLLECTBEHO CBbP3aHW, aKO € W3MbJHEHO eaHo OT
cnegHUTE yCNoBUA:

a) EagHa areHuma (MaM AbLWEPHO APYXKECTBO Ha
TasW areHUMs, B KOETO T MMA Ma)KOPUTapHO y4yacTue)
npuTeXaBa noseye OT NOJIOBUHATA OT KanuTana UAn OT
6U3HeC aKTMBMTE Ha Apyra areHuMa uan uma npaso Aa
ynpaxHABa noBeye OT MNOJIOBMHATA OT [NacoBeTe B
06uoTo cbbpaHue Ha aApyra areHums; uam

6) Moseye OT NosOBMHATA OT KanuTana Wau ot
NpPaBoOTO Ha F1ac B areHUMuTe ca MPAKO WAU HENpPAKO
NpUTEXKaHWE Ha efHO U CbLLOo /nue (T.e. areHuuuUTe ca
ObLEPHU OPYXKeCcTBa Ha efHa M Cbliad MKOHOMMYECKa
rpyna); nam

B) Hanuue e MAEHTMYHOCT B  /IMUATa,
yNpaBAABaWM areHUMuUTe: HaW-Manko MNONOBMHATA OT
yneHogeTe Ha YnpasuTenHus cbeeT/CbBeTa Ha
OVpeKTopUTE  Ha  areHuuuTe  W/UAM  3aKOHHUTE
NpeacTaBUTENN Ha areHuuuTe, KOUTO 33aefHO WU
NoOTAENHO MMAT NPaBO Aa NPeACTaBAABAT CbOTBETHATA
areHuUma, ca e4HN 1 CbLLM NLA; UK

r) EgHa areHums (MM OblUepHO APYMKEcTBO Ha
Taswn areHums, B KOETO TA MMa Ma*KOPUTApHO y4acTue)
MMa NpaBo Aa Ha3Ha4yaBa NoBe4ye OT MONOBMHaTa OT
yneHoeeTe Ha YnpasuTenHus cbeeT/CbBeTa Ha
ANPEKTOPUTE UK, B Cly4al Ha APYKECTBA, KOUTO HAMAT
TaKbB CbBeT — MpPaBO Ja Ha3HayaBa 3aKOHHUTe
npeacTaBUTENM Ha APYyra areHUms; Uam

A) EgHa areHumMsa (MNM ObLEPHO APYMKeCTBO Ha
Taswn areHums, B KOETO TA MMa Ma*KOPUTApHO y4acTue)
npuTe)KaBa MO-Masiko OT MOJIOBMHATa OT KanuTana, oT
6U3HeC aKTMBUTE M/MAN MMa NPaBO Aa YNpaKHABa No-
MaJIKo OT NOJI0OBMHATA OT rnacoseTe B O6wWoTo cbbpaHme
Ha Jpyra areHuma, HO MMa npaBo pAa b6nokupa
CTpaTerMyeckn peLleHus Ha Apyra areHums (CbBMecTeH
KOHTPO/ C APYro NpeanpuAaTUe) Ypes ynparkHABaHe Ha
CbLLeCTBEHO MNPaBO Ha BETO BbPXYy TbProBCKaTa
NONUTMKA Ha ApyraTa areHums); uam

e) AreHunuTe ca 6N NpeLeHeHN KbM No-paHeH
MOMEHT KaTo o06lWa WKOHOMMYecKa rpyna oT
6barapckata Komucusa 3a 3awuta Ha KOHKypeHUuATa
unu ot EBponeickaTa KOMWUCMA M OT AaTaTa Ha Tasu

payment of the due amount,
compensation, indemnity or penalty.

without owing any

VIIl. Annual individual
agency/agencies

contract with advertising

Art. 17. (1) An advertising agency which is servicing more
than one advertiser, shall be enabled to conclude an
individual contract with bTV with a total annual budget
guarantee for the publishing on BMG Digital of advertising
materials of the advertisers - clients of the agency.

(2) In the event that two or more advertising agencies
belong to the same group of companies or are materially
related within the meaning of para. 4 below, bTV may
enable the agencies to conclude jointly as a party an
individual contract with bTV with a total annual budget
guarantee for the publishing on BMG Digital of advertising
materials of the advertisers - clients of these agencies on
the bTV’s web sites.

(3) The agencies which are party to the contract under
para. 2, shall be jointly liable for the payments, exact
performance of the undertaken guarantees, consequences
in case of non-fulfillment and all other conditions under the
contract.

(4) It shall be considered that advertising agencies belong
to the same group of companies or are materially related,
if one of the following conditions is met:

a) One agency (or a majority-owned subsidiary of
that agency) owns more than half the capital or business
assets of another agency or has the power to exercise more
than half of voting rights in the General meeting of another
agency; or

b) More than half of the capital or the voting rights
of the agencies are ultimately held, directly or indirectly, by
the same holding entity or person (i.e. agencies are
subsidiaries of the same economic group); or

c) There is identity of the persons managing the
agencies: at least half of the members of the Management
board/Board of directors of the agencies and/or one or
more of the statutory representatives of the agencies who
jointly or separately are authorized to represent the
respective agency, are one and the same persons; or

d) One agency (or a majority-owned subsidiary of
that agency) has the power to appoint more than half of
the members of the Management board/Board of directors
or, in case of companies not having a board — the statutory
representatives of another agency; or

This item is classified as Internal. Sharing outside of the CME Group is permitted with justification.




npeueHKa He Ca HaCTbNUAW CbLUECTBEHW MPOMEHU B
OCHOBaHMATA 33 TOBa peLleHue.

(5) B cnyyalh ye nocpeacTsom ny6AMYHO AOCTbMHATA e) One agency (or a majority-owned subsidiary of
nHdpopmaumsa 6TB HAMa Bb3MOXKHOCT Aa ycTaHOBM U/unun | that agency) holds less than half the capital, the business
[a NpoBepu CnasBaHeTo Ha ycaoBue no an. 4, byksa a) | assets and/or has the power to exercise less than half of
[0 e), areHuMuTe, KOUTo TBbPAAT HEeroBoTo Hanauuue, | voting rights in General meeting of the other agency, but
cneaga  Ba/MAHO  Aa@ yAocToBepAT  cboTBeTHata | has the power to block strategic decisions of another
cBbp3aHocT npeg 6TB. agency (joint control with another undertaking) through
the exercise of material veto rights on the business policy
IX. BpemeHHO cnupaHe Ha peknameH maTtepuan uam | of the other agency; or

KamnaHus

Yn. 18. (1) 6TB mma npaBo ga cBanu nybAnKyBaH f) The agencies have previously been treated as
peknameH maTepuan 6e3 3annalaHe Ha KomneHcaumu, | single economic entity by the Bulgarian competition
obe3lleTeHna UM HeycToWKW, B cayyal 4ve nonyum | authority or the European Commission and there have not
[OKasaTesncTtBo, 4Ye C HeroBoTo nybsavkyBaHe ce | been any significant changes in the reasons underlying that
HapyLlaBaT NpaBa Ha TPeTu nua. decision since the date of that assessment.

(2) B cnyyanTe no npeaxoaHata anvHesa 6TB yseaomaAsa
He3abaBHO peknamogatena uanm  areHumata U | (5) In case public information does not enable bTV to
npegoctasa  MHGOPMALMA Ha KaKBO OCHoBaHWe | ascertain and/or verify the meeting of a condition under
npekpaTaBa Ny6aMKyBaHeTO. para. (4) (a) to (f), the agencies which claim its presence
(3) Ako 6bae p[oKasaHO Mo HagnexeH ped, 4e | mustvalidly demonstrate the respective relation link to the
npeTeHUMNTE Ha TPETUTE ML Ca HeocHoBaTenHK, 6TB | bTV.

Bb306HOBABA NYHAMKYBAHETO Ha PeKAaMHUA MaTepuan.
MnateHata ueHa 3a Henyb/aMKyBaHUTE, HO 3aABEHU
KaMnaHWW, aKo MMa TaKaBa, ce npucnaga ot | IX. Temporary suspension of advertising materials or a
nocnefBalLoTo naawaHe. campaign

Yn. 19. B ciyyait, ye He e NoAyunno Abmknmo nnawade | Art. 18. (1) bTV shall have the right to remove published
B Cpok, 6TB wma npaBo pga cnpe BpemeHHo | advertising material without compensation, indemnities or
ny6/IMKyBaHETO Ha pPekfaMeH maTepuan npu ycaosusTa | penalties, in case it receives evidences that the publishing
Ha un. 16 u/unn aa cnpe U3NbAHEHUETO Ha KoeTo M Aa e | violates third parties’ rights.

CBOE 3aZb/I’KEHME, KaTo Bb306HOBABA NyBANMKYBAHETO U
CbOTBETHO M3Mb/IHEHMETO Ha 3agb/keHuneTo cu cnep | (2) In the cases referred to in the preceding paragraph, bTV
edeKTMBHOTO NoJiydaBaHe Ha AbaxumoTo naawaHe. B | shall immediately notify the advertiser or the agency and
Tesn caydyam 6TB He [Ab/akM KakeuTo M ga e | provide information about the grounds on which the

KOMMEHCaLUnn, obesLweTeHnsa Uam HeyCTOMKM. publishing has been suspended.
(3) If the third parties’ claims are duly proved to be
X. Peknamauyuu groundless, bTV shall resume the publishing of the

advertising material. The paid price of the assigned but
Yn. 20. (1) PeknamopatenaT u areHuusaTa ce cbrnacsasaT | unpublished campaigns, if there is any such paid price, shall
ha npe;aABsABaT BCUMYKM CBOM npeTeHUuMM oTHocHo | be deducted from the next due payment.

nybnnMKyBaHeTO Ha peknamHu matepuanm B BMG Digital
Hal-Hanpes, Ao 6TB w camo npu ycnosue, ue
nociegHUTe He ca yBaXKeHM B pasymeH cpok oT 6TB, aa | Art. 19. If bTV does not receive any payment in term it may
r'M OTHACAT 3a paspellaBaHe Npes KoOMNeTeHTHUA cba, | temporarily suspend the publishing of advertising material
cbe ceganuue B rp. Codus. pursuant to the provisions of art. 16 and/or stop the
(2) 6TB pasrnexaa A06pOCHBECTHO BCMYKM nocTbnuau | execution of any of its obligations. The publishing and
OT peKfamogatena WAM areHumMaTa peknamauum u B | respectively the execution of the obligation shall be
cnyyaih, 4Ye Te ca OCHoBaTenHW, CTpaHuTe ce | resumed after receipt of the due payment. In these cases
CNopasymsaBaT OTHOCHO HauMHa, NO KOMTO npeTeHuuaTa | bTV owes no compensations, remedies or penalties.

MOXKe Aa 6bae yaoBAeTBOpeHa.
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(3) B cnyyaih Ha HenybnukyBaHe Ha pPeKNaMHM
MaTepuanu cbraacHo ogobpenute ot ctpaHute meaua | X. Claims
nnaHose Mo BWHa Ha 6TB, 6TB KomneHcupa
peknamogaTtens waM areHuuAata c nybaumkysaHe B | Art. 20. (1) The advertiser and the agency agree to submit
NAEHTUYEH pasmep U No3MUMOHNpaHe Ha nponycHatute | all their claims regarding the publishing of advertising
MMMPEecun, KOUTO ce cbracyBaT npeasaputenHo c | material on on BMG Digital first to bTV and only on the
peknamoaaTtena uam areHumuaTa. condition that the claims have not been addressed within
(4) HenybnnkyBaHeTO Ha peknameH MaTtepuan wau | a reasonable time by bTV, shall be brought to the
NPonycK Aa 3ano4yHe HaBpemMe KaMnaHUA He ce cumTaT 3a | competent court with a residence in Sofia.

YaCTUYHO WMAM LANOCTHO HEWU3MbJIHEHME OT CTpaHa Ha
6TB 1 ce KomneHcupat no peaa Ha an. 1. (2) bTV shall examine in good faith all claims made by the
advertiser or the agency and, in case they are well founded,
XI. CpoK u npeKpaTaBaHe Ha foroBopa 3a nybaunKysaHe | the parties agree on the manner in which the claim can be
Ha peKNIaMHU maTepuanu satisfied.

Yn. 21. (1) CpokbT ce onpegena B uHamsuayanHua | (3) In the case of non-publishing of advertising materials in
[OroBOp WAM C Bb3naraHeto 3a nybsvkyBaHe Ha | accordance with the media plans approved by the parties,
peksameH matepuan. due to fault by bTV, bTV shall compensate the advertiser or
(2) [OoroBopbT ce npekpaTaBa C W3TUYaHETO Ha | agency with publishing, in the same size and positioning of
onpegeneHna B HEro CpPoK, B C/lydalt ye ca m3nbaHeHun | the omitted impressions, which are agreed in advance with
3a4b/KEHUATA HA CTpaHWTe no gorosopa. [orosopbT | the advertiser or agency.

MoXe ga bbae npekpateH npeay M3TMYAHETO Ha cpoKa | (4) The non-publishing of advertising material or a failure
Mo B3aMMHO MWCMEHO Cbr/acMe Ha CTpaHuTe, Kato | to launch a campaign on time shall not be considered as a
nocieguumTe OT NPeaBapuTENIHOTO NpekpaTaBaHe ce | partial or full non-performance of the individual contract
ypexgat B CrnopasyMeHMeTo 3a npekpaTasBaHe, | by bTV and shall be compensated as specified in para. 1.
NOAMMCAHO MEXAY CTPaHUTe WAM B NOANUCAH OT
CTPaHUTE HapOoYeH NPOTOKON.

Xl. Term and termination of the contract for the
Yn. 22. (1) PeknamopaTenat v areHumaTa, Kouto ca | publishing of advertising materials

CTpaHa Mo WHAMBMAYaNHMA AOTOBOP, MMAaT NpaBo Aa
pa3BanAT AOroBopa Npu CUCTEMHO HeusnbjaHeHue no | Art. 21. (1) The term is defined in the individual contract or
BMHa Ha 6TB Ha 3aab/IKeHMeTo 3a KomneHcupaHe no ua. | with the assignment for publishing of advertising material.
20, an. 3, npu ycnoeue 4Ye e oTnpaBeHO nucmeHo | (2) The contract is terminated with the expiration of its
On/iaKkBaHe OT CTPaHa Ha peknamogartens unu areHumaTa | term, if the parties’ contract obligations are executed. The
M 6TB He e npeyctaHOBMAO MWAM OTCTpaHWO | contract may be terminated before its expiry date only
HapyLUeHMEeTO B CPOK A0 eA1H Mecel, OT noJlyyasaHe Ha | upon mutual written agreement between the parties, and
OMNaKBaHEeTo. the consequences of such early termination shall be settled
(2) 6TB moske pa pasBanu gorosopa Npu cucTemHo | in the termination agreement signed between the parties
Heusnb/HEHWE OT CTpaHa Ha peknamopgatens wau | orin an explicit protocol signed by the parties.

areHUMATa Ha 3a4b/XKeHMe Mo A0rosopa, Npu yciosue
ye e OTNPaABEHO NMUCMEHO OMNaKBaHe OT CTPaHa Ha 6TB u
33 b/IXKEHMETO He e U3MbJHEHO B CPOK A0 eAuH Mecel,
OT NOMy4yaBaHe Ha OMNJIaKBaHEeTo. Art. 22. (1) The advertiser and the agency which are parties
(3) No cmucbna Ha NpeaxoAHUTE afIMHEM Ha TO3M YneH | to an individual contract have the right to rescind the
«CUCTEMHO» € fABa WM NoBevye MbTM 33 CPOKa Ha | contractin case of systematic failures of bTV due to its fault
porosopa. to execute its obligation for compensation pursuant to art.
20, para. 2, provided that a written claim has been sent by
Yn. 23. (1) B cnyyait ye peknamogatenar uaum areHumaTta | the advertiser or agency and bTV has not suspended or
3abaBAT nnawaHe no gorosopa ¢ nosede ot 30 gHKM oT | eliminated the violation within one month after receiving
JAaTaTta Ha nagexa, 6TB uma npaso Aa pa3sanu gorosopa | the written claim.

He3abaBHo, 6e3 npeanssecTume.
(2) NMpun BCMYKKM cnyyam Ha pasBansHe Ha gorosopa, B | (2) bTV may rescind the contract in case of systematic
KOMTO peKnamofatensT uauM areHumsTa ca um3anpasHu | failures of the advertiser or the agency to execute any
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CTpaHu, 6TB Ab/KKM BpblUaHe HA NpeannaTeHnTe cymu, | contract obligation, provided that a written claim has been
aKo MMa TaKMBa, KOMTO He Ca YCBOEHM (3a KOMUTO He ca | sent by bTV and the obligation has not be executed within
nyb6/MKyBaHM peKknamHW matepuanu wuam  gpyru | one month after receiving the written claim.

peknamHu ¢opmu) [0 p[aTata Ha pasBansHe Ha
[orosopa. (3) Within the meaning of the preceding paragraphs
(3) Npu npekpaTaBaHe Ha AeNCTBMETO Ha AOrOBOpPa, ako | “systematic” means twice or more than twice throughout
6TB e nybavKyBano peknamHu matepuanu wam gpyru | the validity term of the contract.

peknamHu GopmMM, 3a KOUTO He e NONYUYNIo NaaLaHe oT
peknamogatenn wau oT areHumaTa, peknamogatensaT u | Art. 23. (1) If the advertiser or the agency delays any
CbOTBETHO areHuMaATa, ako e CcTpaHa Mo AoroBopa, ce | payment under the contract with more than 30 days from
3a4bJ/1’KaBaT COIMAAPHO Aa 3anNaTaAT BCUYKM gbakumu | the maturity date, bTV has the right to terminate
cymu, BKA. 0be3LLeTeHns U HeycTOMKM, aKo TakuBa ce | immediately the contract without giving a notice.

Ob/KaT, He3abaBHO c/ied NpeKkpaTtaBaHe Ha gerictBueto | (2) In all cases of termination of the contract when the
Ha forosopa. 3a u3bArsaHe Ha CbMHeHMe HacToswaTa | agency and the advertiser are parties duly performing their
pasnopeaba e npuaoxkuma wu geictBa wu  cnen | obligations bTV shall return the prepaid amounts, if there
npekpaTABaHe AeNCTBMETO Ha AOroBopa. are any, which have not been assimilated (for which no
advertising materials or other advertising forms have been
Yn. 24. BbB BCeKM c/yyald Ha pasBasiAHe Ha gorosopa | published) up to the date of contract termination.

nopagu npuYMHa, 33 KOATO peKnamomatenat wuau
areHUMATa KaTto CcTpaHa no pgorosopa oTrosapAaT, | (3) Upon termination of the contract, if bTV has published
peknamogaTenaT M areHuMATa Ab/KaT BpbluaHe Ha | advertising materials without being paid by the advertiser
OTCTBIMKUTE, KOUTO ca npeaocTaBeHmn no | or the agency, the advertiser, respectively the agency if it
WHOMBUAYanHWs porosop. B  To3m cnyyait 6TB | is a party to the contract, are jointly obliged to pay
npeusyncnaBa BCUYKKM NybanKyBaHU meama nnaHose no | immediately after the termination of the contract all
AeucTBallmTe LeHn Ha 6TB Kbm gaTtaTa Ha 3asBfABaHe Ha | amounts due, incl. indemnities and penalties, if any,
CbOTBETHATa KamnaHus, 6e3 NnpunaraHe Ha OTCTbNKMUTE U | immediately after the termination of the contract. For
peknamogaTenat W areHumMsTa AObakaT HesabasBHo | avoidance of doubt, the present paragraph shall remain
BPbLLAHE HA OTCTbMKWUTE, KOMTO ca npepoctaBeHn no | applicable and valid even after the termination of the
pega Ha JoroBopa - T.e. Ha pasfiMKaTa Mexay | contract.

npensyncieHaTa Ob/KMMa CyMa U cymaTa cbobpasHo
npeABapuTeIHO NPEAOCTaBEHUTE OTCTbIKM.

Yn. 25. AKo B CpoKa Ha gorosopa M3nbaHeHueTo my | Art. 24 In all cases of termination of the contract due to any
6bae BbL3NPEnATCTBAHO OT pelleHMe Ha perynaTopeH | reason for which the advertiser or agency as party to the
opraH, NpuMeTM HOPMATUBHWU WAM ALMUHUCTPATUBHU | contract are responsible, the advertiser and the agency
aKkToBe, To 6TB Mma npaBo ga npekpatu gorosopa ¢ | shall refund the discounts granted under the individual
yBeoOM/IEHME, WM3MNpaTeHo [0 peknamogatens W | contract. In this case, bTV shall recalculate all published
areHuMATa, 6e3 cTpaHMTe Aa CM Ab/KaT KakBMTO M Aa | media plans according to the current prices of bTV as of the
6uno obesleTeHns, Kato B peceTaHeBeH cpok ot | date of assignment of the respective campaign, without
npeKkpataBaHeTo 6TB Bb3cTaHOBABa Ha peknamoaartens | application of the discounts, and the advertiser and the
WAN areHuMATa CbOTBETHATa 4acT OT npeannateHaTta | agency shall immediately refund the discounts granted
CyMa, aKO MMa TakaBa, 3a KOATO He ca nybauKkyesaHuu | under the contract — i.e. the difference between the
peKkaMHN MmaTepuann 40 MOMEHTa Ha NpekpaTtsaBaHeTo. | recalculated amount due and the amount in accordance
with the discounts previously granted.

XIl. Nocneauum npu HeM3NbAHEHUE HA A0roBOpa Art. 25. If during the term of the contract its execution is
prevented by a decision of a regulatory institution, adopted
Yn. 26. (1) B cnyyait Ha HeM3nb/HEHWe Ha rapaHuma uam | legal or administrative acts, bTV has the right to terminate
334b/I’KEHME, AOTOBOPEHN B MHAMBUAYanHUA gorosop, | the contract by sending to the advertiser and the agency a
ce npwunaraT cnegHuUTe yCoBus: notification and the parties do not owe any compensation.
In ten days after the termination, bTV shall return to the
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1. npyM Heusnb/IHEHWE HA TapaHTUPAHMA HeTeH
6roakeT 3a nybnMKyBaHe Ha  pPeKNaMHU
maTepuann B BMG Digital, 6TB npeusumcnsea
BCMYKM MeauA naaHoBe 3a nepuoda Ha
[AeNCcTBMe Ha [0roBopa No AencTBaLLUTE LLeHU
Ha 6TB Kbm pJataTa Ha 3aABABaHEe Ha
CbOTBETHATa KaMMaHMA U NPUNOKMMOTO HUBO
Ha OTCTbMNKaTa, cnopes peasHo MHBECTUPAHUA B
6TB HeTeH GroaXKeT. PeknamogaTenart Ab/xu
BpblUaHe Ha pasnukarta mexay
npensymncaeHaTa AbXKMMa Cyma no peja Ha
npeaxonHOTO U3pEeYeHMe M cymaTa CbobpasHo
npegocTaBeHaTta oTcTbnKa B 10 AHEBEH CPOK OT
nonyyaBaHe Ha yBeOMJIEHME OT CTPaHa Ha
6TB;

2. B ponbnaHeHne Ha npeaxogHata T. 1,
peknamogaTenar ogbaxu Ha 6TB n 10% (aecet
Ha CTO) OT pas/iMKaTa MeXAy rapaHTUpaHusa U
edeKTUBHO M3pa3xoaBaHMA HeTeH BloaMKeT 3a
nybavMKyBaHe HA  peKNaMHM  MaTepuanu.
Peknamopgatenart OBJTKN cymara no
npeaxoaHoTo u3peyeHune B 10 gHEBEH CPOK OT
nonyyaBaHe Ha yBeAOMJ/IEHME OT CTpPaHa Ha
6TB;

3. npu HeM3nNbAHEHME HA rapaHTMpPaHMA PbCT B
HeTHUA BtoaKeT 3a Ny6ANKYBaHE Ha PEKJAMHU
maTepuanu B BMG Digital cnpsmo npeaxogHata
KafeHgapHa roguHa, 6TB npeusuucnsea
BCMYKM MeauA MJaHOBe 3a nepuoga Ha
OelcTBMe Ha A0roBopa Nno AencTsalmTe LeHu
Ha 6TB Kbm pJaTtaTa Ha 3asABABaHe Ha
CbOTBETHATa KaMMNaHMA U NPUNOKMMOTO HUBO
Ha OTCTbMKa, cnopes peasHo AOCTUIHATUA PbCT
Ha HeTHUA BtoaxKeT. PeKNamopaTensaT Ob/KM
BpblUaHe Ha pasnukara mexay
npensymncaeHaTa Ab/XKMMa CymMa Mo pefa Ha
npeaxoaHOTO U3peyeHne U cymaTta cbobpasHo
npenBapuTenHO NpeaocTaBeHaTa OTCTbMKa B
cpoK o 10 gHeBeH CPOK OT MoJjlydyaBaHe Ha
yBegoM/IeHMe OT cTpaHa Ha 6TB;

4. B cnyyait, 4e peknamopaTtenat w3non3ea
nocpeaHUYecTBOTO Ha areHuuMa, nnawaHuATa
no npegxogHute 1. 1 oo 1. 3 ce Ab/KaT oT
areHuuATa M peknamogaTena CONNAAPHO KbMm
6TB B 10 gHeBeH CPOK OT MoOJiy4yaBaHe Ha
yBeoOM/IEHMEe OT CTpaHa Ha 6TB. Hactosawara
anunHesa ce npunara U cnep npekpatABaHe Ha
[eMCTBMETO HAa MHAMBUAYANHUA A0rOBOP.

(2) B cnyualt Ha HecnasBaHe Ha CPOKOBETE 3a MNJallaHe,

peknamoaaTenaT, pecn. areHuuAaTa AOb/AKM Ha 6TB

HeycToMKa B pa3mep Ha 0,1% (Hyna uano u egHa geceta

MPOLEeHTa) OT Ab/XKMMATa Cyma 33 BCeKU aeH 3abasa,

CYMTAHO OT pAaTaTa Ha najexka [0 3annalaHeTo Ha

agency or the advertiser the respective part of prepaid
amounts, if there are any, for which no advertising
materials have been published until the moment of
termination.

XIl. Consequences upon Non-fulfillment of the Contract

Art. 26. (1) Upon any failure to observe a guarantee or an
obligation agreed upon in the individual contract, the
following conditions shall apply:

1.

Upon any failure to meet the guaranteed net
budget for publishing of advertising materials on
BMG Digital, bTV shall recalculate all media plans
for the period of effect of the contract at the
current bTV prices as of the date of assignment of
the respective campaign and the applicable
discount level, according to the actual net budget
invested in bTV. The advertiser shall owe a
repayment of the difference between the
recalculated amount due under the preceding
sentence and the amount according to the
discount granted, within 10 days from receiving a
notification from bTV;

In addition to the preceding para. 1, the advertiser
shall also owe to bTV 10% (ten percent) of the
difference between the guaranteed and the
effectively spent net budget for the publishing of
advertising materials. The advertiser shall owe the
sum under the preceding sentence within 10 days
from receiving a notification from bTV;

In the event of non-compliance with the
guaranteed growth in the net budget for the
publishing of advertising material on BMG Digital
compared to the previous calendar year, bTV shall
recalculate all media plans for the duration of the
contract at the current bTV prices as of the date
of assignment of the respective campaign and the
applicable level of discount, according to the
actual growth rate of the net budget. The
advertiser shall be obliged to refund the
difference between the recalculated amount due
under the preceding sentence and the amount
according to the previously granted discount
within 10 days from receiving a notification from
bTV;
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CymMaTa B MbJieH pa3mep, HO He noseye oT 30% (Tpugecet
npoueHTa) OT Ab/MXMMata cyma. B cayuan ue

peknamogatenar M3non3sBa NOCpegHU4YecTBOTO  Ha 4. In case the advertiser uses the intermediation of
areHuUms, HeycTolMKaTa 3a 3abaBeHO NallaHe ce Ab/XK an agency, the payments under the previous
OT areHuMATa U peknamoaartens conmaapHo Kbem 6TB. items 1 to 3 shall be owed by the agency and the
(3) B cnyyaih uye peknamogaTensat WAM  areHuuATta advertiser jointly to bTV within 10 days from
3abaBaT nnawaHe no gorosopa c noseye ot 30 AHKM OT receiving a notification from bTV. This paragraph
JaTata Ha nagexa, 6TB nma npaBo € egHOCTPaAHHO C shall also apply after the termination of the
yBeOM/eHne [a npeycTaHOBM MpuaaraHeTo Ha individual contract.

OTCTbMKUTE, KOUTO ca npeaocTaBeHu no

UHaMBMAyanHus pgorosop. B To3m cnyyat 6TB | (2) Upon any failure to observe the terms for payment, the
NpensYncifBa BCUYKM Meams naaHose no aencteawmTe | client owes to bTV a default payment to the amount of to
ueHn Ha 6TB KbM AaTaTa Ha 3anaBABaHE Ha cboTBeTHaTa | the amount of 0.1% (zero point and one tenth of a percent)
KamnaHua, 6e3 npunaraHe Ha oTctbnkute U | from the due amount for each day overdue, after the
peknamogaTenat W areHuMaTa AbaKaT HesabasHo | maturity date until the complete amount payment, but not
BpblLaHe Ha OTCTbMKUTE, KOMTO ca npeaocTaBeHy no | more than 30% (thirty percent) of the due amount. If the
pefa Ha poroBopa - T.e. Ha pasnuKata mexay | advertiser uses the intermediation of an agency, the
npeusymncieHaTa AbAXUMaA CymMma M cymaTta cbobpasHo | advertiser and the agency jointly owe the default payment.
npeaBapuTeENHO NPeAOCTaBEHUTE OTCTLIKMU.
(4) B cnyuyait ye areHuumAta uam peknamogatensaTt He | (3) Should the advertiser or the agency delay the payment
U3MBJHAT HAKOE OT 3a4bJ/I’KEHMATA €U Mo To3u YneH, 6TB | of the contract for more than 30 days from the due date,
MMa NpaBo Aa NOTbpPCM peanusauua Ha npasata cu no | bTV shall have the right unilaterally with a notification, to
cbaebeH pen, KaKTo M Cblo fJa ce OTKAoOHM oT | suspend the application of the discounts granted under the
obuyaliHaTa cu NpaKkTMKa KaTo npwu cnegsauy gorosop c | individual contract. In this case, bTV shall recalculate all
areHumaTa u/uam peknamopatena uma npaso Aa He | media plans at the current bTV prices as of the date of the
NpesocTaBM OTCTbMKW, AOKATO He 6baaT usnbnHeHu | application of the respective campaign, without

BCUYKW 3a4b/IKEHMA. application of the discounts, and the advertiser and the
agency shall owe immediate refund of the discounts
Xlll. UsmeHeHune Ha O6wmuTe ycnosusa granted under the contract —i.e. of the difference between

the recalculated amount due and the amount in
Yn. 27. (1) HactoAawuTe O6wWHM ycnoBua moraT Aa 6baaT | accordance with the discounts previously granted.
n3MeHaHN oT 6TB egHOCTpaHHO. M3ameHeHuTe u/man
AonbnHeHn O6Wwm ycnosus ce Ny6ANKYBAT Ha UHTEpPHET
caiiTa Ha 6TB http://www.btv.bg/reklama/internet/. (4) Should the agency or the advertiser fails to perform any
of its obligations under this article, bTV shall be entitled to
(2) PeknamopaTenat u areHumaTa ce yBegomaABa 3a | seek its rights in court, as well as to deviate from its usual
HacTbnNuAMTe npomeHn B Ob6wwuTe ycnoeusa upes | practice and refuse to grant any discounts under any
ny6/MKyBaHETO MM Ha MHTEpHeT caiTa Ha 6TB no an. 1 | subsequent agreement with the agency and/or the
WM CbC CbobLLEeHME NO eNeKTPOHHa nowa, KaTo umart | advertiser until all obligations hereunder have been
Bb3MOXKHOCT B 7-AHEBEH CPOK OT NybaunkysaHeTo aa ce | performed.

3an03HanAT ¢ TAX. B cayvalh ye B TO3M CPOK OT TAX He
MOCTbMNM NUCMEHO HECbrNacue ¢ HaNpPaBeHUTE NPOMEHMU,
Te ™ o6Bbp3BaT U ce npunarat  npwu | Xlll. Amendment of the General Sales Rules
B3aMMOOTHOLWEHMATa Um c 6TB.
Art. 27. (1) The present General Sales Rules may be
amended unilaterally by bTV. The amended and/or
supplemented General Sales Rules shall be published on
XIV. KonpuaeHuymanHocr the web site of bTV:
http://www.btv.bg/reklama/internet/.

Yn. 28. (1) 6TB, peknamogatensat v areHuuata ce | (2) The advertiser and the agency shall be informed for the
334b/1’KaBaT Aa He pPasKpuBaT Nog KakeaTo M aa 6uno | amendments of the General Sales Rules through their
dopma MHbOpMmaLmMA, CbCTaBAABALLA TbProBCKa TalHa, | publication on the web site of bTV under para. 1 or by email
Ha TpeTo auue (c wuskawyeHne Ha ouamanute cu, | message and they shall be entitled within 7 days from the
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http://www.btv.bg/reklama/internet/

O4MTOPM UM  HOPUAMYECKM CbBETHMLM), OCBeH ako | publication to get acquainted with amendments. If no
npeABapuUTENIHO € TMOJY4YeHO M3PUYHOTO nUcMeHo | written disagreement is submitted by them within this
cbrnacMe Ha Apyrata cTpaHa WAM aKo cboTBeTHaTta | term, the amendments are considered binding and shall be
CTpaHa e 3a4bJ/I)KEHA NO 3aKOH. applicable in their relations with bTV.

(2) No cmucbna Ha HacToAwmMTe O6WM ycnoBuA
TbProBCcKa TalHa Ha 6TB ca KOHKpeTHW daKTu,
MHPOpMaLMA W  [aHHM, CBbP3aHM C Xoda Ha
NperoBopuTe, CbAbPMKAHMETO M YroBOPKMTE MO
CK/IIOMEHUM  MHAMBMAYanHWM porosopu, umeHa Ha | XIV. Confidentiality
peknamogatenu, rapaHTMpaHu Oloa)KeTn, cpokose 3a
M3Nb/IHEHME, rapaHumu, npedepeHumnanHmn ycnoeusa u | Art. 28. (1) bTV, the advertiser and the agency undertake
OTCTBIKM, NPaBa M 3a4b/XKEHUS Ha CTpaHUTe, yroBopKku | not to disclose in any form information that is a trade
npu HeM3NbAHEHWEe, KakTo U uHPopmaums 3a | secret to third parties (except its affiliated companies,
opraHusaumMaTa M TbpProBcKaTa AeWHoCT Ha 6TB, Hoy-xay, | auditors and legal advisers) unless an explicit written
NPaKTUYECKN OMNWUT U JINYHM AaHHU HA Cayxutenute Ha | consent has been received in advance by the other party or
apyxectsoTo.  PaskpuBaHeto  Ha  umHdopmauwms, | if the respective party is obliged by law.

CbCTaB/fABallla TbProBcka TaWHa, ce cmATa 3a
CblLECTBEHO HApyWeHWe W MOXKe p[a Josefe A0
NnpeKpaTABaHe Ha CKAKYEHUA MHAMBMAYyaneH aorosop | (2) Pursuantto the present General Sales Rules, bTV's trade
Mo BMHA Ha CTpaHaTta, AOMycHana paskpuBaHeTo Ha | secret are specific facts, information and data, connected
nHpopmauma. He ce cmaTa 3a paskpusaHe Ha Tbproscka | with the negotiations, content and stipulations of the
TallHa MHPopmaumATa 3a ¢aKTa Ha cKaouBaHe Ha | signed individual and framework contracts, names of the
WHAMBUAYANHUA SOTOBOP. advertisers, guaranteed budgets, terms of execution,
(3) He e koHOUAaeHUManHa MHPoOpMaLMATa 3a cTpaHa no | guarantees, preferential conditions and discounts, rights
[OroBopa, KOATO CbliaTa M3pMYHO e onpegenuna 3a | and obligations of the parties, agreements in case of non-
HeKoHPUaeHUManHa wWAM KosaTo cama e Hanpasuna | fulfillment, as well as information for the organization and
obuoa0CTbNHA. commercial activity of bTV, know-how, practical
experience and personal data of its employees. The
Yn. 29. BcAKa OT cTpaHUTe ce 3agb/KaBa Aa He yBpexaa | disclosure of information that is a trade secret shall be
[06pOTO MMe Ha HacpelHaTa CTpaHa u/uaM Ha HeitHn | treated as substantial violation and may lead to
CNYXKUTENIN, KAaKTO M Aa M3UCKBA OT CayxuTenute u | termination of the signed contract by the fault of the party
noAM3NbAHUTENNTE CU CNasBaHe Ha 3afbakeHunata U | which has allowed the disclosure of information. The
OrpPaHMYEHMATA MO Y. 28 N HACTOALLMA YNEH. disclosure of the fact of signing the contract is not
considered as disclosure of a trade secret.

Yn. 30. 3a HapyLwaBaHe Ha 3a4b/IKeHune no Y. 28 unm 29
HeusnpaBHaTa CTPaHa AbJ/IKM Ha M3NpaBHAaTa HeYCTOMKa
B pasmep Ha 10% (peceT Ha cTO) OT CTOMHOCTTA Ha
Aorosopa, Ho He noseye oT 5 000 (net xunaam) espo. | (3) Any information of the party which has explicitly been
Mpu HacTbNMAM Bpean B no-ronsm pasmep ot | announced as non-confidential by the same party or has
yropopeHaTa HeycTolika, 6TB cu 3ana3Ba npasoto Aa | been made public by the selfsame party is not considered
npeTeHAMPa BCUYKM Bpeau - npeTbpreHu 3arybu wu | confidential.

nponycHaTM Nonsu Hag Tasu cyma. Pasnopenbute Ha
HacToAWMA pa3gen ce npuaaraT U cned npekpatasaHe | Art. 29. Each party is obliged not to damage the good name
[elcTBMETO Ha A0oroBopa. of the counterparty and/or its employees, as well as to
demand from its employees and subcontractors to observe
the obligations and restrictions pursuant to art. 28 and this
XV. 3akniountenHm pasnopeabum article.

Aeduruyyu
Yn. 31. Mo cmucbna Ha Hactoawmte O6wm ycnosusa, | Art. 30. For violation of any of the obligations pursuant to
AeucTBalLMTe YyCI0BUA 32 NPeAoCcTaBAHEe Ha OTCTbMNKKM Ha | art. 28 and art. 29 the delinquent party owes the correct
6TB 1 MHAUBUAYaNHUTE/PaMKOBM AOTOBOPU: party a penalty in amount of 10% (ten percent) of the
contract value, but not more than EUR 5 000 (five
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1. PeknameH maTepuan - BcAKa dopma  Ha
npeactaBaHe M pa3nNpoCTPaHEHME Ha onpeaeneHo
PEeKNAaMHO CbAbprKaHNE UM NOC/IAHUE B UHTEPHET,
BKJIIOUUTE/IHO TEKCT, 3BYK, My3MKa, KapTWHa, BUAeo,
rpapuuHn n dotorpadckn msobparkeHnsa u/mam
APYrM  NPOU3BEAEHUA, pPECYpcu UM 0BeKTH,
npefoctaBeHu 3a nyb6ankyesaHe 8 BMG Digital;

2. HeteH blogyKeT —cymaTa, eGeKTUBHO U3pas3xoaBaHa
32 nyb6auKyBaHe Ha peKNaMHM MaTepuanu Ha
peknamogaTtena B BMG Digital npe3 KaneHgapHa
roguHa, cnef, HauyucaAaBaHe Ha OTCTBMKWM U npeaum
HaumcnasaHeTo Ha A4C;

3. bBpyTHa CTOMHOCT — cymaTta 3a nybauKyBaHe Ha
peKkaMHM maTepuann Ha peknamogartens B8 BMG
Digital, npean HauncnaBaHe Ha OTCTBMKM M Npeau
HauucnasaHeto Ha A4C.

4. PaboTHUAT AeH e BCceKu AeH oT 9 Ao 18 yaca, U3BbH
cbboTa, Hepena u  odMUMANHM NPA3HUYHU WU
HepaboTHM gHU B Penybaunka bbvarapums;

5. HoB KAWEHT - peKknamogaTen, KOWTO He e 6un
aKkTMBeH B BMG Digital npe3 npegxogHaTa roguHa;

6. AKO He e W3PMYHO MOCOYEHO ApYro, UeHuUTe U
BCAKAKBM [ApyrM Ccymu B HactoAwmte O6WM
YyC/OBWA, B MHAWBUAYANHUTE OOTOBOPU, B LEHUTE
Ha 6TB ¥ B ApyrM AOKYMEHTM BbB Bpb3Ka C
ny6/IMKyBaHETO Ha PeKJamMHU maTepuann B BMG
Digital, ca B eBpo 1 He BkatouBaT AAC.

HedelicmeumenHocm

Yn. 32. B ciiyyalt ye HAKOS OT Kaay3uTe Ha HacToAwmTe
O6wm ycnosusa wn/wnan porosop 6bae obsaseHa 3a
HeaencTBUTEHA no  HagnexHua pea, Tasu
HeaeWCcTBUTENIHOCT He  3acAra Ba/MAHOCTTa  Ha
WHAMBUAYANHUA AOrOBOP M Ha OCTaHanuTe pasnopenbm
Ha O6wwute ycnosua. HepelicTBuTenHaTa Knaysa ce
3aMecTBa OT MOBE/ITE/IHUTE HOPMM HA 3aKOHa.

Mpuopumemu

Yn. 33. B cayyait Ha nNpoTUBOpeUnE MeXay Knay3u Ha
pa3nnyHUTE [AOKYMEHTWU, KOMTO CbCTaBAT A0OroBopa B
HeroesaTa LUANOCT, NPeAMMCTBO MMAT Knay3uTe Ha
JOKYMEHTUTE B C/leHaTa NOCAe0BaTENHOCT:

1. AHeKcuTe KbM MHAMBUAYANHUA A0OTOBOP;

2. MHamBmnayanHMA NnMCMeH A0rosop;

3. HactosawmTe O6wm ycnosus.

Yn. 34, B cBoATa cTOMaHcKa  gelHocT M

B3aUMOOTHOLIEHNA 6TB, peknamopgaTtenurte 7
peknamHuTe areHuMm ce pPbKOBOAAT OT CTaHAAPTM 33
OTFOBOPHO noBeAeHMe U AelcTBallaTa HOpMaTMBHA
ypenba, BKIOYMTENHO MO OTHOWEHUE MPUIOKUMM
3abpaHu, Kato 3abpaHa 3a KopynuuMA W ApYru

thousand). If the amount of the damages is bigger than the
agreed penalty, bTV reserves its right to claim all damages
—losses incurred and lost profits beyond that amount. The
provisions of this section shall also apply after termination
of the contract.

XV. Final provisions

Definitions

Art. 31. According to present General Sales Rules, the

current conditions for the granting of discounts of bTV and

the individual/framework contracts:

1. Advertising material - any form of presentation and
distribution of a particular advertising content or
message on the Internet, including text, sound, music,
picture, video, graphic and photographic images
and/or other works, resources or objects made
available for publishing on BMG Digital;

2. Net budget - the amount effectively spent for
publishing an advertiser's advertising materials on
BMG Digital in a calendar year, after calculating
discounts and before charging VAT;

3. Gross value - the amount for publishing an advertiser's
advertising materials on BMG Digital prior to
calculating discounts and before charging VAT;

4. A workday is every day from 9:00 to 18:00, except
Saturdays, Sundays and official holidays and non-
working days in the Republic of Bulgaria;

5. A new client is an advertiser who was not active on
BMG Digital in the previous year;

6. Unless otherwise stated, the prices and any other
amounts in these General Sales Rules, the individual
contracts, in the prices of bTV and other documents
relating to the publishing of advertising materials on
BMG Digital, are in EUR and do not include VAT.

Invalidity

Art. 32. If any of the clauses of these General Sales Rules
and/or a contract is declared invalid in due order, such
invalidity shall not affect the validity of the individual
contract and other provisions of the General Sales Rules.
The invalid shall be replaced by the imperative legislation
norms.

Priorities
Art. 33. In case of discrepancies between the clauses of the
various documents composing the whole contract, priority
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orpaHuyeHua. NMpu cbmHeHne, 6TB 3anassa BCUYKUTE CU
npasa B Ta3n Bpb3Ka.

Yn. 35. 3a HeypeaeHuTe B HacToswmTe O6WK ycnoBuA
BbNPOCK ce npuaaraT pasnopendbute Ha AelCTBaLLOTO
3aKoHOZaTencTso Ha PenybinKka Bbarapus.

Yn. 36. BcMyKM cnopoBe NO Th/IKyBaHE U U3MbJIHEHWE Ha
UHAMBMAYaNHUTE [OroBOpM M HacToAwmute O6wm
YyCNOBMA Ce ypexaaT Mo ChnopasyMeHue Mmexay
CTpaHWUTE, a aKo TakoBa He H6bAe NOCTUrHaTO BCAKA OT
CTpaHWUTe MOXe fAa OTHece Crnopa 3a paspellaBaHe OT
KOMNETEHTHMA CbA, CbC ceganuiue B rp. Copus.

HactoawmTe O6wm ycnoBuA ca U3roTBEHM Ha Hbarapckum
M QHIIMIACKM e3MK, KaTo B C/lydyail Ha HecbOTBeTCTBUE
MeX 4y TEKCTOBETE e BaAngeH 6barapCcKUAT TEKCT.

Hactoawmute O6wmM ycnosua
01.01.2026 .

B/NM3aT B CKUNIaA Ha

is given to the clauses of the documents in the following
order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

Art. 34. In their business activities and relationships bTV,
advertisers and advertising agencies are guided by
standards of responsible behavior and effective
regulations, including applicable prohibitions such as ban
for corruption and other restrictions. When in doubt, bTV
reserves all of its rights in this respect

Art. 35. The effective legislation of the Republic of Bulgaria
shall apply to all unsettled issues in the present General
Sales Rules.

Art. 36. All arguments related to the interpretation and
implementation of the individual and framework contracts
and the present General Sales Rules shall be settled by an
agreement between the parties. In case an agreement
cannot be reached, the issue shall be brought to the
competent court in Sofia.

These General Sales Rules are made in Bulgarian and
English language and in case of discrepancies between the
clauses the version in Bulgarian language shall prevail.

These General Sales Rules are effective as of 01.01.2026.

O6uwute ycnosua ca ytebpaeHm ot: / The General Sales Rules are approved by:

Pand baptonaiit/Ralf Bartoleit
M3nbaHuTeneH gupektop /
Executive Director

Jata / Date: 18.12.2025

BosaH Kanyes/Boian Kalchev
M3nbnHUTeNneH anpekTop /
Executive Director

FocnoguH Mosues/
Gospodin Yovchev
M3nbnHuTeneH anpekTop /
Executive Director

This item is classified as Internal. Sharing outside of the CME Group is permitted with justification.



